AfoStwte  forMiMts" 


Here  it  comes  .  .  .  off  telegraph,  cable  and 
city  desk  .  .  .  the  news  of  the  world — the 
frailties,  foibles  and  fortunes  of  life — all  in 
a  jumble. 

Who’s  to  unravel  it?  Who’s 
to  say,  this  is  important,  this 
is  interesting?  Or,  this  isn’t 
significant,  this  is  dull?  Who’s 
to  decide  which  stories  rate  |j 
page  one?  Who’s  to  judge  ‘  i  * 
type  siie  .  .  .  width  of  heading  o  O- 
.  .  .  position — and  jot  down 
markings  that  tell  how  each 
story  is  to  be  played  .  .  .  and 
on  which  page  displayed? 

Who’s  to  rebuild  the  mosaic 
of  stories,  as  the  flow  of  news  O 
veers  .  .  .  playing  new  arrivals 
. . .  realigning  the  survivals . . .  ■ 

always  racing  the  clock  as 
events  and  editions  roll?  Ijij 

And,  finally — as  day  is  done 
— who’s  to  shoulder  the  blame 
if  one  story  is  underplayed  .  .  . 
or  another  is  overplayed?  ftAJOT ' 

No,  this  isn’t  a  nightmare — it's  a  job  .  . 
job  of  Edward  D.  Akers  .  .  .  News  Editor  of  the 
Chicago  Daily  News. 

How  does  he  do  it?  Let’s  go  back  a  bit. 

In  high  school,  mathematics  was  his  devo¬ 
tion  .  .  civil  engineering  his  dream.  Then  des¬ 
tiny  dipped  a  finger.  Young  Akers  was  asked 
to  cover  a  sports  event  for  the  Indiana  Univer¬ 
sity  Daily  Student. 

That  did  it.  When  Ed  Akers  saw  his  first 
story  in  print  .  .  .  engineering  lost  a  votary  .  .  . 
Indiana  U.  gained  a  freshman  in  journalism  .  .  . 
the  Chicago  Daily  News  got  an  upcoming  ap¬ 
plicant  for  a  job  .  .  .  and  the  making  of  a 
topflight  News  Editor  was  under  way. 


y'  moved  in,  Akers 

7  il  moved  up  .  .  .  this  time  to 

'  News  Editor. 

The  new  boss  had  some  ad- 
^  staff.  "There’s 

-  no  excuse,’’  he  said,  "for  dull- 
ness  in  a  newspaper.’’ 

Akers  adopted  that  admoni- 
;  tion  as  his  guide.  And  it  has 

\  I  been  his  guide  down  a  dynamic 

^  \  n  During  that  time,  the  appeal 

I  i  of  the  Daily  News  has  surged 

/  unprecedented  proportions 

/  .  Jjjk  — as  its  growing  circulation  at- 

tests.  And  the  newspaper  itself 
1^-:  ^nn  numerous  first  awards 

||||||||||H  for  typography  .  .  .  recently 

for  as  many  as  four  consecutive 
years  in  a  row  .  .  .  eloquent 
tribute  to  the  news  editor’s  mastery  of  archi¬ 
tecture  in  type! 

"There’s  no  excuse  for  dullness!’’ 

So,  in  this  newspaper,  interest — instead  of 
dullness — irresistibly  enlivens  the  news  columns. 
To  the  end  that  people  are  interested  in  what 
they  read  in  the  Chicago  Daily  News. 

And  the  momentum  of  that  interest  carries 
over  into  its  advertising  columns — people  are 
interested  in  its  advertising,  too! 

So,  when  you  want  to  add  a  new,  contagious 
interest  to  the  products  you  offer  Chicago's 
millions  .  .  .  clothe  them,  surround  them,  with 
the  reader-insuring  appeal  of  Chicago’s  most 
interesting,  most  attractive  news  columns  .  .  . 
those  of  the  growing  Chicago  Daily  News. 


-SJSr” 


the  Deity  News. . .  end  know  t  Use  the  Deity  News. . .  end  sett f 

CHICAGO  DAILY  NEWS 

Chicago’^  INDEPENDENT  Newspaper 


THE 

SACRAMENTO  BEE 


WITH  a  daily  circulation  now  up' 
wards  of  140,000,  the  Sacramento 
Bee  has  just  installed  the  most  modem  print¬ 
ing  equipment  available  to  meet  expanding 
requirements.  It’s  the  latest  SCOTT  Extra 
High-Speed  Press,  of  course,  with  many  new 
features  that  set  advanced  standards  of 
performance. 

This  press  is  comprised  of  six  units,  one  pair 
of  3'to-2  ratio  folders  of  our  latest  improved 
design,  with  enclosed  gears,  forced  feed  oiling 
system,  folded  edge  forward  delivery,  three 


Sp9«ds  produeiion  to  match 
its  growing  circvhtion 

single  reverse  drives,  one  double  reverse  drive, 
three  color  plate  cylinders  and  eight  built-in, 
extra-color  fountains,  each  four  pages  wide. 
All  units  are  driven  by  individual  motors. 

From  inking  to  folding  and  delivery,  this 
SCOTT  Extra  High-Speed  Press  reflects  a 
sound  basic  design  constantly  improved  and 
refined. 


WALTER  scon  &  CO.,  Inc. 

PUINFIELD.  NEW  JERSEY 
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Accuracy 

hielp©  IISIS  in  ii:© 

MOVING  AHEAO 

pro^rsinn 


International  News  Service  was  the  only 
American  news  agency  which  did  not  carry 
the  statement  from  Salerno,  Italy,  attributed 
to  former  President  Harry  S.  Truman,  and 
which  he  flatly  denied  having  made. 

This  was  another  example  of  the  value 
to  its  clients  of  the  INS  policy  of  assigning 
experienced,  top-flight  correspondents  to  all 
important  news  events. 


INTERNATIONAL 

235  East  45th  Streel 


Michael  Chinigo,  INS  Rome  bureau 
manager,  was  present  at  the  time  Mr.  Truman 
was  quoted  by  other  correspondents  as 
having  described  the  World  War  II  Allied 
landings  at  Salerno  and  Anzio  as  ''totally 
unnecessary  and  planned  by  some  squirrel¬ 
headed  general.'' 

Mr.  Chinigo  confirmed  that  Mr.  Truman 
never  made  this  statement.  That  was  why 
INS  did  not  carry  it. 
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1/4  MILLION  PEOPLE 


Write  for  new  market  data 
folder  on  the  Quad-City 
metropolitan  area,  a 


Don’t  Miss  the  MAGIC  EMPIRE  t 


He  (Tampa’s  new  mayor)  is 
an  insurance  agent  and  broke. 
— Pensacola  (Fla.)  News. 


Start  With  Metropolitan 
I  Tulsa,  Water  Capital  of 
\  the  Southwest 

y  Tulsa  ...  Oil  Capital  of  the 

World,  and  Water  City  of  the 
Southwest  ...  is  perched  right 
in  the  center  of  the  billion-dollar 
Magic  Empire.  A  quarter  of  a 
million  people  live  in  Metropolitan 
Tulsa,  snaring  an  effective  buying 
income  of  497  million  dollars.  To 
J  reach  this  rich  market,  place  your 
advertising  in  the  Tulsa  World 
and  the  Tulsa  Tribunal 


He  died  shortly  after  removal 
of  a  coronary  thrombosis.  — 
Dayton  (Ohio)  Journal  Herald. 


It  is  believed  he  died  of  na¬ 
tional  causes.  —  Long  Island 
(N.  Y.)  Press. 


Roy  Sievers  hit  his  fifth 
homer  for  the  Senators  with 
nine  aboard  in  the  fourth  in¬ 
ning. — Providence  (R.  I.)  Jour- 
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An  American  Beauty 

Starting  Sunday,  November  18 


This  is  JOHNNY  REB, 

a  young  soldier  from  Virginia  caught  up 
in  the  sweep  of  armies  over  America’s 
precious  land  in  the  war  which  is 
today  part  of  our  folk  legend — learned  by 
every  child  at  his  parent’s  knee. 


tGENT 


By  FRANK  GIACOIA 

Beautiful  comics  page  in  color 
Deeply  appealing  to  every  American 
Two  soldiers  amid  thrilling  pageantry,  turbulent  action 
^  Bringing  a  new  dimension  to  newspaper  art — 

MURALS  IN  ACTION  1 


erald. 


This  is  BILLY  YANK, 

A  Massachusetts  boy,  enduring  heart¬ 
pounding  adventures  in  the  great, 
Strangely  glorious  war  whose  centennial 
will  be  marked  by  Americans  in  1961. 


Available  in  FULL  PAGE  and  HALF  PAGE  Standard 
EACH  EPISODE  LASTS  ABOUT  THREE  WEEKS 


^  Buy  Top-quality  Metal 
^  Buy  Top-quality  adjusting  Metals 


0 


^  Use  Top-quality  Fluxes 

Supervise  your  maintenance  and  re-melt  practice 

^  If  (1)  to  (4)  don't  solve  current  problems, 
send  for  a  Federated  Service  Man. 


Needless  to  say,  we  think  the  answer  to  (1)  is  Federated  Castomatic'^ 
Type  Metals.  They're  made  by  a  patented  method  and  come  out  free  of 
dross-producing  oxides.  You  start  clean.  For  item  (2)  we  recommend 
Federated  Mor-Tin  Metal.  Replaces  dross  pound  for  pound  at  minimal  cost 
and  holds  up  the  casting  quality  of  your  metals.  For  item  (3)  we  recommend 
Federated  Savemet  and  Savaloy  Fluxes.  Items  (4)  and  (5)  are  up  to  you, 
and  we'll  be  glad  to  send  the  man  on  request. 


DIVISION  OF  AMERICAN  SMELTING  AND  REFINING  COMPANY 
120  BROADWAY,  NEW  YORK  5,  N.  Y. 

In  Canada:  ftdtrated  Mttalt  Canada,  Ltd.,  Toronto  and  Montreal 
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50  Years  on  the  Phone 


]\Jention  was  made  here  May  12  of  the  importance  and 
drama  and  boundless  information  attached  to  a  news  tele¬ 
phone  switchboard.  Well,  Jack  Callaghan,  a  wiry  (no  pun) 
and  spry  and  youngish  little  man  who  has  been  chief  operator 
at  the  New  York  headquarters  of  the  Associated  Press  for 
more  than  a  half  century,  retired  to  ’phoneless — it’s  to  be<- 
hoped — rest  on  May  25. 

It  was  in  1902  when  Jack,  then  a  Brooklyn  youngster,  took 
an  AP  messenger’s  job  under  Melville  A.  Stone.  (He’s  since 
served  under  Frederick  Roy  Martin  and  Kent  Cooper.)  After 
two  years’  work,  he  went  with  a  brokerage  firm  for  about  a 
year  and  then  returned  in  1905  to  the  AP. 

Jack  vividly  recalls  receiving  first  telephone  calls  about  the 
sinking  of  the  Titanic  and  the  Morro  Castle,  landing  of  Lind- 
berg  in  Paris,  kidnaping  of  the  Lindherg  baby,  Rosenthal 
murder  and  subsequent  execution  of  a  police  captain,  the  big 
stories  and  the  reports,  false  and  true,  of  the  end  of  three 
j  wars — World  I  and  II  and  Korean.  By  happy  coincidence  his 
I  vacation  began  the  day  the  war  with  Japan  ended  and  he 
I  was  spared  submersion  at  the  swamped  switchboard. 

“The  news  draws  you  and  it  has  been  fun  as  well  as  hard 
:  work  to  be  in  touch  with  news  events  for  55  years,”  ob- 
I  served  Jack  with  a  big  smile,  his  eyes  crinkling  behind  horn- 
rim  glasses.  “I’ve  talked  on  the  telephone  to  governors  and 
theatrical  stars,  Mrs.  Theodore  Roosevelt  and  all  kinds  and 
;  conditions  of  people.  I  remember  the  son  of  John  Jacob  Astor, 

I  who  was  lost  on  the  Titanic,  came  to  the  AP  office  two  nights 
in  a  row  to  await  news  of  the  survivors.” 

Jack’s  switchboard  experience  goes  back  to  the  old-style 
j  drops  on  the  board  before  dials  came  into  use.  Incidentally, 
the  operators  dialed  all  outside  calls  until  1948,  when  AP 
editors  began  dialing  their  own  favorite  numbers.  There  were 
two  operators  in  those  early  days  for  around-the-clock  service 
i  and  there  are  five  now.  And  they  are  kept  busy,  even  with 
new  equipment  aids,  because  on  a  particularly  busy  day  300 
!  or  400  telephone  calls  flash  lights  on  the  switchboard  in  an 
I  hour’s  time,  the  majority  of  the  callers  seeking  information. 

1  — Paul  Weeks,  Los  Angeles  Mirror-yews  writer,  and  Prof. 

R<»bert  E.  C.  Harris,  chairman  of  the  Department  of  Journalism 
at  UCLA,  .ex-Los  Angeles  Times  editorial  columnist,  have  been 
named  technical  advisors  for  the  Paramount  picture,  “Teacher’i 
Pet,”  a  story  of  a  self-made  bix  daily  city  editor  who  “geti 
taken  for  a  professional  and  romantic  ride”  by  a  girl  journal¬ 
ism  teacher.  An  additional  advisor  will  be  hired  from  a  New 
York  newspaper  when  the  movie  moves  to  Manhattan  for  loca¬ 
tion  work  .  .  .  And  MGM  has  acquired  rights  to  “Spectacular,” 
an  unpublished  first  novel  by  Bub  Thomas,  AP  correspondent 
.  in  Hollywood. 

Dizzy  Diary 

— As  chairman  of  the  nominating  committee,  I  was  proud  to  proiwsf 
and  see  elected  president  of  the  Civil  War  Round  Table  of  New  York 
I  the  assistant  city  editor  of  the  New  York  Journal- American,  James  D. 

'  Horan.  Jim’s  latest  book:  “Mathew  Brady— Historian  With  A  (Camera"'  > 
I  (Crown  Publishers). 

— Dined  in  the  Peter  Cooper  Village  apartment  of  James  Edmund 
^  Duffy,  New  York  World-Telegram  &  Sun,  dean  of  New  York’s  ship 
I  news  reporters,  and  his  gracious  wife,  Eleanor.  The  other  guest 
!  was  Delt  Edwards.  82,  former  ace  New  York  newsman,  who  now  lives 
in  .“san  Antonio,  Tex.,  and  who  is  raising  funds  for  the  Elks  Club| 
children’s  hospitals  by  sale  of  bis  lively  record,  “The  Elks  Mardil 
'  Triumphal.”  ' 

I  — Chatted  at  the  installation  dinner  of  the  Newspaper  Reporters  A--iv 
I  ciation  of  New  York  City  at  The  Lambs  with  Deputy  Police  Commi-- 
sioner  W'alter  Arm,  on  leave  from  the  Neiv  York  Herald  Tribune 

— Talked  to  a  fellow  North  Carolinian,  Frank  Holeman  of  the  Wash¬ 
ington  bureau  of  the  New  York  Daily  News,  president  of  the  National* 
Press  Club,  at  the  dinner  of  the  Society  of  the  Silurians  in  the  Sert^ 
Room,  Waldorf-Astoria.  I 
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Television  Figure  Twisters 

The  boys  from  televisionland  threaten  to  become  the  world’s 
leading  figure  twisters— statistically,  that  is.  They  can  conduct  a 
survey,  or  take  someone  else’s  survey,  and  project  astronomical 
figures  for  television  viewing  solely  because  someone  somewhere 
was  discovered  to  have  his  set  turned  on. 

Mr.  Oliver  Treyz,  president  of  the  Television  Advertising  Bureau, 
has  stated  that  comparing  newspaper  Audit  Bureau  of  Circulation 
statements  to  television  sets-in-use  figures  is  “some  of  the  world’s 
greatest  nonsense.”  Therefore,  his  organization  had  a  personal  inter¬ 
view  survey  done  in  Chicago  which  theoretically  compared  news¬ 
paper  reading  to  television  viewing  on  a  quarter-hour  basis  through¬ 
out  the  week  day  and  night. 

The  answer?  You  guessed  it!  There  was  greater  TV  viewing  than 
newspaper  reading  in  every  time  span  with  the  exception  of  Sunday 
morning.  And  although  TvB  slipped  momentarily  and  admitted  that 
newspapers  lead  in  total  daily  coverage  of  the  market— being  read 
by  969^^  of  the  homes  each  day  while  television  is  viewed  by  91 
of  the  homes— the  survey  concludes  that  newspaper  reading  time  is 
one  hour  46  minutes  per  family  per  day  and  television  viewing  time 
is  nine  hours  51  minutes  per  family  per  day. 

This  is  so  startling  who  believes  it?  But  when  you  study  it  in  con¬ 
junction  with  some  other  so-called  TV  survey  statistics  you  begin 
to  wonder  how  ridiculous  anyone  can  be.  When  do  the  people  of 
Chicago  sleep?  Or  go  to  the  ball  game,  or  movies,  or  drive  a  car? 

Anyway,  Mr.  .Treyz  recently  quoted  some  Nielsen  Audimeter 
figures  for  a  “national  average.”  He  said  “the  typical  U.S.  family  turns 
off  its  set  at  12:32  a.m.  New  York  time,  having  completed  the  Nielsen 
measured  average  daily  viewing  time  of  six  hours  two  minutes.” 
This  is  what  TvB  is  promoting  as  “typical”  and  “average.” 

More  than  30^  of  the  U.S.  households  don’t  have  television  sets, 
and  even  the  largest  markets  only  have  80-85%  TV  household  cover¬ 
age,  yet  these  figures  are  being  advanced  as  typical  and  average  for 
the  country. 

Approximately  three-fifths  of  the  nation’s  households— 21, 000,- 
000  of  them— can’t  be  reached  in  the  afternoon  hours,  according  to  a 
study  made  by  CBS  radio,  and  yet  we  are  led  to  believe  that  in  a 
“tyjiical  U.S.  home"  two  hours  of  TV  viewing  have  been  completed 
before  five  o’clock. 

Television  has  become  so  enamoured  of  these  blue  sky  figures 
that  it  also  lays  claim  to  being  the  number  one  national  advertising 
medium  in  terms  of  expenditures.  Mr.  Treyz  asserts  TV  surpassed 
newspapers  in  1955.  Here’s  how  it  is  done  statistically:  Just  compare 
the  dollars  spent  only  for  newspaper  space  to  the  total  dollars  spent 
for  television  network  time,  television  national  spot,  and  television 
talent.  In  other  words,  include  TV  production  costs  but  not  for  news¬ 
papers. 

Newspaper  admen  should  know,  if  they  don’t  already,  that 
television  is  going  after  the  lush  local  advertising  field  from  which 
it  now  garners  about  $200  million  per  year.  TvB  has  just  distributed 
to  its  members  a  manual  for  retailers,  “Selling  Your  Customers  With 
Television,”  which  is  designed  “for  the  special  use  of  department 
stores  in  helping  them  convert  large  segments  of  their  print  budget” 
to  television. 

Newspapermen  should  acquaint  all  retailers  with  the  true  facts 
about  television’s  astronomical  claims  of  coverage  in  their  market 
before  some  of  them  are  inclined  to  swallow  those  “average”  or 
“typical”  statistics. 


Say  now  to  the  rebellious  house.  Know 
ye  not  what  these  things  mean? 

—Ezekiel,  XV U;  12. 

Editor  &  Publisher 


Adve 
Circu 
Class 
Edito 
Linag 
Latte 
Perse 
Phote 
i  :,Prom 
Ray  I 
Shop 
Short 
Syndi 
Edito 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged;  The  Journalist 
established  March  22,  1884;  Newspaperdom, 
established  March,  1892;  The  Poutth  Estate, 
March  I,  1894;  Editor  &  Publisher,  December 
7,  1901;  Advertising,  February  I,  1925. 
Chairman  of  the  Board 
James  Wright  Brown 
President  and  Editor 
Robert  U.  Brown 
Publisher  and  Treasurer 
Charles  T.  Stuart 
General  Manager 
James  W.  Brown,  Jr, 

Executive  Editor,  Jerome  H.  Walker;  Features, 
James  L  Collings,  Ray  Erwin,  Erwin  Knoll; 
Advertising  News,  Robert  B.  McIntyre;  Mar¬ 
keting  and  Research  Manager,  Courtland  C. 
Smith;  Librarian,  Janet  Haslett. 

Assistant  Treasurer,  Arline  Demar;  Advertis¬ 
ing  Manager,  Leach  Laney;  Advertising  Pro¬ 
duction  Manager,  Bernadette  Borries;  Promo¬ 
tion  Manager,  George  Wilt;  Circulation 
Director,  George  S.  McBride;  Circulation 
Manager,  George  H.  Strata;  Classified  Ad¬ 
vertising  Manager,  Evelyn  Z.  Kolojay. 
General  Offices — Times  Tower,  Times  Square. 
New  York  36,  N.  Y.— BRyant  9-3052. 

BUREAUS 

Washington:  James  J.  Butler,  Manager,  1140 
National  Press  Bldg.  ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mid-West 
Editor:  Harry  B.  Mullinix,  Western  Advertis¬ 
ing  Manager;  Grant  Biddle,  Advertising 
Representative,  360  North  Michigan  Ave. 
State  2-4898. 


Jourr 


/?€ 

w 

publ 

Berl 

mat 


A 

tend 

the 

opei 


‘P 

vest 

sion 

“hU! 

lega 


P 

Neb 

of 

rais 

how 


Detroit:  George  W.  Parker,  Correspondent, 
628  Free  Press  Building,  Woodward  I- 
6085. 

Philadelphia:  Joseph  W.  Dragonetti,  Corre¬ 
spondent,  1046  Commercial  Trust  Bldg.,  15th 
and  Market  Sts.  Rit  6-4582. 


B 
&  C 
vert 
papi 


San  Francisco:  Campbell  Watson,  Pacific  Coast 
Editor:  Duncan  A.  Scott,  Pacific  Coast  Ad¬ 
vertising  Representative,  Suite  2,  Penthouse, 
Mills  Bldg.  Garfield  1-7950. 

Los  Angeles:  Frederic  C.  Coonradt,  Corre¬ 
spondent,  School  of  Journalism,  University 
of  Southern  California,  3518  University  Ave.; 
Duncan  A.  Scott,  Pacific  Coast  Advertising 
Representative,  2978  Wilshire  Blvd.  Dun¬ 
kirk  8-4151. 


W 
idea 
‘  ^ee 
Con 


R 


London,  England:  Allan  Delafons,  Manager,  19 
Dorchester  Court,  Muswell  Hill,  London, 
N.  10;  Bethami  Probst,  Correspondent,  7 
Gledhow  Gardens,  London  SW  5. 

Paris,  France:  G.  Langelaan,  Correspondent; 
48  Avenue  de  Paris,  Vincennes  (Seine) 
Charter  Member  Audit  Bureau  of  Circulations. 
Member  Associated  Business  Publications.  6 
mo.  averaKe  net  paid  December  81,  1966  — 
19,766.  Averase  renewal  for  7  years  77.68%. 


new 

intc 

pre 


L 

the 

edu 


EDITOR  8C  PUBLISHER  for  June  2,  1956 


EC 


Harry  Scherman  tells 


How  $1,000,000  and  875  ads  in  one  newspaper 
helped  build  the  Book-of-the-Month  Club 
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Over  the  past  thirty  years  the  Book-of-the- 
Month  Club  has  distributed  more  than 
142,000,000  books  with  a  retail  value  of 
$432,000,000. 

During  that  time  the  Club  has  placed  875 
advertisements— at  a  cost  of  more  than  $1,000,- 
000— in  The  New  York  Times.  More  Book-of- 
the-Month  Club  advertisements  have  appeared 
in  The  New  York  Times  than  in  any  other 
publication. 

“The  New  York  Times  has  been,  consistently, 
our  most  productive  publication— both  with 
respect  to  volume  of  orders  and  low  cost,”  says 
Harry  Scherman,  the  Club’s  board  chairman. 

Mr.  Scherman  also  reveals  that  among  all  the 
875  ads,  “with  the  exception  of  a  few  pieces  of 
test  copy  which  didn’t  pay  (and  were  conse¬ 
quently  at  once  discarded),  every  one  of  these 
insertions  paid  for  itself,  and  paid  well.” 

Aside  from  this  remarkable  picture  of  The 
New  York  Times  as  a  persistently  productive 
advertising  medium,  Mr.  Scherman  makes 
this  point : 

“It  used  to  be  thought— and  I  still  hear  the 
idea  occasionally  advanced— that  it  is  possible 
to  ‘milk’  a  medium  through  excessive  adver¬ 
tising  in  it.  .  .  .  If  anything  can  put  a  quietus 
to  this  notion,  our  thirty-year  record  in  The 
Times  should  certainly  do  so.” 

The  New  York  Times  does  this  same  kind  of 
selling  job— year  in  and  year  out— for  thou¬ 
sands  of  other  advertisers  with  thousands  of 
different  products.  That’s  why  The  Times  has 
led  all  New  York  newspapers  in  advertising 
for  37  years. 

If  you’re  not  using  The  New  York  Times  sell¬ 
ing  power  now,  you  should  be.  Try  it. 

§11)^  Neto  Jlork  ^ime;s 
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Newsprint  Cost  and  Labor 
Are  International  Problems 

Publishers  Abroad  Find  U.S. 

Purchases  Tighten  Their  Supply 

By  Omer  Anderson 

Berlin  freedom  of  opinion  and  freedom  operators,  mainly  women,  on 


Foreign  Media 
Reps  Organize 

An  association  comprised  of 
individuals  and  firms  represent¬ 
ing  media  published  or  located 
abroad  was  formed  in  New 
York  City  this  week. 

At  a  meeting  attended  by  19 
mediamen  on  May  29  it  was 
decided  the  organization  would 
be  called  the  Foreign  Media 
Representatives  Association, 


Ninety-five  delegates  to  the 
ninth  congress  of  the  Interna¬ 
tional  Federation  of  Newspaper 
Publishers  (FIEU)  toured  free 
West  Berlin  and  Communist 
East  Berlin. 

After  viewing  divided  Berlin, 
the  publishers  got  down  to 
business  in  West  Berlin’s 
Schoeneberg  city  hall  with  a 
series  of  addresses  in  which 
they  were  warned  that  the  mar- 
pn  bet.veen  freedom  and  Com¬ 
munism  was  as  narrow  as  the 
boundary  dividing  East  and 
West  Berlin. 

Willy  Brandt,  president  of 
the  West  Berlin  Parliament,  de¬ 
clared  that  free  Berlin  could 
not  have  survived  Communist 
pressure  without  the  support 
of  a  free  press. 

Personal  Freedom 

“All  talk  about  a  relaxation 
of  world  tensions  remains  empty 
words  for  us  so  long  as  there 
is  still  no  free  press  on  the 
other  side  of  Potsdamer  Platz, 
in  the  Soviet  sector  of  Berlin,” 
Brandt  said. 

Tommaso  Astarita,  Italy, 
president  of  the  FIEIJ,  pledged 
the  cooperation  of  the  publish¬ 
ers  in  defending  the  personal 
freedom  of  every  individual. 

“Here  in  Berlin  one  feels 
stronger  than  anywhere  else 
man’s  need  for  freedom  and 
peace,”  Astarita  added. 

^  Claude  Ballanger,  FlEJ’s  gen- 
^eral  secretary,  asked  that  the 
I  publishers  dedicate  themselves 
to  the  restoration  of  freedom 
1  in  lands  now  under  oppres¬ 
sion.  The  success  of  inter¬ 
national  publishers  organiza¬ 
tions  in  unshackling  La  Prensa 
in  Argentina,  Ballanger  said, 
should  spur  the  free  press  to 
greater  effort. 

West  Berlin’s  Lord  Mayor, 
Dr.  Otto  Suhr,  observed  that 
I  “here  in  West  Berlin  we  make 


of  the  press  twin  cornerstones 
of  our  public  life. 

“You  will  find  hardly  another 
place  where  these  freedoms  are 
defended  with  greater  vigor 
than  in  West  Berlin.” 

95  From  17  Countries 

Dr.  Hugo  Stenzel,  president 
of  the  German  Publishers  Fed¬ 
eration,  got  the  conference  onto 
tangible  problems  with  the 
waiTiing  that  a  free  press  can 
be  undermined  just  as  effec¬ 
tively  by  financial  insolvency 
as  by  political  pressure. 

The  95  delegates  represented 
17  countries.  The  17  nations 
have  only  19%  of  the  world’s 
population  but  publish  58% 
of  its  newspapers. 

The  United  States  was  rep¬ 
resented  by  William  Dwight,  of 
Holyoke,  Mass.,  president  of  the 
American  Newspaper  Publishers 
Association;  Cranston  Williams, 
ANPA’s  general  manager; 
Charles  F.  McCahill,  of  the 
Cleveland  (Ohio)  News,  and 
John  R.  Herbert,  of  Quincy, 
Mass.,  representative  of  the 
Inter-American  Press  As.socia- 
tion. 

The  congress  moved  first  into 
problems  involved  in  technical 
advances,  particularly  labor 
problems.  The  biggest  field  of 
technical  advance  in  all  coun¬ 
tries  is  offset  printing  and  tele¬ 
typesetting.  In  all  countries, 
however,  management  and  la¬ 
bor  are  having  difficulty  in  de¬ 
ciding  jurisdiction  and  estab¬ 
lishing  work  standards. 

Talk  of  Research  Institute 

In  Scandinavia  the  unions 
will  permit  the  use  of  unskilled 
labor  in  offset  printing  provid¬ 
ed  minimum  photoengraving 
wages  are  paid. 

Controversy  in  Teletypeset¬ 
ting  involves  skilled  versus  un¬ 
skilled  labor.  There  is  wide  lat¬ 
itude  on  the  use  of  unskilled 


tape  perforators.  Output  stand¬ 
ards  vary  greatly.  Sweden  de¬ 
mands  18,000  taps  (strokes) 
per  hour  from  perforator  oper¬ 
ators.  West  German  publishers 
agreed  to  14,000.  In  other  coun¬ 
tries  the  maximum  is  12,000. 

A  report  showed  a  record 
was  e.stablished  in  Denmark  by 
an  unskilled  girl  operator — 
21,000. 

These  reports  led  to  the  rec¬ 
ommendation  that  the  FIEJ 
support  establishment  of  an  in¬ 
ternational  research  institute 
which  would  test  new  methods 
and  machines  and  produce  sci¬ 
entific  data  to  be  used  in  de¬ 
termining  what  type  of  labor 
should  be  employed  and  pro¬ 
duction  rates. 

Newsprint  Profits 

The  hottest  discussion  in¬ 
volved  newsprint.  Delegates 
were  unanimous  in  accusing 
the  newsprint  industry  of  un¬ 
justified  price  hikes. 

Williams  said  manufacturers 
make  “fantastic  profits”  in  the 
American  market.  He  urged  in¬ 
dividual  publishers  to  protest 
price  increases. 

Ballanger  remarked: 

“I  am  in  favor  of  all  busi¬ 
nesses  making  a  profit,  but  it 
seems  to  me  that  in  the  case 
of  the  newsprint  industry  there 
is  an  exceptionally  wide  mar¬ 
gin  of  profit. 

“Perhaps  the  Federation 
should  take  a  position  against 
further  increases  in  prices.” 

Resolution 

The  congress  adopted  a  reso¬ 
lution  protesting  further  “un¬ 
justified”  increases  in  newsprint 
prices  and,  by  inference,  asking 
American  publishers  to  stay 
out  of  the  European  newsprint 
market. 

The  resolution  said: 

“The  IFEJ  has  examined  the 
evolution  of  the  newsprint  mar¬ 


ine.  The  founding  fathers 
adopted  a  constitution  and  by¬ 
laws,  and  Joshua  B.  Powers, 
president  of  Joshua  B.  Powers, 
Inc.  international  repre.senta- 
tives,  .said  officers  would  be 
elected  at  the  next  meeting. 

Mr.  Powers  added  that  such 
an  association  is  needed  becau.se 
in  recent  years  advertising  has 
passed  around  the  New  York 
offices  of  the  representatives 
and  it  has  become  increasinglv 
difficult  fo’*  the  representatives 
to  collect  for  their  services. 

“By  joint  action,  therefore,” 
he  said,  “and  bv  study  of  the 
factors  involved  it  is  felt  that 
the  rep>'esentatives  can  bring 
larn-er  benefits  for  their  prin¬ 
cipals  and  increase  their  own 
income.” 

ket  and  observed  in  it  an  up¬ 
ward  trend  in  prices  which  is 
justified  neither  by  an  increase 
in  production  costs  nor  by  the 
situation  of  newsprint  produc¬ 
ing  concerns  as  revealed  in 
their  balance  sheets. 

“The  Federation  points  out 
that  this  upward  trend  is  pro¬ 
duced  only  by  an  increase  in 
newsprint  consumption  which 
is  not  accompanied  by  a  corre¬ 
sponding  increase  in  production, 
so  that  some  consumers  are  led 
to  seek  supplies  outside  of  their 
usual  sources  of  supply  at  spot 
market  prices. 

“The  Federation  regrets  that 
this  trend  leads  to  unsettled 
conditions  in  the  newsprint 
market  and  protests  against  all 
price  increases  that  are  not 
justified,  and  are  likely  to  do 
harm  to  the  free  diffusion  of 
information  and  ideas. 

“It  calls  on  organizations 
grouped  within  the  Federation, 
as  well  as  on  their  members,  to 
make  urgent  and  effective  rep¬ 
resentations  to  newsprint  manu- 
(Continned  on  page  73) 
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Biggest  ANPA  Mechanical 
Conference  Booked  in  Dallas 


WHO’S  WHO  at  the  ANPA 
Mechanical  Conference — includ¬ 
ing  reservations  by  newspaper 
personnel  and  a  separate  list¬ 
ing  of  supply  firms  and  their 
representatives — will  be  found 
on  Pages  20-36. 


Attendance  of  1200  Expected; 

7  Work  Sessions  in  Three  Days 

Texas  will  play  host  to  the  biggest  (naturally!)  ANPA 
Mechanical  Conference. 

Advance  registration  in  the  office  of  Richard  E.  Lewis, 
manager  of  the  ANPA  Mechanical  Department,  indicated 
a  total  participation  by  at  least  1,200  persons  in  the  three 
days  of  sessions  at  Dallas,  June  4-6. 

The  spacious  Statler-Hilton  Hotel  will  be  convention 
headquarters  and  nearly  100  companies  supplying  equip¬ 
ment  to  the  newspaper  business  will  have  exhibits  and 


demonstrations  there. 

Four  other  large  hotels  also 
have  been  taken  over  to  han¬ 
dle  the  crowd.  What  is  helping 
to  swell  the  attendance  is  the 
concurrence  of  the  annual  me¬ 
chanical  conference  of  the 
Southern  Newspaper  Publish¬ 
ers  Association,  Western  Di¬ 
vision. 

First  in  the  South 
This  is  the  alternate  year 
when  the  Mechanical  Confer¬ 
ence  of  the  American  Newspa¬ 
per  Publishers  Association  goes 
“on  the  road.”  Every  other  year 
it  is  in  Chicago.  This  28th 
annual  gathering  is  the  first 
one  to  go  South.  Two  years 
ago  the  conference  went  to  the 
West  Coast  the  first  time,  meet¬ 
ing  in  San  Francisco  in  conjunc¬ 
tion  with  the  Pacific  Coast 
Mechanical  Conference. 

Like  everything  of  Texan  pro¬ 
portions,  this  year’s  conference 
bids  fair  to  top  the  record  regis¬ 
tration  in  California. 

More  than  400  newspaper 
personnel  —  top-level  adminis¬ 
trative  officers,  foremen  and 
supervisors — are  “in  the  books” 
with  early  reservations.  An  al¬ 
most  equal  number  of  repre¬ 
sentatives  from  supply  firms  is 
registered.  The  total  will  be 
increased  by  the  last-minute  ar¬ 
rivals,  one-day  or  one-session 
registrants  from  scores  of  pa¬ 
pers,  and  visiting  observers. 

Report  on  Linofilm 
Aside  from  its  numerical  size 
the  conference  promises  to  be 
newsworthy  in  at  least  two  spe¬ 
cial  respects  with  the  nature  of 
reports  to  be  made.  One  is  the 
latest  word  on  progress  in  de¬ 
velopment  of  Linofilm,  the  Mer- 
genthaler  Linotype  Company’s 
long-planned  entry  into  the 
field  of  photocomposition. 

Since  photocomposing  pro¬ 
cesses  will  be  given  consider¬ 
able  attention  in  the  unofficial 


corridor  sessions,  Mr.  Lewis 
has  timed  the  publication  of  the 
ANPA  Mechanical  Depart¬ 
ment’s  third  accordion-type 
compilation  for  this  meeting. 
No.  3  in  the  series  will  present 
a  complete  across-the-board  pic¬ 
ture  of  what  a  dozen  newspa¬ 
pers  are  doing  with  Fotosetter, 
the  Intertype  machine,  and  Pho¬ 
ton,  the  Cambridge  laboratory 
counterpart  which  is  to  be 
shown  soon  in  a  new  model. 

Other  reports  have  been  made 
in  the  past  year  on  the  photo¬ 
type  systems  in  use — a  com¬ 
prehensive  view  of  the  South 
Bend  Tribune  operation  was 
provided  in  E&P  a  few  months 
ago — but  Mr.  Lewis  and  his 
staff  have  brought  together  in 
a  single  foldup  sheet  a  ready- 
reference  tabulation  of  about  25 
phases  of  the  operation. 

This  project  follows  the  pat¬ 
tern  of  Special  ANPA  Report 
No.  1,  last  January,  on  9-col¬ 
umn  format  newspapers  and 
No.  2,  in  April,  on  11%  pica 
columns  and  60-inch  newsprint 
rolls. 

The  Mechanical  Committee 
responsible  for  the  program  and 
preparations  for  this  year’s  con¬ 
ference  has  the  rare  distinction 
of  including  among  its  member¬ 
ship  the  ANPA  president  him¬ 
self,  William  Dwight,  who  is 
president  of  the  Holyoke 
(Mass.)  Transcript  -  Telegram. 
Mr.  Dwight,  a  regular  partici¬ 
pant  in  mechanical  conferences 
for  several  years,  is  flying  back 
from  Europe  to  deliver  the 
opening  address  at  Dallas.  He 
has  been  attending  meetings  of 
International  newspaper 
groups. 

Committee  in  Charge 

J.  Harold  Mintun,  production 
manager  of  the  Pittsbutgh 
(Pa.)  Press,  a  Scripps-Howard 
newspaper,  is  chairman  of  the 


CHAIRMAN  of  the  Mechanical  Comnnittee,  in  char9e  of  the  28th 
ANPA  Mechanical  Conference,  is  J,  Harold  Mintun,  production 
manager  of  the  Pittsburgh  (Pa.)  Press. 


committee.  His  associates,  who 
will  take  their  turns  presiding 
at  conference  sessions,  are,  in 
addition  to  Mr.  Dwight: 

Leven  T.  Deputy,  Dallas 
(Tex.)  News;  Charles  A.  Fred- 
erickson,  Westchester  County 
Publishers;  Henry  Garland, 
Pittsburgh  (Pa.)  Post-Gazette; 
W.  E.  Gibbons,  Portland  Oregon 
Journal;  Glen  R.  Hutchinson, 
Los  Angeles  Times  and  Mirror- 
News;  George  F.  Marshall, 
Portland  (Me.)  Press  Herald, 
Express  and  Telegram;  Joseph 
E.  McMullen,  Milwaukee  (Wis.) 
Journal;  John  W.  Park,  Chi¬ 
cago  (Ill.)  Tribune;  Harry 
Sloan,  New  York  Mirror;  W. 
Watson  Southam,  Southam 
Newspapers,  Canada;  J.  L. 
Stott,  Richmond  (Va.)  News 
Leader  and  Times-Dispatch; 
Earl  L.  Weiskittel,  Youngstown 
(Ohio)  Vindicator;  and  Allan 
M.  Woods,  Newsday,  Long 
Island. 


Giving  the  formal  welcome 
on  behalf  of  Texas  publishers 
will  be  E.  M.  (Ted.)  Dealey, 
publisher  of  the  Dallas  Morning 
News. 

Personnel  relations  will  be 
the  theme  of  the  opening  ses¬ 
sion.  Two  speakers  include  Wil¬ 
liam  Sadler  of  Chicago  on 
“Human  Evaluation  and  Busi¬ 
ness  Profits”,  and  Harry  Ey- 
bers,  production  manager  of  the 
Washington  (D.C.)  Post  ami 
Times  Herald,  on  “Building  an. 
Organization.” 

Research  Film 

Research  and  ROP  color 
share  the  floor  in  the  afternoon 
of  the  first  day.  Roy  W.  Prince 
will  give  a  filmed  progress  re¬ 
port  on  the  ANPA  Research 
program  and  Mr.  Garland  will 
report  for  the  joint  commit¬ 
tee  of  publishers  and  advertis¬ 
ing  agencies  on  color  standards. 

“Color  on  a  Shoestring”  — 
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McMullen 


Hutchinson 


Frederickson 


Marshall 


Soufham 


Deputy  Garland 

how  the  small  papers  are  pro¬ 
viding  this  service — will  be  the 
topic  for  a  panel  including  John 
Vlk,  La  Crosse  (Wis.)  Tribune; 

Ted  Durein,  Monterey  (Calif.) 

Peninsula  Herald;  and  William 
Spilman,  Waynesboro  (Va.) 

News-Virginian. 

Four  newsprint  conservation 
measures  will  be  described  by 
B  second  panel,  as  follows: 

9-column  format,  by  R.  M. 

Frost,  Beaumont  (Tex.)  Enter-  umns,  by  John  Budai,  Cincin-  columns,  by  Joseph  A.  Lawler, 
jtrise  and  Journal;  11-pica  col-  nati  (Ohio)  Enquirer;  ll^A-pica  ^cw  York  Herald  Tribune;  and 

pilillllllllllllll!lllllllllllllllll||||llllll!lllllllllll'llll!lllll!lllllill!li!llll|i||i!;m^  E^'cibbonT  OrcpL^' Jour»m^  ^ 

I A  Rewarding  Experience 

I  By  William  Dwight 

1  President,  American  Newspaper  Publishers  Association 


Woods 


the  “Smaller  Cities  Session”  *oom  session  in  the  afternoon 
Monday  night.  Someone  has  includes:  a  film  showing  the 
asked :  “With  some  of  the  large-  Sheridan  three-station  stuffing 
circulation  papers  reducing  to  machine;  Cheshire  mailing 
60-inch  rolls,  what  have  the  machine,  by  Harold  E.  Burris, 
smaller  dailies  to  look  forward  Harrisburg  (Pa.)  Patriot  and 
to  —  constant  changes  with  News;  mailroom  film  from 
savings?**  Philadehphia  (Pa.)  Bulletin; 

Palmer  Black,  Amarillo  and  mailroom  newsprint  con- 
(Tex.)  Globe-News,  will  have  servation,  Oregon  Journal. 
the  job  of  moderator  for  what  The  pressroom  personnel  will 
has  become  the  real  give-and-  have  last  say  in  the  windup 
take  part  of  the  conference,  session.  The  program  will  fea- 

Stereotypers  are  cast  in  the  i^are  a  newsprint  conservation 
leading  role  Tuesday  morning. 

This  session  will  feature  re¬ 
ports  on  new  equipment,  the 
Mat-Pak  and  ROP  color  mats. 

Advertising  and  engraving  are 
linked  for  the  afternoon.  Repre¬ 
sentatives  from  three  Dallas 
stores  will  discuss  the  mechani¬ 
cal  problems  of  preparing  copy 
for  daily  newspapers.  Edgar  S. 

Leigh,  Ottawa  (Ont.)  Citizen, 
will  describe  how  aluminum 
plates  are  processed. 

How  the  Scan-a-Sizer  is  help¬ 
ful  to  the  Taunton  (Mass.)  Ga¬ 
zette  will  be  told  by  William 
R.  Reed,  and  Mr.  Frederickson 
will  report  on  highspeed  en¬ 
graving  of  zinc. 

Another  full  day  of  work  for 
the  conferees  is  billed  for  Wed¬ 
nesday,  leading  off  with  a  com¬ 
posing  room  session.  The  speak¬ 
ers  and  their  topics  are:  Lino- 
film,  L.  Rossetto,  Mergenthaler 
Co.;  Photocomposition,  Earl 
Gotshall,  Intertype  Corp.;  Tele¬ 
typesetting  economies,  Jerry 
Burke,  San  Diego  (Calif.) 

Union  and  Tribune;  new  for¬ 
mats,  Jackson  Burke,  Mergen¬ 
thaler  Co.;  composing  room 
layout,  Neal  E.  Dyer,  Cam- 


One  the  red-letter  days 
on  the  newspaper 

calendar  the  Me- 

It 

brings  together  the  mechani- 
cal  authorities  of  our  news- 
papers  and  provides  the  fa- 
cilities  for  an  exchange  of 
information  on  pro- 

cedures.  This  important. 

We  can  be  too  involved  with 
our  own  personal  day-to-day 
problems  and  don*t  look 
around  the  plants  of  our  col- 
leagues  to  see  what  they  do 

Here  the  ANPA  meet- 
ing  we  can  talk  frankly,  man  wmr 

to  man,  about  our  common 
cause.  These  “let-down-your- 
hair**  sessions  develop  stimu¬ 
lating  and  thought-provoking  KEYNOTER  will  be  William 
discussions.  They  lift  us  out  Dwight,  president  of  ANPA. 

°%‘hLrc*onferences  look  in-  the  burdens 

to  the  tomorrow  of  our  way  that  inevitably  will  become 

•  hfi&vifir 

of  putting  out  newspapers, 

too.  The  manufacturers  of  cannot  stay  tied  to  the 

mechanical  equipment  will  We  will  have  to  move 

have  their  newest  products  ahead  into  the  new  fields 
on  display  at  Dallas,  and  that  the  American  genius 
here  we  can  see  what  is  hap-  will  open  up  for  us. 
pening  now  in  improvements  Attendance  at  and  partici- 
and  can  get  an  idea  of  what  pation  in  the  ANPA  Me- 
will  come  in  the  future.  chanical  Conference  will  be 

We  must  look  ahead.  Un-  a  considerable  contribution 
less  we  improve  our  methods  to  this  objective.  Publishers, 
of  producing  newspapers  to  business  managers,  mechani- 
provide  the  increased  prod-  cal  executives  all  will  find 
activity  so  vital  to  our  eco-  this  meeting  a  rewarding  ex- 
nomic  health  it  will  be  dif-  perience. 


)  28th 
luction 


Icome 

ishers 

ealey, 

>ming 


color 
irnoon 
Prince 
iss  re¬ 
search 
d  will 
mmit- 


MANAGER  of  the  ANPA  Me¬ 
chanical  Department,  Richard  E. 
Lewis  will  present  his  third' 
project  report  covering  dailies 
using  photocomposition. 


Why  You  Can’t  Have 
Simple  Cost  Formula 


Rare,  indeed,  is  the  mechani¬ 
cal  conference  where  someone 
hasn’t  said,  “what  we  need 
most  is  a  system  for  comparing 
our  composing  room  costs.” 

At  long  last  the  American 
Newspaper  Publishers  Associa¬ 
tion  is  shooting  toward  that 
goal,  with  a  master  project 
at  the  research  laboratory 
under  the  guidance  of  the  Me¬ 
chanical  Committee. 


But  newspaper  management 
cannot  expect  a  quick  and  easy 
formula  for  comparable  pro¬ 
duction  costs.  Let  Harry  Ey- 
bers,  production  manager  of 
the  Washington  (D.C.)  Post 
and  Times  -  Herald,  explain 
why: 

The  method  used  by  most 
newspapers  to  obtain  page  cost 
is  to  divide  the  number  of 
pages  carried  in  their  city  or 
home  edition  into  the  com¬ 
posing  room  payroll.  Some 
newspapers  use  just  the  pay¬ 
roll  of  the  journeymen  and  ap- 
])rentices.  Others  include  their 
supervisory  employes.  Some  in¬ 
clude  the  janitors  or  janitor 
seiwices,  the  general  operating 
cost  and  depreciation  on  equip¬ 
ment  and  building.  Vacations 
make  it  even  more  confusing. 

The  number  of  hours  in  the 
shift  is  important  and  they 
vary  all  over  the  country,  from 
as  long  as  8  hours  to  a  low 
of  6  hours  on  some  shifts.  Not 
all  newspapers  have  the  same 
penalty  pay  conditions  nor  the 
same  holiday  pay  conditions  or 
even  the  same  number  of  holi¬ 
days.  Afternoon  papers  natur¬ 
ally  have  more  working  hours 
during  the  day,  the  morning 
paper  more  during  the  night. 
Some  papers  use  a  lobster 
shift  at  a  still  higher  rate  of 
pay. 

Setting  the  type  to  fill  the 
news  hole  represents  a  major 
part  of  cost  but  the  operation 
is  different  on  nearly  every 
newspaper.  First  of  all,  the 
column  width  is  not  the  same. 

The  depth  of  the  column  is 
controlled  by  the  press  cut-off. 
There  are  at  present  three 
cut-offs  principally  used  on 
newspaper  press  equipment — 
21-1/2",  22-3/4"  and  23-9/16". 
This  means  on  the  form  size 
there  is  a  difference  of  two 
inches  from  the  shortest  to 
the  longest  column  depth.  Take 
a  newspaper  composing  room 
producing  400  pages  per  week 
without  any  make-overs.  It 
means  they  are  setting  nearly 


288  columns  more  on  the  news¬ 
paper  with  the  long  cut-off  as 
against  the  short,  or  a  total  of 
36  pages. 

The  number  of  editions  and 
the  time  these  editions  are 
scheduled  to  come  out  also  has 
its  effect  on  cost.  Some  news¬ 
papers  in  non-competitive  cities 
have  nearly  an  entiie  shift  to 
get  out  their  first  edition  and 
hold  the  make-overs  on  the  fol¬ 
lowing  editions  to  a  minimum. 
This  means  it  only  takes  one 
shift  to  get  this  work  out  or 
at  least  just  a  small  shift  over 
the  main  one. 

Newspapers  in  more  competi¬ 
tive  cities  are  forced  to  have  a 
paper  on  the  street  at  about 
the  same  time  the  main  shift 
starts  to  work  and  the  balance 
of  the  editions  are  spread  out 
throughout  a  period  of  some¬ 
times  10  to  12  hours. 

The  general  make-up  policy 
also  has  a  bearing  on  cost  per 
page.  There  are  many  different 
sizes  of  news  type  used  by 
newspapers.  It  takes  a  lot 
more  type  to  fill  a  column  of 
7  point  on  a  8  point  body  than 
it  does  a  9  point  face  on  a 
10  point  body. 

Some  newspapers  confine 
their  news  body  type  face  to 
just  one  size  other  than  agate 
and  one  other  larger  size  for 
leads  and  editorials.  Other  pa¬ 
pers  try  to  use  every  type  size 
made  and  have  their  news  ma¬ 
chines  loaded  with  magazines. 

Many  newspapers  use  a  com¬ 
paratively  simple  style  in  set¬ 
ting  news  while  others  go  to 
the  extreme,  filling  their  news 
stories  with  indented  para¬ 
graphs,  initial  letters,  bold  face 
paragraphs,  and  all  types  of 
eccentric  make-up. 

Some  newspapers  have  a  pol¬ 
icy  whereby  it  is  possible  to 
make  up  early  pages  and  make 
them  good  for  the  day.  Other 
newspapers  operate  entirely  on 
a  current  news  policy  forcing 
the  composing  room  to  make  up 
all  pages  on  the  current  shift, 
making  any  advance  work  im¬ 
possible.  Some  newspapers  will 
open  up  nearly  every  page  re¬ 
gardless  of  how  small  the  news 
content  of  the  page  might  be. 

Some  newspapers  have  a  kill 
that  may  reach  100  columns 
in  a  shift  while  others  might 
be  down  to  as  low  as  10.  Yet, 
these  papers  might  have  the 
same  number  of  pages. 

Some  newspapers  send  down 
much  early  copy  that  can  be 


handled  on  the  machines  in 
long  takes  and  allows  the  make¬ 
up  of  early  pages.  Other  news¬ 
papers  try  to  set  their  entire 
news  hole  in  three  or  four 
hours.  This  means  more  news 
machines,  more  news  operators 
because  of  short  take  system, 
and  more  make-up  men  because 
of  the  shorter  time  left  for 
make-up.  This  forces  the  com¬ 
posing  room  foreman  to  man 
his  room  for  the  peak  load. 

The  location  of  the  newspa¬ 
per  and  whether  it  is  an  after¬ 
noon  or  morning  paper  also 
controls  cost.  Some  newspa¬ 
pers  located  in  areas  where 
there  is  a  lot  of  interest  in 
horse  racing  or  sports  in  gen¬ 
eral  will  carry  columns  and 
columns  of  agate  tables  and 
tabulation. 

A  morning  paper  can  com¬ 
fortably  handle  market  tables 
and  all  other  difficult  news 
composition  in  long  takes  while 
the  afternoon  paper  has  a 
short  time  to  set  this  news  and 
is  forced  to  cut  it  into  many 
short  takes. 

The  length  of  takes  has  a 
big  bearing  on  the  cost  of 
setting  news.  Approximately 
75%  of  all  the  wire  news  comes 
out  of  the  East.  This  means 
eastern  newspapers  are  setting 
most  of  this  on  current  time 
and  means  the  short  take  sys¬ 
tem.  A  paper  in  the  Midwest 
has  one  hour  more  to  set  this 
news  which  means  they  can 
nearly  double  the  size  of  the 
takes  to  the  machines.  In  the 
Rocky  Mountain  area  they  have 
another  hour,  making  it  pos¬ 
sible  for  them  to  set  the  type 
in  even  longer  takes  and  more 
time  to  process,  proof  read  and 
make  up. 

The  nature  of  the  advertising 
must  also  be  considered.  Gro¬ 
cery,  electrical  appliances  and 
local  liquor  advertising  is  diffi¬ 
cult  and  costly  composition.  It 
is  impossible  to  get  early  copy. 
It  certainly  would  not  be  pos¬ 
sible  to  compare  page  costs 
with  a  newspaper  running  a 
large  volume  of  difficult  com¬ 
position  with  another  paper 
whose  ad  copy  is  composed 
mostly  of  wide  open  ads  or 
simple  composition. 

Equipment,  the  composing 
room  layout  and  even  the  build¬ 
ing  structure  represents  an  im¬ 
portant  factor. 

There  are  still  a  lot  of  poorly 
equipped  composing  rooms  with 
high  maintenance  cost  and  low 
production. 

“Give  any  printer  a  decent 
place  to  work,  decent  equip¬ 
ment  and  treat  him  as  you 
would  like  to  be  treated  your¬ 
self  and  you  will  get  produc¬ 
tion,”  Mr.  Eybers  advised. 
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Data  Compiled 
For  Year  Book 


So  great  has  been  the  demand 
for  this  special  service  that 
Editor  &  Publisher  is  collect¬ 
ing  once  again  the  mechanical 
data  of  all  daily  newspapers  in 
the  United  States  and  Canada. 

Due  to  the  fact  that  the 
situation  had  become  so  fluid, 
in  a  period  of  changeover  to 
narrower  pages,  color  equip¬ 
ment  installations,  etc.,  the  an- 
n  u  a  1  Newspaper  Equipment 
survey  was  omitted  in  1955, 
after  28  such  supplements. 

Questionnaires  are  now  in  the 
hands  of  newspaper  executives 
and,  as  a  matter  of  fact,  more 
than  500  have  already  been 
completed  and  returned,  ready 
for  compilation.  The  data  will 
be  presented  in  a  new  way  this 
time:  it  will  become  a  new 
feature  of  the  Editor  &  Pub¬ 
lisher  Intemational  Year  Book 
for  1957,  which  will  be  pub¬ 
lished  early  next  year. 

Complementing  the  detailed 
information  o  n  paper  roll 
widths,  column  measurements, 
types  of  equipment,  newsprint 
tonnage  consumption,  e  t  c., 
there  will  be  a  new  alphabeti¬ 
cal,  cross  referenced  index  to 
equipment  suppliers.  More  than 
300  firms  serving  the  newspa¬ 
per  business  will  be  listed, 
along  with  the  products  or 
services  offered  by  each;  names 
of  principal  executives,  head¬ 
quarters  addresses,  etc. 

The  E  &  P  compilation  will 
be  the  only  complete  such  ref¬ 
erence  to  newspaper  production 
facilities.  The  Mechanical  De¬ 
partment  of  the  American 
Newspaper  Publishers  Associa¬ 
tion,  under  the  management  of 
Richard  A.  Lewis,  has  under 
way  for  the  first  time  a 
punched-card  index  to  mechani¬ 
cal  data  relating  only  to  the 
800-odd  newspapers  which  arc 
members  of  ANPA.  An  out¬ 
standing  feature  of  this  project 
is  that  it  will  be  revised  every 
four  months. 


New  PM  Named 


Peoria,  Ill. 

Frank  A.  Green  has  been 
named  production  manager  of 
the  Peoria  Journal  Star,  suc¬ 
ceeding  Hugh  N.  McCormick, 
who  had  been  with  the  paper 
since  1937.  Mr.  Green  has 
been  in  newspaper  work  since 
he  was  10  years  old  and  helped 
his  father  in  the  shop  of  the 
Cuba  (Ill.)  Journal. 
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Daily  Worker 
Loses  Round 
In  Tax  Case 

An  injunction  appeal  against 
the  District  Director  of  In¬ 
ternal  Revenue  argued  in  U. S. 
District  Court  by  the  Daily 
Worker  was  denied  May  23, 
and  the  alleged  income  tax  de¬ 
ficiency  case  against  the  Com- 
.munist  newspaper  moved  a  step 
closer  to  the  U.  S.  Tax  Court. 

Harry  Sacher,  attorney  for 
Publishers  New  Press,  Inc., 
publishers  of  both  the  daily  and 
weekly  papers,  said  he  would 
appeal  the  decision  and  would 
also  press  for  early  action  by 
the  tax  court. 

The  revenue  department  al¬ 
leged  $46,076.90  was  due  for 
taxes  on  income  during  1951, 
’52,  and  ’53.  (E&P,  March  31, 
1956.)  The  paper’s  property 
was  seized  March  27  and  the 
offices  padlocked  under  a  jeop¬ 
ardy  assessment  procedure.  The 
Worker  continued  publication. 

In  his  decision.  Judge  Rich¬ 
ard  H.  Levet  said  there  was 
no  proof  that  the  tax  deficiency 
was  improper  or  that  income 
was  not  subject  to  tax. 

“There  is  no  invasion  of  the 
plaintiff’s  right  of  freedom  of 
the  press,”  the  decision  con¬ 
tinued.  “A  newspaper  is  sub¬ 
ject  to  the  same  general  laws 
of  the  United  States  as  is  any 
other  industry  conducted  for 
profit. 

“The  fact  that  the  plaintiff 
may  be  forced  to  discontinue 
publication  is  a  hardship  which 
is  no  reason  for  this  court’s 
equitable  intervention.” 

On  May  18,  following  statu¬ 
tory  procedure,  the  Revenue 
Department  sent  a  deficiency 
letter  to  the  newspaper. 

The  Daily  Worker  has  con¬ 
tended  that  the  levy  was  not 
for  the  purpose  of  assuring  or 
collecting  a  tax,  but  to  prevent 
publication  of  the  newspaper. 
Annual  expenses  always  ex¬ 
ceeded  gross  income,  and  def¬ 
icits  were  supplied  by  gifts,  it 
was  claimed. 

A  new  name  was  injected 
•  k  into  the  case  by  a  deposition 
submitted  by  the  U.  S.  Attor¬ 
ney  from  Joseph  Deiiner,  named 
as  president  of  Publishers  New 
Press,  Inc.  Mr.  Dermer  said  he 
was  a  furrier  by  occupation, 
and  that  he  was  “not  too  fa¬ 
miliar”  with  the  records  and 
legal  papers,  because  his  abil- 
;  ity  was  to  make  mink  coats 
and  not  to  practice  law.  There 
were  no  corporate  financial  re¬ 
ports,  he  said. 
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Freedom  of  the  Press 
Covers  Nudists^  Too 

Washington 

The  U.S.  Court  of  Appeals 
has  ruled  the  Post  Office  De¬ 
partment  violated  the  free 
press  guaranty  by  barring 
two  nudist  magazines  from 
the  mail. 

The  publications,  issued  at 
May’s  Landing,  N.  J.,  were 
found  by  the  Depai-tment  to 
be  textually  proper  but  pic- 
torially  offensive.  The  Ap¬ 
pellate  Court  said  the  De¬ 
partment  did  not  properly 
weigh  the  potential  harm 
against  the  violation  of  con¬ 
stitutional  rights  and  failed 
to  establish  a  motive  on  the 
part  of  the  publisher  to 
violate  any  law. 

Judge  Dismisses 
Pearson  Libel  Suit 

Washington 
District  Judge  F.  Dickinson 
Letts  has  dismissed  from  the 
docket  a  $250,000  libel  suit 
against  Columnist  Drew  Pear¬ 
son  whose  defense  is  that  politi¬ 
cians  must  expect  to  be  linked 
to  reports  and  rumors  even 
though  false. 

Lew  Wallace,  Oregon  politi¬ 
cian,  has  been  given  leave  to 
submit  an  amended  complaint. 
He  claims  he  was  libeled  in  a 
column  which  reported  he  had 
written  to  President  Eisen¬ 
hower  seeking  a  favor  for  a 
person  then  prominent  in  the 
news.  Mr.  Wallace  denied  writ¬ 
ing  the  letter.  Mr.  Pearson 
claims  the  subject-matter  was 
innocent  of  accusation  and  that 
Mr.  Wallace  must  expect,  in  his 
prominence,  to  be  linked  to  re¬ 
ports  of  questionable  basis. 

• 

Race  Relations  Law 
Magazine  Is  Out 

Nashville,  Tenn. 

The  first  number  of  a  mag¬ 
azine  dealing  exclusively  with 
race  relations  from  the  legal 
viewpoint  is  now  off  the  press 
at  Vanderbilt  University  here. 

It  is  designed  to  provide  de¬ 
tailed  current  information  on: 
court  decisions,  state  constitu¬ 
tion  provisions,  statutes,  city 
ordinances,  opinions  of  attor¬ 
neys  -  general,  regulations  of 
state  departments  of  education 
and  rulings  of  local  boards. 

Entitled  Race  Relations  Law 
Reporter,  the  new  magazine 
will  publish  six  issues  a  year 
at  a  subscription  cost  of  $2.  The 
publication  is  sponsored  by  Van¬ 
derbilt  University. 
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Moss  Says 
Secrecy  Hid 
‘Power  Grab’ 

Washington 
The  controversial  Honaman 
Office  in  the  Department  of 
Commerce  went  far  beyond  its 
“secret  directive”  from  the  Na¬ 
tional  Security  Council  and  is 
being  steered  back  into  its 
proper  course.  Rep.  John  E. 
Moss  has  disclosed. 

Rep.  Moss  displayed  a  com¬ 
munication  from  the  NSC  as¬ 
suring  that  corrective  steps  are 
being  taken,  after  Erwin  Seago, 
Karl  A.  Honaman’s  successor 
in  the  Office  of  Strategic  Infor¬ 
mation,  refused  to  discuss  the 
directive  on  the  ground  that  it 
was  a  classified  document. 

Rep.  Moss  said:  “A  careful 
comparison  of  the  declassified 
section  of  the  directive — a  sec¬ 
tion,  incidentally,  which  deals 
solely  with  nonclassified  ma¬ 
terial  and  which  never  should 
have  been  classified — and  the 
Commerce  order  putting  OSI 
into  operation,  shows  the  OSI 
planned  to  go  far  beyond  its 
authority  and  try  to  restrict 
the  flow  of  information  fiom 
the  federal  government. 

“This  is  another  example  of 
an  attempted  power  grab  by  an 
agency  whose  authority  is  based 
on  a  hush-hush  directive  which 
it  refuses  to  discuss. 

“Recent  conferences  with 
commerce  department  officials 
indicate  the  present  director  of 
OSI  is  planning  a  program 
more  in  line  with  the  NSC  di¬ 
rective  than  was  the  program 
planned  by  his  predecessor.” 

Honaman  had  set  up  a  sys¬ 
tem  of  “clearance”  of  news  of 
a  non-strategic  nature.  He 
contended  the  method  was  a 
voluntary  one  but  the  American 
Society  of  Newspaper  Editors 
replied  that  a  “suggestion” 
from  the  United  States  govern¬ 
ment  not  to  publish  material 
is  tantamount  to  an  order. 


Reporters  Fete  Ike 

Washington 
The  White  House  Corres¬ 
pondents  Association  feted 
President  Eisenhower  at  the 
newspapermen’s  annual  dinner 
May  24  and  awarded  an  honor¬ 
ary  membership  to  Dewey 
Long,  White  House  staff  mem¬ 
ber  who  arranges  transporta¬ 
tion  and  housing  for  reporters 
on  Presidential  trips. 


Moss  Urges 
Fol  Plank 

Washington 
A  freedom  of  information 
plank  in  the  platforms  of  the 
major  political  parties  has  been 
proposed  by  Rep.  John  E.  Moss 
Jr. ,  chairman  of  the  House 
study  of  artificial  barriers  to 
the  flow  of  federal  information. 

The  congressional  prober 
said  his  committee’s  explora¬ 
tions  establish  the  wisdom  of 
this  pledge.  He  urged  that  the 
plank  be  “specific  enough  in  its 
pronouncements  that  it  could 
be  jammed  down  the  throats  of 
any  public  official  who  sought 
to  hide  his  errors,  his  frauds 
or  his  policies  behind  some 
vague  claim  that  his  actions  are 
confidential.” 

Capital  Press  Club 
Announces  Awards 

Washington 
Pearlie  Cox  Harrison,  society 
editor  of  the  Baltimore  (Md.) 
Afro-American,  has  been  voted 
the  Newsman  Award  of  the 
Capital  Press  Club.  She  also 
received  a  citation  for  report¬ 
ing  of  social  events. 

Other  citations  announced  at 
the  12th  annual  dinner  of  the 
Club  were:  Mary  Stradford, 
Afro-American,  feature  writ¬ 
ing;  Clifton  Holland,  Station 
W  0  O  K,  communications;  J. 
Hugo  Warren,  Pittsburgh 
(Pa.)  Courier,  advertising; 
Sherman  Briscoe,  Agriculture 
Department  information  officer, 
public  relations;  Dalton  Fer¬ 
guson,  free  lancer,  distin¬ 
guished  community  service; 
Clifton  Cahill,  Pittsburgh  Cour¬ 
ier,  photography. 

Special  awards  went  to  Post¬ 
master  General  Summerfield 
and  to  Rep.  William  Dawson 
of  Illinois. 

ISetcsmen  Not  Asked 
To  Information  Parley 

Washington 

A  list  of  34  persons  invited 
by  President  Eisenhower  to 
meet  June  12  and  plan  a  global 
person  -  to  -  person  information 
program  on  America’s  peaceful 
purposes  and  respect  for  human 
rights,  included  no  representa¬ 
tives  of  the  press. 

Secretary  James  C.  Hagerty 
explained  the  list  will  be  en¬ 
larged  before  the  meeting  date. 
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Shaws  for  the  Second  100  Years 

The  Dixon  (III,)  Daily  Telegraph  I  from  the 


By  Doris  Willens 

In  the  spring  of  1851,  a  small 
caravan  rolled  along  the  Chi¬ 
cago  trail  and  into  the  village 
of  Dixon,  Illinois — population 
about  700.  There  virere  a  cov¬ 
ered  carriage  and  two  farm 
wagons.  In  them  were  the  mak¬ 
ings  of  the  Dixon  Telegraph 
and  Lee  County  Herald. 

The  carriage  held  Charles  R. 
Fisk,  his  wife  and  son,  and 
another  young  man.  In  the 
wagons  were  their  household  ef¬ 
fects,  a  Washington  hand  press, 
an  inking  roller  and  rack,  a 
small  imposing  stone,  a  half 
dozen  compositor’s  stands,  a 
couple  of  bundles  of  newsprint, 
and  some  cases  of  newspaper 
and  job  type. 

The  printing  equipment  was 
taken  up  to  two  rooms  above 
a  local  store,  and  on  May  1  the 
first  edition  of  the  paper  was 
published.  It  was  named  the 
Telegraph  in  tribute  to  Sam¬ 
uel  F.  K  Morse’s  recent  inven¬ 
tion. 

Trouble  at  Outset 

Mr.  Fisk  was  a  retired  Pres¬ 
byterian  minister  with  a  flair 
for  dentistry.  He  seems  to  have 
run  into  trouble  with  his  pa¬ 
per  from  the  beginning,  for  in 
the  first  edition  he  wrote: 

“After  much  effort  and  un¬ 
expected  delay,  we  are  enabled 
to  present  to  you  the  first  num¬ 
ber  of  our  paper.” 

What  the  trouble  was  is  not 
known,  but  Mr.  Fisk  lasted  only 
until  October  of  that  year.  Be¬ 
fore  the  year  was  out,  a  20- 
year-old  named  Benjamin  F. 
Shaw,  who  had  come  to  Dixon 
to  visit  relatives,  was  engaged 
as  publisher  of  the  new  paper. 
Apart  from  a  spell  or  two  out 
for  adventuring  in  the  Far 
West,  Mr.  Shaw  remained  as 
head  of  the  Dixon  paper  until 
his  death  in  1909.  His  family 
has  run  the  paper  ever  since. 

B.  F.  Shaw  was  born  on  a 
New  York  farm.  He  went  west 
in  his  teens.  At  14,  he  was  rid¬ 
ing  pony  express  and  carrying 
the  United  States  mail  from 
Cedar  Rapids,  Iowa,  to  the  lead 
mines  town  of  Galena,  Ill.,  100 
miles  of  trackless  prairie  with 
the  hazards  of  Indians  and 
renegade  white  men. 

Before  he  was  16,  he  went  to 
work  in  a  printing  plant  in 
Rock  Island,  Ill.  At  20,  he  was 
publishing  the  Dixon  paper. 
But  his  adventuring  spirit  re¬ 
fused  to  settle  down.  In  1859  he 


went  to  the  far  west  to  look 
for  gold.  He  found  none.  To 
earn  some  money  he  had  to  re¬ 
sort  to  his  trade  and  set  type 
on  the  first  issue  of  the  Rocky 
M oun  ta  in  News. 

He  used  to  relate  that  he 
could  have  owned  the  Rocky 
Mountain  News  if  he  had  been 
willing  to  trade  his  team  of 
mules  for  the  paper.  But  he 
wanted  to  return  to  Dixon  and 
he  needed  the  team  for  the 
trip. 

A  Founder  of  GOP 

At  the  age  of  25,  he  helped 
to  found  the  Republican  Party 
in  Illinois.  Until  1856,  the 
Telegraph  had  been  independ¬ 
ent  in  politics.  By  then  the 
slavery  question  had  become  a 
burning  one.  The  newspaper 
was  required  to  take  a  stand. 
Mr.  Shaw  was  one  of  12  state 
editors  who  met  in  Decatur  and 
resolved  to  found  the  party  in 
the  state.  Also  present  at  the 
meeting  was  Abraham  Lincoln. 

Dixon  (known  first  as  Dix¬ 
on’s  Ferry)  got  its  start  in 
1828,  when  a  ferry  was  estab¬ 
lished  crossing  the  Rock  River 
along  a  mail  route  leading 
from  Peoria  to  the  Galena  lead 
mines.  Settlers  began  moving 
in  as  the  Sauk  Indians  moved 
out  through  government  treat¬ 
ies.  But  in  1832  the  Sauks,  led 
by  the  fierce  Black  Hawk,  came 
back.  Much  of  the  Black  Hawk 
war  was  fought  in  the  area  of 
Dixon’s  Ferry. 

In  1836  the  Indians  left 
Illinois.  Dixon’s  Ferry,  a  stop 
on  the  stage  coach-mail  route, 
was  growing.  There  were  six 
families  and  four  bachelors  liv¬ 
ing  there. 

When  the  first  edition  of  the 
Telegraph  came  out  in  1851, 
Mr.  Fisk  recommended  Dixon 
for  “investment  and  locature” 
to  “capitalists  and  others.”  He 
described  the  town  thus: 

“The  Methodist  and  Baptist 
denominations  have  each  a 
well  furnished  church  edifice  of 
which  the  one  owned  by  the 
former  has  a  bell  .  .  .  Here 
are  also  several  land  offices,  a 
telegraph  office,  a  court  house, 
three  hotels,  a  livery  stable,  a 
market,  and  eight  to  ten  stores. 
There  are  also  several  profes¬ 
sional  men  and  mechanics  in 
all  departments  of  trade,  and 
last  but  not  least,  is  our  print¬ 
ing  establishment.” 

Some  of  the  problems  that 


F  H  O  M  T  H  E  S  E 
BEGINMNDS  .... 
First  of  a  Series 


faced  an  early  Mid-Western 
editor  come  thiough  in  items 
culled  from  the  editions  of 
those  years: 

A  Dearth  of  News 
Item,  March  20,  1852 — “Our 
readers  must  excuse  the  dearth 
of  news  in  this  week’s  paper. 
The  storm  of  last  Saturday 
played  such  fantastic  tricks 
with  the  telegraph  wires  and 
poles,  that  no  eastern  dis¬ 
patches  have  been  received  for 
a  week.  And  as  the  mails  are 
sent  in  lumber  wagons,  through 
mud,  hub-deep,  in  preference 
to  carrying  them  by  steamboat 
or  railroad — the  news  we  get 
by  them  is  rather  antiquated.” 

Item,  Dec.  23,  1854 — “Our 
patrons  know  that  we  have 
never  dunned  them — nor  do  we 
intend  to  now — but  you  know 
there  is  a  cold  winter  coming 
on — editors  must  have  eatibles 
as  well  as  other  people — and 
then  we  have — ahem — as  our 
creditors  always  tell  us:  we 
‘have  a  little  responsibility  to 
meet.’  ” 

Something  of  the  enterprise 
of  correspondents  in  those  days 
was  shown  in  1855,  when  the 
railroads  were  blocked  for  sev¬ 
eral  weeks  because  of  tremen¬ 
dous  snowstorms.  The  following 
dispatch  was  received  from  the 
Telegraph’s  representative  in 
Bloomington : 

“Just  arrived — walked  from 
Winona — no  trains  in  any  di¬ 
rection — no  legislature.  Start 
afoot  tomorrow  for  Spring- 
field.  Miles  S.  Henry.” 

The  distance  he  was  prepar¬ 
ing  to  walk  was  nearly  60 
miles. 

By  1855  the  population  of 
Dixon  had  grown  to  3,000.  The 
Telegraph  was  growing  with 
the  town: 

Item,  May  23,  1855— “Find¬ 
ing  it  necessary  to  enlarge  the 
Telegraph  to  an  eight  column 
paper  (on  account  of  the  press 
of  advertisements)  we  are  com¬ 
pelled  to  sell  the  press  on 
which  it  is  printed,  it  not  being 
large  enough.  It  is  one  of 
Hoe’s  Washington  presses,  size 
No.  4.  It  has  been  in  use  only 
about  four  years.” 

A  year  before,  the  Telegraph 
had  reported  a  rumor  that  an¬ 
other  newspaper  was  to  be 


started  in  Dixon.  The  editor’s 
comment: 

“We  dare  not  say  that  Dixon 
will  not  support  another  editor, 
for  fear  that  we  shall  be  called 
an  old  Fogy.” 

Nevertheless,  he  proved  right. 
Shaw  and  his  family  saw  the 
beginning  and  end  of  the  fol¬ 
lowing  attempts  at  competition: 

1854 —  Dixon  Transcript. 

1855 —  Dixon  Republican. 

1855 — Daily  Whisper. 

1858 — Dixon  Monitor. 

1858 — Dixon  Advertiser. 

1868 — Dixon  Herald. 

1868 — Lee  County  Democrat. 

1871 —  Rock  River  Fanner 
(monthly). 

1872 —  Dixon  Sun. 

1889 — Dixon  Star. 

1908 —  Dixon  Citizen. 

1909 —  Daily  News. 

1914 — Daily  Leader. 

The  Daily  Leader  tried  both 
the  morning  and  afternoon 
field,  and  closed  finally  in  1919 
after  losing  hundreds  of  thou¬ 
sands  of  dollars  invested  by  a 
stock  company  and  individuals. 
Since  then,  the  Telegraph, 
which  went  into  the  daily  eve¬ 
ning  field  in  1883,  has  had 
Dixon  to  itself.  Today  the 
paper  has  a  circulation  of 
8,808  in  a  town  whose  popula¬ 
tion  is  11,523. 

Only  one  of  B.  F.  Shaw’s 
three  sons,  Eustace  £.  Shaw, 
elected  for  the  newspaper  busi¬ 
ness.  He  was  associate  editor 
and  business  manager  until  his 
death  in  1902.  His  father  out¬ 
lived  him  by  seven  years.  And 
it  was  the  wife  of  Eustace, 
Mrs.  Mabel  S.  Shaw,  who  took 
over  the  business  when  her 
father-in-law  died. 

All  of  Mabel  Shaw’s  three 
sons  became  active  in  the  busi¬ 
nesses  operated  by  the  B.  F. 
Shaw  Printing  Company,  which 
now  includes  publication  of  the 
Dixon  Evening  Telegraph,  the 
Woodstock  (Ill.)  Daily  Sentinel, 
the  Newton  (Iowa)  Daily 
News,  and  the  Creston  (Iowa) 
News- Advertiser,  as  well  as 
two  weeklies,  the  Rock  Falls 
(Ill.)  Record  and  the  McHenry 
(Ill.)  Plaindealer.  The  company 
also  operates  a  large  job  print¬ 
ing  plant  in  Dixon. 

Mrs.  Shaw  headed  the  whole 
organization  until  her  death  in 
1955.  Then  her  son,  George  B. 
Shaw,  who  had  become  editor 
of  the  Telegraph  at  the  age 
of  19  when  his  grandfather 
died,  took  the  title  of  editor 
and  publisher.  His  brothers 
and  their  sons  are  all  involved 
in  the  business,  and  there  are 
more  male  Shaws  growing  up. 

“Enough  Shaws,”  says  the 
Telegraph,  “to  take  care  of  the 
next  hundred  years.” 
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DEVIL  AND  DEEP  BLUE  SEA 

Tinqloy,  London  (Ont.)  Free  Press 


‘CEASE  FIRE!’ 

Rosen,  Albany  (N.Y.)  Times-Union 


WAKE  UP!  HERE  THEY  COME! 

Bastian,  San  Francisco  (Calif.)  Chronicle 
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O’Malley  Heads  New 
AP  Bureau  on  Cyprus 

Establishment  of  a  new  As¬ 
sociated  Press  bureau  for  cov¬ 
erage  of  Cyprus  and  Israel, 
with  Richard  K.  O’Malley  in 
charge  as  chief  of  bureau,  was 
announced  this  week  by  Frank 
J.  Starzel,  general  manager. 
Mr.  O’Malley,  whose  most  re¬ 
cent  assignment  was  as  chief 
of  bureau  in  Moscow,  will  make 
his  headquarters  in  Nicosia. 

A  veteran  of  AP’s  Foreign 
Service,  Mr.  O’Malley  was  as¬ 
signed  to  the  Pacific  theatre 
during  World  War  II.  Later  he 
was  in  Korea  during  the  occu¬ 
pation,  and  in  Tokyo.  Since 
1948,  when  he  went  to  Berlin, 
he  has  been  assigpied  to  Europe. 
From  October,  1955,  until 
April,  1956,  he  was  in  Moscow. 


Washington 
Fred  A.  Seaton,  President 
Elsenhower’s  choice  for  Secre¬ 
tary  of  the  Interior,  is  a 
Nebraska  newspaper  publisher 
who  met  his  wife  while  they 
were  journalism  majors  at 
Kansas  State  College. 

Promoted  from  the  position 
of  White  House  deputy  assist¬ 
ant  for  administrative  liaison, 
Mr.  Seaton  will  be  the  only 
newsman  in  the  Eisenhower 
Cabinet  and  the  second  raised 
to  that  level  since  Ike  went  in 
to  the  White  House.  Oveta  Culp 
Hobhy  of  the  Houston  (Tex.) 
Post,  until  recently  Secretary 
of  Health,  Education  and  Wel¬ 
fare,  was  the  first. 

Mrs.  Seaton’s  interests  in¬ 
clude  a  string  of  dailies  and 
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Lindberg  Heads  UP 
Michigan  Coverage 

Chicago 

Appointment  of  Leland  B. 
Lindberg  as  Michigan  News 
Manager  of  the  United  Press 
was  announced  recently  by 
Bert  Masterson,  Central  Di¬ 
vision  Manager. 

Mr.  Lindberg,  30,  who  has 
been  manager  of  the  Detroit 
bureau  for  the  past  year,  suc¬ 
ceeds  Reynold  W.  Brune,  who 
resigned  to  take  a  position  with 
r>eere  &  Company,  Moline,  Ill., 
farm  implement  manufacturers. 

James  J.  Klockenkemper,  29, 
Springfield,  Ill.,  bureau  man¬ 
ager,  was  named  Detroit  man¬ 
ager  to  succeed  Mr,  Lindberg. 
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Comics  Opened  Up 
To  Ads  25  Years  Ago 


ad-lines 


'LEVER  COMIC  CARNIVAL*  OPENS  COMIC  COLOR  PUSH 


Twenty-five  years  ago  the 
late  William  Randolph  Hearst 
opened  up  the  comics  section  to 
general  merchandise  advertis¬ 
ing  and  proved  that  the  comics 
are  edited  for  adults  and  not 
primarily  for  children. 

As  a  result  of  Mr.  Hearst’s 
foresight,  newspaper  publishers 
today  are  on  the  receiving  end 
of  millions  of  dollars  of  revenue 
from  advertising  in  the  comics 


pages. 

Mortimer  Berkowitz,  now 
treasurer  of  Brief  Publishing 
Co.,  and  for  many  years  gen¬ 
eral  manager  of  the  Avierican 
Weekly  and  Puck,  the  Comic 
Weekly,  recalled  this  week  how 
comics  were  first  opened  to 
general  advertising. 


Sporadic  Ads 

He  said  that  while  some 
sporadic  ads  had  appeared  in 
comics  prior  to  May  of  1931, 
none  had  run  on  any  consistent 
schedule. 

“At  that  time,”  Mr.  Berko¬ 
witz  said,  “the  only  ads  appear¬ 
ing  in  the  comics  were  half 
pages  which  usually  ran  about 
the  first  week  in  December  of 
each  year  for  Lionel  trains, 
Erector  toys  and  Effanbee 
dolls.” 

Mr.  Berkowitz  went  back  to 
the  days  when  he  was  working 
on  the  Boston  (Mass.)  Ameri¬ 
can. 

“I  recall  an  occasion  in  the 
middle  twenties  when  I  over¬ 
heard  Mr.  Hearst  talking  to  his 
top  executives  about  the  po¬ 
tentials  of  the  comics  section 
and  why  it  should  be  carrying 
some  advertising. 

“As  a  result  of ‘this  talk,  a 
man  was  hired  in  Chicago  and 
he  sold  some  space  to  a  gum 
manufacturer.  A  few  small  ads 
appeared,  featuring  some  of 
the  comics  characters.  But  their 
existence  was  shortlived.  The 
appeal  of  the  ads  was  to  chil¬ 
dren.” 

Mr.  Berkowitz  related  that 
in  September  1926  he  was 
transferred  from  the  Boston 
American  to  the  staff  of  Ameri¬ 
can  Weekly  and  in  January 
1927  was  appointed  general 
manager. 


Told  to  Hire  Man 


“A  year  or  two  later,  Frank 
Knox,  who  was  then  general 
manager  of  Hearst  newspapers, 
said  Mr.  Hearst  wanted  me  to 
hire  salesmen  to  sell  advertising 
in  the  comics  section.  I  told 


Mr.  Knox  that  I  thought  it 
would  be  a  waste  of  money,  but 
he  insisted  that  I  do  it,”  Mr. 
Berkowitz  related. 

“The  man  we  hired  made  a 
lot  of  calls  on  companies  that 
made  merchandise  for  children. 
But  nothing  happened,”  Mr. 
Berkowitz  continued. 

According  to  Mr.  Berkowitz, 
the  “bomb  shell”  that  launched 
an  entirely  new  line  of  pub¬ 
lication  advertising  dropped  in 
December  1930. 

“Mrs.  Berkowitz  and  I  had 
retired  early  that  evening.  It 
was  after  midnight  when  my 
wife  awakened  me  and  an¬ 
nounced  that  ‘Your  boss  is  on 
the  telephone.’  Half  asleep,  I 
said  ‘Hello’  and  a  wide  awake 
voice  at  the  other  end  of  the 
line  almost  bellowed,  ‘Mr. 
Berkowitz!  Why  don’t  we  carry 
some  advertising  in  the  comics 
section?’ 

“I  quickly  replied,  ‘There  are 
only  a  limited  number  of  com¬ 
panies  which  manufacture  and 
advertise  merchandise  for  chil¬ 
dren.’  ” 

Mr.  Hearst  thundered : 

“  ‘Don’t  you  know  that  comics 
are  edited  for  grown  people?’  ” 
He  summoned  Mr.  Berkowitz  to 
“see  me  tomorrow  —  to  talk 
about  advertising  in  the 
comics.” 

Quick  Check 

Mr.  Berkowitz  said  that  in¬ 
stead  of  going  to  see  Mr. 
Hearst,  he  arranged  with 
American  Weekly’s  research 
department  to  run  a  quick 
check  of  adult  readership  of 
comics;  found  that  most  adults 
questioned  did  read  them. 

“It  was  apparent  that  Mr. 
Hearst  knew  more  about  comics 
and  the  opportunities  they  of¬ 
fered  than  I  had  any  concep¬ 
tion  of,”  Mr.  Berkowitz  ad¬ 
mitted. 

Mr.  Hearst  was  elated  with 
the  fact  that  Mr.  Berkowitz 
was  “beginning  to  see  daylight” 
on  the  comics’  value  and  wanted 
to  know  how  long  it  would  take 
to  form  a  sales  organization. 
It  didn’t  take  long. 

Mr.  Berkowitz  hired  Hawley 
Turner  who  had  worked  for 
N.  W.  Ayer  &  Son.  By  March 
1931  he  secured  his  first  order 
from  Ralph  Starr  Butler,  then 
advertising  manager  of  General 
Foods.  It  called  for  eight  back 
covers  for  Grape  Nuts  Flakes 
to  run  in  the  Hearst  comics  be¬ 
ginning  in  May — just  25  years 
ago. 


More  than  250  chain  store  and  wholesale 
drug  executives  were  hosted  by  Lever  Bros, 
in  Chicago  this  week  at  "Lever  Comic  Car¬ 
nival,"  marking  kickoff  of  campaign  June  3 
calling  for  total  of  two  full-color  pages 
per  week  for  52  weeks  in  Chicago  Sunday 
Tribune  comics  section.  Schedule  of  104 


pages  represents  investment  of  $450,000  in 
color  comics  advertising — largest  order 
ever  placed  with  a  newspaper  by  a  single 
national  advertiser  (E&P,  April  28,  page 
30).  William  H.  Burkhart,  Lever  president, 
said;  "This  does  not  mean  we  are  scrapping 
our  other  advertising  programs.  The  Chicago 
campaign  supplements  our  regular  national 
program  in  all  types  of  media." 


INLAND  DAILIES'  AD  LINAGE  GAINS  SLUMP 


Inland  Daily  Press  Association  members 
this  week  reported  continuing  ad  gains  for 
February,  March  and  April  over  same  months 
of  '55,  but  in  somewhat  diminishing  propor¬ 
tions.  Total  linage  was  up  10.6%  in  Febru¬ 
ary,  2.6%  in  March  and  1.6%  in  April  for 
197  newspapers  reporting.  Local  display  was 
up  8.8%  over  February  last  year;  in 
March  192  papers  had  a  2.3%  gain  and  in 
April,  187  dailies  showed  a  .7%  increase. 
National  was  up  23.5%  in  February,  but  was 
ahead  only  .4%  in  March,  with  April  show¬ 
ing  6.5%  gain.  Classified  showed  gains  for 
all  three  months.  9.2%  in  February;  6.1% 
in  March  and  8%  in  April. 


FAMILY  WEEKLY  PROMOTES  WATKINS 


T.  Ran  Watkins,  formerly  manager  of  the 
Detroit  office,  has  been  moved  up  to  East¬ 
ern  advertising  manager  of  Family  Weekly. 
colorgravure  Sunday  supplement  of  116  news¬ 
papers.  Headquarters  will  be  in  New  York 
City, 


ZENITH  USING  ADS  IN  EUROPEAN  PRESS 


Zenith  Radio  Corp.  using  large  display 
ads  in  newspapers  in  London  and  Holland  in 
search  for  technical  help  and  scientists. 
Ads  require  applicants  be  willing  to  con¬ 
sider  U.  S.  citizenship  for  which  Zenith 
is  prepared  to  sponsor  them. 


I 


MILLIKEN  NOMINATED  BY  CHICAGO  CHAPTER  OF  AANR 


Look  for  Donald  B.  Milliken,  Texas  Dally 
Press  League,  to  succeed  Charles  D.  Buddie, 
J,  P.  McKinney  &  Son,  as  president  of  Chi¬ 
cago  Chapter, American  Association  of  News¬ 
paper  Representatives.  He  was  nominated 
this  week  for  election  at  chapter's  annual 
meeting  June  12. 
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Sears’  Increased  Ad 
In  Newspapers  by  10% 

By  (ieorge  A.  Brandenburg 

Chicago 

*  Sears,  Roebuck  &  Co.,  through  its  707  retail  stores, 
again  was  the  newspaper’s  best  retail  customer,  investing 
a  record-breaking  $41,775,600  in  newspaper  advertising  in 
1955,  it  was  announced  here  by  Edward  Gudeman,  Sears’ 
vicepresident  in  charge  of  merchandising. 

This  total  marked  the  10th 


consecutive  year  of  record  ad 
expenditure  for  Sears  in  news¬ 
papers  and  topped  the  1954  pre- 
rious  high  of  $.^7,673,800  by 
10.9'/^.  Sears’  1955  expendi¬ 
ture  was  spread  among  1,012 
daily  and  weekly  newspapers 
located  in  every  state  in  the 
nation. 

8.7%  Gain  in  Linage 
Newspaper  linage  also  set  a 
new  record  for  the  chain  store 
organization.  During  1955,  a 
total  of  270,574,200  lines  of  ad¬ 
vertising  were  purchased  by 
Sears,  representing  an  increase 
of  8.7%  over  the  1954  total, 

Mr.  Gudeman  told  E&P  the 
newspaper  dollar  investment  in 
1955  represented  80.1%  of 
Sears’  total  retail  media 
budget.  Total  retail  ad  expendi¬ 
tures  amounted  to  $52,227,500, 
also  a  record  high,  and  exceeded 
the  1954  figure  by  11%. 

Other  media  which  shared  in 
a  $10,451,900  expenditure  last 
year  were  local  radio  and  tele¬ 
vision,  circulars  and  miscellane¬ 
ous  media,  such  as  billboards 
and  fashion  shows. 


r 
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Newspapers  Do  Job 
“The  newspapers  of  the  na¬ 
tion  are  continuing  to  do  an 
effective  selling  job  for  Sears 
and  they  played  a  vital  role 
in  our  being  able  to  move  a 
record  quantity  of  goods  last 
year,”  said  Mr.  Gudeman. 

“In  developing  future  sales  • 

promotion  plans,  we  intend  to  j  rk 

follow  the  policy  of  placing  our  Heads  Plans  Llept. 


only  a  small  percentage  of  its 
ad  expenditures  will  be  allotted 
for  this  purpose  at  this  time. 

(Earlier  this  year,  Fred  C. 
Hecht,  Sears’  general  retail 
merchandise  and  sales  manager, 
told  the  Newspaper  Advertising 
Executives  Association  conven¬ 
tion  that  Sears  felt  that  it  was 
“time  to  measure”  the  produc¬ 
tiveness  of  its  advertising  in¬ 
vestment.  He  implied  there  was 
a  restlessness  on  the  part  of 
Sears  as  to  advertising  media 
effectiveness  and  urged  that 
newspapers  help  retailers  de¬ 
velop  a  method  to  measure  the 
sales  pull  of  an  ad.  He  asked 
the  question:  “Can  we  gain 
proportionately  by  continuing 
to  increase  our  dollar  expendi¬ 
ture  in  proportion  to  increasing 
sales  volume  and  expansion?”) 
(E&P,  Jan.  28,  p.  12.) 

Sears’  1955  retail  and  mail 
order  sales  amounted  to  $306,- 
826,181,  the  best  year  in  the 
firm’s  69-year  history.  It  is 
understood  that  Sears’  retail 
sales  represent  approximately 
70%  of  the  total  retail  and  mail 
order  business  done  by  the 
chain  organization.  During  the 
past  year,  the  company  added 
eight  new  retail  stores. 

In  September  of  last  year, 
Hugh  L.  Ray  was  named 
national  retail  sales  promotion 
and  advertising  manager  for 
Sears. 


iNR 


tmain  reliance  on  the  news¬ 
papers  as  a  means  of  reaching 
the  nation’s  consumers,  just  as 
we  have  done  in  the  past,”  he 
emphasized  to  E&P. 

This  fall.  Sears  will  take  its 
first  major  step  in  national  ad¬ 
vertising  with  the  insertion  of 
color  pages  in  a  group  of  na¬ 
tional  magazines.  While  the 
company  would  not  divulge  the 
extent  of  its  plans  for  national 
I  advertising,  it  indicated  that 


Harry  D.  Koch  has  been 
made  manager  of  the  newly 
created  Plans  Department  in 
the  Chicago  office  of  Hearst  Ad¬ 
vertising  Service  Inc.,  accord¬ 
ing  to  an  announcement  by  Jos¬ 
eph  N.  Morency,  Chicago  Man¬ 
ager.  Formerly  in  the  plans  de¬ 
partment  and  a  member  of  the 
sales  staff  in  the  New  York 
office  of  the  same  company, 
Mr.  Koch  was  also  at  one  time 
research  director. 
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Plans  Yacht 
Race  Edition 

The  Royal  Gazette  published 
by  Bermuda  Press,  Ltd.,  Ham¬ 
ilton,  Bermuda,  has  tentatively 
set  June  21  as  the  date  of  pub¬ 
lication  for  a  special  souvenir 
yachting  edition  to  mark  the 
ocean  yacht  race  from  New¬ 
port  R.  I.,  to  Bermuda. 

To  be  called  “Ocean  Yacht 
Race  Supplement,”  the  special 
edition  will  be  made  available 
to  yachtsmen,  as  well  as  to 
their  friends  and  relatives  who 
will  be  in  Bermuda  for  the 
race. 

According  to  Max  H.  Brom¬ 
berg,  president,  S.  S.  Koppe  & 
Co.,  representatives  of  the  Roy¬ 
al  Gazette,  the  race  starts  June 
16  and  by  June  21  most  of  the 
yachts  are  expected  to  be  in 
Bermuda.  If  by  June  19  it  is 
found  that  adverse  weather 
conditions  will  delay  the  yachts, 
the  special  edition  will  be  held 
over  for  a  day  or  two. 

Men’§,  Boys’  Wear 
Group  Ad  Push  Set 

A  $1.1  million  advertising 
program  (via  BBDO),  the  first 
concerted  campaign  in  the  his¬ 
tory  of  the  male  apparel  indus¬ 
try,  will  be  launched  by  the 
American  Institute  of  Men’s 
and  Boys’  Wear  in  September, 
Francis  DeW.  Pratt,  newly 
elected  president  of  the  Ameri¬ 
can  Institute,  announced  this 
week. 

Designed  to  capture  a  great¬ 
er  share  of  the  consumer  dol¬ 
lar  for  the  six  billion  dollar 
male  apparel  industry,  (E&P, 
May  5,  page  18),  the  campaign 
will  be  concentrated  in  several 
of  the  nation’s  top  consumer 
magazines  and  in  many  of  the 
country’s  newspapers. 

Four-color  spreads  will  be 
used  in  Life,  Saturday  Eve¬ 
ning  Post,  Look  and  Good 
Housekeeping.  Full-page,  black 
and  white  newspaper  ads  will 
run  in  21  cities.  A  test  cam¬ 
paign  will  be  run  in  Roanoke, 
Va. 

The  kick-off  campaign,  cover¬ 
ing  a  seven  month  period,  is 
only  the  first  leg  in  a  projected 
five  year  program,  Mr.  Pratt 
said. 

Slightly  over  $700,000  will 
be  spent  between  September 
and  January,  providing  an  av¬ 
erage  frequency  of  almost  one 
magazine  spread  a  week,  backed 
up  with  newspaper  insertions. 


Gamble  Issues 
Statement  on 
Suit  Decision 

Recent  statements  by  execu¬ 
tives  of  client  companies  and 
the  Association  of  National  Ad¬ 
vertisers,  plus  the  fact  that  all 
defendant  associations  in  the 
anti-trust  action  have  settled 
(E&P,  May  26,  page  17),  this 
week  caused  Frederic  R.  Gam¬ 
ble,  president,  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies,  to  issue  a  statement  on 
what  the  settlements  mean. 

“The  settlements  did  not  and 
do  not  in  any  way  relate  to  the 
compensation  arrangements  a- 
mong  individual  agencies,  me¬ 
dia  and  advertisers,”  he  said. 
“Such  arrangements  are  spe¬ 
cifically  exempted. 

“Several  advertiser  speakers 
have  recently  referred  to  the 
settlements  as  a  ‘reason’  for 
raising  the  subject  of  agency 
compensation.  There  is  no  need 
for  them  to  do  this,  other  than 
that  they  wish  to  do  so. 

“They  have  stated  that  a 
number  of  advertisers  wish  to 
determine  the  compensation  of 
their  agencies,”  Mr.  Gamble 
continued.  “Since  each  adver¬ 
tiser  can  increase  his  agency’s 
compensation  any  time  he 
wishes,  their  only  point  must 
be  the  wish  to  reduce  it  .  .  . 

“Some  or  these  advertisers 
have  resented  the  agency  ‘tie 
to  media’  because  of  the  media 
commission  method.  That  agen¬ 
cies  ‘represent’  media  is  an  er¬ 
roneous  idea.  They  do  not.  They 
serve  media  by  making  the 
advertiser's  advertising  suc¬ 
ceed.” 

According  to  Mr.  Gamble,  the 
important  thing  about  the  me¬ 
dia  commission  method  of  com¬ 
pensating  agencies  is  that  “it 
supplies  the  incentive  for  the 
development  of  advertising  by 
advertising  agencies.” 

“In  order  to  earn  these  com¬ 
missions,”  he  said,  “the  agency 
must  successfully  develop,  serv¬ 
ice,  place  and  collect  for  the 
advertising.  Until  this  has  been 
done,  the  agency  does  not  earn 
or  receive  any  media  commis¬ 
sions.  The  agency  develops  and 
services  advertising  and  takes 
the  credit  risks  for  the  media, 
in  return  for  the  commissions 
allowed. 

“It  is  the  media  commissions 
which  make  the  agency  an  ad- 
(Continued  on  page  18) 
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Chesterfield  Lights  Up 
MeCann-Erickson  Aug.  1 


Effective  Aug.  1,  McCann- 
Erickson,  Inc.,  will  swell  its 
billing  coffers  by  some  $11  mil¬ 
lion  with  acquisition  of  Liggett 
&  Myers  Tobacco  Co.’s  Chester¬ 
field  cigaret  account. 

McCann  will  handle  the  com¬ 
pany’s  institutional  advertising 


founded  the  Biow  research  de¬ 
partment  and  in  1952  became 
vicepresident  in  charge  of  re¬ 
search.  Subsequently,  responsi¬ 
bilities  for  the  media  depart¬ 
ment  were  added  to  his  duties. 

BBDO  to  Handle 


Toni  Quick  to  Reply 
To  ‘Quick’s’  Charge 

Charges  by  Lambert-Hudnut 
Division  of  Warner-Lambert 
Pharmaceutical  Co.  last  week 
that  Toni  Company  “lifted” 
part  of  Hudnut’s  “New  Quick” 
home  permanent  product  claims 
(E&P,  May  19,  page  16)  were 
answered  this  week  by  Stuart 
K.  Hensley,  Toni  vicepresident. 

He  said  Toni  had  been  mer¬ 
chandising  Tip  Toni  since  last 
June,  “long  preceding  the  com¬ 
petitive  campaign.” 

In  a  letter  to  William  B. 


Times  Booklet 
Describes  N.Y, 
As  Undersold 

New  York  is  one  of  the  most 
undersold  markets  in  the  coun 
try  because  sales  managers  and 
advertising  managers  view  it 
as  a  “jungle  of  competition.' 
As  a  result  they  give  this  rich 
est  of  all  markets  proportion 
ately  fewer  sales  investment 
dollars  than  they  give  Peoria,  Ill. 


as  well  as  Chesterfield  brand 
advertising  which  has  been  in 
the  Cunningham  &  Walsh,  Inc., 
stable  since  April  1,  1919. 

Last  year,  Liggett  &  Myers 
spent  $699,370  in  newspaper 
space  for  Chesterfield  cigarets. 

No  reason  was  given  for  the 
account  shift.  First  quarter 
earnings  of  Liggett  &  Myers 
went  up  from  $4,910,000  in 
1955  to  $5,431,000  in  1956. 

Acquisition  of  the  Chester¬ 
field  account  by  McCann  marks 
another  feather  in  the  cap  of 
the  fastest  growing  agency  in 
the  field.  Since  Marion  Harper 
Jr.  took  over  the  presidential 
reins  in  1948,  McCann’s  billings 
have  soared  from  $54  million  to 
$166  million.  Last  fall  the 
agency  latched  onto  the  Coca- 
Cola  account. 


Sheraton  in  Canada 

Appointment  of  BBDO  to 
handle  all  Canadian  national  ad¬ 
vertising  of  Sheraton  Hotels, 
in  addition  to  the  national  ad¬ 
vertising  in  the  U.S.,  has  been 
announced  by  the  Sheraton  Cor¬ 
poration  of  America,  Boston, 
Mass. 

Under  the  new  plan,  effective 
September  1,  BBDO  becomes  the 
agency  for  Sheraton  Limited, 
the  Sheraton  Canadian  affiliate, 
as  well  as  for  the  Sheraton 
Corporation  of  America. 

The  combined  account  will  be 
handled  by  the  Boston  office  of 
BBDO. 

Admiral  to  Appoint 

Chicago 

In  a  joint  statement.  Ad¬ 
miral  Corp.,  and  Russel  M. 


Lewis,  president,  Kenyon  & 
Eckhardt,  Inc.,  agency  for 
Quick,  Don  Paul  Nathanson, 
president.  North  Advertising, 
Inc.,  agency  for  Toni,  expressed 
regrets  over  the  way  Quick 
had  handled  the  affair. 

“I  really  believe,”  Mr. 
Nathanson  wrote,  “that  had  we 
met  personally  before  the  de¬ 
liberate  public  airing,  much 
might  have  been  accomplished.” 

With  respect  to  the  “lifting” 
and  “word-for-word  copying” 
of  Hudnut’s  product  claims 
charge,  Mr.  Nathanson  noted 
“.  .  .  it’s  always  difficult  to 
prove  the  origin  of  an  adver¬ 
tising  idea.  In  this  instance, 
there  is  no  such  problem.” 

• 

S.  F.  Chronicle 
Hosts  Ad  Men 


That’s  the  theme  of  a  new 
32-page  booklet  issued  this  week 
by  the  New  York  Times. 

Cites  Sales  Opportunities 
Prepared  primarily  to  show 
the  nation’s  No.  1  city  as  the 
most  important  market  for  busi¬ 
ness  and  industrial  advertisers, 
the  booklet  presents  a  statistical 
breakdown  of  various  sales  op¬ 
portunities  for  advertisers. 

As  one  example,  it  cites  the 
Avenue  of  the  Americas  (Sixth 
Avenue)  ...  “a  city  300  feet 
wide  and  3^4  miles  long  which 
has  500  business  buildings  hous¬ 
ing  4,000  firms.” 

In  one  office  alone  in  this 
“city”  are  the  headquarters  of 
the  world’s  third  largest  rubber 
company  with  $781,000,000  sales. 
Here  1,733  people  manage  and 
direct  65,000  employees  in  47 


Esty  Co.  Resigns 
General  Mills  Brands 

The  William  Esty  Co.,  New 
York,  this  week  announced 
resignation  of  the  brands  they 
are  handling  for  General  Mills, 
Inc. 

The  three  brands  involved, 
with  newspaper  expenditure  in 
parenthesis,  are  as  follows: 
Sugar  Jets  ($122,832) ;  Soft- 
asilk;  and  O-Cel-0  sponges 
($267,865). 

These  three  accounts,  worth 
about  $2  million  in  annual  bill¬ 
ings,  have  been  placed  as  fol¬ 
lows:  O-Cel-0  sponges,  Dancer- 
Fitzgerald  -  Sample;  Softasilk, 
BBDO;  and  Sugar  Jet,  Tatham- 
Laird.  Placement  of  the  latter 
has  not  been  confirmed. 

Deckinger  To  Head 
Grey’s  Media  Dept. 

Arthur  C.  Fatt,  president. 
Grey  Advertising  Agency,  this 
week  announced  the  appoint¬ 
ment  of  Dr.  E.  L.  Deckinger  as 
vicepresident  and  director  of 
the  agency’s  media  department. 

Dr.  Deckinger,  who  joins  Grey 
July  1,  had  only  one  job  with 
the  Biow  Company  throughout 
his  advertising  career  which 
began  in  1937.  Dr.  Deckinger 


Seeds  Co.,  Chicago  advertising 
agency,  announced  their  inten¬ 
tion  to  discontinue  their  asso¬ 
ciation  in  the  near  future. 
Spokesmen  for  both  companies 
said  the  action  was  entirely 
amicable.  No  date  was  an¬ 
nounced  as  to  when  Seeds  would 
discontinue  handling  the  Ad¬ 
miral  account. 

Account  Changes  .  .  . 

•  Ringling  Bros,  and  Barnum 
&  Bailey  Circus  has  appointed 
the  New  York  office  of  Foote, 
Cone  &  Belding  to  handle  its 
advertising,  effective  immediate¬ 
ly.  Newspaper,  outdoor  and 
broadcast  media  will  be  used 
extensively  throughout  the  U.S. 

•  Procter  &  Gamble  has  an¬ 
nounced  the  appointment  of 
Danzer-Fitzgerald-Sample,  Inc., 
New  York,  as  advertising  agen¬ 
cy  for  the  company’s  new  all¬ 
purpose  liquid  detergent.  Biz. 
D-F-S,  which  now  handles 
P&G’s  Oxydol  and  Dreft,  has 
represented  P&G  since  1930. 

• 

MR&S  Appointed 

Effective  June  1,  Moloney, 
Regan  &  Schmitt  will  repre¬ 
sent  the  St.  Lotus  (Mo.)  Globe- 
Democrat. 


San  Francisco 
Advertising  executives  from 
throughout  the  nation  gathered 
here  this  week  for  the  eighth 
annual  tour  hosted  by  the  San 
Francisco  Chronicle. 

With  a  delegation  of  26  adver¬ 
tisers  and  advertising  agency 
guests  bolstered  by  members 
of  Sawyer  -  Ferguson  -  Walker, 
newspaper  representatives,  the 
group  was  the  largest  in  the 
tour’s  history. 

Gamble 

(Continued  from  page  17) 

vertising  agency.  It  is  the  me¬ 
dia  commissions  which  enable 
agencies  to  be  paid  in  propor¬ 
tion  to  the  use  made  of  their 
creative  work  .  .  . 

“Divorce  advertising  agencies 
from  media  commissions  and 
you  would  destroy  this  great 
incentive  system  which  is  so 
vital  to  advertising.” 

Mr.  Gamble  added  that  the 
greatest  danger  in  such  pro¬ 
posals  is  that  “creative  quality 
might  be  reduced  through  ef¬ 
forts  to  lower  agency  compen¬ 
sation.  If  this  should  happen, 
the  advertiser  would  be  hurt  the 
most  by  loss  of  advertising  ef¬ 
fectiveness.” 


plants  located  in  19  states  and 
five  foreign  countries. 

Headquarters 

On  a  different  scale,  the  Times 
points  out.  New  York  is  the 
headquarters  for  more  million- 
dollar  companies  than  all  13 
southeastern  states.  The  entire 
Pacific  Coast  area  has  only  two- 
thirds  as  many  such  companies 
as  New  York. 

Through  the  use  of  simple 
charts  and  graphs.  New  York’s 
position  is  analyzed  as  the  cen¬ 
ter  of  banking,  commodity  and 
securities  trading,  transporta¬ 
tion  and  communication,  manu¬ 
facturing,  advertising  and  pro¬ 
motion. 

• 

Price  Copy  Banned 

Harrisburg,  Pa 

A  bill  prohibiting  price  ad-, 
vertising  by  optometrists  in 
Pennsylvania  has  been  signed 
into  law  by  Gov.  George  M. 
Leader.  The  measure  provides  a 
penalty  of  up  to  $500  in  fines 
and  one  year  imprisonment. 

Additional  Advertiser  •  News¬ 
paper  coverage  will  be  found 
on  pages  38  and  40  of  this 
issue. 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Evening  and  Sunday 


Advertising  Offices:  Philaielpkia,  30th  tnd  Market  Streets  *  Ntm  York,  342  Madison  Avenue  •  Chicago,  520  North  Miehifan  Avenue 
Representatives:  Sawytr  Ferguson  Walker  Company  in  Detroit  •  Atlanta  •  Los  Angeles  •  San  Pranciteo 


Supply  Representatives  at  Mechanical  Conference 


Want  to  know 
where  YOU 

stand  in 

AKRON? 

Here's  Your  Answer 

A  comprehensive,  up-to- 
date  survey  reporting  the 
10  TOP  BRANDS— in  the 
home  and  store  —  in 
Akron’s  big  $1,080,500,- 
000  growing  market. 

Write  us, 
or  ask 

Story,  Brooks  &  Finley 
for  your  copy! 


AKBON 

BEACOM 


ABITIBI  SERVICE  CO. 

N.  E.  Paukert 

R.  W.  Kishbaugh 

ACME  TELETRONIX  (NEA) 
Meade  Monroe 
George  Johanson 
Eli  C.  Minton 

C.  D.  ADKINS,  MFG.  AGENT 

ALICO,  INC. 

Arnold  L.  Imshaug 
George  E.  Niquette 

AMERICAN  TYPE 
FOUNDERS 
Henry  Searles 
Tom  Bransford 

AUTOMATIC  SAW  CO. 

Robert  Heuslein 

BABCOCK  PRINTING 
PRESS  CO. 

C.  W.  Ginsberg 

V.  E.  Knell 

J.  E.  Paumier 

S.  L.  Albert 

BEARD  NEWSPRINT  & 
WAREHOUSE  CO. 

C.  R.  Johnson 
R.  M.  O’Connor 
Donald  E.  Beard 

BEVERIDGE  PAPER  CO. 
Rollo  S.  Lewis 
William  W.  Pezdirtz 
Josef  E.  Wilson 

W.  Doyle  Boggess 

SAM’L  BINGHAM’S  .SONS 
MFG.  CO. 

A1  Shopwitz 
Ken  Butler 

BOWATER  PAPER  CO. 

G.  B.  Hutchings 
J.  W.  Price 
N.  B.  Thomey 

D.  Shorter 


BRIDGEPORT  ENGRAVERS 
SUPPLY  CO. 

Howard  Tully 
A1  Kareth 

BROOKS  &  PERKINS,  INC. 
(Magplate  Division) 

Norm  Pozniak 
Ed  Perkins 

BURGESS  CELLULOSE  CO. 
Victor  E.  Fishburn 

B.  E.  Fishburn 
W.  A.  Carpenter 
Harry  Vigal 
Don  Malcolm 

CAPITAL  TOOL  &  MFG.  CO. 
Joseph  P.  Dorr 

CERTIFIED  DRY  MAT  CORP. 
George  T.  Kempter 
Carl  R.  Borckardt 

( HEMCO  PHOTO 
PRODUCTS  CO. 

Sam  B.  Anson  Jr. 

Francis  C.  Powers 
A.  J.  Powers  Jr. 

C.  Harold  Larsson 
Joseph  Wheeler 
A.  J.  Burg 

H.  K.  Marshall 

CHESLEY  F.  CARLSON  CO. 
Chesley  F.  Carlson 

CLINE  ELECTRIC  MFG.  CO. 
W.  P.  Scott 
H.  E.  Brundage 

G.  R.  Dayton 
F.  Sandgren 

H.  J.  Mitchell 
C.  M.  Keeter 
A.  H.  Marston 
A.  H.  Kenngott 
W.  E.  Tolk 

M.  L.  Priban 

E.  Gisecki 

COLLINS,  MILLER  & 
HUTCHINGS,  INC. 

Roman  R.  P.  Demski 


Newspaper  Publishers  .  .  . 


You  can  save  up  to  four 
rolls  of  usable  newsprint  a 
day — valuable  paper  now 
going  as  core  waste,  sold 
as  white  waste,  cut  up  for 
copy  paperl  Cuts  operating 
costs  in  your  press  room, 
tool 

Write  for  complete  details  . . . 


CAPCO  REWINDERS 
SAVE  NEWSPRINT! 


CAPITAL  TOOL  and  Manufacturing  Co. 

5000  Calvert  Rd.,  College  Pork,  Md.  Phone  UNien  4-7677 


EDITOR  Si 


CONSOLIDATED 
INT’L  EQUIPMENT 
&  SUPPLY  CO. 

Alfred  Levine 
Stanley  B.  Pauling 

CONSOLIDATED 
PAPER  SALES  CO. 

J.  W.  McGill 

L.  Morin 

COOSA  RIVER 
NEWSPRINT  CO. 

M.  L.  Hunt 
J.  R.  Geer 

A.  J.  Muntner 
J.  E.  Lemberg 

CORPAK  CO. 

F.  H.  Paulmann 
Frederick  Paulmann  Jr. 

CUTLER-HAMMER  CO. 

C.  M.  Hall 
A.  H.  James 
J.  H.  Sauer 
J.  M.  Strong 

ROBT.  W.  DICKERSON 

EASTERN  NEWSPAPER 
SUPPLY,  INC. 

Edgar  A.  Mills  Jr. 

EDES  MFG.  CO. 

John  Farrell 
Frank  M.  Suma 
James  J.  Hart  Jr. 

Ronald  E.  Leary 

ELECTRIC  EYE 
EQUIPMENT  CO. 

William  J.  Bishop 
Boyd  B.  Loveless 

FAIRCHILD  GRAPHIC 
EQUIPMENT  CO. 

W.  C.  Douglass  Jr. 

Claude  Keller 
Ruben  B.  Lee 
Dr.  S.  Levine 
W.  O.  King 
A1  Alford 
Clarence  Chapman 

FEDERATED  METALS  DIV. 
W.  H.  Pollock 

E.  L.  Rimbault  Jr. 

V.  J.  Ryan 

S.  J.  Smith 
J.  D.  Magee 

F.  Buddin  Jr. 

H.  M.  Smith 

FILMOTYPE  CORP. 

.\rmond  Gilmore 
James  White 

HOWARD  FLINT  INK  CO. 

R.  H.  Flint 
E.  L.  Mills 
Harry  Folk 
Claude  Davis 
(Continued  on  page  22) 
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One  of  a  series  of  office  advertisements  now  running  in  The  Kansiu  City  Stsu" 


Across  the  Mohave, 
a  Shortcut 

^ HIS  is  Dale  Beronius,  Star  artist,  man-about> 
town  and  sports  car  aficionado.  His  crisp,  clean 
pen-and-ink  sketches  and  caricatures  enliven  many 
Star  features.  Dale’s  Demon  Golfer,  an  obviously 
mad  fellow  riven  by  strong  emotions,  and  his  John 
Q.  Public,  good  citizen  and  imcomplaining  recipient 
of  many  tax  and  civic  buffeti^gs,  are  familiar  to  all 
Star  readers. 

Editors,  a  tribe  much  addicted  to  crowd  scenes, 
have  dealt  Dale  some  monstrous  assignments.  Typi¬ 
cal  of  many  Beronius  art  undertakings  was  his 
sketch  of  the  Union  Station  lobby  at  Christmas  in 
wartime.  This  monumental  work,  as  awesome  in 
scope  as  the  Grand  Canyon,  was  first  sketched  in 
pencil  from  the  south  balcony  and  later  finished, 
over  a  period  of  weeks,  at  his  Star  drawing  board. 
It  included  762  figures,  the  station  clock,  the  pop¬ 
corn  stand,  ticket  windows,  train  schedule  board, 
various  concessions,  and  vast  architectural -detail 
and  yuletide  embellishment.  Dale  is  prematurely 
gray. 

Dale  win  never  forget  the  drawing  he  made  in 
Washington  at  Herbert  Hoover’s  inaugural.  “I 
was  relaxed  and  all  set  to  enjoy  the  |}arade  on  Penn¬ 
sylvania  Avenue,”  he  recalls,  “when  Roy  Roberts 
nabbed  me.  He  was  manager  of  The  Star’s  Wash¬ 
ington  bureau  then.  ‘Dale’,  he  said,  ‘see  all  those 
cabinet  members  over  there  on  the  platform?  I 
want  you  to  sketch  them  with  the  procession  going 
by.  Be  sure  to  get  the  marine  band  in,  too,  and  the 
President’s  car,  some  flags  and  marching  soldiers 
and  sailors,  with  a  crowd  background.’  ” 

On  another  occasion.  Star  president  Roberts 
arrived  at  his  Star  desk  after  a  close  brush  in  morn¬ 
ing  traffic.  He  at  once  summoned  Dale.  “Dale,  I 
want  a  three-column  cartoon  of  Death  coming  over 
the  top  of  a  hill  in  a  motor  car  going  80  miles  an 
hour.  No,”  he  amended,  thinking  a  bit  and  chomp¬ 
ing  his  cigar,  “make  him  going  75  miles  an  hour.” 

Dale  puts  this  request  on  par  with  one  received 
from  the  Sunday  desk.  The  notation  read:  “Need 
sketch  of  scholarly  looking  man  62  years  old,  with 
deep  bass  voice.” 

Dale,  a  product  of  Westport  high,  and  Vernon 
Hampton,  present  head  of  The  Star’s  editorial  art 
department,  attended  the  Kansas  City  Art  Institute 
together.  They  were  said  to  be  the  particular 
scourge  of  lady  models  in  the  life  drawing  class. 


at  such  times  as  they  were  not  perched  in  the  in¬ 
stitute  windows,  watching  the  girls  go  by. 

Dale’s  cheerful,  far-from-baroque  drawing  tech¬ 
nique  was  influenced  by  the  inunensely  popular 
work  of  John  Held,  jr.,  aad  Star  artist  Ralph 
Barton,  famed  delineators  of  flappers  and  cake- 
eaters  back  in  the  delirious  ’20’s.  Dale’s  first  serious 
work  was  undertaken  at  age  four  when  his  mother 
stationed  him  at  a  kitchen  chair  and  let  him  execute 
on  the  chair  seat  spirited  crayola  sketches  of  cats 
and  houses  with  smoke  spiraling  from  the  chim¬ 
ney. 

The  infamous,  unpublished  Beronius  carica¬ 
tures  of  Star  people,  kept  under  lock  in  a  dossier 
labeled  “Over  the  Wall,”  are  reputed  to  be  the  most 
unsparing  and  libelous  extant.  Everybody  takes  a 
shellacking,  from  Star  brass  to  lowest  echelons. 

Dale’s  favorite  art  subject  is  girls.  Repeat  girls 
(see  above)  .  He  has  a  keen  eye  for  style  and  dress 
details.  His  sport  is  golf,  his  hobby  foreign  sports 
cars  (he’s  on  his  third  Jaguar),  his  favorite  motor 
trip  the  southern  route  to  Los  Angeles  (makes  it 
in  two  days,  knows  a  “shortcut”  through  the 
desert).  Cross-country  nms,  he  feels,  are  rapidly 
losing  their  challenge.  Too  many  radar  stretches. 

With  his  perennially  youthful  touch,  exacting 
craftsmanship  and  great  gift  for  caricature.  Dale 
Beronius  is  another  reason  why — 


YOUR  BIG  READING  BARGAIN  BY  FAR  IS  YOUR  KANSAS  QTY  STAR 

(A  dvertiscment) 


y 
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Supply  Men 

{Continued  from  page  20) 

POSTER  MFC.  CO. 

Irvin  Borowsky 
Stanley  Haigh 

GERARD  STEEL 
STRAPPING  CO. 

Ralph  Myckoff 

B.  J.  Kirk 
A.  J.  Smith 

GOODYEAR  TIRE  & 
RUBBER  CO. 

E.  R.  Coate 

GOSS  PRINTING  PRESS  CO. 

C.  S.  Reillj 
W.  J.  Nolan 
W.  T.  Goss 

F.  A.  Kopp 
W.  H.  Granger 

E.  J.  Yagow 
W.  C.  Pratt 

F.  A.  White 

D.  B.  Barr 

E.  G.  Morrison 
C.  W.  Burger 

GREATER  BUFFALO 
PRESS,  INC. 

Kenneth  L.  Koessler 
John  W.  Koessler  Jr. 


HAMILTON  MFG.  CO. 

Roger  L.  Pen-y 
Robert  H.  Schneider 

HAMMOND  MACHINERY 
BUILDERS 

Gerald  S.  Vander  Linde 
,  M.  J.  Smith 

WM.  C.  HERRICK  INK  CO. 

John  J.  Fields  III 
Charles  T.  Schultz 
Charles  H.  Merbitz 
Nelson  J.  Jackson 
William  V.  Jacobson 
Jack  R.  Hays 
Anthony  Miller 

ROBERT  HEUSLEIN 

R.  HOE  &  CO. 

F.  Gebhard 
L.  Pollock 
W.  Dombrow 
J.  Crowe 
R.  Dittrich 
R.  A.  Willoughby 
J.  Pritchard 
W.  J.  Robinson 
O.  L.  Crain 
C.  Fritschi 
B.  Polglase 
L.  Kohl 
J.  Krupp 
W.  C.  Cooper 


K  w  A  M  M  A  Watch  a  Jampol  mailroom  han< 
"  ^  ^  ®  dling  system  at  work— with  atten¬ 

tion  to  the  "teamworking"  of  the 
are  various  units.  You'll  see  why  it  han¬ 
dles  any  bundle  load,  moves  more 
•  J  newspapers,  meets  every  need  — 

eraHaara  faster  and  at  lower  cost. 

Take  advantage  of  the  efficiency, 
wi  th  simplicity  and  economy  Jampol 
methods  and  equipment  can  bring 
I  ■%  jk  I  plant.  We'll  be  happy  to 

w  U  III  P  V I  discuss  your  specific  requirements. 

methods  and  equipment 


THE 

JAMPOL  COMPANY,  INC. 

Ganaral  Ofiica*  and  Factory 

72^742  61st  St,  BrooUyn  20,  N.Y. 


W.  Henderson 

G.  Anger 

G.  E.  Devyr 
W.  Wieking 

J.  M.  HUBER  CORP. 

J.  S.  Hart 
L.  A.  Lara 
W.  J.  Carey 
E.  G.  Myover 

L.  W.  Phipps 
Ed  Schirmer 
Olin  P.  Boone 
Earl  Linn 
Ralph  Furlong 
A.  J.  Cooper 
J.  S.  Hart 
Harry  L.  Leyland 

M.  C.  Pintard 
E.  C.  Stone 

FEDERICG  K.  HUTZLER 
Mr.  and  Mrs.  Hutzler 
Dr.  J.  Gehrig 
Adolph  Billwiller 

IDEAL  ROLLER  &  MFG.  CO. 
Joseph  A.  Avery 

IMPERIAL  TYPE  METAL  CO. 
William  A.  Penny  Jr. 
William  C.  Otter 
Joseph  M.  Fant 
Elwood  B.  Dugan 
Edward  Schuller 
Clarence  Seaman 
W.  S.  Colson 
1  S.  J.  Babb 

I  R.  W.  Knappage 

I  R.  C.  Kuhns  Jr. 

Claude  Purkis 
Don  Prentice 

INLAND  NEWSPAPER 
SUPPLY  CO. 

Clark  Murray 

INTERCHEMICAL  CORP. 

I  T.  A.  Ryan 

;  R.  L.  Fippinger 

I  W.  J.  Cassidy 

;  E.  D.  Schlueter 

i  Boyd  Thompson 

j  Peter  Kazlan 

j  INTERTYPE  CORP. 

A.  T.  Mann  Jr. 

Amos  Hoffman 
Earl  N.  Godshall 
;  R.  B.  Diagle 
M.  J.  Durand 
!  E.  H.  Hostetler 

i  T.  Martin 

i  L.  E.  Gorman 

j  JAMPOL  CO. 

1  H.  M.  Jampol 

K.  J.  Herminghausen 

C.  M.  KEMP  MFG.  CO. 

E.  J.  Funk  Jr. 

J.  R.  Riley 
J.  C.  Riley 

KIMBERLY-CLARK  CORP. 
Lee  A.  Wolterding 
Paul  B.  Hansen 

_i  {Continued  on  page  26) 


More  Automation 
For  Plates,  Proofs 

Cleveland 

Forest  City  Publishing  Co.  is 
installing  a  new  “plate  drop” 
at  its  E.  18th  Street  publish¬ 
ing  center  of  the  Plain  Dealer 
and  News. 

Leon  A.  Link,  production 
manager,  said  the  automatic 
equipment  will  carry  stereotype 
plates  from  the  third  floor  to 
the  pressroom. 

A  drag  conveyor  will  carry 
proofs  from  proof  presses  to 
the  proof  room  and  return. 
Marked  news  proofs  will  go 
back  to  the  ring  machine  and 
advertising  proofs  will  be  de¬ 
livered  to  the  ad  alley.  Proofs 
will  be  folded  and  placed  un¬ 
der  a  belt  moving  on  a  smooth 
steel  track,  according  to  Mr. 
Link. 


Linotype  Supply  Co. 
Acquires  Building 

Linotype  Supply  Co.  is  mov¬ 
ing  into  its  own  building  at  8 
Beach  Street  in  downtown  Man-  f 
hattan.  The  firm  was  estab- 
lished  42  years  ago  by  the  late 
Joseph  Kan  tor,  father  of  the 
present  president,  Henry  Kan- 
tor. 

Recently  the  company  was 
named  U.S.  distributor  for 
Goodhale  Guillotines,  British- 
made  paper  cutters,  and  Good- 
hale  Joggers. 


Operation  Tape 

Klamath  Falls,  Ore. 

Two  new  Comet  Linotypes 
equipped  with  high-speed  'Tele- 
typesetter  operating  units  were 
installed  in  May  in  the  compos¬ 
ing  room  of  the  Herald  and 
News  as  the  start  of  the  news¬ 
paper’s  modernization  program. 
One  of  the  typesetting  ma¬ 
chines  being  replaced,  a  Model 
19  Linotype,  has  been  pur¬ 
chased  by  the  Bend  (Ore.)  Bul¬ 
letin  and  the  other,  a  Model  A 
Intertype,  has  been  purchased 
by  the  Covina  (Calif.)  Argus- 
Citizen. 


Big  Hoe  Backlog 

New  orders  for  press  ma¬ 
chinery,  received  in  April  and 
May,  boosted  the  R.  Hoe  &  Co. 
backlog  of  unfilled  orders  to 
approximately  617,481,000.  The 
recent  orders  amounted  to 
$7,072,000,  according  to  a  report 
to  stockholders  by  Joseph  L. 
Auer,  president. 


EDITOR  8C  PUBLISHER  for  June  2,  1956 


V 


HOW  DO  YOU  h 
MEASURE  I 
AN  ENGRAVING?! 


o:0:q 


TIME 


your  yardstick 


unW  \T  WORKS 

HtR^’^  .  process  is 

Ditp  Etchiog  P  b^ctCLC 
■  ^reVtivc  is  printed  tV,e 

^p\e.  Jlated  zinc  is  re- 

^  (Zrnc  aTlute  solution 

aventional  ma  ^^tV^adilu 

,ved  in  t'^^/'^vie  prepared  onc-Bite 
t>ventyj^;"f  feady  to  be 

;tcher.  Bive  remove  all 

ana  brush.a. 

p,a.e  used  /n 

'The  ‘^°”'’ias‘e°"'''‘'  '’L^„"twice' I"  " 

'etched '‘»;:3r.Ms  adver..se-^ 

took  you  to 


The  Acme  One-Bite  Etcher  is  your  best  bet.  Half¬ 
tones  —  from  negative  to  finished  plate  —  etched  in 
just  5  minutes,  line  or  combination  in  15-20  minutes. 
And  it's  dependable,  day  after  day! 

If  QUALITY  is  your  yardstick 

The  Acme  One-Bite  Etcher  is  your  best  bet.  Half¬ 
tones  are  etched  to  a  depth  of  .006"  and  the  etching 
process  automatically  stops!  Line  and  combi¬ 
nation  plates  etch  sharp  and  clean  to  a  depth  of 
.040".  Side  walls  pyramid  and  are  automatically  coated 
with  a  resist  —  which  prevents  any  undercutting. 
And  it’s  dependable,  day  after  day! 

If  COST  is  your  yardstick 

The  Acme  One-Bite  Etcher  is  your  best  bet.  Costly, 
time-consuming,  4-way  powdering,  heating,  cooling  and 
re-etching  are  eliminated.  The  plate  is  made  in  one 
simple  operation.  Routing  time  is  virtually  eliminated. 
And  it’s  dependable,  day  after  day! 

SEE  an  Acme  One -Bite  Etcher  in 
operation.  Write  or  wire  for  demon¬ 
stration  in  your  locality.  Write  for 
specifications  and  complete  details. 


ACME  TELECTRONIX 


DIVISION  OF 


SERVICE.  INC. 


1200  WEST  THIRD  STREET  •  CLEVELAND  13,  OHIO 

See  the  Acme  One-Bite  Etcher  at  the  ANPA  Mechanical  Conference,  Dallas.  June  4-5-6th. 
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ANNOUNCES 

a  new  concept  in  AC  Unit-Type 


DEPENDABLE  ECONOMICAL 
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the  drive  with 
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Supply  Men 

{Continued  from  piige  22) 


KING  FEATURES 
SYNDICATE 
James  J.  Burns 
John  Matthews 
William  Lieberman 

KORTHE  ENGINEERING  CO. 
Edwin  G.  Koriath 
H.  F.  Thiele  Jr, 


KRUEGER  PAPER  Q). 
Arthur  Dressel 

LAKE  ERIE 
ENGINEERING  CO. 

C.  A.  Steinhauser 
W.  W.  Scott 

LAKE  SHORE  ELECTRO¬ 
TYPE  DIV. 

Louis  Brownell 
Thomas  Mahoney 
Ernest  Klostermann 
James  Chisholm 
Ernst  Neubauer 


Joseph  Smith 
Roman  Demski 

LUDLOW  TYPOGRAPH  CO. 
John  0.  King 
Robert  W.  Buckley 
Clay  A.  Wellman 
Wight  A  shell 
Wesley  Lantis 
Edward  W.  Hand 
A.  W.  Maack 
Mack  Forrest 
Edward  Raveret 

CHAS.  T.  MAIN,  INC. 

C.  M.  Flint 
Reg  F.  W.  Tranter 

MASTER  ETCHING 
MACHINE  CO. 

William  Guenst 
Wesley  Miller 
Fred  Seaman 

MATRIX  CONTRAST  CORP. 
Lon  S.  Landers 
Clifford  Yewdall 
Gerald  W.  Hunter 
Jack  Faris 
Morris  Rice 
William  O’Toole 
Henry  Curlander 

MAYVAN  CORP. 

John  R.  Thomas 

J.  THOMAS  McHUGH  CO. 

J.  Thomas  McHugh 
John  P,  Tobin 
A1  Q.  Ellington 

MERCHANTS  MATRIX  CO. 
Arthur  Moulton 
Dave  Rusch 

MERGENTHALER 
LINOTYPE  CO. 

J.  W.  Reid 
Jackson  Burke 
W.  J.  Mulroy 
H.  F.  Bott 
T.  Jenkins 
A.  Elliott 
J.  F.  Schuman 

E.  D.  Betts 

F.  B.  Asdel  Jr. 

R.  S,  Stratton 
L.  Rossetto 

E.  R.  Leach 


- Automatic - 

Infra-Red  Stereotype  Matrix  I 
Pre-Treating  Machine 

MACHINE  MAY  BE  SEEN  AT  DALLAS  NEWS 


Two  Banks  of  Parabolic  Reflectors  and  Parabolic  i 
Heating  Units  give  a  true  Infra-Red  Heat 

Escalator  action  combined  with  adjustable  infra-red 
treatment  brings  a  true  automatic  matrix  pre-treating 
machine  to  the  stereotyper  for  the  first  time. 

Controlled  heat  and  speed  give  you  a  perfect  mat 
each  time.  Mats  can  be  properly  prepared  in  sixty 
seconds. 

•  No  condensation  or  steam 

•  No  bulbs  to  change 

•  No  reflectors  to  polish 

•  No  doors  to  open 

•  Units  operate  only  when  matrix 
is  in  machine 

PRICE  $2,100.00  f.o.b.  Lynnfield,  Mass. 

Floor  Space  36"  x  48"  Net  Weight  880  lbs. 

Shipping  Weight  1,100  lbs. 

Newspaper  Supplies  and  Equipment  APS 

INC. 

P.O.  Box  421,  Lynnfield,  Mass.  •  American  Publishers  Supply,  Inc. 


EDITOR  & 


- - - - — , 

R.  G.  Burgoon 
P.  S.  Chisholm 
J.  C.  Huie 
W.  M.  Childens 

METROPOLITAN  SUNDAY 
NEWSPAPERS,  INC. 

John  F.  Gribbin 
Stan  Howley 

MIDWEST  PUBLISHERS 
SUPPLY  CO. 

Stanley  Rezabek 
James  Rezabek 

MOHR  LINO-SAW  CO. 

Harold  0.  Mohr 
MONOMELT  COMPANY 
Fred  T.  Krafft 
Richard  J.  Roth 

GEO.  E.  MORRILL  CO. 

(Sun  Chemical  Corp.) 

C.  A.  Brattstrom 
J.  H.  Feldkamp 
A.  H.  Solberg 
R.  W.  Shields 
A.  M.  Brown 
Sid  Rochelle 
R.  L.  Blair 
J.  M.  Farmer 

G.  T.  West 
J.  H.  McGowan 
C.  V.  Poley 

MORRISON  COMPANY 
George  F.  Morrison 
Erwin  H.  Arpe 

NATIONAL  BUNDLE 
TYER  CO. 

G.  P.  Saxton 

NATIONAL  STEEL  & 

COPPER  PLATE  CO. 

A.  R.  Bessman 

NEW  ENGLAND 
NEWSPAPER  SUPPLY  CO. 
Gardener  G.  DeMallie 
Scotty  Campbell 
Anthony  Cronin 
Edward  Gaughan 
Ed  K.  Sparks 

NEWSPAPER  PUBLISHERS 
SUPPLY  CO. 

Anna  J.  Goggin 
Joseph  D.  Goggin 

NILES  &  NELSON,  INC. 
Edward  T.  Niles 
James  H.  Clancy 
George  C.  Chalmers 
William  P,  Monahan 
Leo  C.  Doran 
Eugene  F.  Smith 
Harold  F.  Johnson 
Joseph  J.  Strickland 

NOLAN  CORP. 

Ralph  H.  Nolan 
C.  Robert  Edwards 

NORTH  AMERICAN 
PRODUCTS  CO. 

Arthur  R.  Segal 
F.  M.  Griswold 
Maurice  Giger 
E.  D.  Antenen 
Randolph  Sagar 
{Continued  on  page  .30) 
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JUNE 


PUBLISHED  BY  GRAFLEX,  INC. 


ROCHESTER  8,  NEW  YORK 


•  1956 


"For  Unlimited  Photographic  Assignments . . 
ROY  SWAN  chooses  the  SPEED  GRAPHIC 


In  1933  when  Roy  Swan,  cur- 
rently  assistant  chief  ^  phot ogra- 

ties,  he  became  actively  interested 

fluenced  me  in  pursuing  a  career 

in  the  newspaper  photography  RO\  AN 

field.  When  I  was  promoted  from  Assistant  ('hiefl’hotonrapher 
copy  boy  to  staff  photographer  Minneapolis  Star  &  Tribune 
in  1935,  the  camera  I  was  given 

to  use,  of  course,  was  a  Speed  Graphic.  The  Speed  Graphic 
was  then  and  is  now,  some  twenty  years  later,  my  choice  for 
unlimited  types  of  photographic  assignments.” 

During  his  career  Roy  has  covered  almost  every  type  of 
assignment  imaginable-from  eclipse  of  the  sun  to  eclipse  of  life 
in  traffic  accidents,  from  fashions  to  skid  row,  from  national 
political  campaigns  to  children’s  neighborhood  parties,  and  from 
tornadoes,  fires  and  floods  to  beautiful  scenery. 

The  photos  on  this  page  are  just  a  small  sampling  of  the  ex¬ 
cellent  results  Roy  has  achieved  with  his  Speed  Graphic— results 
that  are  shared  by  over  93%  of  this  country’s  press  photog¬ 
raphers  who  have  made  the  Pacemaker  Speed  Graphic  their 
first  choice. 


Roy  Swan  took  this  first  shot  of  the  sun's  eclipse  at  4:54  A.M. 
and  the  others  at  seven-minute  intervals.  The  4x5  Speed 
Graphic  was  mounted  on  a  tripod  and  the  shutter  tripped 
with  a  coble  release.  A  12-inch  telephoto  lens  was  used.  All 
shots,  except  the  one  of  the  total  eclipse,  were  mode  through 
a  No.  4  neutral  density  filter  at  1/200  sec.,  f/22. 

This  picture  won  first  place  in  the 
metropolitan  feature  division  of  the 
Minnesota  Press 

place  a 

the  Minneapolis 
chapter  the  was  selec- 

for  the 

NPPA — Encyclopaedia  Britonnica  and 
the  University  of  Missouri. 


left:  "Knit  One,  Purl 
Two."  This  human  inter¬ 
est  photo  was  taken  with 
a  Pacemaker  Speed 
Graphic  at  1/200  secand 
at  f/22. 


Right:  "The  Smith,  a 
Mighty  Man  Is  He."  This 
shat  was  taken  with  open 
flash  at  f/1 6  using  a  Pace¬ 
maker  Speed  Graphic. 


) 

1956 
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Goss  PLATE 

Specially  designed  for  today’s  stereotypers,  the 
Goss  Plate  Perfector  produces  precision 
plates  with  the  smoothness  that  is  obtained  only 
by  automatic  operation. 

Get  the  benefits  of  these  modern  features :  fin¬ 
gertip  controls,  pneumatic  core  operation,  dial 
thermostats,  timers  for  action  sequences  and 
solidification,  individual  water  circuits,  simple 
adjustments,  centralized  lubrication,  minimum 
maintenance,  safety.  There’s  no  lifting  or  strain- 


iKi  appmam  aid  peaho/unanea 

E  PERFECTOR  and  TENSION  MILLER 


ing  with  the  Goss  Plate  Perfector,  because 
all  operations  are  performed  at  waist-high  level. 

The  fixed  ring  on  the  core  assures  a  perfect  seal 
on  the  mat  and  can  be  changed  in  a  few  minutes 
for  casting  precision  plates  for  double  spreads. 

The  Plate  Perfector  and  the  Goss  Tension 
Miller  are  designed  for  integral  operation  or 
for  operation  as  individual  machines. 

Exact  register  for  finest  ROP  color  is  assured 


with  the  Tension  Miller.  Air  jets  keep  the 
cutters  and  the  pockets  clean. 

No  carding!  The  Tension  Miller  registers 
plates  circumferentially  and  longitudinally,  and 
also  skews  plates  if  necessary — before  milling. 

The  new  Goss  Pneumatic  Pump  is  fully  auto¬ 
matic  and  is  adaptable  for  any  type  of  casting 
equipment.  It  is  compact,  with  all  controls  pro¬ 
tected  from  heat.  Safety  devices  prevent  pre¬ 
mature  or  double  pours. 


THE  G03S  PHIWTING  PRES 


Supply  Men 

(Continued  from  page  26) 

NU  ARC  CO. 

Henry  Weisman 
John  Schultheis 

PANTONE  ENGINEERING 
&  MFG.  CO. 

Michael  Pantone 
PERKINS-GOODWIN  CO. 
Cary  C.  Trevathan 
Lloyd  G.  Schenck 

PINTARD-LEYLAND  CO. 
Harry  L.  Leyland 
M.  C.  Pintard 

PUBLISHERS  PAPER  CO. 
Sam  J.  Robinson 
Carl  E.  Braun 
Marcus  B.  Sound 
Fred  Weleber 
Ernst  Schweitz 
Tom  H.  Grant 
Joe  Foley 
Leo  Bittner 
Eric  Craig 

REEVES  BROS.  INC. 
(VULCAN  RUBBER  CO.) 
Eugene  Albert 
Dale  J.  McKnight 

RICHMOND  PULP  AND 
PAPER  CO. 

Arthur  Dressel 


ROLLED  PLATE  METAL  (X). 
Fred  A.  Dirkes 
Frank  Bonner 
Patrick  J.  Kearns 
John  E.  Rees 

H.  B.  ROUSE  &  CO. 

Harry  W.  Knoll 
Frank  Stephan 

BEN  SCHULMAN 
ASSOCIATES 
Ben  Schulman 
Gordan  E.  Elrod 

SHAFFSTALL 
EQUIPMENT,  INC. 

Everett  G.  Shaff stall 

E.  H.  Smith 

T.  W.  &  C.  B.  SHERIDAN  CO. 

V.  E.  Sawyer 

F.  L.  Olds 

SIGNODE  STEEL 
STRAPPING  CO. 

William  W.  Power 
L.  J.  Brown 

SINCLAIR  &  CARROLL  CO. 
James  M.  Applegate 
Roy  Carroll 
Joseph  F.  Carroll 
Thomas  P.  Carroll 

W.  E.  Rutenberg 

STA-HI  CORPORATION 
Craig  C.  Baker 
0.  T.  Cochran 
Leland  H.  Satre 


for  the 


EIGHTH  CONSECUTIVE  YEAR 

the  Ayer  Cup  goes  to  a  newspaper 
that  uses  Burgess  Mats 


This  year  the  RUTLAND  HERALD  joins  a 
distinguished  group  of  newspapers,  large 
and  small,  who  have  won  the  Ayer  Award  for 
outstanding  excellence  in  typography, 
make-up  and  printing.  We  are  proud 
that  the  RUTLAND  HERALD, 
like  every  winner  for  the  last  eight 
years,  used  Burgess  Mats. 

In  addition,  six  out  of  ten  Honorable 
Mentions  were  received  in  1956  by 
newspapers  who  are  Burgess  Mat  users: 
Montgomery  (Ala.)  Advertiser,  New  York 
Times,  Iron  Mountain  (Mich.)  News, 

Temple  (Tex.)  Daily  Telegram, 

Ironwood  (Mich.)  Daily  Globe,  and  the 
Fort  Worth  Press  (tabloid). 

The  conclusion  is  clear — fine  printing  and 
Burgess  quality  mats  go  hand  in  hand. 


Congratulations 


a 


BURGESS  CELLULOSE  COMPANY 

M«nufoctvr«rt  and  Distributors  of  Surgoss  Qiromo  ond  Supromo  Tono-Tox  Mots 
FREEPORTg  ILLINOIS 


STA-HI  SALES  &  SERVICE 
A.  W.  Cochran 

J.  L.  Cochran 

STAR  PARTS,  INC. 

Alfred  Archer 
M.  Van  McKee 
Bill  Andreacci 
Everett  C.  Miller 
Ronald  McKee 

GEO.  TARPLEY  CO. 

Richard  A.  Byrom 
John  E.  Byrom 

TELETYPESETTER  CORP. 

D.  F.  Smith 
R.  Korol 

K.  A.  Sylvester 
F.  J.  Phillips 

TENAK  PRODUCTS  CO. 
George  Munyer 
J.  Edward  Johnson 
Peter  J.  Ruehle 

TINGUE,  BROWN  &  CO. 

John  W.  Foster  Jr. 

William  M.  Brennan 
Monty  Gough 
J.  E.  Coursey 
Harold  P.  Payne 

TOMPKINS  PRINTING 
EQUIPMENT  CO. 

L.  R.  Tompkins 

TURNER  PRINTING 
MACHINERY,  INC. 

Irwin  S.  Wertheimer 

UNITED  AMERICAN 
METALS  CORP. 

L.  W.  Goldberg 
W.  0.  Wicklund 
John  E.  Camden 
Sam  Hiller 
John  Wollett 

UNITRONICS,  INC. 

Theodore  Hommel 
Gerald  L.  Sherwood 

VANDERCOOK  &  SONS,  INC. 
Otto  Sandvik 
George  Stevenson 

VOGT  ROLLER  CO. 

Fred  C.  Finzer 

WESEL  MFG.  CO. 

John  R.  Thomas 

WIRE  COATING  &  MFG.  CO. 
R.  T.  Hendrich 
R.  C.  Hendrich 
D.  L.  O’Brien  Jr. 

WIRETYER  CORP. 

L,  F.  Fallon 

WOOD  FLONG  CORP. 

Thorton  Hall 
Cyril  C.  Cox 
William  Ingram  Jr. 

Ralph  B.  Millington 
Charles  H.  Scherb 
J.  Wallace  Wood  Jr. 


WOOD  NEWSPAPER 
MACHINERY  CORP. 
John  J.  Shea 
I.  Tornberg 
Paul  L.  Tollison 
Sam  Oderman 
Ray  A.  Breu 
B.  C.  Denning 
George  R.  Steele 
Clarence  G.  Tiefert 
E.  A.  Rehm 
James  Foy 

LeRoy  Schwarzwaelder 
Charles  S.  CaflFrey 
W.  W.  Kihn 

ALAN  WOODSTEEL  CO. 
Leon  J.  Lieberman 
Clarence  J.  White 

WORLD  CX)LOR 
PRINTING  CO. 

D.  F.  Curran 


Linotype  Agencies 
In  New  Quarters 

Merganthaler  Linotype  Agen¬ 
cies  in  San  Francisco  and  Los 
Angeles  are  moving  to  new, 
especially  designed,  ultra  mod¬ 
ern  buildings.  Sites  of  the 
new  quarters  were  selected  for 
their  convenient  locations  and 
parking  facilities. 

In  San  Francisco,  the  Lino¬ 
type  Agency  is  moving  to  155 
Twelfth  Street. 

In  Los  Angeles,  the  Agency 
will  occupy  new,  larger  quar¬ 
ters  at  1212  Albany  Street. 

Combination  Boss 

Roanoke,  Va. 

Robert  S.  Brooks,  a  17-year 
employe  of  the  Roanoke  Times 
and  World  News,  has  the  new 
combination  title  of  mail  room 
superintendent  and  assistant 
manager  o  f  transportation. 
Robert  H.  Woolwine  is  mail 
room  foreman  and  Lewis  D. 
Bobbitt  is  assistant  night  fore¬ 
man. 

• 

Comp  Group  Elects 

Boston 

Robert  C.  Richards  of  the 
Haverhill  (Mass.)  Gazette  is 
the  newly  elected  president  of 
the  New  England  Daily  News¬ 
paper  Composing  Room  Execu¬ 
tives  Association.  He  succeeded 
Joseph  Unsworth  of  the  Woon¬ 
socket  (R.  I.)  Call. 

• 

Plant  Growing 

Middletown,  Ohio 

E.  S.  Myers,  publisher  of  the 
Journal,  is  going  ahead  with 
plans  to  build  an  addition  to 
the  News-Journal  Building  at 
a  cost  of  about  $70,000. 
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New  York’s  New  Show  Place 


In  a  single  year  conventions  and  ex¬ 
hibits  attract  nearly  3  million  visitors 
to  New  York.  Now  completion  of  the 
New  York  Coliseum  will  allow  the  city 
to  play  host  to  these  events  on  a  truly 
grand  scale. 

The  Coliseum  occupies  one-half  of 
a  new  "master  block”  fronting  on  Co¬ 
lumbus  Circle.  With  four  separate  ex¬ 
hibition  floors,  it  can  accommodate  four 
huge  exhibits  simultaneously.  Or  the 
total  exhibition  area,  the  equivalent  of 
nine  football  fields,  can  be  combined  to 


house  one  single  whooper-doo  of  a  show. 

With  temporary  seating,  the  Coli¬ 
seum  can  accommodate  a  convention 
audience  as  large  as  10,000,  and  there 
are  special  meeting  rooms  for  smaller 
groups.  Garage  space  beneath  the  street 
level  parks  up  to  850  cars.  With  all  its 
facilities  being  fully  utilized,  including 
the  20-story  office  building  that  is  part 
of  the  project,  the  Coliseum  will  hold 
a  population  of  30,000. 

Bethlehem  shipped  the  13,000  tons 
of  fabricated  steel  that  were  used  in 


building  the  New  York  Coliseum  to 
Jersey  City  and  delivered  it  from  there 
to  the  site,  a  truckload  at  a  time,  as 
Bethlehem  crews  moved  ahead  with 
ereaion  of  the  steel  framework.  In  addi¬ 
tion,  close  to  4,000  tons  of  Bethlehem 
reinforcing  bars  were  used  to  strengthen 
the  concrete  floors  and  foundations. 

Tht  Ntw  York  Colistnm  is  a  protect  of  the  Tri- 
torough  Bridge  and  Tunnel  Authority,  Robert 
Moses,  Chairman.  Architects:  Leon  and  Lionet  Letj. 
General  Contractors:  Walsh-Fuller-Slatterj,  Struc¬ 
tural  Engineer:  Dr.  Jacob  Feld.  Concrete  Contractors: 
Brennan  &  Sloan,  Inc,,  and  Knickerbocker  Con¬ 
struction  Corp.,  a  joint  eenture. 


ptTHLEHEM 

steel 


BETHLEHEM  STEEL 
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Newspaper  Personnel  Registered  for  ANPA-SNPA  Mech,  Conference 


Those  who  have  registered 
with  the  ANPA  Mechanical  De¬ 
partment  for  attendance  at  the 
ANPA  Mechanical  Conference, 
at  Dallas,  Tex  June  3-6,  in¬ 
clude: 

ALABAMA 

Mobile  Press-Register 
T.  C.  McLemore,  PM 
Tuscaloosa  News 
Henry  0.  Rosenberger,  C. 
Vernon  Spencer,  P  and  S 

ARIZONA 

Phoenix  Republic  and  Gazette 
Randall  Barton,  PM 
Fred  Steele,  S 

ARKANSAS 

El  Dorado  News-Times 
A.  W.  Estes,  GM 
O.  T.  Reeder,  MS 
T.  A.  Ligon,  P 
Fayetteville  Northwest  Times 
J.  0.  Wasson,  MS 
Glen  Shackelford,  P  and  S 
F ort  Smith  Southwest 
A  merican  and  Times-Record 
Donald  W.  Reynolds,  Puh 
R.  T,  Bentley,  GM 
Ralph  Corsette,  MS 
Leonard  Johnson,  M 
Hope  Star 

George  W.  Hosmer,  MS 


KEY  TO  ABBREVIATIONS 
C — Composing  Room 
E — Engraving 
GM — General  Management 
M — Machinist 
MS — Mechanical  Superin¬ 
tendent 

Mail — Mail  Room 
P — Press  Room 
PM — Production  Manager 
Pub — Publisher 
R — Research 
S — Stereotype 


Hot  Spring  Sentinel- 
Record  and  New  Era 
Milton  H.  Myers,  MS 
Lynn  Nelson,  Night  Foreman 
John  Taylor,  M 

Little  Rock  Arkansas  Democrat 
C.  S.  Berry,  GM 
F.  R.  Rice,  C 
E.  B.  Narey,  Mail 
Roy  Johnson,  E 
L.  B.  Lucy,  M 
J.  B.  Marre,  P 
R.  E.  Collins,  S 
Little  Rock  Arkansas  Gazette 
Hugh  B.  Patterson  Jr.,  Pub 
Ernest  D.  Dodd,  C. 

A.  T.  Dodd,  M. 

George  N.  Guthrie,  P 
Cecil  J.  Steinmentz,  S 
J.  E.  Elliott,  Mail 


DURAL 


SINCE  1947 


The  most  popular,  the  most  accurate,  the  lightest, 
the  cleanest  and  the  FINEST  Stereotype  Chase  on 
the  market  today  is  the  world  famous  BEARD- 
DETROIT  DURAL  CHASE. 


See  them  in  use  at  the  Dallas  Times-Herald  or  on  display  in 
Booth  No.  90  at  the  ANPA  Mechanical  Conference  in  Dallas. 


C.  R.  JOHNSON 
Sales  Manager 


DON  BEARD.  President 


BEARD  NEWSPRINT 

&  WAREHOUSE  CO.,  INC. 

8761  FULTON  ST.  DETROIT  9.  MICH 


CALIFORNIA 

Long  Beach  Independent 
Press-Telegram 

Werner  W.  Sell,  MS 
Monterey  Peninsula  Herald 
Howard  Fitzsimmons,  MS 
Harry  Wingard,  P 
Pittsburg  Post-Dispatch 
Mrs.  Ted  Bishop,  Pub 
Sacramento  Bee 
Hal  Skemp,  PM 
Charles  Lacure,  MS 
San  Bernardino  Sun-Telegram 
R.  O.  Nicolay,  MS 
Coleman  Wright,  M 
Elmer  V.  Gang,  P 
San  Diego  Union-Tribune 
B.  G.  Burke,  PM 
Harry  Lindsay,  S 
San  Francisco  Call-Bulletin 
Harry  B.  Davidson,  PM 
San  Francisco  Chronicle 
Fred  E.  Gross,  MS 
San  Francisco  Examiner 
Leo  W.  Shea,  PM 
San  Rafael  Independent- 
Journal 

Roy  A.  Brown,  Pub 
Gordon  Dixon,  MS 
Cyrl  Bott,  S 

COLORADO 

Denver  Post 

Nick  DeGeorge,  PM 
Ray  Story,  Mail 
Harry  Hatch,  P 
Grand  Junction  Daily  Sentinel 
Roy  French,  MS 
Pueblo  Chieftain 
and  Star-Journal 
O.  M.  Hobbs,  MS 

CONNECTICUT 
Hartford  Courant 

Henry  J.  Conland,  GM 
Stewart  W.  Beckett,  PM 
Egbert  E.  Hunter,  C 
Hartford  Times 

Joseph  L.  Woods,  PM 
Manchester  Evening  Herald 
Walter  R.  Ferguson,  MS 
and  Co-Pub 
New  London  Day 
George  W.  Kent,  MS 

DISTRICT  OF  COLUMBIA 
Washington  Star 
Charles  Welch,  GM 
Willmott  Lewis  Jr.,  PM 
Ken  Clark,  E 
Warren  Callahan,  P 
Leo  Fisher,  C 

FLORIDA 

Miami  Daily  News 
Julian  J.  Eberle,  PM 
Joseph  Clark,  S 
Van  dye  Forrester,  E 
Miami  Herald 

R.  M.  Fitzgerald,  MS 
V.  R.  Spitaleri,  R 
Panama  City  News, 

Herald  and  News-Herald 
Cecil  B.  Kelley,  Pub 


Pensacola  News-Journal  * 

Braden  Ball,  Pub  1 

R.  A.  Rainey,  GM 
W,  D.  Lovelace,  MS 
Lee  Van  Etten,  P 
Sarasota  News 

Harold  Shorman,  MS  [ 

St.  Petersburg  Independent  ' 

Cecil  C,  Weaver,  MS 
St.  Petersburg  Times 

Don  Shorten,  MS  . 

Charles  Robinson,  R  < 

Ben  Faden,  P 
Cal  Thomas,  PM 

GEORGIA 

Albany  Herald 

P.  A.  Seigler,  P  and  S 
Atlanta  Journal  and 
Constitution 

Chapman  Turner,  PM 
James  B.  Perry,  C 
Roy  Vickery,  S 

ILLINOIS 

Bloomington  Pantograph 
Davis  U.  Merwin,  GM 
Russell  B.  Miller,  MS 
Howard  M.  Colton,  S  and  P 
Chicago  American 
Troy  L.  Merrill,  PM 
Vernon  Thorson,  C 
Mike  Marcangelo,  Mail 
Chicago  Tribune 

H.  F.  Grumhaus,  PM 
Erwin  Giannoni,  S 
Fred  Brohm,  C 
Joseph  Reid,  P 
Decatur  Herald  and  Review 
Harold  Hoots,  PM 
Joliet  Herald-News 
Arthur  W.  Kramer,  C 
Clarence  C.  Layfield,  P 
Kankakee  Daily  Journal 
Vernard  Bradley,  MS 
William  Diggle,  P 
La  Salle  Daily  News  Tribune 
Paul  S.  Ginn,  P 
Waukegan  News-Sun 
Earl  C.  Swinney,  PM 

INDIANA 

Indianapolis  Star  and  News 
William  A.  Dwyer  Jr.,  GM 
Golden  L.  Faris,  PM 
E.  Curtis  White,  P 
John  E.  Innis,  S 
John  Dalton,  E 
Robert  Smith,  Mail 
Delbert  Pieper,  C 
South  Bend  Tribune 
George  P.  Kunz,  PM 
Terre  Haute  Tribune-Star 
James  Hughes,  MS 
Harry  P.  Brentlinges  Sr.,  C 
Gordon  McLaughlin,  Mail 
Ray  Easton,  S 

IOWA 

Davenport  Times-Democrat 
Dave  Gottlieb,  GM 
Iowa  City  Daily  Iowan 
Arthur  H.  Schmeichel,  MS 

(Continued  on  page  34) 
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Where  additional  press  units  were  available 

every  user  of  HURLETRON 
Automatic  ROP  Color 
Register  control  has 


I 

£ 

( 

This  overwhelming  vote  of  confidence  on  the  part  of  Hurletron  users  is 
10  surprise.  It  is  simply  further  evidence  that  Hurletron  performance  has  sub- 
tantiated  every  clfiim  that  has  been  made  for  accuracy  and  precision  ...  for 
[ependability  under  all  operating  conditions  .  . .  and  for  maximum  efilciency 
md  economy. 

So  .  .  .  when  you  are  ready  to  consider  the  purchase  of  color  register 
xintrols,  it’s  a  good  idea  to  keep  these  facts  in  mind; 

[  Hurletron  is  the  only  automatic  color  register  control  now  In  use  on  news¬ 
paper  presses  in  the  United  States. 

2  Hurletron  is  the  only  automatic  color  register  control  specifically  designed 
for  ROP  color. 

^  Hurletron  is  the  most  economical  to  install,  operate  and  maintain. 

We’d  like  to  tell  you  more  about  Hurletron  controls  ...  at  your  con- 
i^enience  .  .  .  and  without  obligation  on  your  part.  Write  us  .  .  .  and  tell  us 
when  you’d  like  a  Hurletron  engineer  to  call. 

ELECTRIC  EYE  EQUIPMENT  COMPANY 

1932  EAST  FAIRCHILD  STREET,  DANVILLE,  ILLINOIS 

HURLETRONI 

Monufoclur*ri  of:  Hurlolron  ROP  Color  Rotistrotion  Controli,  Aulomotic  Coniroli 
of  Colipor  and  Woighl  on  Popor  and  Board;  Coolor  line  and  Side  Wob  Guido 
Controlt;  Cut-off  and  Bo<k-Up  Controli;  Slittor  Contr.li;  Moiituro  Controli. 

1^1  H  1  ■  1  1  L  Mr.  Wm.  J.  Bishop  and 

Mr.  Boyd  B.  Lovoltsi,  Hurletron  roprtsenlotivtt, 
be  the 
Stotler-Hilton.  Dolloi 

HURLETRON 

1  HURLETRON  m|||| 

IRON  1  HURLETRON  |  HURLETRON  |  HURL 

HURLETRON 

1  HURLETRON  |  HURLETRON 
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KANSAS 

Hutchinson  News-Herald 
Peter  M.  Macdonald,  GM 
Kansas  City  Kansan 
Lowell  Baird,  MS 
Topeka  Daily  Capital 
and  State  Journal 

L.  H.  Schenck,  GM 
V.  0.  Williams,  MS 

Wichita  Beacon 
Jack  Levand,  PM 
Joe  Sears,  C 
Wichita  Eagle 
Glenn  Cummins,  PM 
Ernie  Caplinger,  C 
Bill  Lawrence,  P 

KENTUCKY 

Louisville  Courier-Journal 
and  Times 

M.  George  Martin,  PM 
Harold  Leppert,  Asst.  PM 
Fred  Schmidt,  MS 

C.  Frank  Mann,  C 
J.  C.  Steele,  S 
Charles  L.  Bronger,  E 
George  T.  Mitchell,  P 
T.  A.  Corcoran,  Purchasing 
Donald  Dissley,  R 
James  Deaconson,  R 

LOUISIANA 

Alexandria  Daily  Toum  Talk 
Joe  D.  Smith  Jr.,  GM 
Baton  Rouge  State  Times 
and  Morning  Advocate 
Carl  Williamson,  C 
F.  O.  Denham,  C 
Wallis  Dupuy,  P 
Andrew  Borne,  P 
Frederick  C.  Hubert, 

Maint.  Eng. 

Lake  Charles  American  Press 
William  Hugh  Sherman,  Pub 
Joseph  W.  Jackson,  GM 
New  Orleans  Item 
Irvin  M.  Omer,  GM 
Luther  Wright,  MS 
New  Orleans  Times-Picayune 
and  States 
R.  E.  Gough,  GM 


Shreveport  Journal  and  Times 
V.  W.  Lamourex,  MS 
Bert  E.  Nettles,  C 
F.  T.  Dienst,  M 
George  Anton,  P 

MARYLAND 
Baltimore  Sun 

Donald  Patterson,  PM 
Alfred  Miller,  P 
William  J.  Hebner,  C 
MASSACHUSETTS 
Boston  Christian 
Science  Monitor 

Herbert  T.  Stanger,  PM 
Reginald  Reed,  P 
Rupert  M.  Roaf,  S 
Holyoke  Transcript-Telegram 
William  Dwight,  Pub 
Frank  Downey,  PM 
Quincy  Patriot-Ledger 
Richard  D.  Allen,  GM 
Taunton  Daily  Gazette 
William  R.  Reed,  Pub 
Worcester  Telegram 

William  G.  Weinrich,  MS 
MICHIGAN 
Detroit  Free  Press 
Leslie  J.  Griner,  PM 
Henry  C.  Lentz,  MS 
Ferd  A.  Mier,  Asst.  MS 
Leslie  F.  Crebassa,  P 
George  Murray,  Mail 
Lester  Stevens,  C 
Detroit  News 

Frank  Mosber,  GM 
Robert  C.  Nelson,  MS 
Charles  Kirk,  S 
Everett  Hall,  P 
C.  G.  Sparkman,  C 
Ernest  Scherer,  E 
Lansing  State  Journal 
Rock  0.  Wales,  MS 
Henry  Hawkins,  S 
Leonard  Dennis,  P 
Pontiac  Press 

Howard  H.  Fitzgerald  II,  GM 
L.  Z.  Monroe,  MS 
MINNESOTA 

Albert  Lea  Evening  Tribune 
S.  E.  Klein 
Bloor  Schleppey 
Minneapolis  Star  and  Tribune 
John  R.  Copeland,  PM 
Richard  E.  Cooney,  P 
John  Cowles  Jr.,  GM 


Otto  A.  Silha,  GM 
St.  Paul  Dispatch 
and  Pioneer-Press 
A.  E.  Rosene,  MS 
MISSISSIPPI 
Jackson  State  Times 
John  W.  Gray,  MS 
Vicksburg  Evening  Post 
John  A.  Boa,  PM 
MISSOURI 
Kansas  City  Star 

Frank  McKinney,  PM 
Springfield  News 
and  Leader-Press 
Irvan  Darnell,  PM 
St.  Louis  Globe-Democrat 
Edward  W.  Evers,  MS 
L.  J.  Selby,  S 
St.  Louis  Post-Dispatch 
A.  T.  Primm,  PM 
NEBRASKA 
Omaha  World-Herald 
Maurice  E.  Cotton,  GM 
NEW  JERSEY 
Camden  Courier-Post 
Neal  E.  Dyer,  GM 
New  Brunswick  Daily  News 
William  M.  Boyd,  GM 
Richard  N.  Sheble,  GM 
Passaic  Herald-News 
Charles  F.  Seaquist,  PM 
Trenton  Trentonian 
Edmund  Goodrich,  Pub 
NEW  MEXICO 
Santa  Fe  New  Mexican 
Hugh  M.  Nesbit,  M 
NEW  YORK 

Albany  Knickerbocker  News 
James  J.  Morris,  MS 
Buffalo  Evening  News 

William  E.  Keightley,  MS 
Jamestown  Post-Journal 
J.  R.  Nelson,  GM 
New  York  Herald  Tribune 
Alexander  E.  Anderson,  PM 
Joseph  Lawler,  C 
New  York  News 
W.  H.  James,  GM 

R.  A.  Ahlstrom,  GM 
J.  Osborne,  PM 

S.  D.  WiUey,  MS 
L.  D.  Chandler,  S 
J.  Minogue,  E 

W.  J.  O’Brien,  P 
S.  Varley,  C 
New  York  Times 
Andrew  Fisher,  GM 
Donn  Purdy,  GM 
Andrew  Ragona,  Adv.  PM 
Rochester  Times-Union 
Earl  H.  Barker,  MS 
Allan  S.  Best,  Group  Supt. 

NORTH  CAROLINA 
Raleigh  News  and  Observer 

N.  G.  Blackard,  MS 
L.  D.  Hardy,  C 
R.  W.  Young,  C 
C.  B.  Marcom,  Mail 
Ellis  Speer,  C 

H.  B.  Harris,  P 
L.  W.  Harris,  E 

NORTH  DAKOTA 
Fargo  Forum 

Victor  A.  Tardue,  MS 


OHIO  I 

Akron  Beacon- Journal  t 

James  H.  Curry,  MS  I 

J.  Terrance  Mahan,  S 
Cincinnati  Enquirer  | 

H.  D.  Rindsberg,  PM 
Joseph  Buadi,  C 

Sid  Weiskittel,  P 
Cincinnati  Post 
N.  C.  Castle,  C 
Cleveland  Plain  Dealer 
and  News 

Howard  J.  Brown,  GM 
Cleveland  Press 

Harding  S.  Christ,  GM  ^ 

Dan  Ruthenberg,  GM 
George  Fuller,  S 
James  Kelleher,  C 
Arthur  McAnally,  Mail 
Paul  Brannon,  P 
W.  F.  Alexander,  E  j 

Elmer  Fuller,  Expediter  | 

Columbus  Dispatch  ' 

and  Ohio  State  Journal 
W.  C.  Wolfe,  GM 
Robert  Irwin,  GM  \ 

I.  T.  MacQueeny,  MS  j 

Harold  Johnson,  M  I 

Hugh  Stalnaker,  Mail 

R.  V.  March,  E 
Wilbur  Stein,  C 
Carl  May,  S 
Robert  Patterson,  P 
Elyria  Chronicle-Telegram 
Leo  J.  Carle,  MS 
Springfield  News  and  Sun 
Robert  S.  Hamilton,  GM 
Toledo  Blade  and  Times 
A.  B.  Kaiser,  MS 
Joseph  Meyers,  P 
Louis  J.  Mauder,  S 
Ralph  Ollivier,  E 
George  T.  Thaxton,  Mail 

OKLAHOMA 
Ada  Evening  News 
Clyde  Alletag,  P 
R.  D.  Fisher,  M 
Ardmore  Daily  Ardmoreite 
John  Easley  Riesen,  GM 
W.  D.  Chaffin,  GM 
M.  M.  Bramlett,  MS 
Daily  Oklahoman  — 

Oklahoma  City  Times 
Robert  H.  Spahn,  PM 
L.  R.  McCoy,  Asst.  PM 
Richard  Cobb,  Color  Co-ord. 
John  Phillips,  S 
Dick  Hansen,  P 
Cliff  LeGate,  E 
Enid  Morning  News 
and  Daily  Eagle 

John  W.  Taylor,  Pub 

J.  M.  R.  Harris,  MS 

H.  D.  Karns,  M 
Melvin  I.  Schwedland,  P 

Norman  Transcript 
Denver  Reese,  MS 
Tulsa  World  and  Tribune 
Orel  M.  Harper,  MS 
Oscar  Coleman,  C 
Roy  Wickiser,  C 
Charles  T.  Smith,  S 
Earl  White,  P 
Raymond  Morgan,  Mail 

I.  W.  Garrott,  M 


toss  out  skinny,  scratchy 
pencils  that  tear  newsprint, 
put  in  this  thick,  soft,  black 


BLACK” 

MARKING  PENCIL  •  622-T 
For  all  editorial  use 
At  your  dealer  •  OR  write  for  free  sample  naming  this  PutucAnoN 
BLAISDELL  PENCIL  CO.,  BETHAYRES,  PA. 
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Nimi)  ^  frosfield 


COLOR.  REGISTER  CONTROLS 


Among  the  most  important  news¬ 
papers,  most  of  the  press  drives  and 
all  of  the  electric  tensions  are  sup¬ 
plied  by  Cline  Electric. 


Among  the  finest  cobr  printers,  most 
of  the  automatic  color  register  con¬ 
trols  are  supplied  by  Crosfield. 


Cline  Electric,  in  association  with 
Crosfield,  offers  the  first  integrated 
control  system  for  newspaper  presses. 


Speed  and  tension  controls  are  co¬ 
ordinated  with  color  register  control 
— sidelay  and  circumferential. 


CALL  CLINE  TODAY 

For  the  Latest,  The  Most  Economical,  The  Best 
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Newspapers 

{Continued  from  page  34) 


OREGON 
Portland  Oregonian 

Donald  R.  Newhouse,  PM 
PENNSYLVANIA 
Harrisburg  Patriot-News 
John  J.  McGann,  MS 
Lajusaster  Intelligencer- 
Journal  and  New  Era 
Warren  H.  Detwiler,  MS 
Philadelphia  Bulletin 
J.  P.  Grant,  MS 

R.  Powers,  Asst.  MS 
Frank  Dempsey,  Ad  PM 
William  Hudson,  S 
Fi-ed  Blodgrett,  P 
William  Kelley,  C 
Reading  Eagle-Times 

John  W.  Stott,  Asst.  MS 
Claude  E.  Schell,  C 
Scranton  Times 

Forest  T.  Watkins,  P 
Williamsport  Grit 
Ralph  R.  Cranmer,  GM 
J.  Robert  Lamade,  GM 
York  Dispatch 

D.  Philip  Young,  GM 
Robert  L.  Young,  GM 
William  A.  McGuigan,  PM 
RHODE  ISLAND 
Providence  Journal-Bulletin 
George  L.  Green,  PM 
John  A.  Watters,  P 
Woonsocket  Call 
Carleton  A.  Braga,  MS 
SOUTH  CAROLINA 
Charleston  Post-Courier 
Henry  M.  Duke,  MS 
Greenville  News-Piedmont 
L.  H.  Pickens,  MS 
Rock  Hill  Evening  Herald 
Furman  Long,  MS 
SOUTH  DAKOTA 
Sioux  Falls  Argus-Leader 
Howard  L.  Chernoff, 

Assoc.  Pub 

TENNESSEE 

Memphis  Commercial  Appeal 
and  Press-Scimitar 
R.  J.  Richardson,  PM 
Frank  Reid,  C 
Ralph  Tucker,  P 
Jerry  Southerland,  Mail 
William  B.  Astor,  S 
Nashville  Banner 
and  Tennessean 
James  Dwyer,  MS 

G.  Fred  McWhorter,  C 

TEXAS 

Abilene  Reporter-News 

H.  McMahon,  Pub 
Bruce  B.  Meador,  GM 
Bill  Merdney,  C 

Carl  Wilhite,  P  and  S 
Bill  Knebel,  M 
Amarillo  Globe-Times 
News  and  Globe-News 
Palmer  Black,  PM 
Raymond  Sander,  P 
Ray  Armstrong,  S 
Harold  Juergens,  M 


Austin  Amenean-Statesman 
W.  F.  Thompson,  MS 
Willie  Eggeling,  C 
Thomas  Lewis,  S 

C.  E.  Stannard,  P 
Beaumont  Enterprise 
and  Journal 

R.  M.  Frost,  GM 

C.  E.  Meek,  C 
F.  A,  Gilcrease,  S 
Russell  Barth,  E 
Big  Spring  Herald 
R.  W.  Whipkey,  Pub 
Ernest  Haynes,  C 
H.  E,  Burleson,  P 
James  Hill,  M 
Dallas  Morning  News 
Leven  T.  Deputy,  MS 
Robert  E.  Harrison,  Asst.  MS 

A.  T.  Gormley  Jr.,  Asst.  MS 
Cy  Wagner,  PM 
Harry  Eastus,  Mail 
C.  L.  Wright,  C 
Charles  S.  Cason,  C 
Kirke  Suter,  C 
Henry  A.  Abbott,  C 
Raymond  L.  Bryant,  C 
Martin  Josch,  P 
Homer  Hendrix,  P 
Sam  E.  Moxley  Jr.,  P 
El  Jene  Riddel,  P 
M.  H.  Perry,  S 
C.  A.  Harris,  S 
H.  J.  Fomby,  S 

E.  W.  Hatton,  S 
Homer  Green,  E 
Roy  Blanks,  E 
Thomas  B.  Carpenter,  M 
John  B.  Etheredge,  M 
Leroy  Lomas,  Maint. 

Hasting  Kinard,  Paper¬ 
handling 

Ray  Edward,  Transport. 
Harrill  Eastus,  Purchasing 
Dallas  Times-Herald 
James  C.  McClung,  P 
Charles  Sides,  Mail 
Clyde  Yancey,  M 
Ralph  Moffett.  C 
E.  J,  Smith,  S 

El  Paso  Herald-Post  and  Times 
R.  A.  Filleman,  P 
E.  W.  Wellington,  E 
Charles  Sumners,  S 
Thomas  Coulehan,  C 
Fort  Worth  All-Church  Press 
John  S.  Oakley,  MS 
Williard  Parsons, 

Asst.  Foreman 
Merle  Caldwell, 

Asst.  Foreman 
John  Collett,  M 
Leroy  Malone,  M 
John  Gibson,  M 
Luther  Petry,  Statistician 
Mike  Smerick,  Dispatcher 
Cecil  Screws,  S 
Willis  White,  S 
Jim  Peers,  P 
R.  D.  Lewis,  P 
Fort  Worth  Press 
W.  L.  Robertson,  GM 
Paul  Beneaux,  S 
Fort  Worth  Tribune 
J.  J.  Peers,  P 
John  Chargrave,  P 
Galveston  News  and  Tribune 


H.  A.  Orrell,  PM 
Charles  Micheletti,  M 
M.  C.  Ackermann,  C 
Houston  Chronicle 

D.  V.  Weber,  PM 
W.  J.  Weikerth,  C 
W.  H.  Jenkins,  C 

B.  C.  Blackmon,  S 
J.  H.  Gibson  Jr.,  E 

E.  V,  Drozda,  P 
W.  S.  Lang,  Mail 

Houston  Post 

S.  E.  Buttrill,  PM 
James  L.  Fenley,  Asst.  PM 
Paul  Rogers,  Mail 
Paul  Tanner,  P 

F.  A.  Young,  C 

J.  R.  Loughridge,  S 
Charles  A.  Felder,  E 
Houston  Press 

Ralph  O.  Johnson,  GM 
Merton  M.  Keck,  P 
Lubbock  Avalanche- Journal 

A.  L.  Borho,  MS 

V.  W.  Moore,  M 

San  Angelo  Standard-Times 
Edward  H,  Harte,  Pub 
Houston  H.  Harte,  Asst.  Pub, 
William  M.  Woody,  GM 
Benn  F.  Roster,  MS 
Robert  Horn,  C 
Albert  Rogrge,  P 
Travis  Lankford,  P 
San  Antonio  Express 
John  McDaniel,  GM 
Irvin  Cook,  MS 
San  Antonio  Light 

C.  B.  Rogers,  PM 
John  Bemardoni,  P 
F,  A.  Strohmeyer,  S 
M.  P.  Dieckow,  Mail 
Charles  Kuhn,  Maint. 
Sherman  Democrat 
P.  E.  Miley,  P  and  S 
J.  V.  Gradick,  C 
Walter  Thiele,  M 
Taylor  Daily  Press 
J.  R.  Dunman,  PM 
Temple  Daily  Telegram 

W.  N.  Monroe,  C 
Texarkana  Gazette 
and  Daily  News 

C.  E.  Palmer,  Pub 
Paul  T.  Morgan,  GM 
Don  Corsette,  C 
W.  A.  Pooree,  P  and  S 
Waco  Times-Herald 
and  News-Tribune 
Roy  Durie,  S 
Philip  Kinsey,  S 
Riley  Stickle,  S 
Wichita  Falls  Times 
Rhea  Howard.  Pub 
VIRGINIA 

Waynesboro  News-Virginian 
William  B.  Spilman,  PM 
WASHINGTON 
Seattle  Times 

F.  A.  Blethen,  Pres. 

Yakima  Morning  Herald 
and  Daily  Republic 
Harold  Roberts,  PM 
WEST  VIRGINIA 
Beckley  Post-Herald 
and  Raleigh  Register 
William  A.  Chrisley 


W.  A.  Ellison 
Charleston  Daily  Mail 

L.  H.  Hickman,  MS 
Fairmont  Times 

and  West  Virginian 
A.  L.  Bolyard,  P. 

Wheeling  Intelligencer 
and  News-Register 
Lawrence  Bolyard,  P 
WISCONSIN 
La  Crosse  Tribune 
E.  L.  Burgess,  PM 
John  Vlk,  P 

PUERTO  RICO 
Son  Juan  El  Impareial 
Antonio  Ayuso  Molinari, 

Asst.  Pub 
Eugenio  Soler,  MS 
CANADA 
Calgary  Herald 
E.  D.  Waines,  GM 

G.  Jackson,  PM 
Hamilton  Spectator 
J.  M.  Waite,  MS 
London  Free  Press 
Harold  Moss,  P 

M.  T.  Parkinson,  C 
Montreal  Star 

C.  S.  Brindsen,  GM 
Ottawa  Citizen 

Edgar  S.  Leigh,  PM 
Ottawa  Journal 

E.  G.  Gurman,  PM 
Toronto  Star 
J.  S.  Atkinson,  PM 

G.  L.  Cornwall,  P 
C.  M.  Davey,  P 
J.  Dobson,  Mail 

R.  Garden,  C 

H.  E.  Hudson,  Roto 

A.  Owston,  S 

T.  R.  Sykes,  R 

B.  M.  Thall,  Prod.  Engineer 
Toronto  Telegram 

C.  J.  Prater,  MS 
Vancouver  Province 

D.  E.  Fergusson,  PM 
Vancouver  Sun 

S.  P.  Cromie,  Asst.  Pub 
W.  Hughan,  MS 

ENGLAND 
London  Daily  Mirror 

E.  M.  Gray 

Price  Bros.  Pact 

Montreal 
The  International  Biother- 
hood  of  Paper  Workers  (Ca¬ 
nadian  Labor  Congress)  and 
Price  Brothers  Company,  Ltd., 
have  signed  a  two-year  labor 
contract.  It  provides  an  im¬ 
mediate  hourly  increase  to 
$1.65  from  $1.53.  A  further  in¬ 
crease  to  $1.73  becomes  effective 
May  1,  1957. 

Negotiations  were  inter¬ 
rupted  between  the  National 
Federation  of  Pulp  and  Paper 
Workers  (Canadian  Catholic 
Confederation  of  Labor)  and 
Price  Brothers.  Main  points  of 
last  year’s  contract  have  been 
settled  but  1956  and  1957  con¬ 
tracts  are  under  discussion. 
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That  question  can’t  be  answered  . .  .  yet. 
But  the  fast-growing  popularity  of  Ham¬ 
ilton-equipped  dispatch  rooms  proves 
beyond  doubt  they  produce  savings  for 
newspapers  of  all  sizes. 

Whaf  is  it?  A  Hamilton-equipped  dispatch 
room  is  an  ad-material  processing  center. 
It  consists  of  specialized  filing  cabinets  for 
safe  storage  and  proper  indexing  of  mats 
and  cuts  . . .  work  areas  for  efficient  han¬ 
dling  . . .  and  improved  means  for  trans¬ 
ferring  ad  materials. 

How  does  it  work?  As  ad  copy  comes  to 
the  dispatch  room  it  is  assigned  a  dis¬ 
patch  tray,  which  follows  the  ad  through 
to  completion.  Cuts,  signatures,  mats  and 
stereos  are  accumulated,  and  the  tray  is 
dispatched  to  the  composing  room.  After 
the  ad  has  run,  reusable  ad  materials 
are  retmrned  to  the  dispatch  room  and 
refiled. 

What  does  it  mean  to  you?  A  Hamilton- 
equipped  dispatch  room  gives  immediate 
savings  in  improved  handling  of  ad  ma¬ 
terials.  And  since  a  dispatch  room  is 
manned  by  lower  salaried  clerical  help 
or  trainees,  your  compositors  are  freed 
of  all  routine  handling  of  these  materials. 

How  much  would  a  Hamilton-equipped 
dispatch  room  save  your  paj)er?  Let  us 
help  you  find  out— write  for  complete 
details  now! 


A  dispatch  room  equipped 
with  compact,  modular 
Homiltort  dispatch  units. 
This  flexible  equipment 
con  be  easily  adopted  to 
newspopers  of  any  size. 


•Hxunitton. 

DISPATCH  EQUIPMENT 


See  spaces  61,  62,  63 

staffer -Hilton  Hotel,  Dallas, Texas 

A.  N.  P.  A.  Mechanical  Conference 

June  4th,  5th  and  6th 
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RETAIL  SURVEY 


Liquor  Stores  Back 
Distiller  with  900  Ads 


More  than  900  voluntary 
retailer  ads  on  Charter  Oak 
Straight  Bourbon  Whiskey 
were  placed  in  California  news¬ 
papers  during  the  first  46  days 
of  the  current  Charter  Oak 
campaign  in  that  state. 

These  figures  were  disclosed 
here  by  R.  Robert  Smith,  di¬ 
rector  of  advertising  and  mer¬ 
chandising  for  Publicker  Distil¬ 
lers  Products,  Inc.,  who  de¬ 
clared  they  demonstrate  solid 
retail  support  for  the  new 
mass  merchandising  techniques 
introduced  in  the  liquor  indus¬ 
try  by  Publicker. 

Publicker  is  the  marketing 
organization  for  Continental, 
Kinsey  and  Haller  Distilling 
Corporations. 

Co-op  Ads  Banned 

Federal  laws  prohibit  cooper¬ 
ative  advertising  on  alcoholic 
beverages.  Retailers  who  want 
to  advertise  a  product  sold  in 
their  stores  must  do  so  on 
their  own.  They  cannot,  as  is 
common  practice  with  other 
commodities,  share  newspaper 
advertising  expenses  with 
brand  owners. 

This  restriction,  according  to 
Mr.  Smith,  emphasize.s  the  com¬ 
pletely  voluntary  nature  of  the 
promotional  effort  by  the  Cali¬ 
fornia  package  store  men. 

The  campaign  is  supported 
by  distilleiy  advertising  on  a 
saturation  scale,  embracing  57 
California  newspapers  in  all 
sections  of  the  state. 

Almost  immediately  follow¬ 
ing  the  campaign’s  kickoff,  ads 
voluntarily  placed  by  retailers 
— promoting  Charter  Oak — be¬ 
gan  to  appear  in  newspapers 
all  over  California. 

They  increased  in  size  and 
frequency  as  retailers  began  to 
appreciate  the  full  impact  of 
the  promotion. 

900  Ads  Placed 

“In  a  45  day  period,”  says 
Mr.  Smith,  “over  900  voluntary 
ads  were  placed  in  California 
newspapers. 

“This  is  support  exceeding 
all  precedent,”  says  Mr.  Smith. 
“It  demonstrates  that  retailers 
want  the  kind  of  promotion 
that  has  proved  so  successful 
in  other  businesses.  It  shows 
beyond  any  question  that  Pub¬ 
licker  is  on  the  right  track  in 
introducing  mass  merchandising 


Philadelphia  techniques  in  the  liquor  busi¬ 
ness.” 


Summer  Sales  Totals 
Debunk  *Slump*  Idea 

Summer  retail  business  in 
1956  is  viewed  as  “A  billion 
dollar  bonus”  in  a  four-page 
brochure  just  issued  by  the  Re¬ 
tail  Department  of  the  Bureau 
of  Advertising,  ANPA. 

The  folder  warns  retailers 
against  planning  a  sales  slump 
and  suggests  a  four  -  point 
course  of  action  for  getting  a 
share  of  the  ’56  billion  dollar 
bonus:  1)  Set  a  sales  goal;  2) 
Decide  how  much  to  advertise; 

3)  Decide  what  to  promote;  and 

4)  Prepare  a  day-by-day  sched¬ 
ule. 

In  a  newspaper  advertising 
work  sheet  accompanying  the 
folder,  the  Bureau  presents 
proof  that  retail  sales  suffer 
no  “slump”  in  summertime. 

Analyzing  1955  retail  sales 
figures  published  by  the  De¬ 
partment  of  Commerce,  the  Bu¬ 
reau  notes  that  summer  sales 
are  actually  better  than  spring 
business  for  most  types  of  re¬ 
tailers. 


Form  fit  To  Share 
Production  Costs 

Chicago 

The  Formfit  Company  is 
planning  to  revise  its  co¬ 
operative  newspaper  adver¬ 
tising  program  to  include  a 
portion  of  retailers’  adver¬ 
tising  production  costs. 

Arthur  H.  Baum,  adver¬ 
tising  director,  confirmed 
the  fact  that  Formfit  is  pre¬ 
paring  a  plan  “within  the 
framework  of  the  FTC  rule” 
which  would  permit  the  com¬ 
pany  to  share  part  of  the 
production  costs,  providing 
original  artwork  was  used. 

In  addition,  he  said.  Form- 
fit  will  maintain  its  present 
policy  of  paying  50%  of  the 
stores’  net  linage  cost. 

Lewyt  Book  Helps 
Dealer  with  Ads 

“How  to  be  an  Advertising 
Expert”  is  the  name  of  a  16- 
page  Si^xll"  book  turned  out 
by  the  advertising  department 
of  the  Lewyt  Corporation  to 
help  distributor  wholesalemen 
prepare  newspaper  ads  for 
Lewyt’s  10,000  dealers. 

Various  newspaper  ads,  in 
layouts  up  to  300  lines,  are  ill¬ 
ustrated  with  the  notation  that 
the  same  ads  may  be  obtained 
in  mats  up  to  1000  lines. 


MISS  ROP  IN  THE  FLESH — For  the  first  time  since  she  graced 
Cresmer  &  Woodward,  Inc.'s  "Seven  Star  Extra”  presentation  as  a 
photograph  last  fall  (E&P,  Oct.  29,  '55,  page  22),  Donna  Lynne 
appeared  live  at  luncheon  presentation  sponsored  by  Los  Angeles 
Chapter,  American  Association  of  Newspaper  Representatives.  Shown 
with  Miss  ROP  (left  to  right)  are:  George  O'Brien  of  C&W  and 
Richard  W.  Tullar,  also  of  C&W  and  president  of  the  Los  Angeles 
Chapter,  AANR. 


Gerber  Head 
Cites  Use  of 
Ads  in  Gains 

“Retail  grocers  should  be  the 
first  to  appreciate  consistency  in 
advertising,”  Joseph  H.  Bagley, 
vicepresident  and  general  sales 
manager,  Gerber  Baby  Foods, 
Fremont,  Mich.,  said  last  week. 
“They’re  the  most  consistent  ad¬ 
vertisers  in  the  country.  They 
have  found  it  pays.  We  have 
too.” 

Mr.  Bagley ’s  remarks  were 
made  in  connection  with  an¬ 
nouncement  of  Gerber’s  record- 
breaking  sales  of  almost  $100,- 
000,000  for  the  12  months  ended 
March  31,  1956. 

Billion  Impressions 

Mr.  Bagley  pointed  out  that 
Gerber  will  direct  almost  a  bil¬ 
lion  advertising  impressions  to 
new  mothers  this  year  to  accele¬ 
rate  turn-over  of  Gerber  Baby 
Foods. 

“This  is  not  a  peak  drive,” 
he  added.  “It  represents  Ger¬ 
ber’s  day-in  and  day-out  per¬ 
sistence  in  advertising  which 
has  been  typical  for  28  years. 
(Last  year,  Gerber  spent  $428,- 
613  in  newspaper  space.) 

“If  there  is  any  audience  that 
calls  for  consistency  in  adver¬ 
tising,  it  is  young  mothers.  You 
can’t  win  their  confidence  by 
advertising  that  starts  and 
stops,  nor  with  special  drives, 
deals  and  other  hit  -  and  -  run 
tactics.” 

Mr.  Bagley  pointed  out  that 
the  baby-food  maker  loses  a 
satisfied  customer  to  adult 
menus  every  eight  seconds  and 
must  therefore  replace  that  cus¬ 
tomer  every  eight  seconds  for 
his  grocery  trade  friends.  “You 
just  can’t  do  that,  by  advertis¬ 
ing  only  part  of  the  time,”  he 
emphasized. 

122  Newspapers 

“That’s  why  we  believe  so 
much  in  consistency  .  .  .  We 
used  advertising  to  start  our 
baby  food  business  and  have 
never  stopped  using  it  to  sup¬ 
port  grocers.  Our  present  ad¬ 
vertising  includes  20  national 
magazines,  122  newspapers,  84 
television  stations,  21  radio  sta¬ 
tions  and  over  six  million  pieces 
of  direct  mail  per  year.” 

Mr.  Bagley  said  that  building 
a  consumer  franchise  with 
mothers  through  consistent  ad¬ 
vertising  over  the  years  had 
brought  Gerber  a  consistent  in¬ 
crease  in  sales,  a  consistent  in¬ 
crease  in  share  of  market,  and 
the  fastest  turn-over  rate  in 
the  baby  foods  field. 
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San  Francisco  Chronicle  gets 
million  dollar  face-lifting 

New,  giant  electronically-controlled 
press  units  custom-built  by  HOE 


To  provide  better  service  and  readability  for 
its  customers,  the  San  Francisco  Chronicle 
has  purchased  the  most  modern  press  unit  in 
the  Bay  Area.  Cost— $  i  ,000,000.  At  the  same 
time  the  Chronicle  has  adopted  the  new 
Corona  type  face. 

Why  did  the  Chronicle  and  30  other 

west  coast  papers  choose  HOE? 

The  answer  lies  in  Hoe’s  engineering  leader¬ 
ship.  For  example:  In  the  new  press,  Hoe’s 
exclusive  control  for  reversing  and  for  oscil¬ 
lation  are  both  operated  from  outside  the 


unit  housing,  on  press  room  floor  level.  And 
Hoe’s  recently  developed  Multi-Purpose 
Color-Ink  Pumps  will  help  the  publishers 
meet  the  increasing  demand  for  R.  O.  P.  color. 
This  Hoe  achievement  permits  the  printing 
of  either  spot  or  process  color  with  a  different 
color  on  each  of  the  four  pages  across  the  web. 
No  need  for  portable  ink  fountains.  Make- 
ready  time  is  cut  ’way  back. 

These  developments  illustrate  the  way  en¬ 
gineering  leadership  can  simplify  operation 
and  cut  costs. 


6iCO.Me, 


910  East  138  Strsst  •  Nsw  York  54,  N.Y. 
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Peoples  Drug 
Chain  Offers 
Rx  for  Sales 

How  the  Peoples  Drug 
Stores  chain  grew  from  a 
single  small  unit  in  Washing¬ 
ton,  D.  C.,  in  1905  to  a  168- 
unit  business  doing  more  than 
$57,000,000  annual  volume  in 
38  markets,  is  told  by  the  Bur¬ 
eau  of  Advertising,  ANPA,  in 
an  advertising  success  story 
titled:  “Rx:  to  make  a  business 
grow.” 

The  story  notes  that  the  con¬ 
tinuous  growth  o  f  Peoples’ 
business  has  been  paralleled 
by  the  growth  in  its  news¬ 
paper  advertising. 

30-year  Sales  Gain 
A  chart,  tracing  Peoples’ 
newspaper  advertising  and 
sales  records  from  1925 
through  last  year,  shows  a 
30-year  sales  increase  from 
$6,205,000  to  $57,570,000  and  a 
steady  climb  in  newspaper  ad¬ 
vertising  investment  from 
$85,000  to  $883,000. 

According  to  C.  R.  Sanders, 
advertising  director  of  Peoples, 
“Peoples  Drug  Stores  have 
been  consistent  newspaper  ad¬ 
vertisers  during  their  entire  60 
years.  Newspaper  advertising 
continues  to  be  a  fundamental 
part  of  the  merchandising  plans 
of  our  company. 

“The  greater  part  of  our 
advertising  budget  (  nearly 
$1,000,000  this  year)  is  allo¬ 
cated  for  newspaper  advertis¬ 
ing.  In  fact,  in  no  year  have  we 
used  less  than  85  per  cent  of 
our  budget  for  newspapers.” 

Newspapers,  said  Mr.  San¬ 
ders,  have  proved  to  be  the 
most  effective  medium  not  only 
in  selling  Peoples  retail  prod¬ 
ucts,  but  also  in  “projecting  the 
story  of  our  stability  and  in¬ 
tegrity  in  institutional  adver¬ 
tising.”  Everybody  in  Peoples’ 
markets  is  a  potential  customer, 
he  added,  “and  we  know  that 
only  newspapers  have  the  sat¬ 
uration  we  need  in  order  to 
reach  everybody  with  our  ad¬ 
vertising.” 

Ad  Techniques 
Just  as  significant  as  the 
volume  of  its  newspaper  ad¬ 
vertising  have  been  the  adver¬ 
tising  techniques  used  by  the 
organization.  A  series  of  in¬ 
stitutional  ads,  run  continu¬ 
ously  each  week,  and  prepared 
by  N.  W.  Ayer  &  Son  advertis¬ 
ing  agency,  Philadelphia,  dis¬ 
cusses  the  accomplishments  in 
the  field  of  medicine.  To  as¬ 
sure  authenticity  and  accuracy, 
each  ad  is  submitted  to  the 


Sells  Used  Cars 
^By  the  Pound^ 

Buffalo,  N.Y. 

Kenmore  Motors,  Ford 
dealer  in  suburban  Kenmore, 
promoted  the  sale  of  used 
cars  “by  the  pound”  in  an 
effort  to  stimulate  used  car 
business. 

A  newspaper  ad  launch¬ 
ing  the  promotion  listed,  a 
large  number  of  used  cars 
by  year,  make  and  model  and 
the  price  per  pound.  The  per 
pound  prices  ranged  from 
2%  cents  for  a  1948  Chev¬ 
rolet  to  71  cents  for  a  1955 
Ford. 

The  newspaper  ad  fea¬ 
tured  a  sketch  of  a  butcher 
weighing  a  miniature  auto¬ 
mobile  on  his  scale.  The  ad 
was  captioned:  “Weigh  these 
values.  Kenmore  Motors  sells 
them  by  the  pound.  Bring 
your  sale,  come  prepared  to 
buy.” _ 

District  of  Columbia  Medical 
Association  for  approval  before 
it  is  run. 

A  second  ad  series,  prepared 
by  the  Henry  J.  Kaufman  & 
Associates  agency  of  Washing¬ 
ton,  also  points  to  medical 
achievements  and  emphasizes 
the  Peoples  stores’  constant  ef¬ 
fort  to  maintain  highest  medi¬ 
cal  standards  in  filling  custom¬ 
ers’  prescriptions.  Designed  to 
inform  not  only  the  public  but 
also  the  medical  profession, 
these  ads,  in  proof  form,  are 
often  included  in  regular  mail¬ 
ings  to  doctors  and  dentists. 

In  the  last  20  years,  the 
chain’s  prescription  business 
has  increased  from  548,191 
prescriptions  a  year,  to  2,859,- 
487.  The  average  per  store 
last  year  in  the  155  units  main¬ 
taining  prescription  depart¬ 
ments  was  18,448,  almost 
double  the  national  per-store 
average. 

Now  using  60  newspapers  in 
the  38  markets  in  which  it 
operates,  the  Peoples  chain’s 
future  plans,  Mr.  Sanders 
states,  “include  continuing 
heavy  expenditures  for  news¬ 
paper  advertising  space.  .  .  . 
Newspapers  have  proven  the 
right  prescription  to  make  our 
company  grow.” 

• 

200,000  Ad  Lines 

Buffalo,  N.Y. 

A  104-page  edition  of  the 
Buffalo  Evening  News  on  May 
16  contained  approximately 
200,000  lines  of  advertising.  A 
year  ago  on  the  same  date  the 
News  had  a  94-page  issue  with 
20,000  fewer  lines  of  ads. 


’56  Consumer 
Analysis  Gets 
Preview 

Advertising  agencies  in  New 
York  are  getting  a  preview  this 
week  of  the  new  1956  “Con¬ 
solidated  Consumer  Analysis” — 
11th  annual  consumer  prefer¬ 
ence  study  of  cooperating  news¬ 
papers  from  coast  to  coast. 
Twenty-one  newspapers  are 
represented  in  the  gn^up. 

Tailor-made  presentations  to 
fit  specific  account  interests  of 
the  individual  agencies  are 
being  given  by  teams  of  adver¬ 
tising  personnel  from  member 
papers. 

The  175-page  report  being 
shown  gives  detailed  findings 
on  brand  preferences  and  shop¬ 
ping  habits  in  markets  from 
Maine  to  Honolulu.  More  than 
125  product  classifications  are 
covered  in  the  book  including 
foods,  soaps,  beverages,  toilet¬ 
ries,  homes,  appliances  and 
automobiles. 

Direct  Comparison 
Methods  and  techniques  of 
the  Consumer  Analysis  surveys 
have  been  standardized  to  the 
point  that  questions  are  asked 
identically  in  all  markets,  mak¬ 
ing  direct  comparability  pos¬ 
sible. 

Innovations  this  year  include 
a  three-year  trend  on  product 
use  for  each  market,  as  well 
as  trend  tables  showing  “Me¬ 
dian  Product  Use.” 

Large  gainers  in  consumer 
acceptance,  according  to  the  re¬ 
port  are:  shaving  cream  in 
pressurized  cans;  hair  spray; 
filter  tip  cigarettes;  powdered 
or  dry  milk;  instant  coffee;  cake 
mix;  frozen  orange  juice;  frozen 
chicken  or  turkey  pies  or  turn¬ 
overs;  frozen  beef  pies;  liquid 
laundry  starch ;  electric 
shavers;  automatic  clothes  dry¬ 
ers,  automatic  washing  ma¬ 
chines;  power  lawn  mowers  and 
TV  sets. 

Some  of  the  above  mentioned 
items  have  doubled  their  pro¬ 
portion  of  usership  within  a 
three-year  period,  and  all  have 
made  substantial  increases. 

Products  in  a  declining 
market  include :  non-filtered 
cigarets;  paste  floor  wax;  dry 
laundry  starch  and  wringer 
washing  machines. 

Among  products  at  near  satu¬ 
ration — those  with  buyers  or 
owners  at  better  than  9  out  of 
10  families  —  include  catsup, 
shortening,  flour,  wax  paper, 
tooth  paste,  soft  drinks,  refrig¬ 
erators  and  brassieres. 

With  the  addition  of  the  Chi- 
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cago  Market  to  the  Consumer  ' 
Analysis  group  this  year,  the 
total  families  covered  in  the  21 
markets  adds  up  to  more  than 
four-and-one-half  million.  The 
study  is  based  upon  a  scientific- 
ally-selected  sample  of  62,811  of 
these  families,  in  proportion  to 
population  in  each  market. 

• 

Radio  Using 
Stamps  in  Bid 
To  Merchants 

San  Francisco 
Use  of  a  trading  stamp  offer 
in  a  radio  station  bid  to  obtain 
advertising  contracts  with  local 
merchants  was  reported  at  ses¬ 
sions  of  the  California  Newspa¬ 
per  Advertising  Managers  As¬ 
sociation  here  last  week. 

The  move  apparently  is  over 
a  course  destined  to  cover  the 
entire  Pacific  Coast,  according 
to  Frank  Cislini,  advertising 
manager,  Salinas  Californian. 

An  organization  named  the 
Radio  Script  Trading  Company 
signed  up  60  accounts  in  the 
Monterey  Peninsula  area,  Mr. 
Cislini  reported.  He  said  one 
grocery  had  signed  a  contract 
that  was  costing  $600  a  month. 

A  floor  discussion  showed 
that  the  radio-trading  stamp 
move  has  been  noted  in  several 
Northern  California  cities.  The 
original  impact  diminishes  when 
merchants  learn  that  the  high- 
cost  promotion  costs  more  and 
produces  less  volume  than 
newspaper  copy,  speakers  said. 

“The  merchants  eventually 
find  the  gimmicks  don’t  pay,” 
said  James  Harrah,  Lodi  News- 
SentineL 

Trading  stamp  users  have  to 
allow  for  an  approximate  3% 
of  gross  cost  for  stamps.  This 
compares  with  one-half  to  one 
per  cent  of  gross  for  newspa¬ 
per  advertising  that  moves  the 
goods,  Mr.  Harrah  said. 

• 

Jenison  Elected 
By  Illinois  Markets 

Chicago 

Edward  Jenison,  Paris  Bea¬ 
con-News,  was  elected  president 
of  Illinois  Daily  Newspaper 
Markets,  effective  July  I,  suc¬ 
ceeding  William  K.  Todd,  Rock¬ 
ford  Morning  Star  and  Regw- 
ter-Republic,  at  the  annual 
meeting  attended  by  76  execu¬ 
tives  from  29  member  papers 
here  this  week. 

Succeeding  Mr.  Jenison  as 
vicepresident  is  Burrell  Small, 
Kankakee  Daily  Journal.  The 
new  secretary-treasurer  is  Ken¬ 
dall  White,  Elgin  Courier-News. 
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Hillside  and  Bayonne,  N.  J.  *  St.  Louis,  Mo. 

Chicago  (McCook)  and  East  St.  Louis,  Illinois 

Borger  and  Baytown,  Texas  *  Boston,  Moss.  *  Huber,  Go. 
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Close  coupling  of  the  Automiller  to  the  NEW  Heavy  Duty  Autoplate  Machine 
minimizes  overall  length  of  the  installation.  Attach  your  pressroom  conveyor  to 
the  tail  of  the  Automiller  for  straight-line  plate  delivery  .  ,  .  without  lifting. 


ing,  cooling  and  drying  are  performed  without  lift¬ 
ing  the  plate  from  the  machine,  thereby  assuring 
uniformity. 

The  finished  plate  may  be  slid  onto  the  Automiller 
without  lifting.  The  Automiller  may  be  equipped 
with  the  Pre-Registering  Attachment,  so  that  the  sev¬ 
eral  color  plates  can  be  trimmed  in  proper  register 
between  the  printing  surface  and  the  milled  pockets, 
which  are  cut  into  the  plate  on  the  Automiller  by  a 
gang  of  four  rotating  milling  cutters.  All  of  the  eight 
pockets  are  cut  in  a  plate  in  less  than  25  seconds. 


A  combination  of  the  WOOD,  NEW  Heavy  Duty 
Pony  Autoplate  Machine  and  the  WOOD  Automiller 
is  ideal  for  producing  tension  lockup  plates,  of  a 
better  quality,  at  a  higher  rate  of  speed,  and  with 
greater  uniformity. 

In  the  NEW  Heavy  Duty  Pony  Autoplate  Machine, 
color  mats  are  positioned  to  conform  to  register  marks 
located  on  the  casting  box.  A  vacuum  device  holds 
the  mats  firmly  in  place  and  eliminates  shifting  dur¬ 
ing  the  entire  casting  cycle.  All  of  the  operations  on 
the  color  plates,  including  casting,  tail  cutting,  shav¬ 


in  the  field! 

25  NBW  HEAVY  DUTY  PONY 
AUTOPLATE  MACHINES 
56  AUTOMILLERS.. 40  EQUIPPED  WITH 
L  PRE-REOISTERING  ATTACHMENTS.  . 


Introduction  of  hinged  conveyor  per¬ 
mits  ease  of  movement  around  Auto¬ 
miller  for  color  plate  registering  .  .  . 
retains  straight-line  plate  delivery. 


PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office;  501  Fifth  Avenue,  New  York  17,  N.  Y. 


ON  TIME 


Your  readers  expect  you  to  be  on  the  street  or  in  the  mail  with 
every  issue  while  the  news  is  still  news.  Your  suppliers  must  have 
fast,  dependable  delivery.  To  provide  that  kind  of  service,  you  must 
have  fast  delivery  and  service  on  rollers. 

Our  twenty  plants  are  equipped  to  give  you  the  kind  of 
roller  service  you  require.  Your  nearby  Bingham  plant  can 
supply  your  most  exacting  requirements  with  a  minimum  of 
shipping  time.  Your  rollers,  to  help  you  earn  profits,  must 
do  their  rolling  on  your  presses,  not  in  a  freight  car  or  truck. 

Whether  you  need  new  rollers  or  regrinding  service  — natural  rubber, 
synthetic  or  flame-resistant  rollers— do  as  most  metropolitan  dailies  do  — 
contact  your  nearest  Bingham  plant. 


Our  109th  Year 
Serving  the 
Publishing 


NATURAL  RUBBER  OR  FLAME-RESISTANT  ROLLERS-RUBBER  REGRINDING  SERVICE 


MeiiGHAM’nOIIMFG.CO. 

'  manufacturers  of 

PRINTERS’  ROLLERS 


tlie  l^oller  riglit  away 
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CHICAGO  DALLAS  INDIANAPOLIS  MINNEAPOLIS  SEARCY,  ARK. 

ATLANTA  DES  MOINES  KALAMAZOO  NASHVILLE  ST.  LOUIS 

CINCINNATI  DETROIT  KANSAS  CITY  OKLAHOMA  CITY  SPRINGFIELD,  O. 

CLEVELAND  HOUSTON  MILWAUKEE  PinSBURGH  TAMPA,  FLA. 


’wWimiiiiiiiinitii  EDITORIAL  WORKSHOP 
I  By  Koy  H.  Copperiid 

1  Restrictive  vs.  Nonrestrictive 


Lovable  Miss  Pennypacker,  who  tried  so  diligently  to 
pound  the  difference  between  restrictive  and  nonre¬ 
strictive  clauses  into  our  thick  heads,  must  be  ineffably 
saddened  when  she  reads  the  daily  press — and  even  the 
polished  but  sometimes  pockmarked  prose  of  the  news¬ 
magazines. 

For  this  difference  seems  more  honored  in  the  breach 
than  the  observance.  Miss  Pennypacker  might  even  con¬ 
clude  that  many  of  those  who  write  and  edit  the  news 
do  not  even  know  it  exists. 

Yet  this  is  not  one  of  those  puristic  distinctions  ap¬ 
parent  only  to  those  who  enjoy  separating  the  fly  specks 
from  the  pepper.  On  the  contrary,  it  is  something  that 
directly  affects  meaning.  Thus  it  is  important  to  every 
writer  interested  in  exact,  unequivocal  expression. 

Trouble  is,  words  like  restrictive  and  nonrestrictive  (or 
defining  and  nondefining,  which  mean  the  same  thing) 
have  the  ugly  smell  of  formal  grammar  about  them,  and 
by  themselves  are  enough  to  frighten  off  all  but  the 
hardiest  seekers  after  truth.  But  if  you  will  hold  on  a 
minute,  we  will  try  to  part  the  grammatical  foliage  and 
point  a  safe  and  simple  path  through  the  wilderness. 

The  problem  arises  with  relative  clauses.  You  can 
always  recognize  a  relative  clause  as  one  starting  with 
that  or  which,  where  or  when,  or  who,  whose,  or  whom. 
And  the  question  is  whether  .such  clauses  should  be  set 
off  by  commas. 

Consider  a  sentence  like,  “I  waved  to  the  girl  who  was 
standing  on  the  comer.” 

Do  we  want  a  comma  in  front  of  who?  It  depends  on 
what  we  mean.  As  the  sentence  stands,  commaless,  the 
speaker  waved  to  a  girl  identified  by  the  fact  that  she 
was  standing  on  the  corner. 

Let  us  put  a  comma  in  front  of  who.  Now  the  fact 
that  the  girl  was  standing  on  the  corner  becomes  merely 
incidental  information.  The  w/io-clause  no  longer  identi¬ 
fies  her.  While  it  was  originally  restrictive,  or  defining, 
it  now  has  become  nonrestrictive,  or  nondefining. 

The  important  point  to  settle  is  whether  the  clause 
is  essential  to  the  meaning.  If  the  clause  is  essential, 
the  comma  should  not  be  used;  if  it  is  not  essential,  the 
comma  is  required  to  set  it  off.  This  is  the  law  and  the 
prophets  on  this  subject. 

And  if  you  have  any  doubt  whether  the  clause  is 
essential,  try  leaving  it  out.  Obviously,  you  cannot  leave 
out  the  wAo-clause  in  the  commaless  version  of  our 
example  without  changing  the  sense.  The  girl  would  no 
longer  be  identified  in  the  manner  intended. 

Every  high-school  district  in  the  county,  which  called 
for  a  bond  issue  this  year,  has  won  voter  support.  This 
is  intended  to  mean  that  bond  issues  carried  in  every 
district  where  they  were  proposed;  not,  as  might  be 
concluded,  that  every  district  proposed  bond  issues  and 
won  approval  of  them.  You  cannot  leave  out  the  which- 
clause  without  changing  the  intended  sense;  thus  the 
commas  are  erroneous. 

The  rule  exempts  commercial  lots  where  there  is  no 
restriction  on  all-night  parking.  The  writer  wanted  to 
indicate  that  commercial  lots  are  unaffected  because  they 
do  not  restrict  all-night  parking.  But  what  he  did,  by 
leaving  out  the  comma  before  where,  was  to  say  con¬ 
fusingly  that  the  rule  affects  some  commercial  lots  and 
not  others.  A  period  could  have  been  placed  after  lots; 
the  rest  is  merely  explanatory. 

There  are  borderline  cases  in  which  the  comma  may 
be  dropped.  These  g;enerally  are  instances  in  which  the 
relative  clause  bears  on  a  proper  name,  as  in  I  feel  sorry 
for  Miss  Pennypacker  who  tried  so  hard.  But  careful 
writers  still  use  the  comma  here. 
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12  Are  Inducted  Political  News  Awards 
In  Nuclear  Navy 


A  dozen  U.S.  newsmen  have 
become  members  of  an  exclusive 
organization — The  Order  of  the 
Nuclear  Navy. 

The  12,  representing  the 
press  aboard  a  weekend  (May 
12-13)  cruise  of  the  USS  Nau¬ 
tilus,  between  New  London, 
Conn.,  and  New  York,  were 
given  identification  cards,  stat¬ 
ing  that  the  bearer  is  an  hono¬ 
rary  member  of  the  ship’s  com¬ 
pany  and  has  performed  feats 
under  water  aboard  the  nation’s 
first  atomic  submarine  here¬ 
tofore  not  witnessed. 

Under  a  pool  arrangement, 
Dexter  S.  Burnham  of  the 
Hartford  (Conn.)  Times  cov¬ 
ered  the  cruise  for  afternoon 
papers,  while  Mark  Watson, 
Baltimore.  (Md.)  Sun,  filed  for 
morning  dailies. 

Others  aboard  were  C.  Yates 
McDaniel,  Associated  Press;  H. 
D.  Quigg,  United  Press;  Steve 
Garwood,  International  News 
Service;  Peter  Wyden,  News¬ 
week;  Henry  G.  Walker,  Life; 
Joseph  Gazdik,  United  Press 
Photos;  and  Lou  Shollenberger, 
Columbia  Broadcasting  System. 


Have  July  1  Deadline 

Washington 

A  July  1  deadline  has  been 
fixed  for  applications  for  the 
American  Political  Science  As¬ 
sociation’s  “Awards  to  Journal¬ 
ists’’  competition,  open  to  12  to 
15  young  political  reporters  on 
daily  newspapers  in  12  mid- 
western  states:  the  Dakotas, 
Nebraska,  Kansas,  Missouri, 
Iowa,  Minnesota,  Wisconsin,  Il¬ 
linois,  Michigan,  Indiana,  and 
Ohiou 

Reporters  covering  city  hall, 
statehouse  or  other  local  and 
state  political  activities  may 
submit  clippings  of  stories  pub¬ 
lished  between  Jan.  1,  1955  and 
June  1,  1956. 

The  winners  will  be  given  a 
two-week,  all-expense  trip  to 
a  conference  on  public  affairs 
reporting  at  the  University  of 
Illinois,  Dec.  1-15,  19  5  6. 
Placques  will  be  awarded  to 
the  winning  reporters  and  to 
the  newspapers  they  represent. 

The  program,  financed  by  a 
Ford  Foundation  grant,  was  es¬ 
tablished  and  originally  fi¬ 
nanced  by  the  Poynter  Fund 
sponsored  by  Mr.  and  Mrs. 
Nelson  Poynter,  St.  Petersburg 
(Fla.)  Times  and  Congressional 
Quarterly. 


Pi:; 


irs  SCOTT... 

at  the  Dallas  Times  Herald 

While  attending  the  ANPA  Mechanical 
Conference  we  invite  you  to  see  SCOTT’S 
outstanding  equipment  in  operation  at  the 
Dallas  Times  Herald. 

Additional  ^^High-Speed”  Presses,  with 
many  new  features  that  set  advanced 
standards  of  performance,  are  now  being 
huilt  in  our  factory  at  Plainfield,  New 
Jersey,  for  the  Dallas  Times  Herald. 

WALTER  SCOTT  &  CO.,  Inc. 

Plainfield,  New  Jersey 
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the  309th  Troop  Carrier  Group  m 

Her  stories  described  the 

flight  in  the  bucket-seated  ® 

transport  plane.  Now  she  is 
picturing  living  conditions  in 
France  for  dependents  of  the 

airmen,  who  remained  behind  Bill  Decker — now  a  reporter  United  Press  sports  department 
in  Ardmore  until  they  can  be  for  the  Klamath  Falla  (Ore.)  in  New  York, 
provided  with  accommodations  Herald  and  News.  •  *  • 

overseas.  *  *  *  Richard  K.  Mooney  —  re¬ 

signed  as  secretary  and  man- 
*  *  *  James  H.  Colby  of  the  ager  of  the  Idaho  Press  Asso- 

WAYNE  Klein,  26,  with  Morntnp  ciation. 

United  Press  in  Detroit  more  f -  felted  secretary-  ♦  •  * 

than  three  years-joined  the  treasurer  of  the  National  As-  a.  L.  Miller,  editor  of  the 
publicity  staff  of  Young  &  ^ciation  of  Newspaper  Farm  Battle  Creek  (Mich.)  Enquirer 

Rubicam,  Inc.  Editors.  ^  ^  ^  News — received  a  “46-Rose 


Joanne  Steward 

To  h'rance  with  USAF 

Ardmore,  Okla. 

Women’s  Page  Editor  Joanne 
Steward  of  the  Daily  Ard- 
moreite  is  now  in  Europe  on 
special  assignment  with  the 
U.S.  Air  Force,  thanks  to  a 
unique  NATO  plan  conducted 
as  an  Air  Force  public  rela¬ 
tions  program. 

Miss  Steward,  the  first 
woman  ever  to  make  a  trans- 
Atlantic  hop  on  an  overseas 
movement  of  a  military  com¬ 
mand,  took  off  from  Ardmore 
Air  Force  Base  in  the  first 
group  of  planes  transferring 


John  (Jake)  Penland, 
J.  W.  McConnell,  publisher  sports  editor  of  the  Columbia 
of  the  Montreal  (P.  Q.)  Star —  (S.C.)  State,  and  Mrs.  Bernice 
made  an  honorary  citizen  of  Downing  of  Miami,  Fla.  — 
Trois-Rivieres,  P.  Q.  married. 


R.  L.  Young  Jr.,  former  city 
editor  of  the  Charlotte  (N.C.) 
News  and  more  recently  in  pub¬ 
lic  relations  —  appointed  man- 
Edward  J.  Lynett,  editor  aging  editor  of  the  News,  suc- 
and  co-publisher  of  the  Scran-  ceeding  Thomas  G.  Fesper- 
fon  (Pa.)  Times — “man  of  the  man,  now  night  managing  edi- 
year  award  for  1956”  by  the  tor  of  the  Charlotte  Observer. 
Catholic  War  Veterans,  Depart-  *  ♦  * 

ment  of  Pennsylvania.  Milton  Britten  of  the  Mem- 

*  «  *  — phis  (Tenn.) 

_  Press  -  Scimitar 

—  joined  the 
Washington  bu¬ 
reau  of  the 
Knoxville 
(Tenn.)  News- 
Sentinel.  H  e 
will  also  con¬ 
tinue  to  write 
for  the  Press- 
Scimitar. 


Frank  Wilson,  formerly  on 
the  sports  staff  of  the  Indian¬ 
apolis  (Ind.)  Times — now  on 
the  Indianapolis  News  sports 
staff. 


Ken  O’Brien,  formerly  on 
the  Frankfort  (Ind.)  Times — 
now  on  the  Indianapolis  News 
city  staff. 


Mrs.  James  Beaird,  local 
church  and  civic  worker — new 
society  editor  of  the  Loveland 
(Colo.)  Reporter-Herald. 


Neil  MacNeil,  former  as- 
Bill  Thompson,  news  editor  sistant  night  managing  editor 
of  the  Baker  (Ore.)  Democrat-  of  the  New  York  Times  —  to 
Herald — named  news  editor  of  receive  an  honorary  degree 
the  Pendleton  (Ore.)  East  Ore-  from  Catholic  University,  Wash- 
gonian.  He  succeeds  J.  L.  Nel-  ington,  1).  C. 
son,  who  resigned  to  join  the  *  *  * 

V.  Seattle  James  H.  Shumaker,  state 

(Wash.)  Post-Intelbgencer.  C.) 

*  *  *  Morning  Herald — named  man¬ 

aging  editor.  Ed  Cato  —  suc- 
Ed  Planer,  formerly  with  ceeds  him  as  state  editor. 
International  News  Service  in 

New  York  and  Miami,  Fla.  —  ♦  ♦  * 

joined  the  Miami  Beach  public  ROBERT  M.  Saidel,  formerly 
relations  firm  of  Hank  Meyer  with  the  Manchester  (N.  H.) 
Associates.  Union  Leader  —  joined  the 


Britten 


Bob  Rooker,  editor  of  Texas 
Tech’s  student  newspaper,  the 
Toreador  —  joined  the  Asso¬ 
ciated  Press  bureau  at  Santa 
Fe,  N.  M. 


Los  Angeles 


T,  Pitman  Ferry,  advertis¬ 
ing  salesman  for  the  Pasaaic- 
Clifton  (N.  J.)  Herald-News 
for  30  years — retired. 


. .  .  For  Western  Distribution 

Save  freight  costs  and  accurately 
time  distribution!  Send  us  copy, 
mats  or  plates  for  your  broadside; 
advertising  circular;  newspaper; 
catalog;  comic  book,  etc.,  on 
NEWSPRINT  — one  or  “full"  color. 
We  do  the  rest;  door-to-door  distri¬ 
bution,  mailing  and  dispatching. 


Gordon  Nelson,  assistant 
city  editor  of  the  Fresno 
(Calif.)  Bee — named  city  edi¬ 
tor,  succeeding  George  Popo¬ 
vich,  who  has  returned  to  gen¬ 
eral  assignment  duties  for  rea¬ 
sons  of  health. 


“We  have  been  running  the  Keister 
'Support  the  Church'  series  every 
Saturday  since  August,  1945.  A  num¬ 
ber  of  the  original  sponsors  are  still 
on  the  page,  and  we  have  never 
had  any  difficulty  in  selling  spon¬ 
sors.  I  can  sure  these  weekly  ads 
have  been  of  inestimable  value  in 
stimulating  church  and  Sunday 
School  attendance  in  our  city." 


Milton  V.  O’Connell,  for¬ 
mer  promotion  manager  of  the 
Philadelphia  (Pa.)  News  — 
joined  the  public  relations  firm 
of  Hank  Meyer  Associates,  Mi¬ 
ami  Beach,  Fla. 


Greatest  rotary  press 
facilities  in  the  West! 
Exclusively  Newsprint 
2621  W.  54  St.,  Los  Angeles  43,  Cal. 


^  Send  me  estimate  on  attached  or 
per  enclosed  specifications. 


MR.  R.  D.  HALTTWANGER, 

adv.  dir. 

THE  COLUMBIA  RECORD 
COLUMBIA, 

SOUTH  CAROLINA 

Let  ni  Mnd  you  proofs  and  full  information  about  America’s  No.  1 
religious  feature.  Beautiful  art-work  and  appealing  copy.  Now  running 
regularly  in  over  950  newspapers.  Write  Dept.  MU,  KeUter  Advertising 
Service,  Straabnrg.  Virginia. 


William  D.  Steele  of  the 
New  Bedford  (Mass.)  Stand¬ 
ard  Times — appointed  manag¬ 
ing  editor  of  the  Falmouth  edi¬ 
tion  of  the  Cape  Cod  (Mass.) 
Standard-Times. 
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John  L.  McDonald,  national 
advertising  representative  for 
the  Oklahoma  Publishing  Co., 
Oklahoma  City — joined  the  staif 
j  of  the  Petroleum  Engineer, 

Dallas,  Tex. 

*  «  * 

^  Coulter  McKeever,  who  re¬ 
tired  last  year  after  25  years 
with  the  American  Weekly — re¬ 
joined  the  Weekly  as  super¬ 
visor  of  the  San  Francisco  of¬ 
fice. 

*  *  * 

Robert  T.  Sheeran,  Boston 
bureau  manager  for  United 
Press — joined  the  public  rela¬ 
tions  department  of  Sylvania 
Electric  Products,  Inc.,  New 
York  City. 

*  *  * 

George  A.  Schmidt  —  from 
the  advertising  department  of 
the  Rock  Springs  (Wyo.) 
Rocket  and  Sunday  Miner  to 
the  ad  staff  of  Lloyd  Hollister 
Publications,  Wilmette,  Ill. 


Richard  T.  , 
Wilson,  former 
circulation  man¬ 
ager  of  the 
Erie  (  Pa.  ) 

I)  i  8  p  a  t  c  h — 
named  circula¬ 
tion  manager  of 
the  Schenectady 
(N.  Y.)  Union- 
Star. 


dents  Association.  This  places 
New  York  News  reporters  at 
the  head  of  Washington’s  two 
largest  newspaper  clubs.  Frank 
Holeman  is  president  of  the 
National  Press  Club. 

«  *  * 

Alan  McConagha,  former 
University  of  Wisconsin  student 
—  joined  the  Montgomery 
(Ala.)  Advertiser  news  staff 
as  city  hall  repoiier. 

*  *  * 

Colette  C.  Haag,  for  the 
past  10  years  a  reporter  on  the 
Lock  Haven  (Pa.)  Express  — 
joined  the  promotion  and  pub¬ 
licity  staff  of  radio  station 
WIP,  Philadelphia. 

«  *  * 

James  Mahon,  for  several 
years  public  relations  man  for 
the  Illinois  State  Police  at 
Springfield — now  a  reporter  for 
the  Chicago  Sun-Times. 

*  *  * 

Alan  Webber  —  resigned  as 
feature  writer  for  the  Water- 
bury  (Conn.)  Sunday  Republi- 


Wilson 


Ellis  M.  Rall,  formerly 

with  the  Lincoln  (Neb.)  Star — 
joined  the  United  Press  staff 
in  Lincoln. 

«  *  * 

John  W.  Newton,  formerly 
with  the  Peekskill  (N.  Y.) 
Evening  Star  and  the  New 

York  Journal- American — joined 
the  public  relations  department 
of  the  Carrier  Corp.,  Syracuse, 
N.  Y. 

*  *  * 

Robert  Novak,  formerly  with 
the  Los  Angeles  Examiner  — 
now  a  publicity  representative 
»  in  the  L.  A.  news  bureau  of 
United  Air  Lines. 

*  *  * 

Ellis  E.  Reed,  formerly  with 
the  Long  Island  (N.Y.)  Press, 
the  Newark  (N.J.)  News  and 
the  Mt.  Pleasant  (Mich.)  Times- 
News  —  named  a  PR  account 
executive  for  Clark  &  Bobertz, 
Inc.,  Detroit. 


John  M.  Langone,  United 
Press  bureau  manager  in  Port¬ 
land,  Maine — resigned  to  join 
the  Worcester  (Mass.)  Tele¬ 
gram  and  (lazette. 

*  »  * 

Ralph  W.  Hovis,  member  of 
Los  Angeles  Bureau  of  Asso¬ 
ciated  Press  since  1953 — joined 
the  public  relations  staff  of 
Southern  Pacific  Co. 

*  *  « 

RUS.SEL  McCormick,  veteran 
Cincinnati  (Ohio)  Post  rewrite 
man — resigned  to  recuperate  on 
his  Ohio  farm  from  a  long  ill¬ 
ness. 

>>  *  * 

Jim  W.  Gunderson — resigned 
as  sports  editor  of  the  Chip¬ 
pewa  Falls  (Wis.)  Herald- 

Telegram  to  join  the  sports 
staff  of  the  La  Crosse  (Wis.) 
Tribune. 

«  *  * 

Bernard  J.  Malahan  Jr., 
formerly  Torrington  correspon¬ 
dent  for  the  Hartford  (Conn.) 
Times  and  the  Waterbury 

(Conn.)  Republican — named  to 
the  publicity  staff,  Connecticut 
State  Development  Commission, 
Hartford. 


the  Coosa  River  Newsprint  Co. 
of  Coosa  Pines,  Ala. 

*  *  ♦ 

William  Ci>ark,  former 
sports  editor  of  the  Geneva  (N. 
Y.)  Daily  Times  —  joined  the 
sports  staff  of  the  Syracuse 
(N.  Y.)  Herald- Journal  and 

Herald- American  as  a  reporter. 
*  *  « 

Robert  T.  Edwards,  manag¬ 
ing  editor  of  the  Beloit  (Wis.) 
Daily  News — chairman  of  the 
Wisconsin  Associated  Press 
Managing  Editors’  Association. 
*  *  * 

William  F.  Zorzi  of  the 
Baltimore  (Md.)  News -Post 
staff — named  assistant  to  the 
director  of  Friendship  Interna¬ 
tional  Airport  to  assist  in  gen¬ 
eral  supervision  of  the  Balti¬ 
more  City  Aviation  Department 
and  head  its  information  and 
safety  programs. 

«  *  * 

Arthur  H.  Gaines,  who 
joined  the  advertising  depart¬ 
ment  of  the  New  York  News 
in  1927  and  has  been  depart¬ 
ment  store  ad  manager  since 
1951 — appointed  assistant  ad¬ 
vertising  manager.  Edward  F. 
Kroepke — succeeds  him  as  de¬ 
partment  store  chief. 

♦  ♦  * 

Charles  Allenby,  associate 
editor  of  National  Hardwood 

Magazine  —  now  a  general  as¬ 
signment  reporter  for  the 

Logansport  (Ind.)  Pharos-Trib- 


Kershaw 


Carvall 


James  A.  Clendinen,  assist¬ 
ant  editor  of  the  Tampa  (Fla.) 
Tribune  —  president  of  the 
Florida  Society  of  Editors. 
E.  D.  Lambrigiit,  editorial  di¬ 
rector  of  the  Tribune — presi¬ 
dent  emeritus. 

a  *  * 

E.  F.  McDermott,  publisher 
of  the  Idaho  Falls  (Idaho) 
Post  Register — chairman  of  the 
Utah-Idaho  Associated  Press 
Association. 


New  Circulation  Chief 

St.  Louis 

George  E.  Carvell  retired 
May  26  as  circulation  manager 
of  the  Post-Dispatch,  a  post  he 
had  held  since  1939.  He  has 
been  succeeded  by  George  R. 
Kershaw,  assistant  circulation 
manager  for  the  past  seven 
years. 

Mr.  Caiwell,  61,  started  in  the 
P-D  circulation  department  48 
years  ago  as  a  $4-a-week  office 
boy.  He  was  away  from  the 
P-D  only  for  a  period  between 
1920  and  1923  when  he  worked 
for  publications  in  Ohio,  Ari¬ 
zona  and  Oklahoma. 

Mr.  Kershaw  has  been  in  the 
P-D  circulation  department  for 
27  years,  beginning  his  career 
in  circulation  promotion. 

*  *  * 

Gerald  A.  Harshman,  editor 
of  the  Sharon  (Pa.)  Herald — 
president  of  United  Press  Edi¬ 
tors  of  Pennsylvania. 

*  *  * 

R.  B.  Spencer,  publisher  of 
the  Fort  Morgan  (Colo.)  Eve¬ 
ning  Times — honorary  degree 
from  Westminster  College. 

*  «  « 

Lee  B.  Weathers,  publisher 
of  the  Shelby  (N.  C.)  Daily 
Star  since  1911 — author  of  a 
hisory  of  his  native  Cleveland 
County.  m  *  * 

John  Allen  Cooper — joined 
the  city  news  staff  of  the  Lex¬ 
ington  (Ky.)  Leader. 

«  •  « 

Keith  Felcyn,  United  Press 
Detroit  bureau  staffer — resigned 
to  join  Business  Week. 


•  *  *  Charles  Hentschell,  vice- 

Francis  M.  Stephenson  of  president  and  business  manager 
the  New  York  News — president  of  the  St.  Louis  (Mo.)  Post- 
of  the  White  House  (^orespon-  Z>i«potcA— elected  a  director  of 
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George  Padget,  University 
of  Wyoming  graduate  who  has 
been  editor  of  the  Rawlins 
(Wyo.)  Daily  Times — appoint¬ 
ed  assistant  information  officer 
for  the  Wyoming  Game  and 
Fish  Commission. 

:ti  >l< 

Fred  Gross,  mechanical 
superintendent  of  the  San 
Francisco  (Calif.)  Chronicle — 
elected  president,  San  Francisco 
Society  of  Printing  House 
Craftsmen. 

*  *  * 

Dan  T.  Henderson,  a  former 
assistant  city  editor  of  the 
Charleston  (S.  C.)  News  and 
Courier — on  the  public  rela¬ 
tions  staff  of  the  American 
Cotton  Manufacturers  Institute, 
at  Columbia,  S.  C. 

Carlton  Harrell,  formerly 
with  the  Elizabeth  City  (N. 
C.)  Daily  Advance — joined  the 
city  news  staff  of  the  Goldsboro 
(N.  C.)  News-Aryus. 

*  * 

Ray  Lackey  —  resigned  as 
chief  of  the  United  Press  bu¬ 
reau  at  Montgomery,  Ala.  to 
freelance  in  Washington,  D.  C. 
♦  ♦  * 

Don  Berg — joined  the  copy 
desk  of  the  Longview  (Wash.) 
Daily  News. 

*  *  * 

Arthur  E.  McEvoy,  man¬ 
aging  editor.  New  Britain 
(Conn.)  Herald — to  retire  in 
September  after  45  years  in 
the  newspaper  field. 

*  *  * 

Margery  Jane  Marble,  so¬ 
ciety  editor  of  the  Buffalo 
(N.  Y.)  Evening  News — to  be 
honored  by  Indians  from  six 
New  York  State  Iroquois  re¬ 
servations  for  her  contributions 
to  Indian  education. 

*  *  * 

Gordon  Dickinson,  assistant 
in  the  advertising  department 
of  the  Forest  Grove  (Ore.) 
Washington  County  News- 

Times — ^joined  the  Oregon  City 
(Ore.)  Enterprise-Courier. 

*  *  * 

Abe  J.  Greene,  associate  edi¬ 
tor  of  the  Paterson  (N.  J.) 
Evening  News — president  of 

New  Jersey  Associated  Press 
Association. 

4r  *  * 

Stephen  J.  Flynn,  former 
staffer  on  the  Niagara  Falls 
(N.  Y.)  Gazette  and  reporter 
for  the  Miami  (Fla.)  Herald, 
— opened  his  own  public  rela¬ 
tions  office  in  Coral  Gables,  Fla. 


Margaret  Ramage,  assistant 
editor  of  Lakewood  (N.J.) 
Daily  Times — to  staff  of  Cor¬ 
pus  Christi  (Tex.)  Caller- 
Times. 

*  *  * 

Davk  S.  Prowitt,  former- 
assistant  picture  editor  of  the 
Chicago  (Ill.)  Sun-Times — ap¬ 
pointed  public  relations  repre¬ 
sentative  for  American  Air¬ 
lines  in  Detroit,  Mich. 

*  *  * 

Jack  J.  Cubbedge,  president 
of  the  Savannah  (Ga.)  Morning 
News  and  Evening  Press — 
chairman  of  Georgia  Associated 
Press,  succeeding  Lee  Kelly, 
Thomasville  Times-Enterprise. 

*  *  * 

Rhea  Felknor,  former  re¬ 
porter  and  columnist  for  the 
Spokane  (Wash.)  Spokesman- 


Review  and  associate  editor  of 
Commerce  Magazine,  St.  Louis, 
Mo. — named  news  editor  of  the 
St.  Louis  Register,  official 
Catholic  newspaper  of  the  Ar¬ 
chdiocese  of  St.  Louis. 

*  *  * 

Sam  G.  Harris,  political 
writer  for  the  Arkansas  Gazette 
Little  Rock — resigned  to  join 
W.  R.  Stephens  Investment  Co., 
Inc.,  Little  Rock.  Mr.  Harris, 
a  newspaperman  37  years, 
started  as  a  printer’s  devil  on 
the  Sentinel  (Okla.)  Leader 
when  he  was  11  years  old. 
William  W.  Hughes,  who  has 
been  with  United  Press  at 
Edinburg,  Tex.;  George  Bent¬ 
ley,  who  has  been  with  the 
Fort  Smith,  Ark.,  papers  seven 
years,  and  Gene  Foreman,  a 
May  graduate  of  Arkansas 
State  College — joined  the  Ar¬ 
kansas  Gazette  staff. 


Wilma  Morris,  Forest  Grove 
reporter  for  the  Portland 
(()re.)  Journal  and  June  grad¬ 
uate  of  the  journalism  depart¬ 
ment  of  Pacific  University — 
joined  the  news  staff  of  the 
Baker  (Ore.)  Democrat-Her¬ 
ald. 

Hf  *  * 

Paula  Kent,  promotion  di¬ 
rector  of  the  San  Diego 
(Calif.)  Union  and  Tribune — 
received  two  “Lulu”  trophies 
(for  sales  promotion  and  public 
relations)  in  the  annual  Fran¬ 
ces  Holmes  Achievement 
Awards  ceremony  at  Los  An¬ 
geles. 

*  *  ♦ 

Pat  Candido,  New  York 
News — president  of  the  New 
York  Press  Photographers  As¬ 
sociation. 


Gene  Hills,  former  city  edi¬ 
tor  of  the  Oklahoma  City 
(Okla.)  Daily  Oklahoman  — 
in  Mercy  hospital,  Oklahoma 
City,  recovering  from  a  heart 
attack.  He  had  planned  to  leave 
May  17  to  join  the  staff  of  the 
Seattle  (Wash.)  Times. 

*  *  * 

Samuel  C.  Lesch,  news  edi¬ 
tor,  Wall  Street  Journal — 
president  of  the  Deadline  Club, 
New  York  Professional  Chapter 
of  Sigma  Delta  Chi. 

*  «  * 

Mrs.  Jean  Bower — resigned 
as  reporter  for  the  Berkshire 
Eagle,  Pittsfield,  Mass.,  to  be¬ 
come  advertising  manager  of 
the  LakeviUe  (Conn.)  Journal. 
*  *  * 

Abraham  Slabot,  publisher 
of  the  New  Orleans  (La.) 
Jewish  Ledger — president  of 
the  American  Association  of 
English -Jewish  Newspapers. 


Robert  T.  Edwards,  editor 
of  the  Beloit  (Wis.)  Daily 
News — chairman  of  the  Wis¬ 
consin  Associated  Press  Asso¬ 
ciation,  succeeding  Roy  Bangs- 
BERG,  editor  of  the  LaCrosse  I 
Tribune. 

*  *  * 

OvETA  Culp  Hobby,  president 
and  editor  of  the  Houston 
(Tex.)  Post — first  woman  mem¬ 
ber  of  the  board  of  trustees  of 
Mutual  Life  Insurance  Com¬ 
pany  of  New  York.  ^ 

*  *  * 

Bernard  J.  Malahan  Jr. 
formerly  with  the  staffs  of  the 
Waterbury  (Conn.)  Republican 
and  Hartford  (Conn.)  Times — 
now  a  publicist  with  the  Con¬ 
necticut  Development  Commis¬ 
sion. 

*  *  *  I 

James  V.  Pedace — named 
city  editor  of  the  Norwich 

(Conn.)  Sunday  Record,  suc¬ 
ceeding  Ellsworth  Cramer, 
who  becomes  senior  probation 
officer.  New  London  County. 

♦  ♦  ♦ 

James  M.  North,  editor  of  j 
the  Fort  Worth  (Tex.)  Star- 
Telegram  —  honored  at  a  test¬ 
imonial  dinner,  sponsored  by 

Sigma  Delta  Chi,  for  50  years 
of  distinguished  service  to  jour¬ 
nalism.  j 

*  ♦  *  ^ 

Hugo  Heyns  II,  advertising 
director  of  the  New  Orleans 

(La.)  Item — recipient  of  the 
Order  of  Merit  of  Duarte, 
Sanchez  y  Mella,  from  the  Do¬ 
minican  Republic  for  his  inter¬ 
est  in  Latin  America. 

4i  *  * 

Chauncey  E.  Forgey,  man¬ 
aging  editor  of  the  AshUmd 
(Ky.)  Daily  Independent,  and 
Mrs.  Ola  L.  McNeill — married. 

*  «  1)1 

Robert  A.  Hunter,  New 
Haven  (Conn.)  Register  —  a 
director  of  the  Connecticut 
Opera  Association. 

*  *  * 

Joe  Jones — resigned  as  city 
hall  reporter  for  the  Mont¬ 
gomery  (Ala.)  Journal  to  take 
a  civil  service  position  at  Red¬ 
stone  Arsenal,  Huntsville,  Ala. 

*  ♦  *  ' 

WiLUAM  James,  editor  of 
the  Bowmanville  (Ont.)  States¬ 
man — president  of  the  Ontario 
Weekly  Newspapers’  Associa¬ 
tion. 

*  «  * 

Warren  Groshong,  city  edi¬ 
tor  of  the  Astoria  (Ore.)  As- 
torian-Budget — resigned  to  be¬ 
come  a  reporter  and  makeup 
man  with  the  Redwood  City 
(Calif.)  Tribune. 
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Blue  Cross  Plans,  serving  locally  coast  to  coast. 


bring  Americans  this  famed  program  for  pre 


payment  of  hospital  care. 


Today  Blue  Cross  Plans 
are  growing  with  American  communities 


It’s  in  our  country’s  thriving,  progressive  com¬ 
munities  that  you’ll  find  Blue  Cross  Plans 
making  their  greatest  contribution.  A  local  Blue 
Cross  Plan  is,  in  fact,  a  symbol  of  community 
growth.  It  is  community  enterprise  in  action. 

Local  business  and  civic  leaders,  working  with 
local  hospitals  have  organized  each  Blue  Cross 
Plan.  Operation  is  not  for  profit  but  for  the  com¬ 
munity  welfare  ...  to  provide  the  broadest  hospital 
care  protection  at  the  lowest  possible  cost. 

Blue  Cross  benefits  are  aimed  at  providing 
hospital  care  that  is  needed,  rather  than  paying  fixed 
dollar  allowances.  Dues  and  benefits  are  set  up 
locally  to  fit  local  needs  and  conditions. 

This  community  service  concept  of  hospital  care 
prepayment  was  pioneered  by  Blue  Cross  over 
twenty-five  years  ago.  Today  more  than  50,000,000 


people  in  thousands  of  communities  are  protected 
by  Blue  Cross  Plans.These  Plans,  alone,  are  officially 
approved  by  the  American  Hospital  Association. 

A  special  Press  Kit  has  been  prepared  to  give  you 
up-to-date  facts  and  background  information  on 
the  Blue  Cross  Plan  and  its  important  contribution 
to  community  progress  and  welfare.  For  your  kit, 
write  Blue  Cross  Commission,  Dept.  911,  425  North 
Michigan,  Chicago  11,  Illinois. 

BMCROSS. 

HELPS  MEET  HOSPITAL  BILLSI 

^  BUie  Oosj  and  symbol  regisiered  by  the  .imerican  Hospital  .4ssociation. 

EDITOR  ac  PUBLISHER  for  June  2,  1956 


Sponsored  by  doctors  in  their  own  local  areas. 
Blue  Shield  Plans  help  people  meet  surgical' 
medical- maternity  expense. 


Local  Blue  Shield  Plans 


participate  in  modern  community  progress 


in  their  areas.  And  public  enthusiasm  is  equally 
great.  At  the  last  count  people  were  joining  their 
local  Blue  Shield  Plans  at  the  rate  of  more  than 
13,000  every  working  day. 

The  impact  of  the  Blue  Shield  movement  on 
American  communities  has  been  summed  up  in  a 
special  Press  Kit  that  is  now  available.  For  your 
kit,  write  Blue  Shield  Commission.  Dept.  9li.  425 
North  Michigan,  Chicago  11,  Illinois. 


WHEN  a  community  need  arises,  Americans  have 
a  way  of  banding  together  to  get  the  job 
done.  The  many  Blue  Shield  Plans  that  have  been 
organized  in  communities  from  coast  to  coast  are 
proof  that  this  tradition  remains  strong. 

In  each  of  these  communities,  distinguished 
doctors  and  public-spirited  citizens  have  worked 
together  to  develop  Blue  Shield  Plans.  These 
surgical-medical-maternity  care  prepayment  Plans 
are  operated  not  for  profit  but  for  the  welfare  of 
those  protected.  Dues  and  benefits  are  locally 
adjusted  to  meet  local  needs  and  conditions. 

Hundreds  of  surgical  procedures  and  many  non- 
surgical  services  are  provided  for  with  broad  ben¬ 
efits.  It  is  significant  that  today  most  of  America's 
practicing  doctors  work  with  the  Blue  Shield  Plans 
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Controllers’  Talk  Rich 
With  ^-Saving  Ideas 


The  very  nature  of  their  jobs 
makes  newspaper  controllers 
have  saving  ways. 

And  they  have  a  free-and- 
easy  way  of  passing  along  some 
of  their  ideas.  Consider,  for 
example,  the  following  excerpts 
from  talks  given  at  the  recent 
national  meeting  of  the  Insti¬ 
tute  of  Newspaper  Controllers 
and  Finance  Officers  in  New 
Orleans: 

Mileage  Expense 

Jack  6.  Caskey,  Memphis 
(Tenn.)  Commercial  Appeal 
and  Press-Scimitar,  reporting: 

“Anyone  who  travels  for  us 
is  a  responsible  person,  and  we 
don’t  question  whether  he  pays 
$3  or  $4  for  a  dinner.  We  ex¬ 
pect  our  representatives  to  go 
first  class  but  don't  permit 
them  to  always  lead  the  class. 
We  control  this  by  examining 
expense  reports. 

“We  have  a  varied  car  ex¬ 
pense  method,  ranging  from  6 
to  10  cents  per  mile,  and  from 
$8.50  flat  per  week  to  $46.50. 
The  latter  includes  hotel  expense 
and  is  applicable  to  country 
circulation  representatives.  All 
allowances,  whether  by  actual 
miles  driven  or  on  a  flat  basis, 
are  actually  determined  by  the 
amount  of  driving  necessary 
to  perform  the  job.  In  addition 
to  the  cents  per  mile  allowances, 
we  pay  parking  meter  and  tele¬ 
phone  expense  in  some  cases. 
This  is  confined  to  collectors 
and  downtown  reporters. 

“In  1955,  we  investigated  the 
leased  car  plan  for  our  circu¬ 
lation  departments.  We  ob¬ 
tained  the  following  offer  from 
one  of  the  leading  Chevrolet 
dealers  in  Memphis:  (1)  new 
210  Deluxe  model  each  year; 
(2)  $80  a  month  rent,  including 


all  maintenance  and  operating 
cost  of  vehicle;  (3)  24,000  miles 
per  year.  If  we  could  have 
switched  from  the  flat  payment 
method  to  this  leased  car  plan, 
we  would  have  effected  an  an¬ 
nual  savings  of  $17,756.  Other 
advantages  of  the  leased  car 
plan  are:  (1)  men  are  not  re¬ 
quired  to  invest  capital  in  a 
car  to  start  to  work;  (2)  em¬ 
ployes  are  proud  to  always 
drive  the  latest  model  car;  (3) 
most  mechanical  failures  are 
eliminated  due  to  new  equip¬ 
ment  each  year,  and  (4)  car 
expenses  are  better  controlled. 

“We  didn’t  switch  because  the 
employes  turned  it  down — con¬ 
clusive  proof  that  the  negoti¬ 
ated  car  allowances  being  paid 
actually  were  resulting  in  a 
profit  to  the  employes.” 

Pension  and  Annuity  Plan 

Kenneth  L.  Sanborn,  Guy 
Gannett  Publishing  Co.,  Port¬ 
land,  Me.,  reporting: 

“Although  pensions  are  now 
a  subject  for  collective  bar¬ 
gaining,  it  is  still  up  to  each 
individual  publisher  to  deter¬ 
mine  what,  if  any,  kind  of  re¬ 
tirement  plan  will  fit  his  situa¬ 
tion. 

“Our  plan,  installed  in  1944, 
is  a  group  annuity,  the  com¬ 
pany  paying  all  the  past  serv¬ 
ice  from  the  date  of  employ¬ 
ment,  excluding  the  first  five 
years,  and  with  cuiTent  service 
being  paid  for  in  part  by 
the  participant’s  contributions. 
These  are  at  the  rate  of  2.5% 
of  the  first  $3,000  base  pay  and 
5%  on  all  over  that  amount. 

“The  cost  to  the  company  for 
past  service  amounted  to  about 
$660,000,  but  we  were  fortunate 
in  installing  our  plan  during 
the  years  of  excess  profits 
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HEADLINED  participanfs  in  the  national  spring  conference  of  the 
Institute  of  Newspaper  Controllers  and  Finance  Officers  at  New 
Orleans  this  week  included:  Left  to  right — Maurice  L  Hunt,  sales 
manager  of  Coosa  River  Newsprint  Co.;  Robert  P.  Hunter,  Birming¬ 
ham,  INCFO  president;  and  Judge  George  W.  Hardy,  Louisiana 
Court  of  Appeals. 


taxes.  Hence,  during  the  ten- 
year  write-off  period  our  cost 
was  greatly  reduced,  due  to  the 
decreased  taxes  paid. 

“The  most  important  choice 
is  between  a  funded  or  a  “pay- 
as-you-go”  plan.  You  may  find 
it  imperative  to  lower  the  cost. 
One  way  to  do  it  is  to  sell  your 
employes  on  the  idea  that  they 
should  contribute  to  their  own 
retirement  and  thus  receive  a 
larger  pension.  Another  way  is 
to  restrict  the  eligibility,  pos¬ 
sibly  to  employes  who  have 
reached  a  certain  age  or  who 
have  more  than  five  years’  serv¬ 
ice.  A  middle  ground  can  be 
located  whereby  you  can  ap¬ 
proximate  the  benefits  desired 
at  a  cost  you  can  afford  to  pay.” 

Credit  Policies 

Jack  W.  Best,  Richmond 
(Ind.)  Palladium-Item,  report¬ 
ing: 

“Many  credit  problems  can 
be  solved  by  setting  up  a  writ¬ 
ten  credit  policy.  Once  the 
written  policy  has  been  estab¬ 
lished,  the  credit  manager  can 
concentrate  on  improving  his 
techniques. 

“Our  credit  policies  on  clas¬ 
sified  transient  line  advertising 
have  changed  very  little  in  the 
last  several  years,  other  than 
raising  from  $5  to  $10  the 
amount  for  an  ad  which  will  be 
accepted  and  published  without 
having  the  individual’s  credit 
established.  We  extend  credit 
on  such  advertising  to  any  adult 
whose  residence  is  with  the 
newspaper’s  retail  trading  zone. 

“With  the  present  rate  struc¬ 
ture,  this  permits  placement  of 
up  to  a  10-line  ad  to  run  8 
times  without  having  credit  es¬ 
tablished.  Our  losses  on  this 
type  of  advertising  were  less 
than  one-half  of  one  per  cent 
of  sales.  This  percentage  of 
loss  has  remained  consistent 


for  the  past  several  years. 

“Transient  classified  accounts 
outside  the  trading  area  pay 
cash  in  advance  unless  their 
credit  is  established.  We  lose 
a  few  ads  through  this  policy, 
but  not  many.  Last  year  the 
loss  of  sales  due  to  this  policy 
amounted  to  less  than  1  per  cent 
of  sales  of  this  classification. 
We  find  that  most  reputable 
firms  and  individuals  will  send 
a  check  upon  request.” 

Collection  Problems 

Harry  E.  Nichols,  San  Av- 
tanio  (Tex.)  Express  and 
News,  reporting: 

“Credit  policy  for  newspapers 
should  be  aggressive.  Our  cred¬ 
it  managers  should  be  sales- 
minded  to  the  point  that  if  we 
do  not  have  some  credit  losses 
we  are  missing  business  by 
not  taking  a  few  chances.  They 
should  know  our  customers 
and  their  paying  habits  and 
should  be  able  to  work  with 
the  selling  departments  in  not 
overselling  an  advertiser  who 
can’t  afford  to  pay. 

“We  have  seen  our  percent¬ 
age  of  current  accounts  receiv¬ 
able  rise  from  70%  in  October 
1952  to  91%  in  March  1956, 
while  our  bad-debt  write-off 
has  not  exceeded  .6%  of  our 
credit  sales  in  any  one  year;  it 
was  .4%  of  credit  sales  in  1955. 

“Our  credit  procedure  for 
charge  classified  and  display  ad¬ 
vertising  is  as  follows:  1.  Ap¬ 
plicants  for  credit  are  inter¬ 
viewed  personally  by  the  credit 
manager,  or  by  the  salesman 
handling  the  account.  2.  The 
local  credit  bureau  is  contacted 
for  credit  experience.  We  ex¬ 
change  credit  information  with 
our  local  competitor.  3.  The  ad¬ 
vertiser  is  reminded  of  our 
credit  terms  when  he  signs  the 
contract.  4.  The  credit  depart- 
(Continued  on  page  54) 
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Electronic  Engraving  Machines 


Little  Leagues  mean  Local  Interest 

When  photo-iournalism  tells  the  story! 


From  a  report  by  the  Rome,  Go.,  News-Tribune 


Sport  page  readership  takes  a  terrific  jump 
when  Mom  ’n  Dad  start  looking  it  over  for 
pictures  of  Junior  in  action  in  the  Little 
League  games.  Ed  1.  Bernd,  Editor  of  the 
Rome,  Georgia,  News-Tribune  tells  it: 

“Hundreds  of  kids  are  mixed  up  in  the 
Little  League  in  Rome.  So,  when  they  held 
the  state  tournament  here,  we  planned  a  big, 
special  ‘LL’  layout  on  our  sport  page.  Well 
. . .  people  read  that  page  who  had  never 
cracked  the  sport  section  in  their  lives.  We 
could  tell  it  from  the  big  demand  for  extra 
copies  of  the  paper.  And  we  could  tell  it 
from  the  tremendous  crowds  that  showed 
up  for  the  games. 

(I  to  r)  Sports  Ed.  Bob  Hanson, 
Photogrophor  Don  Roberts  and  Edi* 
tor  Bernd  plan  the  "LL*'  layout. 
Background  of  awards  attests  to 


“With  us  local  pictures  are  like  local 
stories  . . .  they  rank  first  in  importance.  Con¬ 
sequently  every  member  of  our  news  staff 
has  become  an  enthusiastic  photographer. 
We  probably  use  more  local  photos  than 
any  other  paper  our  size . . .  from  150  to  as 
high  as  220  every  month.  And  they  cover  all 
kinds  of  subjects,  spot  news,  society,  fea¬ 
tures,  sports  and  area.  Putting  our  Fairchild 
Scan-A-Graver  to  work  this  way  has  been 
enormously  profitable.” 

•  You  can  also  capitalize  on  local  interest  through  the 
imaginative  use  of  photo-journalism  .  .  .  and  the  con¬ 
trolled,  economical  reproduction  made  possible  by 
the  Scan-A-Graver.  Write  Fairchild  Graphic  Equip¬ 
ment,  Inc.,  88-06  Van  Wyck  Expressway,  Jamaica, 
N.  Y.,  Dept.  I00-I2A2 


SCAN-A-GRAVER  I 


WRITf  FOR  DETAIIS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KA'NSAS  CITY,'  MISSOURI 


r '  boys  and  newsstands  in  order 

to  promote  greater  home  deliv- 

newspapers  retailing  for  seven 

street  boys,  carrier  boys  and 

“If  publishers  were  to  adopt 

_ _  .  I  ,  .  II  .  some  standard  wholesale  pricing 

newspapers  assemble  for  controllers  .  ,  *Arn  i. 

to  right.  seated-Melvin  M.  Sikes,  7®^*"  P®’’ 

egram;  Gerald  S.  Pasquier,  Shreve-  “^ed  copies  on  a  seven-cent 
H.  Stanley  Sainthill,  Toronto  (Ont.)  paper  and  $6.50  per  hundred 
ima,  Federated  Publications,  Battle  copies  on  a  ten-cent  paper,  the 
inborn,  Guy  Gannett  Publishing  Co.,  resultant  circulation  revenue  ob- 

tained  would  be  substantially 
to  be  used  by  days  of  the  week,  increased  in  many  situations.” 
the  volume  of  work  to  be  done  Atlanta 

in  the  composing  room  can  also  Journal  and  Constitution, 

be  planned  ahead,  and  calls  i,  , 

posted  for  only  the  most  effi-  ^ne  of  the  most  important 

dent  number  of  men  needed.”  newsprint  is  by 

telling  the  story  to  every  news- 
Salary  Increases  paper  employe.  Here  are  some 

R.  A.  Kortmann,  St.  Paul  of  the  waste  prevention  meas- 
(Minn.)  Dispatch  &  Pioneer  ures  that  are  being  taken: 

Press,  reporting:  “Spoiled  copies  are  used  for 

“A  control  which  our  news-  tear-sheet  and  office  copies, 
papers  exercise  is  in  the  mat-  More  knifing  is  done  on  tom 
ter  of  salary  increases  or  hir-  roll  edges.  Presses  are  slowed 
ing  of  additional  personnel,  down  to  make  roll  changes  so 
All  personnel  changes  are  en-  as  to  reduce  core  waste.  Re- 
tered  on  individual  payroll  order  winding  machines  are  used  to 
forms.  These  forms  are  ini-  save  core  waste,  damaged  and 
tialed  by  department  managers  stub  rolls.  Sections  from  first 
and  also  by  top  management,  edition  returned  street  sales  are 
Department  managers  must  ob-  used  for  later  editions.  Wrap- 
tain  management  approval  in  pers  are  left  on  newsprint  rolls 
advance  of  hiring  new  help  or  until  they  are  ready  for  the 
in  advance  of  salary  increases  press.  Roll  diameters  have  been 
which  are  above  the  provisions  increased  to  reduce  core  and 
of  labor  contracts.  The  evi-  wrapper  waste.  Regular  reports 
dence  of  all  proper  arrange-  on  waste  are  made, 
ments  for  payroll  changes  is  “Circulation  departments  are 
therefore  reflected  on  the  pay-  contributing  to  newsprint  saving 
roll  order  forms.  The  latter  by  eliminating  sampling;  prun- 
are  routed  across  the  control-  ing  the  free  and  service  list; 
ler’s  desk  for  initialling  before  cutting  off  return  privilege  to 
the  order  is  sent  to  the  payroll  dealers;  tightening  up  on  inde¬ 
department.  pendent  contract  haulers  who 

“Through  this  procedure,  the  repeatedly  lose  papers  or  fail 
controller’s  office  is  in  a  posi-  to  deliver  them  on  time;  making 
tion  to  maintain  a  master  pay-  every  effort  to  bring  the  press 
roll  record  as  a  control  over  run  as  near  to  the  net  paid 
the  payroll  department.  Pay  fifrure  as  possible, 
checks  are  matched  against  this  “Advertising  departments  are 
master  record  before  they  are  asking  advertisers  for  optional 
released  for  distribution.”  dates  for  ad  insertions.  This 

James  J.  Castles,  New  allows  for  better  make-up  and 
Brunswick  (N.  J.)  Home  News,  may  prevent  going  up  two  or 
reporting:  more  pages  on  an  edition.” 
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by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. _ 


itory 


Whats  n«w  on  the  New  York  Central  ? 

Progress  Report  *4  to  an  America  on  the  move 


NEW  YORK 


The  g/amour-cooch  Xplorer  is  2%  /eef  low^r,  faster,  more  comfortable, 
more  economical  to  build  and  operofe  fhon  trains  of  present-day  design 


Here  comes  “The  Xplorer" 

Tomorrow’s  train  is  here  today  on  the  rails  of  the  New  York  Central 


There’s  nothing  newer  under  the  sun 
than  this  bolt  of  lightning,  “The  Xplorerl’ 

With  a  body  of  Alcoa  aluminum, 
The  Xplorer  is  another  manifestation 
of  the  “Train  X”  concept  originally 
pioneered  by  the  Central’s  chairman, 
Robert  R.  Young,  in  1947.  It  is  one  of 
two  new  lightweight,  low-center-of- 
gravity  trains  now  on  the  Central. 

Although  it’s  a  quality  product. 
The  Xplorer  costs  less  to  build,  oper¬ 
ate  and  maintain— high  recommenda¬ 
tions  for  an  industry  which  last  year 
lost  more  than  half  a  billion  dollars 
on  passenger  service. 

But  let’s  explore  more  of  its  wonders 

Cross-country  on  a  cushion  of  air. 


You’re  literally  riding  on  springs  of 
soft  air  which  smooth  out  the  road¬ 
bed  ahead  of  you. 

Easy  on  curves— easy  on  you.  Stays 
on  an  even  keel  ...  or  banks  into 
turns  at  just  the  right  angle. 

And  for  your  comfort, 
all  these  “extras”! 

.  .  .  decorator-designed  modem  in¬ 
teriors  .  .  .  all-electric  heat  and  six- 
ton  air-conditioning  system  in  each 
car  .  .  .  windows  tinted  at  top  and 
bottom  to  absorb  heat,  eliminate 
harsh  glare  .  .  .  food  comes  to  you  at 
your  seat  on  the  “Cruisin'  Susan.” 

The  Xplorer  and  other  lightweight 
Central  trains  usher  in  an  era  of  rail 


travel  that  takes  you  places  easier 
.  .  .  quicker  .  .  .  more  comfortably 
and  more  conveniently  than  ever. 


Reports  of  progress  that  never  ends 

Introduction  of  two  new  lightweight 
trains  touches  just  one  field  of 
Central  progress.  In  forthcoming 
advertisements,  you'll  read  about 
the  mechanical  refrigerator  cars . . . 
assembly-line  methods  for  car 
maintenance . . .  Centralized  Traffic 
Control,  and  many  other  things. 
These  advertisements  make  inter¬ 
esting  reading.  Look  for  them. 


New  York  Central  Railroad 
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AT  THE  PRESS  OF  A  BUTTON  Westinghoose  automatic  controls  take  over  to  guide  18  different  body  styles  from  the  point  line  to  the  correct  trim  tine  at  Ford's  new 


WESTIN6H0USE  CONTROLS 

WORKING  AS  ONE 


louisv 


Twenty-five  separate  mechanized  assembly  lines  stretching 
10  miles  carry  9,000  parts  to  be  made  into  cars  in  a  new 
Ford  plant  in  Louisville,  Kentucky.  Different  lines  travel 
at  different  speeds.  Yet  Westinghouse  Control  Centers 
make  them  all  mesh  exactly.  This  example  shows  why  that 
is  important; 

If  the  mechanized  wheel  line  went  5  feet  a  minute  too 
fast,  the  difference  in  speed  would  hai^ly  be  noticeable. 
Except  for  one  assembler.  At  the  end  of  an  hour  he  would 


find  himself  with  a  pile  of  120  wheels  of  different  colors 
And  to  match  the  color  of  the  next  car  coming  up,  he  would! 
need  a  particular  set  of  wheels  on  the  very  tettom  olj 
the  pile! 

Once  the  correct  speed  is  established,  WestinghouseJ 
Control  Centers  keep  each  mechanized  line  going  at 
right  speed  automatically.  Any  time  one  line  gets  aheac 
of  the  others  a  Westinghouse  control  automatically  sense 
the  difference,  stops  the  line  until  the  others  catch  u| 


th^ 


ther 

S( 

tron 

hav( 

Aut 

roUi 
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Louisville,  KenhKky  plant.  As  each  body  passes  the  operator  (right  foreground)  he  sends  it  to  the  correct  trim  line  simply  by  pressing  a  button  on  the  control  panel. 

sIkEEP  25  ASSEMBLY  LINES 

e'in  new  ford  punt 


oi^.  starts  the  line  again.  So  all  stay  precisely  in  step, 

j  Some  Westinghouse  Automatic  Controls  are  huge  elec- 
>ro  ®  tronic  systems.  Others  are  little  blocks  of  solid  metal  that 
have  no  moving  parts  but  can  “think.”  Westinghouse 
Controls  steer  guided  missiles  and  oversee  the 
'he^r  steel.  They  prevent  broken  threads  in  weaving 

n  MMTlCf#  WESTINGHOUSE 


cloth.  They  run  paper  mills  and  automatic  parking  garages. 

Doing  things  better,  faster  and  at  lower  cost  is  coming 
to  depend  more  and  more  on  automatic  controls.  More  and 
more  it  is  Westinghouse  that  industry  looks  to  for  the 
automatic  controls  it  needs.  For  industry  knows  you  can 
be  sure  ...  if  it’s  Westinghouse. 

WHERE  BIG  THINGS  ARE  HAPPENING  FOR  YOU! 


JOURNALISM  EDUCATION 


Send  Questionnaire 
To  Strong  Next  Time 


By  Dwight  Bentel 

If  their  graduates  depended 
on  first  employment  with  big 
city  dailies,  journalism  schools 
would  fold. 

The  big  papers  have  facili¬ 
ties  for  doing  their  own  train¬ 
ing.  The  beginner  commonly 
starts  as  office  or  copy  boy,  and 
isn’t  expected  to  display  jour¬ 
nalistic  proficiencies  from  the 
start.  Hence  it’s  probably  fair 
to  say  that  editors  and  pub¬ 
lishers  of  the  major  papers, 
with  some  notable  exceptions, 
are  the  least  interested  in  jour¬ 
nalism  education. 

Nevertheless,  most  of  the 
surveys  of  journalism  school 
usefulness  .  .  .  and  there  have 
been  a  host  of  them  .  .  .  are 
conducted  among  this  group. 
These  people  have  the  best- 
known  names,  presumably 
speak  with  the  greatest  authori¬ 
ty,  give  particular  prestige  to 
a  set  of  questionnaire  returns. 
So  .  .  . 


newspapers 


seven 

iOCALlY* 

iiifiyiNCiii 

markets! 


The  Canton  Repository,  The  Marion  Star, 
TIm  Balem  Newt.  The  SteubenTlUe  Herald- 
Star,  The  Porttmouth  Timet.  The  Ironton 
Tribune,  The  East  Llrerpool  Review. 


When  an  editor  in  City  “A,” 
for  example,  is  asked  to  make 
a  speech  at  a  session  of  jour¬ 
nalism  educators,  he  whips  out 
a  questionnaire  that  starts  like 
this: 

“Do  you  hire  journalism 
graduates?” 

This  he  sends  to  25  or  30  of 
his  executive-friends  on  big 
dailies  in  cities  “B”  through 
double  “Z.”  He  tabulates  the 
answers,  then  solemnly  stands 
before  the  assembled  educators 
and  assures  them  once  again 
that  most  editors  (or  publish¬ 
ers)  aren’t  keen  about  jour¬ 
nalism  schools  and  don’t  hire 
their  graduates.  This  always 
dumfounds  the  educators,  who 
have  for  years  been  running 
short  on  graduates. 

The  editor  goes  on  to  tell 
the  teachers  what  the  “trouble” 
is.  What  they  should  be  doing, 
he  points  out  with  an  air  of 
revelation,  is  to  give  the  stu¬ 
dents  “a  good  liberal  educa¬ 
tion.”  The  presumption  being 
that  they  don’t,  and  that  the 
technical  journalism  instruction 
isn’t  worthwhile. 

The  teachers  don’t  like  the 
editor’s  speech,  the  editor  goes 
away  thinking  the  teachers 
can’t  “take  it,”  the  talk  is  re¬ 
ported  in  the  public  prints,  and 
everybody  is  unhappy. 

Must  Have  the  Basics 

Point  is,  the  medium-sized  to 
smaller  papers  hire  the  great 
bulk  of  journalism  grads  who 
enter  newspapering.  These  pa¬ 
pers  don’t  have  time  or  facili¬ 
ties  for  training  beginners  but 
must  get  production  from  the 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


ACB  furnishes  every 
agency  with  its  Daily 
Newspaper  Directory 
as  well  as  other  aids 
to  help  Checking  De¬ 
partments  in  their 
work. 


Service  Offices  •newtoik  •cmutg 
_  ^  •  COLUMBUS  •  MEMPHIS 

iBr  •  SUN  FUNCISCO 


newcomer  right  now.  It  is  for 
these  newspapers  that  the 
schools  are  making  their  great 
training  contribution,  and  they 
are  the  ones  that  ought  to  be 
“questionnaired”  by  speakers 
looking  for  dope. 

G.  Gordon  Strong,  president 
and  general  manager  of  the 
Brush-Moo  re  Newspapers,  put 
his  finger  on  this  recently  in 
a  piece  he  wrote  for  the  Ohio 
College  Newspaper  Association 
in  a  special  edition  of  the 
Baronette,  student  newspaper 
of  the  College  of  Steubenville. 

Directing  himself  to  the  ques¬ 
tion  of  “what  kind  of  training 
will  fit  a  college  student  to  take 
over  the  responsibilities  of 
newspaper  work  after  gradua¬ 
tion,”  Mr.  Strong  said: 

“In  the  first  place,  we  must 
be  honest  and  say  that  there  is 
little  time  on  most  small  and 
medium  papers  for  on-the-job 
training.  The  student  must 
come  to  the  office  with  the 
basics  of  his  job  already 
learned.” 

Mr.  Strong  left  no  doubt  as 
to  how  he  feels  about  the  jour¬ 
nalism  schools.  “Every  in¬ 
dustry  that  depends  on  trained 
talent  needs  a  source  of  that 
talent  ...  a  pool,”  he  wrote. 
Journalism  schools  and  depart¬ 
ments  form  the  talent  pool  for 
our  business,  the  newspaper 
business.  The  complexities  of 
today’s  newspaper  make  it 
necessary  that  a  pool  of  trained, 
literate  talent  be  available  to 
our  industry  at  all  times.  This 
is  not  true  just  in  the  case  of 
our  editorial  departments  but  in 
all  departments  of  the  modern 
newspaper.” 

Unfortunately,  wrote  Mr. 
Strong,  two  things  are  interfer¬ 
ing.  The  first  of  these,  he  said, 
are  falling  enrollments  at  the 
journalism  schools  as  compared 
with  those  in  other  profes¬ 
sional  fields  of  study;  and  sec¬ 
ond,  the  heavy  strain  put  on 
the  pool  of  newspaper  talent  by 
_other  news  and  advertising 


for  , 

1 


media  that  are  constantly  and 
successfully  moving  in  on  the 
newspapers’  training  grounds. 

“The  creation  of  a  talentpool  « 
of  young  men  and  women  for 
the  newspaper  industry  is  a 
two-way  street,”  he  wrote.  “It 
is  the  publishers’  responsibility 
and  it  is  the  educators’  re¬ 
sponsibility. 

“Each  publisher  should  use 
his  newspaper  as  a  tool  in 
spreading  the  gospel  of  news-  j 
paper  work  among  high  school 
students  in  his  area.  In  this  ^ 
way  the  newspaper  can  help 
to  increase  journalism  enroll¬ 
ments.  In  turn,  increased  en¬ 
rollments  should  mean  a  greater 
pool  of  available  talent  for  our 
industry.” 

School  Visits 

Urging  that  newspapers  and 
schools  should  work  more  close¬ 
ly  together,  he  wrote:  “Every 
editor,  publisher  and  business 
manager  should  make  it  his 
business  to  visit  the  school  or 
department  of  journalism  near¬ 
est  his  town  at  least  once  a 
jlear.  He  should  make  it  part 
of  his  business  to  be  informed 
what  is  being  taught  .  .  .  how 
it  is  being  taught  .  .  .  what 
the  problems  of  the  school  are 
and  what  is  happening  to  the 
graduates. 

“The  teacher,”  he  said, 

“should  return  the  visit,  and  | 

learn  to  recognize  what  the  !• 

publisher’s  problems  and  needs  I 

are.”  j 

Editors  and  business  man-  i 

agers  of  the  Brush-Moore  news¬ 
papers,  said  Mr.  Strong,  ask 
that  “students  come  to  us  with 
a  level  head,  feet  on  the  ground 
attitude  and  a  liberal  amount 
of  common  sense.  They  ask 

that  the  schools  teach  hard,  ' 
tense  work  habits. 

“Teach  spade  work,”  he  ad¬ 
vised,  “teach  the  student  to 
look  beyond  the  obvious.  Teach 
the  language  and  terminology 
of  the  industry.  Throw  in  | 

something  about  type,  ma¬ 
chinery,  make-up.  Teach  the 

basic  facts  of  physical  news¬ 
paper  life.  Give  the  student 
a  broad  liberal  arts  background 
that  will  leave  him  flexible  and 
not  hide-bound  by  rules.” 

• 

Linage  Revision 

The  Pittsfield  (Mass.)  Berk¬ 
shire  Eagle  has  submitted  re¬ 
vised  figures  for  1955  linage,  as 
follows: 


THE  ADVERTiSINGl 


^CHECKING  BUREAU,  IHCJ  " 


General 

Grand  Total  Display 

12,191,018  1,507,310 

Local 

Display  Classifi'd 

10,683,708  *2,034,928 

*Classified  included  in  local. 
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CLASSIFIED  CUNIC 

ANCAM  Plans  Potent 
Convention  Program 

By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 
The  star-studded  Convention  Falls  (S.  D.)  Argus-Leader, 
program  which  has  been  lined  chairman,  and  Panelists  Harry 
up  for  CAMS  who  attend  the  Binger,  Cincinatti  (Ohio) 
36th  annual  meeting  of  the  As-  Times-Star  and  Archur  Mochel, 
sociation  of  Newspaper  Classi-  Columbus  (Ohio)  Citizen. 
fied  Advertising  Managers  in  Can  Increase  the 

W  Beach,  cut.,  June  25-28,  p„  «»*  ctrSagc”  Uy  F^d 
IS  a  commentary  on  the  ever  ^a^ey,  Bloomington  (Ill  )  Pan¬ 
growing  importance  of  Want  .  . 

Ads  as  an  advertising  entity.  ^  ^ 

Arthur  (Red)  Motley,  pub-  ^our  Rate  Card  Is  Your 
lisher  of  Parade  magazine,  will  Number  One  Salesman,  ’  by 
be  the  opening  day  luncheon  Walter  Lehmann,  San  Antonio 
speaker.  John  R.  West,  president  (Tex.)  Express-News,  chair- 
of  West-Marquis,  Inc.,  will  uud  Panelists  Gilbert 

present  “The  Agency’s  Apprais-  : 
al  of  Classified  Advertising.” 

Charles  W.  Horn,  former 
ANCAM  president  and  current-  j 
ly  advertising  director  of  the  j 
Los  Angeles  Examiner,  will 


Gillett,  Flint  (Mich.)  Journal; 
Harold  McOsker,  Cincinnati 
(Ohio)  Enquirer,  and  Bernard 
M.  Brown,  Des  Moines  (Iowa) 
Register-Tribune. 

“Marking  the  Composing 
Room  Paper  the  Modern  Way,” 
by  Carl  Lehman  and  Ruby 
Davis,  Lo^ig  Beach  Independ¬ 
ent,  Press-Telegram. 

“Meeting  the  Competition  of 
Neighborhood  Shoppers,”  by 
Ralph  Rosenberg,  Tacoma 
(Wash.)  News-Tribune,  chair¬ 
man,  and  Panelists  Don  Nutter, 
advertising  manager.  Long 
Beach  Independent,  Press-Tele¬ 
gram;  Arthur  Rozene,  Chicago 
(Ill.)  Tribune;  Lance  Skinner, 
Detroit  (Mich.)  News,  and 
Catherine  Churchill,  Pasadena 
(Calif.)  Independent,  S  t  a  r  - 
News. 

“Research  As  a  Base  for 
Effective  Promotion,”  by  War- 


ran  Perry,  Minneapolis  (Minn.) 
Star-Tribune. 

“Selling  More  Real  Estate 
Advertising,”  by  William  Carr, 
Philadelphia  (Pa.)  Bulletin, 
chairman,  and  Panelists  Clive 
Graham,  realtor.  Long  Beach; 
Morton  J.  A.  McDonald,  Oak¬ 
land  (Calif.)  Tribune. 

An  innovation,  based  on  the 
tendency  of  CAMs  to  hole  up  in 
small  groups  for  evening  dis¬ 
cussions  of  various  classified 
problems,  will  be  a  series  of 
evening  discussion  groups  on  a 
wide  variety  of  topics  which 
Will  Jaehn,  CAM,  Spokane 
(Wash.)  Spokesman  -  Review 
and  Chronicle,  will  handle. 

All  the  delegates  will  be 
guests  at  the  home  of  Mr.  and 
Mrs.  Herman  Bidder  for  cock¬ 
tails  and  a  buffet  supper  on 
Sunday  evening  preceding  the 
convention. 


discuss  “Classified — Its  Yester¬ 
days  and  Tomorrows.”  Tony 
Whan,  vicepresident.  National 
Sales  Executives,  Inc.,  will  dis¬ 
cuss  the  merits  of  staff  meet¬ 
ings. 

The  Long  Beach  Independent, 
Press-Telegram,  which  is  play¬ 
ing  host  to  the  delegates,  proud¬ 
ly  avers  that  30%  of  its  adver¬ 
tising  volume  is  classified  and, 
according  to  CAM  Lois  G. 
Smith,  who  is  serving  as  gen¬ 
eral  convention  chairman,  both 
Herman  Bidder,  publisher,  and 
Samuel  Cameron,  general  man¬ 
ager,  consider  that  the  want  ads 
are  tops  in  reader  interest.  Pub¬ 
lisher  Bidder  will  be  the  fea¬ 
tured  speaker  at  the  Tuesday 
luncheon. 

The  CAMs  themselves  will 
provide  the  heart  of  their  pro¬ 
gram  with  the  following  panels 
and  discussions: 

“Don’t  Sell  Your  Job  Short,” 
by  Joseph  H.  Hopkins,  Philadel¬ 
phia  (Pa.)  Inquirer. 

“Point  of  Sale  Novelties  to 
Assist  Salesmen,”  by  Stanley 
Whilldin,  San  Diego  (Calif.) 
Union-T  ribune. 

“Classified  Contests  for  the 
Classified  Reader  Audience,”  by 
Ralph  Sides,  Lancaster  (Pa.) 
Newspapers. 

“Efficient  Telephone  Facilities 
for  Smaller  Newspapers,”  by 
Frank  Newell,  Walla  Walla 
(Wash.)  Union-Bulletin. 

“How  Newspapers  Can  Im¬ 
prove  Classified  Copy”  by  Ross 
G.  Johnson,  Eugene  (Ore.)  Re¬ 
gister-Guard. 

“Facing  the  Problems  of 
Standards  of  Acceptance,”  by 
William  H.  Leopard,  Sioux 


U//J 

Prinh  rs  Prefer 

l.l  llKllNN 


'Some  Reasons  Why 
Pritttms  Prekr  Ludlow 


That's  the  title  of  the  big  32-page  booklet  we 
have  recently  completed.  It  gives  in  detail  some 
outstanding  Ludlow  advantages  and  operating 
economies  which  you  should  know  about. 

This  big  booklet  graphically  illustrates  and 
describes  the  way  in  which  the  Ludlow  helps  to 
solve  the  plant  problems  of  type  shortages,  type 
breakage,  scarcity  of  spacing  material  and  con¬ 
gested  floor  space— to  mention  just  a  few. 


As  you  go  through  this  booklet  you  will  real¬ 
ize  some  of  the  reasons  why  so  many  publishing 
firms  have  discarded  the  old,  time-honored  type¬ 
setting  methods  and  have  changed  to  the  direct 
Ludlow  system  of  all-slug  composition. 

Send  for  your  free  copy  of  this  big  32-page 
booklet— it  will  give  you  a  better  understanding 
of  Ludlow's  contribution  to  efficient  composing 
room  production.  It  is  real  information  for  you. 


LUDLOW  TYPOGRAPH  COMPANY 


S«t  in  m«mb«rs  of  tho  Ludlow  Tompo  family 


2032  Clybourn  Avenue,  Chicago  14,  Illinois 
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CIRCULATION 


How  Milwaukee  Journal 
Selects,  Holds  Carriers 


By  George  A.  Brandenburg 

How  the  Milwaukee  (Wis.)  lowing  letter  as  an  example 
Journal  selects  and  holds  its  of  how  the  Journal  seeks  to 
carriers  was  recently  told  by  retain  parental  interest  in  the 
A.R.  Fischer,  Journal  city  cir-  carrier’s  success  as  he  begins 
culation  manager.  his  duties: 

The  carrier’s  minimum  age,  “Dear  Parent: 
working  hours  and  other  con-  “Thank  you  for  sending  us 
ditions  are  strictly  regulated  your  boy’s  signed  contract  card, 
by  the  Wisconsin  Industrial  We  are  happy  to  have  him 
Commission,  Mr.  Fischer  poin-  sell  the  Milwaukee  Journal  and 
ted  out.  However,  the  Jour-  we  know  he’ll  have  a  lot  of 
nal’s  carriers  operate  as  inde-  fun  and  satisfaction  in  what  is  can  deliver  his  route  without  “The  vehicles  were  clumsy  to 
pendent  contractors  and  are  probably  his  first  business  en-  any  trouble.  handle,”  said  Mr.  Spear,  “and 

not,  in  any  sense.  Journal  em-  terprise.  “4.  The  enclosed  leaflet  sum-  this  method  of  selling  papers 

ployes.  “Journal  carriers  are  inde-  marizes  the  pertinent  provisions  failed  to  produce  any  solid  re- 

S  k  P  ental  Hein  pendent  contractors.  They  pur-  of  the  Wisconsin  Street  Trades  suits.  Apparently,  people  aren’t 

.  ee  s  P  chase  their  routes,  they  pur-  Law.  Please  read  it  and  explain  in  the  habit  of  waiting  for  their 

The  Journal  has  3,100  of  (.^ase  their  own  equipment,  it  to  your  boy.  Note  that  helpers  favorite  paper  to  come  by  the 

these  boys  delivering  in  the  city  they  are  responsible  for  their  without  Street  Trades  Permits  door.  They  prefer  home  delivery 

area  and  another  3,400  m  the  credit  losses.  They  are  are  absolutely  prohibited.  at  a  regular  time.” 

state,  Mr.  Fischer  explained  in  ‘Little  Merchants’  in  every 
a  recent  talk  at  the  circulation  sense  of  the  word, 
seminar  conducted  by  the  Uni-  «upward  of  300  former  new.s- 
versity  of  Wisconsin.  paperboys  are  currently  work- 

in  recruiting  carriers,  when  Journal  while  at- 

qualifled  applicants  are  not  tending  high  school  or  college, 
available  on  waiting  lists,  the  jyjany  others  have  obtained  full 
Joui-nal’s  district  manager  con-  employment  in  our  or- 

tacts  school  authorities,  who  ganization.  Success  as  a  news- 
usually  cooperate,  providing  paperboy  forms  the  ground- 
the  names  cf  boys  of  carrier  ^ork  for  success  in  later  life, 
age.  From  such  a  list,  com-  “Kindly  point  out  the  fol- 

petent  carriers  are  ^  selected,  lowing  to  your  boy: 

When  such  a  carrier  is  chosen,  Every  Journal  subscriber 

the  district  manager  arranges  pays  for,  and  is  entitled  to 

for  an  interview  with  the  boy  prompt,  regular,  and  careful 
in  the  presence  of  his  parents,  delivery  of  the  paper, 
explaining  the  boy’s  part  and  ,.2,  Carriers  should  be  care- 
obligations  of  a  carrier,  checks  walk  on  people’s 

the  boy’s  home  background  and 
obtains  assurance  of  parental 
cooperation. 

“Proper  home  background 
and  cooperative  parents  are 
two  of  the  most  important  fac¬ 
tors  in  the  development  of  a 
successful  carrier,”  said  Mr. 

Fischer,  who  offered  the  fol- 


DERBY  DOWNS — The  Detroit  News  and  Detroit  Chevrolet  Dealers 
have  jointly  contributed  a  $42,000  Soap  Box  Derby  race  course 
(architect's  sketch  above)  to  the  City  of  Detroit.  It  will  be  super¬ 
vised  by  the  municipal  parks  and  recreation  department.  Derby 
Downs,  planned  for  use  July  21,  has  a  straight  run  of  1,200  feet. 


sponsor  year  -  around  Stewart  Heads 
I  programs  for  the  Publishers  Again 
rne  of  these  promotions  Chicago 

ach  parties,  wiener  x  e 

picnics,  other  outings,  Stewart,  Chicago  Sun- 

annual  carrier  jam-  vicepresident  and  gen¬ 

eral  manager,  was  re-elected 
president  of  the  Chicago  News- 
10  to  ISetc  York:  paper  Publishers  Association  at 

.  the  annual  meeting  this  week. 

mg  IM etCSStanHs  Newly-elected  treasurer  is  C. 

Spear,  Chicago  Sun-  E.  McKittrick,  Chicago  Tribune 
rculation  director,  has  business  manager.  Other  of- 
ving  newsstands  as  a  ficers  re-elected  are  Arthur  E. 
if  selling  newspapers.  Hall,  Chicago  Daily  News  gen- 
tfay  9,  page  11).  eral  manager,  vicepresident; 

jn-Times,  he  said,  tried  John  F.  O’Keefe,  secretary;  and 
:ially-designed  vehicles  Leo  R.  Newcombe,  Sun-Times, 
rs  ago,  following  the  assistant  treasurer, 
mor  technique,  offering  Officers  of  the  City  News 
Times  for  sale  in  resi-  Bureau  of  Chicago  and  of 
listricts,  daily  and  Sun-  the  City  Press  Association  were 
re-elected. 


BOOST  CIRCULATION 


Everything  In 
BALTIMORE 
revolves 
i  around 


ROUTE  TUBES^ 
DISPLAY  RACKS 
HONOR  BOXES 


'  WRirCFOR 

If^AHO  PRICES 


«  DIVISION  OF 

STEEL  CITY  M1NUFACTURIN6  CO. 
T0UN6ST0WN.  OHIO 


PKOMOTION 

^Holiday  for  Housewives" 
Sure  Promotion  Recipe 


By  T.  S.  Irvin 

Information  spiced  with  en¬ 
tertainment  is  a  sure  recipe 
for  promoting  your  newspaper 
to  housewives.  Paula  Kent,  pro¬ 
motion  director  of  the  San 
Diego  (Calif.)  Union-Tribune, 
tried  it  again  couple  of  weeks 
ago.  It  worked. 

Instead  of  running  the  usual, 
routine  cooking  school,  Paula 
runs  a  combination  cooking 
school  and  variety  show.  She 
calls  it  “Holiday  for  House¬ 
wives,”  in  itself  an  appealing 
invitation.  She  produces  the 
show  and  emcees  it.  This  year 
it  pulled  some  7,200  housewives 
into  its  four-day  run. 

This  is  the  fifih  year  “Holi¬ 
day  for  Housewives”  has  been 
tying  up  traffic  in  San  Diego. 
It’s  a  morning  show.  When 
it  closes  every  day,  at  noon, 
downtown  merchants  find  they 
need  extra  sales  help  to  handle 
the  crowds. 

In  addition  to  appealing  to 
housewives,  “Holiday  for 


Housewives”  appeals  to  home 
economics  in  local  high  schools 
and  colleges.  More  than  300 
seats  are  reserved  for  them 
each  show,  as  well  as  for  mili¬ 
tary  cooks  who  attend  on  spe¬ 
cial  orders  from  Marine  and 
Navy  bases  in  the  San  Diego 
area. 

Brainstorming 

If  you  haven’t  yet  learned 
about  “brainstorming,”  get 
with  it.  The  Dee  Moines 
(Iowa)  Register  and  Tribune 
tried  it  some  weeks  ago  and 
came  up  with  82  ideas  for  re¬ 
ducing  the  summer  circulation 
slump.  Some  of  them  are  al¬ 
ready  at  work. 

Brainstorming  comes  out  of 
the  brain  of  Alex  Osborn  of 
Batten,  Barton,  Durstine  and 
Osborn.  It  describes  a  bull 
session  at  which  everyone  pres¬ 
ent  drains  his  brain  of  every 
possible  idea  applicable  to  the 
problem  being  stormed.  The 


idea  is  to  get  as  many  ideas 
in  the  open  as  you  can.  After¬ 
ward  you  select  and  refine 
them. 

Dave  Kruidenier,  the  Regis¬ 
ter  and  Tribune’s  vicepresident 
for  promotion  and  research, 
brought  brainstorming  to  work 
for  his  papers  after  he  had 
heard  about  a  brainstorming 
session  on  circulation  ideas 
held  at  a  Drake  University 
class. 

Publisher  Luther  Hill  of  the 
Register  and  Tribune  and  Cir¬ 
culation  Manager  E.  P. 
Schwartz  fell  in  with  the 
idea.  It  was  put  to  work  at  a 
regular  Monday  meeting  of 
about  20  of  the  papers’  top 
brass,  with  a  few  youngsters 
from  the  shop  invited  to  par¬ 
ticipate  also. 

Of  the  82  ideas  that  emerged 
from  the  session,  34  concerned 
editorial  changes  or  projects 
and  48  were  about  circulation. 

W^indow  Promotion 

It’s  a  sound  theory  in  pro¬ 
motion  that  the  more  people 
know  about  you  the  more  they 
will  be  interested  in  you.  This 
is  what  makes  plant  tours  such 
a  successful  promotion. 

But  not  everyone  has  the 
time  to  tour  your  plant.  So 
the  London  (Ont.)  Free  Press 
provides  the  equivalent  through 


a  window  display  at  its  plant. 
Reporting  on  this  after  seven 
years,  the  Free  Press  finds  it 
a  most  successful  promotion. 

The  window  used  for  these 
displays  faces  one  of  the  city’s 
busiest  thoroughfares.  The  pa¬ 
per  finds  that  there  is  always, 
day  or  night,  a  little  circle  of 
“window  shoppers”  studying 
its  displays. 

The  displays  have  proved  so 
popular  that  the  paper  sends 
many  of  them  on  tour  to  dis¬ 
trict  fairs  and  other  local 
events. 

In  the  Bag 

Florence  (Ala.)  Times  makes 
effective  use  of  population  es¬ 
timates  from  Editor  &  Pub¬ 
lisher’s  1956  Market  Guide  in 
a  market  data  sheet  used  in 
presentations,  letters  and  sales¬ 
man’s  calls.  It  shows  how  the 
Muscle  Shoals  market  is  “going 
to  town.” 

If  you  can’t  get  the  prospect 
to  your  market,  you  can  often 
send  the  market  to  the  pros¬ 
pect.  That’s  what  the  Ahoskie 
(N.  C.)  Hertford  County  Her¬ 
ald,  an  enterprising  semi¬ 
weekly,  did  recently.  It  sent 
advertising  agency  and  adver¬ 
tiser  executives  packages  of 
peanuts  and  cigarettes — two 
products  that  provide  Hertford 
County  with  its  wealth. 


Blatchford  Metal  salesman 

doubles  as  truckman 


. . .  carts  quarter-ton  of  metal  in  car 

to  help  Commercial  Printer  get  out  rush  job 


Mary  and  I  are  just  leaving  the  house 
for  the  parade.  That’s  when  we  hear 
the  phone  ring. 

It’s  Veterans  Day,  but  this  customer 
tells  me  he’s  on  the  griddle  ...  a  lot  of 
composition  to  be  finished  “the-day- 
before-yesterday.”  He’s  got  to  have  a 
thousand  pounds  of  metal.  And  by 
eight  the  next  morning. 

Mary  sighs,  sheds  her  coat  and  starts 
watching  the  parade  on  TV.  I  get  on 
the  phone  .  .  .  finally  track  down  our 
Blatchford  warehouse  foreman.  At  the 
American  Legion  Post.  He  says,  “I’ll 
have  a  truck  pick  up  metal  at  the  ware¬ 
house  by  sun-up.” 

He’s  bright  and  early,  next  AM,  but 
he’s  missed  the  truckman  .  ,  .  already 
on  his  way  to  make  other  deliveries. 
We  start  lugging  pigs  out  to  my  car. 
Five  hundred  pounds  of  them. 

By  8:05  we’ve  got  metal  on  the 
feeders  .  .  .  and  the  customer  off  the 
hot  spot.  By  a  little  after  nine,  the 


Blatchford  •  ••for  service 


truck  arrives  with  the  balance  and  I 
leave  for  .  .  .  but  that’s  another  story. 
You  could  write  a  book  about 
Blatchford  Service 

Blatchford  has  more  than  a  century 
in  the  metal  business.  Along  the  line, 
Blatchford  men  have  met  and  solved 
practically  every  metal  problem  a 
printer  can  have. 

Often  our  experience  and  good  serv¬ 
ice  proves  as  important  as  our  good 
type  metal  to  Blatchford  customers. 
So  do  Blatchford  resources  .  .  .  our 
well-equipped  National  Lead  metal 
laboratories  .  .  .  our  nation-wide  net¬ 
work  of  sales  and  service  offices. 

So  next  time  you  need  metal,  next 
time  you  need  service,  do  this!  Call 
Blatchford. 


Blatchford  Division 
NATIONAL  LEAD  COM¬ 
PANY  Atlanta.  Baltimore, 
Chicago,  Cincinnati,  Cleve¬ 
land.  Dallas,  Philadelphia. 
PittsburRh.  St.  Louis;  New 
York:  E.W.  Blatchford  Co.; 
New  Enicland;  National  Lead 
Co.  of  Mass.,  Boston:  Pacific 
Coast:  Morris  P.  Kirk  A  Son, 
Inc..  Loe  Angeles,  Emeryville 
(Calif.).  Portland.  Seattle. 
Phoenix,  Salt  Lake  (jity;  Cana- 
da;Canada  Metal  Co..  Ltd., 
Toronto,  Montreal,  Winnipeg, 
Vancouver. 
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Cutler-Hammer  Unit  Control  System  for 
WICHITA  (KANSAS)  EAGLE 

R.  Hoe  &  Company  press,  4  units  and  one  folder  at  present.  Printing  capacity, 
45,000  copies  per  hour.  Two  additional  press  units  with  Cutler-Hammer  Control 
Units  are  now  being  added. 


CUTLER'HAt4M£R 


MILLIONS  OF  MAGAZINES 
A  MONTH 


The  C.  T.  Dearing  Printing  Co.,  Louisville,  Ky., 
produces  more  than  30,000,000  copies  of  a 
dozen  or  more  leading  magazines  a  month 
on  two  Cottrell  5-color  presses  and  two  Goss 
magazine  presses.  These  four  presses  repre¬ 
sent  $2  million  worth  of  precision  equipment. 
They  are  completely  equipped  with  Cutler- 
Hammer  Drives  and  Control. 


CUTLER*  HAMMER 


MOTOR  CONTROL 


rmance 


It  makes  sense  .  .  .  and  it  makes 
money  ...  to  look  for  the  simplest 
and  most  dependable  unit  news¬ 
paper  drive  and  control.To  look  for 
anything  else  is  to  look  for  trouble. 

This  hard  common  sense  is  lead¬ 
ing  more  and  more  experienced 
newspaper  men  to  the  Cutler- 
Hammer  Unit  Control  system  for 
unit  drive  motors  on  their  new 
unit  presses.  This  is  a  paired  sys¬ 
tem  .  .  .  simple,  sturdy,  trouble- 
free  unit  a.c.  wound  rotor  motors 
paired  with  Cutler-Hammer  Unit 
Drive  Control  made  up  of  simple. 


sturdy  industrial  type  control  inching  and  threading  don't  draw 
components  known  to  every  plant  current  through  the  unit  drive 
electrician  .  .  .  and  together  giv-  motors.  There’s  freedom  from 
ing  you  the  fundamental  needs,  troubles  such  as  changing  load, 
Easy  inching  and  threading,  adjusting  resistor  switches,  un¬ 
smooth  acceleration  to  maximum  balanced  loads,  circulating  cur- 
press  running  speed,  high  efficiency  rents  and  excessive  peaks.  And 
at  running  speed,  perfect  synchro-  your  own  electrician  can  service  this 
nization  of  motors,  long  life,  free-  drive  and  can  service  this  control. 
dom  from  trouble,  flexibility  . .  .  The  C-H  Representative  has  a 
all  these  are  yours  together  with  dramatic  and  compelling  story  to 
specific  Cutler-Hammer  superior-  tell.  See  him  before  you  buy. 
ities.  There’s  the  new  C-H  cam  CUTLER-HAMMER,  Inc., 
drum  accelerating  device  with  83  1223  St.  Paul  Avenue,  Milwaukee 

speed  points.  There’s  the  fact  that  1,  Wisconsin. 


A  Cutler-Hammer  "original"  that  ha»  re¬ 
sulted  in  greater  total  savings  than  any 
other  single  accessory.  It  instantly  slashes 
broken  web  close  to  impression  and 
guards  against  destructive  wrap-arounds 
and  costly  delays — resets  automatically. 


CUTLER-HAMMER 
WEB  BREAK  DETECTORS 

Stop  press  quickly  if  web  breaks.  Web 
can  be  rethreaded  without  latching  de¬ 
tectors.  Easy  to  mount. 


Cutler-Hammer  Electronic  Control  for 
single  motor  drive  on  Goss  Dek-A-Tube  press 
in  plant  of 

MADISONVILLE,  KY.,  MESSENGER 

"The  whole  setup  is  running  smoothly,  and  we 
are  looking  forward  to  many  years  of  satisfac¬ 
tory  operation,"  says  Edgar  Arnold,  Jr.,  Assist¬ 
ant  Editor. 


(  Advertisctncnt ) 


From  where  I  sit 
Joe  Marsh 


More  Than 
She  "Bargained"  For 

Dad  Baker  retired  from  active  dairy¬ 
ing — seven  or  eight  years  ago — but 
still  keeps  a  half-dozen  purebreds  more 
or  less  as  a  hobby. 

Dad  goes  all-out  for  these  six.  Tem¬ 
perature-controlled  barn,  expensive 
feed  ...  the  works.  As  a  result  his 
milk  has  a  low  bacteria  count,  a  high 
butterfat  content.  And  as  a  favor  to 
neighbors,  he  sells  it  just  two  cents 
above  the  ordinary  price. 

Recently,  a  neighbor  complained — 
asked  if  she  couldn’t  get  the  mUk 
“at  cost.”  Dad  agreed,  and  promptly 
sent  her  a  bill  for  exactly  what  the 
milk  cost:  75^  a  quart. 

From  where  I  sit,  it’s  easy  to  mis¬ 
understand  if  you  don’t  get  all  the 
facts.  That’s  why  we  ought  to  con¬ 
sider  the  other  fellow’s  viewpoint  be¬ 
fore  we  talk  out.  For  example,  you 
have  your  reasons  for  liking  particular 
beverages.  I  have  mine.  And  whether 
we’re  talking  about  buttermilk  or  beer 
,  .  .  let’s  try  to  respect  each  other’s 
point  of  view. 


Red  Cross,  75,  Cites 
Vital  Support  of  Press 


Washington 
The  American  Red  Cross, 
which  is  celebrating  the  75th 
anniversary  of  its  founding  this 
week,  owes  its  existence  in 
great  part  to  members  of  the 
fourth  estate. 

Ellsworth  Bunker,  the  or¬ 
ganization’s  national  president, 
pointed  out  the  fact  this  week. 

“Four  prominent  newspaper¬ 
men  helped  Clara  Barton  found 
the  American  Red  Cross  on 
•  May  21,  1881,”  Mr.  Bunker 
jsaid,  “and  today  all  over  the 
icountry  newspaper  editors  and 
publishers  are  Ailing  positions 
jof  leadership  in  our  local  chap¬ 
ters.” 

Four  Founders 

The  four  journalists  who 
were  among  the  founding 
fathers  of  the  Red  Cross  were; 
Walter  P.  Phillips,  manager  of 
the  United  Press  in  Washing¬ 
ton;  Peter  DeGraw,  Associated 
Press  day  editor  in  Washing¬ 
ton;  Richard  J.  Hinton,  editor 
of  newspapers  in  Washington 
and  San  Francisco,  and  George 
Kennan,  assistant  manager  of 
the  Associated  Press  and  father 
of  George  Kennan,  foreign  af¬ 
fairs  expert  and  former  U.S. 
Ambassador  to  Russia.  Mr. 
Kennan  later  became  vicepresi¬ 
dent  of  the  Red  Cross  and  was 
active  in  its  leadership  for  two 
decades. 

These  four  men  were  among 
the  small  group  of  men  and 
women  who  met  at  Miss  Bar¬ 
ton’s  home  here  the  night  of 
May  21,  75  years  ago,  to  find 
a  way  to  provide  “relief  of  the 
suffering  caused  by  war,  pesti¬ 
lence,  famine,  fire  and  other 
national  calamities.” 

They  supported  Miss  Barton 
on  a  volunteer  basis  during  the 
difficult  years  of  the  organiza¬ 
tion. 

“When  she  had  anything  to 
communicate  to  the  American 
public,  the  press  service  wires 
were  always  open  to  her,  giving 
her  a  great  advantage  from 
the  start,”  writes  Ishbel  Ross 
in  her  just-published  biography 
on  Miss  Barton’s  life,  “Angel 
of  the  Battlefield”  (Harper  & 
Bros.). 

Major  Role 

Today,  75  years  later,  many 
of  the  nation’s  leading  newspa¬ 
permen  continue  to  play  a 
major  role  in  the  work  of  the 
American  Red  Cross. 

In  New  Orleans,  for  example, 
I  top  men  from  two  of  the  city’s 


newspapers  are  working  for  the 
local  Red  Cross  chapter.  George 
W.  Healy  Jr.,  editor  of  the 
Times-Picayune,  is  chairman  of 
the  New  Orleans  Chapter  this 
year;  George  Chaplin,  editor 
of  the  Item,  is  a  member  of 
the  chapter’s  executive  board; 
and  Martin  Burke,  T.mes- 
Picayune  promotion  manager, 
is  a  member  of  the  chapter’s 
public  information  committee. 

In  Memphis,  Tenn.,  Frank 
R.  Ahlgren,  editor  of  the  Com¬ 
mercial  Appeal,  is  a  former 
chairman  of  the  Memphis  Red 
Cross  chapter. 

Neil  Dalton,  editor  of  the 
Louisville  (Ky.)  Courier-Jour¬ 
nal,  is  serving  a  three  year 
term  on  the  national  organiza¬ 
tion’s  Board  of  Governors. 
Among  other  noted  newsmen 
who  have  served  on  the  board 
are  Arthur  Hays  Sulzberger, 
president  and  publisher  of  the 
New  York  Times,  and  W.  Earl 
Hall,  editor  of  the  Mason  City 
(Iowa)  Gazette. 

Groups  Cited 

In  April,  the  Red  Cross  pre¬ 
sented  certificates  of  apprecia¬ 
tion  to  the  American  Society  of 
Newspaper  Editors  and  the 
American  Newspaper  Publish¬ 
ers  Association  “in  grateful 
recognition  of  the  outstanding 
service  performed  for  and  in  be¬ 
half  of  the  American  public  by 
the  nation’s  editors  through  the 
Red  Cross  during  the  past  75- 
years.” 

At  that  time,  E,  Roland  Har- 
riman.  Red  Ci'oss  national 
chairman,  said: 

“Those  of  us  associated  with 
volunteer  organizations  like  the 
Red  Cross  are  especially  con¬ 
scious  of  the  great  public  serv¬ 
ice  performed  by  newspapers. 
We  depend  entirely  upon  public 
understanding  and  good  will  for 
our  existence  and  from  the  first 
days  of  the  Red  Cross,  the  pub¬ 
lishers  of  the  nation  have  never 
failed  to  extend  the  help  which 
enabled  the  organization  to  ob¬ 
tain  this  support. 

“We  are  deeply  indebted  to 
you  for  what  you  have  done  to 
make  the  services  of  the  Red 
Cross  known  and  available  to 
the  people.  This  year,  as  we 
mark  our  75th  anniversary  of 
the  founding  of  the  American 
Red  Cross,  our  warm  thanks  go 
to  you  and  every  newspaper 
throughout  the  land  for  all  you 
have  done  for  us.” 

EDITOR  8C  PUBLISHER  for  June  2,  1956 
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Wsll-known  N«wtcatt*r, 

WJBK-TV,  Dalroit 

Jac  LeGoff  asks: 

''What  happens  to  the 
money  a  business  takes  in?" 


What  makes  a  business  a  good  citizen? 


Ming  op«n-and-abov«  beard,  for  one  thing.  That’s  the 
American  way.  Standard  Oil  Company  and  Its  subiidi* 
aries  report  fuNy  each  year  to  government,  shareholderi^ 
empioyeet,  and  the  public  lust  what  use  was  made  of  the 


motwy  we  took  in.  Copies  of  our  Amwol  Report  for  1955 
are  avaHeble  on  request  os  long  as  the  supply  lasts.  Our 
address — Standard  OR  Company,  910  South  AAlchlgon 
Avenue,  Chicago  80,  Unols.  j 


STANDARD  OIL  COMPANY  (INDIANA)  (mM 


EDITOR  8c  PUBLISHER  for  June  2,  1956 


Cyrus  Wright,  Payroll  and  Tabulating, 

Standard  Oil  Company,  Sugar  Craak,  Missouri: 


Thare  ue  more  than  50,000  Standard  OUaia,  no  you 
can  imagine  the  aim  of  our  payroll!  Our  people  eoriMd 
8330,800,000  last  year  in  wages  and  benefits.  Yet,  beliava 
it  or  not,  large  as  our  payroll  was,  we  paid  out  8381,267,000 
for  taxes  of  all  kinds.  That  includes  our  own  taxes  and  the 
taxes  ws  coUsctod  from  customera  for  local,  stats  and 
national  govsmments.” 


Marvin  L  Hayos,  Troasutsr’s  Office, 

(Standard  OH  Company,  Chicago,  lllineist 

"Wdl,  it’s  a  small  part  of  the  total  taken  in,  but  as  a  return 
1^  on  their  investment,  a  company  pays  dividends  to  its  share 
j  owners.  Dividends  were  p^  in  1955  for  the  62nd  consecu¬ 
tive  year.  Our  last  dividend  of  the  1955  year  went  to 
132,400  owners,  many  of  whom  are  educational  or  chari¬ 
table  institutions  like  Children’s  Hospital,  Detroit  (shown 
above).  Dividends  amounted  to  2.7  cents  of  each  dollar 
we  took  in.  The  rest  of  what  we  took  in,  4.8  cents  per 
dollar,  was  retained  for  use  in  the  business.  Including 
the  market  value  of  the  special  dividend  in  Standard  Oil 
Company  (New  Jersey)  stock  our  dividends  ware  equal  to 
about  1/2  of  net  earnings.” 


W.  J.  Kallmann,  Oeneral  AcceunHng  Department, 
Standard  Oil  Company,  Chicago,  llllnolt: 


Our  company  did  a  whale  of  a  boeiness  last  year . . . 
$2,102,308,139.  That’s  what  we  ’took  in’  as  you  say  and 
includes  taxes  collected  from  customers  for  government 
agencies.  At  the  same  time  we  were  spending  $1,424,739,000 
for  materials  used,  operating  and  general  expenses,  and 
salaries  and  wages.  That’s  equal  to  67.8  per  cent  of  the 
total  we  tock  in.  Charges  for  wear  and  tear  amounted  to 
$139,184,000—6.6  per  cent.  Federal  taxes  on  income  and 
other  taxes,  including  those  we  collected  from  customers 
for  government  agencies,  amounted  to  $381,267,000 — 
another  18.1  per  cent.  These  costa  and  expenses  amounted 
to  $1,945,190,000  for  Standard  Oil  and  its  subsidiaries  in 
1955.  That’s  more  than  92  per  cent  of  what  we  took  in.” 


P.  H.  Towle,  Research  Oreup  Leader, 
Standard  OH  laboroterles,  WhMng,  Indiana; 


"In  a  business  as  competitive  as  ours  you  can’t  stand  still 
or  you  won’t  stay  in  business  very  long.  You  have  to  keep 
on  improving  your  product  and  your  service  all  the  time 
— and  that  takes  money.  The  two-octane  number  increase 
in  gasoline  made  between  July  1, 1954,  and  July  1, 1955, 
costs  the  consolidated  company  over  $10,000,000  each  year. 
And  last  year  alone  Stondoj^  Oil  invested  millions  of  dollars 
in  research  to  bring  our  customers  more  powerful  gasolines, 
all-weather  motor  oils,  and  other  product  improvements.” 
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AKRON 

,  OHIO 
1956 

1955 

CHARLOTTE,  N.  C. 

1956 

1955 

Beacon  Journal-e  . 

2,304,274 

2,196,049 

New8»e  . 

.  .  1,078,706 

1,116,762 

{Beacon  Journal-S 

Grand  Total  .  . 

1,136,366 

3,440,640 

971,601 

3,167,660 

Observer-m  .  . 
tObserver-S  .  . 

1,326,074 

710,863 

1.481,417 

681,931 

{Includes  PARADE,  66,090 
ALBANY,  N.  Y. 
Knickerbocker- 

lines. 

Grand  Total  3,114,633  8,180,110 

tincludes  THIS  WEEK,  74,699  lines. 

CHICAGO.  ILL. 

News»-c  . 

1,334,221 

1,465,114 

Tribune-m  . 

.  3,128,772 

2,815,392 

Times  Union-m 

901,019 

986,369 

Tribune-S  . . 

.  2,130,766 

1,694,121 

•Times  Union-9  . . 

844,118 

669,571 

tDaily  News-e  .  . 
American-e  . . .  . 

.  1,998,664 

914,269 

2,069,078 

978,508 

Grand  Total  .  . 

3,079,358 

3,001,044 

•American-S  . . . 

416,172 

307,326 

•Includes  AMERICAN  WEEKLY, 
67,373  lines. 

Sun-Times-d 

{Sun-Times-9 

.  1,836,927 

635,948 

1,234,782 

402,145 

Total  Advertising 

1956 

Linage 

1955 

Linage 

%of 

1955 

E&P 

Index 

April  . 

260,991,862 

243,833,684 

107.0 

113.0 

March  .. 

,  . - 

251,255,155 

242,549,475 

103.6 

111.0 

Year  to 

date  . 

942,782,445 

876,981,743 

107.5 

— 

Display 

April  .  . 

195,915,272 

183,838,064 

106.6 

111.2 

March  . 

_ _ 

187,969,370 

184,793,023 

111.7 

110.1 

Year  to 

Classified 

date  _ 

700,288,151 

659,868,454 

106.1 

— 

ALBUQUERQUE,  N.  M. 


1,272.295 

1,364,312 

{Joumal-S  . 

602,286 

374,006 

Tribune-e  . 

1,268,416 

1,267,243 

Grand  Total  . .  . . 

3,032,996 

2,996,561 

§Includes  PARADE,  66,090 

lines. 

ANDERSON,  IND. 

Bulletin-e  . 

964,488 

952,423 

Herald-m  . 

673.632 

678,892 

Herald-S  . 

248,948 

221,680 

Grand  Total  .  .  . 

.  1,887,068 

1,862,896 

ATLANTA,  GA. 

Constitution-m  .  .  . 

1,343,836 

1,516,604 

Journal-e  . 

1,941,693 

2,138,962 

Journal  & 

Constitution-S  .  . 

1,036,178 

866.661 

Grand  Total  . 

4,321,707 

4,612,207 

ATLANTIC 

CITY,  N. 

J. 

Press-m  . 

744,888 

707,743 

Press-S  . 

202,880 

147,392 

Grand  Total  . .  . 

947,768 

865,136 

BALTIMORE.  MD. 

♦American-S  .... 

776,301 

612,231 

News-Post-e  . 

.  1,594,086 

1,684,609 

Sun-m  . 

.  1,426,612 

1,394,167 

Sun-e  . 

.  2.386,244 

2,288,182 

tSun-S  . 

.  1,738,773 

1,250,462 

Grand  Total  .  .  . 

.  7,920.916 

7,129,641 

•Includes  AMERICAN  WEEKLY. 

67,373  lines. 

tincludes  THIS  WEEK.  74,699  lines. 

BAYONNE,  N.  J. 

Times-e  . 

416,481 

601,064 

BINGHAMTON,  N. 

Y. 

Press-e  . 

.  1,268,327 

1,312,289 

Press-S  . 

366.893 

278,062 

Sun-m  . 

422,863 

370,172 

Grand  Total  .  . . 

.  2,048,083 

1,960,463 

BOSTON,  MASS. 

American-e  . 

808,909 

816,477 

Record-m  . 

891.271 

923,693 

•Advertiser-S  .  .  . 

430.333 

344,682 

Globe-e  . 

1,640,804 

1,408,896 

Globe-m  . . 

1,209,302 

1,222,824 

Globe-S  . 

1,466,976 

1,162,622 

Herald-m  . 

1,368.200 

1,403,472 

tHerald-S  . 

1,468,180 

1,163,417 

Traveler-e  . 

1,831,268 

1,836,210 

Post-m  . 

671,434 

767,682 

{Post-S 

469,602 

466,284 

Grand  Total 

12,146,168 

11.604,009 

♦Includes  AMERICAN 

WEEKLY, 

67,373  lines. 

tincludes  THIS  WEEK.  74,699  lines. 
Ilnrludes  PARADE,  66,090  lines. 

BUFFALO,  N.  Y. 

Courier  Express-m  1,002,783  1,022,668 
♦Courier  Express-S  1,281,202  993,848 

News^e  .  2,643,794  2.608,679 

Grand  Total  4.827,749  4,626.086 
•Includes  AMERICAN  WEEKLY, 

67,373  lines. 

CAMDEN.  N.  J. 

Courier-Post-e  .  1,181,184  1,164,963 

CHARLESTON,  W.  VA. 

Gazette-m  .  1,119.264  . 

Gazette-S  .  460,282  . 

Mail^e  .  908,892 

JMail-S  .  417,664  . 


Grand  Total  ....  2,906,062  . 

{Includes  PARADE,  66,090  lines. 


Grand  Total  .  10,669,498  9,401,361 

Note:  1986—3,128,772  includes  694,- 

298  lines  of  part-run  adver¬ 
tising. 

2,130,766  includes  1,127,213 
lines  of  part-run  advertis¬ 
ing. 

416,172  includes  244,936  lines 
of  part-run  advertising. 

1955—2,816,392  includes  593.- 
463  lines  of  part-run  adver¬ 
tising. 

1,594,121  includes  864,165  linos 
of  part-run  advertising. 

307,326  includes  202,623  lines 
part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 

67,373  lines. 

tincludes  THIS  WEEK,  62,811  lines. 

{Includes  PARADE,  66,090  lines. 

CINCINNATI.  OHIO 


Enquirer-m  .  1,925,339  1,806,965 

*tEnquirer-S  _  1,747,818  1,364,689 

Post-e  .  1,632,499  1,706,021 

Times-Star-e  1,494,416  1,637,674 

Grand  Total  6,800,071  6,415,139 


•Includes  AMERICAN  WEEKLY, 

67,373  lines. 

tincludes  THIS  WEEK.  74,699  lines. 

CLEVELAND,  OHIO 
Plain  Dealer-m  .  .  2.235,678  2,142,934 

•tPlain  Dealer-S  .  2,387,428  1,780,247 

News-e  .  998.463  1,0'^7,289 

Press-e  .  2,915,293  2,672,603 

Grand  Total  8,636,862  7.663,073 

•Includes  AMERICAN  WEEKLY, 

67,373  lines. 

tincludes  THIS  WEEK,  74,699  lines. 

COLUMBUS,  OHIO 

Dispateb-e  .  1,928,933  1,846,791 

Dispatch-S  .  1,361,068  1,020,767 

Citizen-e  .  783,617  798.881 

SCitizen-S  .  440,044  366,790 

Ohio  State 

Journal-m  .  769.696  747,096 

Star-w  .  68,134  79,315 

Grand  Total  6,361,382  4,849.640 

{Includes  PARADE,  66,090  lines. 

DALLAS,  TEXAS 

News-m  .  2,121,225  2,323,942 

tNews-S  .  972,616  766,3'’2 

Times  Herald-e  .  .  2,416,608  2.626,926 
•Times  Herald-S  .  938,660  732,343 

Grand  Total  6,448,809  6.347,673 

•Includes  AMERICAN  WEEKLY, 

67,373  lines. 

tincludes  THIS  WEEK.  74,699  lines. 

DAYTON,  OHIO 


J  ournal-Herald- 

-m  1,873,451 

1.839.171 

News-e 

2.213,446 

2,144,400 

News-S  .  . . .  . 

.  942.648 

740,832 

Grand  Total 

_  6,029,446 

4,724,403 

DENVER.  COLO. 

Rocky  Mtn. 

Newsi-m 

.  1.626,979 

1,666,303 

{Rocky  Mtn. 

News-S  .  . 

408,990 

320,391 

Post-e  . 

.  2,132,264 

2,116,744 

Post-S  .  . 

.  966,911 

742,670 

Grand  Total 

5,024,144 

4,736,008 

{Includes  PARADE,  66,090 

lines. 

DES 

MOINES.  IOWA 

Register-m 

.  799,963 

782.211 

Tribune-e 

.  1,000,787 

988,761 

tRegister-S 

.  717,788 

679,008 

Grand  Total  2,618,478  2,349,980 
tincludes  THIS  WEEK.  74,699  lines. 


April  _ _ 

65,076,590 

59,995,620 

108.5 

118.4 

March  _ _ 

63,285,785 

57,756,452 

109.6 

117.8 

Year  to  date  . 

242,494,294 

217,113,289 

111.7 

Retail 

April  . 

136,139,568 

130,134,761 

104.6 

108.0 

March  _ _ 

132,840,359 

131,557,410 

101.0 

107.6 

Year  to  date  _ 

489,123,724 

472,152,778 

103.6 

— 

Department  Store 

April  . 

51,667,832 

49,510,227 

104.4 

106.0 

March  _ _ 

46,972,573 

49,032,255 

95.8 

100.3 

Year  to  date  . 

178,547,261 

176,290,794 

101.3 

— 

General 

April  _ _ 

40,979,732 

33,242,527 

123.3 

119.2 

March  . - 

36,150,824 

34,413,948 

105.0 

108.6 

Year  to  date 

135,573,975 

120,189,247 

112.8 

— 

Automotive 

April  _ 

14,863,533 

17,078,532 

87.0 

117.1 

March  _ _ 

15,494,190 

15,291,560 

101.3 

141.4 

Year  to  date _ 

59,738,960 

53,389,946 

111.9 

- . 

Financial 

April  . 

3,932,439 

3,382,244 

116.3 

130.2 

March  _ _ 

3,483,997 

3,530,105 

98.7 

115.1 

Year  to  date  . 

15,851,492 

14,136,483 

112.1 

— 

DETROIT.  MICH. 

1956  1955 

Free  Press-m  _  1,641,210  1,471.143 

{Free  Press-S  ....  690,622  436,796 

News-e  .  2,676,278  2,641,792 

News-S  .  1,613,766  1,247,368 

Times-e  .  1,364,263  1,386,220 

•tTimes^S  .  684,681  441,891 


Grand  Total  . .  8,360,809  7,624,200 

•Includes  AMERICAN  WEEKLY, 
67,373  lines. 

tincludes  THIS  WEEK,  74,699  lines. 
{Includes  PARADE,  66,090  lines. 


DULUTH, 

,  MINN. 

Herald-e  . 

963,925 

876,192 

News-Tribune-m  . . 

607,413 

666,236 

News-Tribune-S 

662,895 

460,904 

Grand  Total  _ 

ELMIRA 

2,124,238 

,  N.  Y, 
421,896 
921,811 
277,486 

1,621,192 

.  TEXAS 

1,892,331 

Star  Gazette-e  . . . 

Grand  Total  .... 

EL  PASO 

Times-m  . 

1,311,102 

1.324,097 

{Times-S  . 

764,206 

620.290 

Herald-Post-e  .... 

1,606,471 

1,416,182 

Grand  Total  .... 

3,671,778 

3,260,669 

{Includes  PARADE.  66,090 

ERIE.  PA. 

lines. 

Dispatch-e  . 

833,674 

784.948 

{Dispatch-S  . 

626,693 

492,948 

Times-e  . 

1,432,066 

1,296,247 

Times-S  . 

640,978 

404,807 

Grand  Total  .  . 

3,333.410 

2,978,960 

{Includes  PARADE,  66,090  lines. 
POND  DU  LAC,  WIS. 


FORT  WAYNE,  IND. 


1954 

1955 

Journal  Gazette-m 

1,320,746 

1,210,403 

{Journal  Gazette-S 

676,604 

628.811 

News  Sentinel-e  . . 

1,974,099 

1,788.671 

Grand  Total  . . . 

3,970,349 

8.622,785 

{Includes  PARADE,  66,090 

lines. 

FORT  WORTH,  TEXAS 

Star-Telegram-m  . 

918,861 

968,699 

Star-Telegram-e 

1,786,426 

1.803,124 

{ Star-Telegram- S  . 

911,221 

691,930 

Press-e  . 

594,688 

796,638 

237,617 

Grand  Total  . . . 

4,443,703 

4.244,286 

{Includes  PARADE,  66,090 

lines. 

FRESNO, 

,  CALIF. 

Bee-e  . 

1,377.184 

1,838.643 

Bee-S  . 

667,373 

458,676 

Grand  Total  . . . 

1,944.667 

1,792,119 

GARY 

,  IND. 

Post-Tribune-e  . .  . 

1,486,660 

1,629,891 

Post-Tribune-S  . , . 

292.980 

Grand  Total  ...  1,778,630  1.629,891 


GLENS  FALLS,  N.  Y. 

Post-Star 

(See  Note)  _  688,806  722,863 

Note  ;  Post-Star  Morning  sold  in 
combination  with  Times  Eve¬ 
ning.  Linage  of  one  edi¬ 
tion.  Post-Star  Morning, 
only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  2,219,096  2,199,104 

HAMMOND,  IND. 

Times-e  .  1,219,909  . 


Tlmes-S  .  493,683  . 

Commonwealth  -  - 

Reporter-e  .  761,789  .  Grand  Total  .  .  1,713,492  . 
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HARRISBURG.  PA. 

1958  1955 

Patriot-m  .  1,468,528  1.398,818 

|Patriot-News-S  . .  442,796  380,286 

Grand  Total  ...  1,911,823  1,779,054 

Note:  Evening  News  carries  same 
amount  of  advertising  as 
Morning  Patriot. 

{Includes  PARADE.  66,090  lines. 
HARTFORD.  CONN. 

Courant-m  .  951,976  859,993 

{Courant-S  .  956,299  695,017 

Times-e  .  2,211,030  2,018,008 


Grand  Total  .  . .  4,119.305  8,573.018 
{Includes  PARADE,  66,090  lines. 

HOUSTON,  TEXAS 

Chronicle-e  .  2,577,833  2.451,603 

•Chronicle-S  .  1,414.095  979,816 

Post-m  .  1,899,258  1,826,741 

tPost-S  .  916,623  706,666 

Press-e  .  848,738  956,750 


LONG  BEACH,  CAUF. 

1956  1955 

Indei>endent-m  _  1,808,116  1,532,717 

{Independent 

Press-Telegram-S  825,668  658,866 

Press>TeIegram>e  1,894,417  1,644,531 


♦Includes  AMERICAN  WEEKLY, 
57,373  lines.  . 

flncludes  THIS  WEEK.  74,699  lines. 
MINNEAPOLIS.  MINN. 


♦Includes  AMERICAN  WEEKLY. 
57,373  lines. 

■{■Includes  THIS  WEEK,  74,699  lines. 
NEW  YORK,  N.  Y. 


Grand  Total  7.666,647  6,921.676 
Note:  2,577,833  lines  includes  122,- 
661  lines  of  Part-Run  adver¬ 
tising.  (Last  Year)  2,461,603 
lines  includes  100,329  lines  of 
Part-Run  advertising. 
♦Includes  AMERICAN  WEEKLY, 
57,373  lines. 

tincludes  THIS  WEEK,  74,699  lines. 
INDIANAPOLIS.  IND. 

News-e  .  1,948,477  1.897,498 

Star-m  .  1.804,276  1,767,926 

tStar-S  .  1,166.164  901,902 

Times-e  .  1,070,901  1.164.623 

{Times-S  .  467,046  367.602 

Grand  Total  ...  6.456,853  6,089,560 

tincludes  THIS  WEEK.  74,699  lines. 
{Includes  PARADE,  66,090  lines. 

JACKSON,  MISS. 

Clarion  Ledger-m  761,236  781,186 

{Clarion  Ledger 

News-S  .  336.622  246.284 

News-e  .  660.124  696,760 

State  Times-e 

(Note)  .  666,794  490.821 

State  Times-S 

(Note)  .  238.864  231,760 


Grand  ToUl  .  . .  4,528,201  3,836.104 

Note:  Independent  1,808,116  lines 
includes  186.317  lines  Part- 
Run  advertising. 

(Last  Year)  1,632,717  lines  includes 
132,488  lines  Part-Run  ad¬ 
vertising. 

Press-Telegram  1,894,417  lines  in¬ 
cludes  186,317  lines  Part-Run 
advertising. 

(Last  Year)  1,644,631  lines  includes 
132,488  lines  Part-Run  ad¬ 
vertising. 

{Includes  PARADE  66,090  lines  Part- 
Run  Advertising. 

LONG  ISLAND,  N.  Y. 
Newsday-SufToIk-e  1,763,366  1,646,686 
Newsday-Nassau-e  2.028,986  1,964,918 

Grand  Total  3,792.362  3,610.603 
LOS  ANGELES.  CALIF. 


1,864.600  1,791,619 
1.229,116  983  395 

3.242,464  8.066,988 

2.625,386  1,794.112 

1,349,331  1,376,696 

1,468,382  1,430,462 


Grand  Total  ...  2.561.640  2.346,801 
Note:  State  Times  first  edition  Feb¬ 
ruary  28,  1966. 

{Includes  PARADE,  66,090  I'nes. 
JACKSONVILLE,  FLA. 
Times-Union-m  . .  1,746.070  1,684,725 
tTimes^Union-S  . .  802,020  689,760 

Grand  Total  2.648,090  2,274.485 
tincludes  THIS  WEEK,  74,699  lines. 
JERSEY  CITY,  N.  J. 

Jersey  Joumal-e  1,121,864  1,039,886 

Note:  Jersey  Journal-e 

T.  Y.  1,121,864  lines  includes 
181,661  lines  of  part-run  ad¬ 
vertising. 

L.  Y,  1,039,886  lines  includes 
131,936  lines  of  part-run  ad¬ 
vertising. 

KANSAS  CITY.  MO. 

Star-e  .  1,714,366  1,818.301 

Star-S  .  1,229.290  1,009.032 

Times-m  .  1,684,298  1,876,490 


Examiner-m 
♦Examiner-S  .  .  . 

Times-m  . 

tTimes-S  . 

Herald-Express-e 

Mirror-News-e 


Grand  Tota;  11,769,279  10,432,171 

Times-S  Note:  2,625,386  lines  in¬ 
cludes  623,089  lines  Part-Run 
advertising. 

(Last  Year)  1,794,112  Tnes  includes 
181,722  lines  Part-Run  ad¬ 
vertising. 

Mirror-News-e  1,468,382  lines  in¬ 
cludes  66,120  lines  Part-Run 
advertising. 

♦Includes  AMERICAN  WEEKLY, 

72,498  lines. 

tincludes  THIS  WEEK.  76.408  lines. 

LOUISVILLE.  KY. 

Courier  Journal-m  1.473.861  1,486,116 

Courier  Joumal-S  1,196,027  864.268 

Times-e  .  1,735.021  1,703,109 

Grand  Total  4,403,909  4.063,492 
LOWELL,  MASS. 

Sun-e  . 693.831 

Sun-S  . 280,828 


Grand  Total 


974.669 


LYNN.  MASS. 

Item-e  .  664.679 

Telegram  News-e  .  446.464 
Telegram  News-S  .  163,066 


Grand  Total  . .  4,627,964  4,703,823 

KNOXVILLE,  TENN. 

Journal-m  .  691,604  669,900 

♦Journal-S  . .  474.360  340,737 

News-Sentinel-e  . .  989,364  970,996 

{News-Sentinel-S  .  618,864  418,881 


Grand  ToUl  .  .  .  2,674.182  2.400,613 

♦Includes  AMERICAN  WEEKLY. 

67,373  lines. 

{Includes  PARADE,  66,090  lines. 
LAWRENCE,  MASS. 

Tribune 

(See  Note)  ...  934,694  . 

Note  :  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in 
combination.  Linage  of  one 
edition.  Tribune  Evening  only 
is  shown. 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  1,028,438  1,079,797 

(Arkansas 

Gazette-S  .  626.891  440.324 


1956 

1955 

Tribune-m 

Star-e  . 

tTribune-S  . 

1,523.608 

2,272,829 

1,404,968 

1.463,884 

2,206,271 

1,164,490 

Grand  ToUl 

6,201,395 

4,823,645 

flncludes  THIS  WEEK.  74,699  lines. 

MODESTO 

1.  CALIF. 

Bee-e  . 

906.563 

862,707 

MONTREAL 

.  CANADA 

tSUr-e  . 

Gazette-m  . 

La  Presse-e  . 

La  Patrie-e  . 

La  Patrie-S  . 

2.702,865 

1.473,079 

2,748,638 

163,267 

293,344 

2,620,586 

1,311,173 

2,481,676 

172,816 

234.309 

Grand  ToUl 

7,381,183 

6,720,560 

{Includes  Weekend  Magazine,  114,496 
lines. 

MUNCIE,  IND. 

866,290 

839,894 

324,464 

896,192 

934,997 

208,274 

SUr-S  . 

Grand  ToUl  . .  . 

2,030,648 

2.039,463 

NASHVILLE.  TENN. 

Banner-e  . 

Yennessean-m  .... 
Tennessean-S  _ 

1,385.078 

1,365.880 

812,691 

1.414,616 

1,601,406 

600,750 

Grand  ToUl 

3,563,649 

3,616.772 

NEW  HAVEN.  CONN. 

loumal  Courier-m 

Registcr-e  . 

Register-S  . 

423.969 

1.589.602 

620,925 

379,060 

1,489,€81 

479.986 

Grand  Total  .... 

2,634,496 

2,348,727 

NEW  LONDON,  CONN, 

Day-e 

887,182 

835,497 

NEW  ORLEANS,  LA. 

Times-Picayune-m 
tTimes-Picayune  & 
SUtes-S 

Item-e  . 

♦item-S  . 

2,415.442 

1,125,799 

1,033,013 

488,820 

1,231,218 

2,338,134 

877.525 

939,046 

327,138 

1.211,678 

States>e  . 

Grand  ToUl 

6.294,292 

6.693,421 

1956 

1955 

Times-m  . 

2,038,669 

1,918,901 

Times-S  . 

3.063,398 

2,199,648 

Herald-Tribune-m 

1,041.930 

1,023,367 

tHerald- 
Tribune-S  . 

1,146,028 

962,440 

Mirror-m  . 

871,069 

891,082 

Mirror-S  . 

414,776 

367,118 

#News-m  . 

1.619.167 

1,600,781 

#News-S  . 

1,804,063 

1,408,139 

Journal- 
American-e  .... 

1,023,769 

1.046,567 

♦Journal- 
American-S  . . . 

637.969 

446,116 

Post-e  . 

1,221.624 

1,167,435 

Post-S  . 

118.466 

110,263 

World-Telegram 
&  Sun-e  . 

1,283,886 

1,163,841 

Grand  Total  .  .  .  1,666.329  1.620,121 
{Includes  PARADE,  66,090  lines. 


Grand  Total  . . .  16,184,772  14,296,688 
Note:  Mirror-m 

This  Year  871,069  lines  includes 

182,435  lines  of  part-run  adver¬ 

tising. 

Last  Year  891,082  lines  includes 

165,876  lines  of  part-run  adver¬ 

tising. 

Mirror-S 

This  Year  414,776  lines  includes 

138,792  lines  of  part-run  adver¬ 

tising. 

Last  Year  367,118  lines  includes 

114,345  lines  of  part-run  adver¬ 

tising. 

News-m 

This  Year  1.619,167  lines  includes 
749,341  lines  of  part-run  adver¬ 

tising. 

Last  Year  1,600,781  lines  includes 
742,032  lines  of  part-run  adver¬ 

tising. 

News-S 

This  Year  1,804,063  lines  includes 
1,313,811  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,408,139  lines  includes 
1.015.663  lines  of  part-run  adver¬ 
tising. 

Journal-American-e 

This  Year  1,023,759  lines  includes 
131,779  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,046.657  lines  includes 
119,279  lines  of  part-run  adver¬ 
tising. 


Grand  Total  .  1,263.108 

MEMPHIS,  TENN. 
Commercial 

Appeal-m  .  2,066.827  2.137.614 

tCommercial 

Appeal-S  1.004.179  817,939 

Press-Scimitar-e  .  .  1.240.426  1,206,067 

Grand  Total  ..  4.311.431  4.161.610 

tincludes  THIS  WEEK.  74.699  lines. 
MERIDEN.  CONN. 

Record  Journal 

(Sec  Note)  808,690  827,172 

Note;  Record  Morning  and  Journal 
Evening  are  sold  only  in 

combination.  Linage  of  one 
edition.  Record  Morning  only 
is  shown. 

MIAMI.  FLA. 

Hera!d-m  .  3,246.841  2,927.086 

♦Herald-S  .  1.646.663  1.284.476 

News-e  .  1.451,146  1.396,422 

tNews-S  .  629.294  445,368 


Grand  Total  .  6,973,934  6.063,360 

Note  :  Herald-m 

1966 — 3,246,841  includes  66,187  lines 
of  part-run  advertising. 
Herald-S 

1966 — 1,646,653  includes  227,217  lines 
of  part-run  advertising. 
1966—1.284,476  includes  216.294  lines 
part-run  advertising. 

♦Includes  AMERICAN  WEEKLY. 
67,373  lines. 

tincludes  THIS  WEEK.  74.699  lines. 
MILWAUKEE.  WIS. 

Sentinel-m  .  1,266,367  1,174,214 

♦Sentinel-S  .  442,196  437,764 

Joumal-e  .  3,306,926  3,068,566 

■{■Joumal-S  .  1,948,810  1,496,306 


Grand  ToUl  6.963,298  6,176,840 
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Journal-American-S 

This  Year  637,959  lines  includes 
74,989  lines  of  part-run  advertis- 
intt. 

Last  Year  446,116  iines  includes 
82,350  lines  of  part-run  advertis- 
ini;- 

World  Tel.  &  Sun-e 
This  Year  1,283,886  iines  includes 
225,961  lines  of  part-run  adver¬ 
tising. 

Last  Year  1.153,841  lines  includes 
143,486  lines  of  part-run  adver¬ 
tising. 

•Includes  4MERICAN  WEEKLY. 

57,373  lines. 

tlncludes  THIS  WEEK.  107,707  lines. 
#Includes  SPLIT- RUN,  196,803 
lines  in  Im)  and  201,831  lines 
in  iSl. 

NEW  YORK  (QUEENS),  N.  Y. 

1956  1955 

Long  Island 

Pi'ess-e  .  -  1,524,201  . 

liLong  Island 

Press-S  638,875  . 

Grand  Total  2,163,076  . 

^Includes  PARADE,  66,090  lines. 
NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1.349.907  1.296,396 

NORFOLK,  VA. 
Ledger-Dispatch  & 

Portsmouth  Star-e  2,005,054  2,276,754 

Virginian-Pilot-m  1,841,929  1,952,659 

tVirgin  an-Pilot  & 

PortsTnouth 

Star-S  .  1,027,896  814,816 

Grand  Total  4.874,879  6.044,229 

Note:  Ledger-Dispatch  &  Portsmouth 
Star-e 

1956—  2,006.054  includes  653,374  lines 
of  part-run  advert'sing. 
1956—2,276.754  includes  727,672  lines 
cf  part-run  advertising. 
Virginian-Pilot-m 

1966  -1,841.929  includes  150.221  lines 
of  part-run  advertising. 

1965 — 1,952,659  includes  210,309  lines 
of  part-run  advertising. 
Virginian-Pilot  &  Portsmouth  Star-S 
1956-1,027.896  includes  260,964  lines 
of  part-run  advertising. 

1955 — 814,816  includes  197,968  lines 
of  part-run  advertising, 
tincludes  THIS  WEEK,  74,699  lines. 

OAKLAND.  CALIF. 

Tribune-e  .  1,759.344  1.862.607 

ITribune-S  .  888.956  746,776 

Grand  Total  2,648,299  2.698.383 

SIncludes  PARADE,  81,370  lines. 

OKLAHOMA  CITY,  OKLA. 
Oklahoman-m  950,078  1,072,065 

Oklahoman-S  _  739.661  668,628 

Times-e  . 1,063.128  1,147.333 

Grand  Total  .  .  2,762,867  2,778,016 

Note:  Times  1,063,128  lines  includes 
96,846  lines  Part-Run  advertis'.ng. 
(Last  Year)  1,147,333  lines  includes 
84,364  lines  Part-Run  advertising. 

OMAHA,  NEBR. 
World-Herald 

(See  Note)  1,347,822  1,294,928 

World-Herald-S  973,073  811,978 

Grand  Total  2,320,895  2,106,906 

Note  :  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage 
of  only  one  edition,  EVENING, 
is  shown. 

PASADENA.  CALIF. 
Star-News-e  1,120,611  910,837 

SStar-News-S  _  526,889  420,790 

Grand  Total  .  1,646,400  1.331.627 
tflncludes  PARADE,  66,090  lines. 

PAWTUCKET.  R.  1. 

Times-e  .  1,008,065  1,045.869 

PEORIA.  ILL. 

Journal 

(See  Note)  1,373,961  1.396.117 

{Journal  Star-S  595,618  540,600 

Grand  Total  1,969.679  1,935,717 

Note;  Journal  Evening  and  Star 
Morning  sold  in  combination. 
Linage  of  only  one  edition.  Jour¬ 
nal  Evening,  is  shown. 

{Includes  PARADE.  66,090  lines. 
PHILADELPHIA.  PA. 
Bulletin-e  .  2.313,889  2,251,376 


1956  1955 

•tBulletin-S  706.058  477,726 

In<iuirer-m  1,801,440  1,834,745 

Inquirer-S  1,872,229  1.539,474 

News-e  634,467  657.451 

Grand  Total  7,228,073  6,660.771 

•Includes  AMERICAN  WEEKLY. 

57.373  lines. 

tincludes  THIS  WEEK,  74,699  lines. 
PHOENIX,  ARIZ. 

Gazette 

I  See  Note)  1,862,628  1,778.192 

tRepublic-S  734,894  662.007 

Grand  Total  2,597,422  2,340.199 

Note:  Gazette  is  sold  in  comb'na- 

tion  Morning  and  Evening ;  linage 
of  one  edition  only.  Evening,  is 
shown . 

tincludes  THIS  WEEK.  76,408  lines. 
PITTSBURGH,  PA. 
Post-Gazette-m  1,171,742  1,040,273 

Press-e  1,881,037  1,776,669 

tPress-S  .  1,226,338  f49,648 

Sun-Telegraph-e  912,359  998,273 

•Sun-Telegraph-S  660,671  512,970 

Grand  Totai  5.862,147  6.276,633 

•Includes  AMERICAN  WEEKLY. 

57.373  lines. 

tincludes  THIS  WEEK.  74,699  lines. 
PORTLAND,  ORE. 

Oregonian-m  .  1,609,744  1,691,493 

•Oregonian-S  .  935,768  841.801 

Journal-e  1,304,824  1,308.964 

tJournal-S  .  684,685  496.186 

Grand  Total  4,4.34,911  4,338.434 

•Includes  AMERICAN  WEEKLY. 
72,498  lines. 

tincludes  THIS  WEEK,  75,408  lines. 
POUGHKEEPSIE.  N.  Y. 

New  Yorker-e  884.776  893,244 

New  Yorker-S  322.746  252,966 

Grand  Total  1,207,522  1,146,210 

PROVIDENCE,  R.  I. 

Bulletin-e  .  1,966,003  2,001,.320 

Journal-m  .  903,542  921,727 

tJournal-S  .  885,155  686,023 

Grand  Total  3.753.700  3,608,070 

tincludes  THIS  WEEK.  74,699  lines. 

QUINCY,  MASS. 

Patriot  Ledger-e  770,610  851,464 

READING.  PA. 

Eagle  (See  Note)  1,262.062  1,189,974 

Eagle-S  .  306,669  282,141 

Grand  Total  1,568,731  1,472,115 

NOTE;  Eagle  Evening  and  Times 
Morning  sold  in  combination, 
linage  of  one  edition.  Eagle 
Evening,  only  is  shown. 

RICHMOND.  VA. 

News  Leader-e  .  1,740,623  1,732,653 

Times  Dispatch-m  1,443,104  1,464,675 

tTimes  Dispatch-S  1,068,869  846,026 

Grand  Total  4,262,496  4.033,264 

tincludes  THIS  WEEK,  74,699  lines. 

ROANOKE.  VA. 

Times-m  .  883,444  912,791 

STimes-S  462,290  371,343 

Worid-News-e  933,048  870,031 


Grand  Total  2,268,782  2,154,165 
{Includes  PARADE,  66.090  lines. 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  .  1,444,898  1,479,846 

tDemocrat  & 

Chronicle-S  1,000,942  826,664 

Times  Union-e  1,762,671  1,788,423 

Grand  Total  4,208,611  4,094,833 

tincludes  THIS  WEEK.  74,699  lines. 

SACRAMENTO,  CALIF. 


Bee-e 

2,083.854 

1.999.744 

Union-m  . 

586,041 

667,627 

Union-S  . 

483,613 

361,876 

Grand  Total 

3,163,608 

2,919,147 

ST.  LOUIS,  MO. 
Globe  Democrat-m  1,245,486 

1,105.738 

•tGlobe 

Democrat-S  . . . 

762,418 

627,192 

Post  Dispatch-e 

2,263,366 

2,164,993 

{Post  Dispatch-S 

1.626,358 

1,160.267 

Grand  Total  .  .  . 

6,797,628 

5,038,190 

NOTE:  Globe  Democrat-m  1966-1,246,- 
486  includes  109,254  lines  of 
part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 

57.373  lines. 

tincludes  THIS  WEEK,  74,699  lines. 
{Includes  PARADE,  64,642  lines. 

ST.  PAUL.  MINN. 

1956  1955 

Pioneer  Press-m  .  1,345,849  1,266,969 

•Pioneer  Press-S  1,121,374  926,460 

Dispatch-e  .  1,697,448  1,707,861 

Grand  Total  4,164,671  3,900.270 

•Includes  AMERICAN  WEEKLY, 

67.373  lines. 

ST.  PETERSBURG.  FLA. 
Independent-e  842,540  867,200 

Times-m  .  1,816,900  1,761,183 

{Times-S  904,308  723.240 

Grand  Totai  3.562.748  3,341,623 

{Includes  PARADE,  66,090  lines. 

SAN  ANTONIO,  TEXAS 
Express-m  1,385,850  1,462,660 

tExpress-S  811.390  689,787 

News-e  .  1,566,218  1.626,696 

Light-e  .  1,610,636  1,686,176 

•Light-S  .  792,893  677,260 

Grand  Total  6,166,887  6,941,677 

•Includes  AMERICAN  WEEKLY. 

67,373  lines. 

tincludes  THIS  WEEK.  74,699  lines. 

SAN  DIEGO.  CALIF. 

Union-m  1,444,698  1,494.658 

{Union-S  894,080  740,214 

Tribune-e  1,943,563  1,954,791 

Grand  Total  4.282,341  4,189.563 

{Includes  PARADE,  66,090  lines. 

SAN  FRANCISCO.  CALIF. 
Chronicie-m  1,214,730  1.101,682 

tChronicle-S  666,103  546,520 

Examiner-m  1,766,496  1,807,286 

•Examiner-S  1,189,267  893.616 

Caii-Builetin-e  767,732  846,794 

News-e  .  823,576  976,669 

Grand  Totai  6.406,903  6.172,366 

CHRONICLE-m  NOTE:  1.214,730  lines 
includes  26,896  lines  Part-Run 

advertising. 

(Last  Year)  1,101,582  lines  in¬ 
cludes  26.864  lines  Part-Run 
advertising. 

CHRONICLE-S  NOTE:  666,103  lines 
includes  34,237  lines  Part-Run 

advertising. 

(Last  Year)  546,620  lines  in¬ 

cludes  18,527  lines  Part-Run 
advertising. 

•Includes  AMERICAN  WEEKLY. 
72,498  lines. 

tincludes  THIS  WEEK.  76.408  lines. 


SAN  JOSE.  CALIF. 

Mercury-m  . 

.  1,432.536 

1,276.181 

Newb^e  . 

1,636.468 

1,368,162 

Mercury-News-S 

.  638,334 

483.489 

Grand  Total  .  . 

.  3,606,337 

3,127,832 

SCHENECTADY.  N.  Y 

Gazette*m . 

1,169,821 

1,268,837 

Union  Star-e  .  . 

960,333 

1,129,027 

Grand  Total 

2,120,154 

2,387.864 

SCRANTON,  PA. 

Times-e  . 

.  1,196,948 

1,073,644 

SEATTLE,  WASH. 

Post- 

Intelligencer-m 

1,218,077 

1,268,501 

•Post- 

Intelligencer-S 

695,383 

644.729 

Times-e  . 

1,836,976 

1,826,882 

Times-S  . 

867,476 

664,979 

Grand  Total 

4,607,910 

4..304.091 

•Includes  AMERICAN  WEEKLY. 

72»498  lines. 

SHREVEPORT,  LA. 

Journal-e  . 

1,061,203 

1,024.028 

Times-m  . 

1,200,337 

1,190.003 

Times-S  . 

640,766 

334,603 

Grand  Total  . 

.  2,802,306 

2.548,534 

SOUTH 

BEND,  IND. 

Tribune-e  . 

1,563,211 

1,620.435 

Tribune-S  . 

747,897 

643,700 

Grand  Total  .  . 

.  2,301,108 

2,064,135 

SPOKANE.  WASH. 

1956  1955 

Spokesman- 


Review-m  . 

961,625 

920,768 

tSpokesman- 

Review-S 

682,392 

691.241 

Chronicle-e  . 

1,161,883 

1.144.234 

Grand  Total  .  . . 

2,785,800 

2,666.233 

tincludes  THIS  WEEK.  76,408  lines. 

STOCKTON.  CALIF. 

Record-e  . 

1,464,406 

1.602,789 

SYRACUSE.  N.  Y. 

Herald  Journal-e 

1.801.807 

1,703,238 

•{Herald 

American-S 

859,720 

662,263 

Post-Standard  m 

988,966 

1,086.884 

Post-Standard-S 

398,470 

319,135 

Grand  Total  . 

4,048.962 

3,771,610 

•Includes  AMERICAN  WEEKLY. 

57,373  lines. 

{Includes  PARADE,  66,090  lines. 

TACOMA, 

WASH. 

News-Tribune-e  . 

1,335,499 

1.376..341 

News-Tribune-S 

619,645 

489,848 

Grand  Total 

1,965,044 

1,866,189 

TAMPA 

,  FLA. 

Tr'bune-m  . 

1,769,421 

1.678.420 

•Tribune-S 

929.186 

628,719 

Times-e  . 

669,241 

633,091 

Grand  Total 

3.367,848 

2.840.230 

•Includes  AMERICAN  WEEKLY. 

67,373  lines. 

TOLEDO 

.  OHIO 

Times-m  . 

1,136,203 

1.148,763 

Blade-e  . 

1.9.34.997 

1,841.683 

Blade-S  . 

1,188,256 

948,330 

Grand  Total 

4,269.456 

3.938,776 

TORONTO, 

CANADA 

Globe  &  MaiUm 

1,692.612 

1.499.794 

tTelegram-e  .  . 

2,662,438 

2.696,980 

Star-e  . 

3,036.464 

2,897,471 

Star-W  . 

109.334 

139,089 

Grand  Total 

7,489,848 

7,1.32.3.34 

tincludes  WEEKEND  MAGAZINE, 

114*496  lines. 

TRENTON,  N.  J. 

Evening  Times-e 

1,256,318 

1,2.36.239 

Times  Advertiser-S 

433,677 

321,44.3 

Trentonian-m 

843,2.54 

838,133 

Grand  Total 

2.532,249 

2,396.815 

TROY, 

N.  Y. 

Record  (See  Note) 

1.077.309 

1.162,806 

NOTE:  Record  Morninj?  sxdd  in  com- 

bination  with  Times-Record 

Evenintr.  ] 

Linage  of 

one  edi- 

tion.  Record  Morning  only  is 

Kiven. 

TULSA, 

OKLA. 

Tribune-e  . 

1.687,747 

1,776,964 

World-m  . 

1.668.122 

1,766,805 

World-S 

640,242 

612.460 

Grand  Total 

3.986.111 

4.046,209 

UNION  CITY.  N.  J. 

Hudsen  Dispatch-m 

866,818 

839,293 

UTICA 

.  N.  Y. 

Observer  Dispatch-e 

977,260 

904,692 

Observer  Dispatch-S  379.382 

293,897 

Press-m  . 

1,072,908 

1,067,811 

Grand  Total 

2,429,640 

2,256,300 

WASHINGTON.  D.  C 

New»-€ 

1.003,225 

1,114,526 

Post  &  Times- 

Herald-m 

2,176,399 

2,264,949 

•j|Po8t  &  Times- 

Herald-S  .  .  . 

1.206,664 

873.238 

Star-e  . 

2,806,918 

3.046,611 

tStar-S  . 

1.212,329 

966,460 

Grand  Total 

8,406,536 

8,264,684 

•Includes  AMERICAN  WEEKLY, 

67,373  lines. 

tincludes  THIS 

WEEK,  74.699  lines. 

{Includes  PARADE.  66,090 

lines. 

WATERBURY,  CONN. 

Republican-S 

470.984 

351.640 

American-e  . 

1,228,402 

1,205,713 

Grand  Total  .  . 

1,699,386 

1.567,36.3 
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WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 


1956 

1955 

Mamaroneck  Times-e 

671,320 

566,038 

Mount  Vernon 

769,382 

734,237 

N«w  Rochelle  Standard- 

Star-e  . 

821,038 

852,407 

Ossininx  Citizen- 

669.381 

641,782 

Peekskill  SUr-e  . 

463,994 

461,740 

Port  Cheater 

Item-e  . 

784,662 

744,475 

Tarrytown 

News-e  . 

671.613 

639,260 

Yonkers  Herald 

Statesman-e  . . . 

885.428 

823,478 

White  Plains  Reporter 

Dispatch-e  .... 

966,356 

959,467 

Grand  Total  . . . 

6,282,964 

6,201,874 

WICHITA,  KAN. 

Beacon-e  . 

1,044.043 

1,172,667 

•Beacon-S  . 

499,880 

469,981 

1,662,267 

1.787.283 

1,849,160 

1,399.683 

tEaxle-S  . 

.  .696,841 

696,663 

Grand  Total 

6,260,681 

6,426,177 

•Includes  AMERICAN  WEEKLY. 

67.373  lines. 

tincludes  THIS  WEEK,  74.699  lines. 

WORCESTER,  MASS. 

Telexram-S  . 

784.138 

673.866 

Telestram-m  - 

969.048 

989,378 

Gazette-e  . 

1,282,710 

1.245,093 

Grand  Total  .  . 

2,986.896 

2,808.337 

YAKIMA, 

WASH. 

Republic 

(See  Note)  ... 

864.346 

900,602 

Herald-S  . 

272,746 

265.645 

Grand  Total  . . . 

1,127,091 

1,166,147 

NOTE :  REPUBLIC  Evening  and 

HERALD 

Mominx 

sold  in 

combination 

;  linaxe 

of  one 

edition  only 

,  Eveninx, 

is  shown. 

YOUNGSTOWN.  OHIO 

Vindicator 

Telexram-e 

1,643,499 

1,416,481 

{Vindicator 

Telexram-S  . . . 

1,046,628 

886,256 

Grand  Total  .  . 

2,689,127 

2,302,737 

{Includes  PARADE,  66,090 

lines. 

FIGURES 

SUPPLIED 

BY  PUBLISHERS 

ABERDEEN.  S.  D. 

American- 

NewR-e  . 

321,986 

386,826 

American- 

News-S  . 

162,204 

142,744 

Grand  Total 

484,190 

628,570 

ALTOONA,  PA. 

Mirror-e  . 

1.045,898 

1,021,111 

BATTLE  CREEK.  MICH. 

Enquirer  and 

News-e  . 

1,012.956 

1.061.256 

Enquirer  and 

News-S  . 

410,692 

278,373 

Grand  Total 

1,423,548 

1.329.629 

BIRMINGHAM.  ALA. 

Newg-e  . 

2.016.804 

1,896,486 

News-S  . 

1,086,208 

800.000 

Post-Herald-m 

1,682,480 

1,306.154 

Grand  Total 

4,684.492 

4,002,639 

BURLINGTON,  VT. 

Free  Pres»-m 

762,216 

761,586 

CANTON,  OHIO 

Repository-e  . 

1,640,478 

1,698,900 

Repository-S  _ 

882,728 

680,344 

Grand  Total  . . . 

2,623,206 

2,379,244 

CARBONDALE-HERRIN- 

MURPHYSBORO.  ILL. 

Southern 

Illinoisan-e 

526,372 

480,424 

Southern 

Illinoisan-S  . . . 

95,732 

46,970 

Grand  Total  .  . . 

622,104 

627,394 

CASPER.  WYO. 

Tribune-Herald-e 

409,346 

461,188 

Star-m  .  . 

241,206 

281.512 

Tribune-Herald  & 

Star-S  . 

119,674 

88,172 

Grand  Total  .  . . 

770,126 

830,872 

EDITORS  PUBLISHER 


CHAMPAIGN-URBANA.  ILL. 


1956 

1966 

Courier-e  . 

684,236 

660,762 

Couricr-S  . 

264,064 

202,132 

Grand  Total  . . . 

948,290 

862,894 

CHILLICOTHE.  OHIO 

Gazette-e  . 

796.194 

788,746 

DAVENPORT.  IOWA 

Times-e  . 

1,264,316 

1,221,684 

Democrat-S  . 

483.238 

463,642 

Democrat-m  . 

882,868 

734,084 

Grand  Total  . . . 

2,620,422 

2,409,260 

DAYTONA  BEACH. FLA. 

News-e  . 

643,374 

667,926 

News-Journal-S 

236,800 

198,746 

Joumal-m  . 

625,076 

666,666 

Grand  Total  .  . . 

1,606.260 

1,628,888 

DECATUR,  ILL. 

Herald  and 

Review-me  _ 

Herald  and 

1.038.620 

968.068 

Review-S  . 

494.494 

886,806 

Grand  Total  . . . 

1,633,014 

1.354.864 

EAST  ST.  LOUIS.  ILL 

Journal-e  . 

667,082 

551,867 

Journal-S  . 

304.479 

282,197 

Grand  Total  . . . 

861,661 

784,064 

GRAND  FORKS.  N.  D. 

Herald-meS  . 

700,080 

619,891 

GREEN  BAY.  WIS. 

Press-Gazette-e  . 

1.362.634 

1,422,526 

GREENWICH.  CONN. 

Time-e  . 

601,396 

525,966 

HUNTINGTON.  W.  VA. 

Advertiser-e 

1.166.453 

1,121,682 

Herald  Dispatch-in 
•Herald 

1.148.919 

1,176,161 

Advert  iser-S 

498.438 

409,623 

Grand  Total  .  . 

2,802,810 

2,706,416 

•Includes  AMERICAN  WEEKLY. 

67,022  (1966),  47,811 
Comic  Weekly,  6,631 
2,939  (1956). 

(1956)  ; 
(1956), 

HYANNIS,  MASS. 

Cane  Cod  Standard- 

Times-e 

386,294 

3!’3,386 

JOHNSTOWN.  PA. 

Tribune- 

Democrat-d 

1,170,211 

1.122,275 

LINCOLN,  NEB. 

Star-m  . 

980.864 

995,624 

Journal-e  ..... 

9.37,076 

930.426 

Journal  &  Star-S  . 

317.758 

261,538 

Grand  Total  . .  . 

2,234,918 

2,177.588 

LYNN. 

MASS. 

Telexram-News-e 

449,680 

492.786 

Telexram-News-S 

168,798 

189,238 

Grand  Total 

618.478 

682,024 

MADISON.  WIS. 

Capital  Times-e  . 
Wis.  State 

1,131,137 

999,719 

Journal-in  . 

$Wi8.  State 

1.124.347 

1,043,609 

Journal-S  . 

645,909 

413.7!'! 

Grand  Total  .  .  . 

2.801.393 

2,456,169 

{Includes  PARADE.  65,933  (1956), 

68,401  (1965). 

MOLINE-ROCK 

ISLAND, 

ILL. 

Arxus-e  . 

1,094.664 

1,034,166 

Dispatch-e  . 

1,163,372 

1,193,670 

Grand  Total  . . . 

2,268,026 

2,227,726 

MONTGOMERY.  ALA. 

Advertiser-m  .... 

1,128,386 

1,081,206 

Advertiser-S  .... 

464.240 

344,414 

Joumal-e  . 

1,144,052 

1.063.094 

Grand  Total  . .  . 

2,736,678 

2,478,714 

NEW  BEDFORD.  MASS. 

Stands  rd-Ti  mes-e 

920,062 

918,400 

{Standard-Times-S 

320.034 

252.103 

Grand  Total  .  .  . 

1,240,086 

1,170.608 

iincludes  PARADE.  66,332  (1966), 
63,413  (1966). 


for  June  2,  1936 


NEWPORT  NEWS- 
HAMPTON-WARWICK.  PA. 

1956  1966 

Press-mS  .  1,173,074  1,062,862 

Times-Herald-e  .  .  1,011,304  944,694 


Grand  Total  2,184,378  2,007.446 

NORRISTOWN.  PA. 
Timea-Herald-e  821,688  806,884 

OIL  CITY-FRANKLIN.  PA. 


Derrick-m  . 

News-Herald-e 

618.698 

376,667 

686.292 

282,980 

Grand  Total  . 

896,366 

818,272 

ORLANDO.  FLA. 

Sentinel-m  .  . . 

Star-e  . 

Sentinel-Star-S 

. .  1,449,070 

. .  1,466,682 

528,290 

1.101.634 

1,114,904 

347,466 

Grand  Total  . 

. .  3,444,042 

2.663.904 

PASSAIC-CLIFTON.  N. 
Herald-News-e  1,079,174 

J. 

989,362 

PENSACOLA.  FLA. 

Journal-m 

News-Journal-S 

864.910 

383.064 

631,386 

844.844 

273.686 

668,642 

1.677,172 

Grand  Total 

1,869.360 

PINE  BLUFF,  ARK. 

Cnmmercial-eS 

POTTSTOWN,  PA. 

Mercury-m 

881.174 

907,466 

RAPID 

CITY,  S.  D. 

628.920 

6^«,8»'2 

169.658 

Journal-S  . 

221.844 

Grand  Total 

760,764 

716,240 

ROCKFORD.  ILL. 

Star-m  . 

Rexister- 
Republie-e 
Star-S  . . 

,  .  1,193.062 

1.7.30.708 

661.078 

999,614 

1..539,950 

468.('64 

Grand  Total 

3.4®4.838 

2,997,218 

SALISBURY,  N.  C. 

Post-e 

Post-S 

551.782 

237.188 

659.4'6 

241,444 

Grand  Total 

788,970 

800,940 

SIOUX 

FALLS.  S.  D. 

Arxus-T  eader-e 
Arxus-I.esder-S 

798,854 

276,870 

736,844 

267.880 

Grand  Total 

1.074,724 

994,224 

SUPERIOR.  WIS. 

Telexram-e 

622.692 

577,360 

WAUKEGAN.  ILL. 

New»-Sun-e 

. .  1,017.240 

944,342 

ADVERTISING  LINAGE 
SERVICE 


AUGUSTA,  GA. 

Chronicle-m 

(see  Note)  . .  .  863.727  900.460 

IChronicle-S  _  368.811  291,932 


Grand  Total  1,212.688  1,192,382 

il966 — 66,949  lines  PARADE  adver¬ 
tising. 

1966  68,846  lines  PARADE  adver- 
tisinir. 

NOTE:  Chronicle  (m)  sold  in  com¬ 
bination  with  Herald  (e). 

BLUEFIELD,  W.  VA. 
Teleprraph-m 

(see  Note)  ...  464,676  490.667 

TelcKraph-S  ...  204,183  162,663 


Grand  Total  668,758  653,230 

NOTE:  Teletrraph  (m)  sold  in  com¬ 
bination  Sunset  News  (e). 

COLUMBIA.  S.  C. 

State-m  .  967,069  1.022,686 

•State-S  .  687.886  406,472 

Record-m  .  824.122  897,613 

Grand  Total  2,879,017  2,326,671 

*1966—67.614  lines  AMERICAN 
WEEKLY  advertisinK. 

HAVERHILL.  MASS. 

Gazette-e  677,021  620,716 

JAMESTOWN.  N.  Y. 
Po8t-Joumal-«  936,164  986,120 

LEVITTOWN,  PA. 

Times-e  .  726,614  637,060 


MONROE.  LA. 


1966 

1955 

World-m  . 

690,627 

732,768 

World-S  . 

265.960 

215.774 

News-Star-e  .  . . . 

680,605 

# 

Grand  Total 

1,627,182 

948,632 

#SoId  in  combination  with  World 


(m). 


PATERSON.  N.  J. 


Call-m  . 

939,423 

888,686 

News-e  . 

1,176.016 

1.167,860 

Grand  Total  . . . 

2,114,439 

2,046.986 

SALEM, 

,  ORE. 

Capital  Joumal-e 

1.067,928 

920.262 

Orexon- 

Statesman-m  . . 

848,269 

831.481 

Orexon- 

Statesman-S 

211,790 

129,416 

Grand  Total  .  .  . 

2,117,987 

1,881,148 

SCRANTON.  PA. 

Tribune-m  . 

621.803 

610.166 

fScrantonian-S  . . 

460,806 

378.776 

Grand  Total 

982.609 

888,932 

11966 — 66,949  lines  PARADE  adver¬ 
tising. 


1966  -  68.846  lines  PARADE  adver¬ 
tising. 


WILKES-BARRE.  PA. 


Record-m  _  780.828 

Tlmes-Leader-e  .  1,109.946 

Independent-S  . .  .  682,037 


788.760 

1.114,086 

441.778 


Grand  TcUl  .  .  .  2,472,310  2,339,674 


TEYAQ 

HARTE-HANKS 

NEWSPAPERS 


ABILENE 

.  TEXAS 

Reporter-News-m 

Reporter-News-e 

Reporter-News-S 

744,968 

767.438 

622,496 

777,504 

762,374 

334,642 

Grand  Total 

2,1.34.902 

1,864,520 

BIG  SPRING,  TEXAS 

Herald-e  . 

Herald-S  . 

427,238 

209,702 

442.760 

172.677 

Grand  Total  .  . 

636,940 

616.327 

CORPUS  CHRISTI.  TEXAS 

Caller-m  . 

Times-e  . 

Caller-Times-S 

1.313.172 

1.324.176 

424,858 

1.484,714 

1,399.272 

368,886 

Grand  Total  . 

3,062.206 

.3.262.872 

DENISON 

.  TEXAS 

Herald-e  . 

Herald-S  . 

363.948 

217,364 

376,816 

161,938 

Grand  Total 

671.312 

537,764 

MARSHALL.  TEXAS 

News  Messenxer-e 
News  Messenxer-S 

414,036 

246,770 

396,718 

215.179 

Grand  Total  . . . 

659.806 

611,897 

PARIS. 

TEXAS 

New8-€  . 

News-S  . 

395.9"2 

161,989 

3t2.808 

138,306 

Grand  Total 

647.961 

371.118 

SAN  ANGELO.  TEXAS 

Times-m 

Standard-e 

Standard-Times-S 

669.918 

674.296 

362.296 

759.762 

711.312 

3.36,868 

Grand  Total 

1,686.610 

1,807,932 

SNYDER 

.  TEXAS 

Daily  News-e 

Da  ly  News-S  . 

239,414 

127.988 

228.326 

114.324 

Grand  Total 

367,402 

342,660 

GREENVILLE,  TEXAS 

Banner-e 

Banner-S  . 

226,198 

116,866 

204.512 

110,038 

Grand  Total 

342,064 

814,546 

Daily  Names  Rep 

The  Huron  (S.D.)  Huronite 
and  Plainsman  has  appointed 
Johnson,  Kent,  Gavin  &  Bind¬ 
ing,  tnc.,  exclusive  national  ad- 
vertisinsr  representatives,  ef¬ 
fective  June  1. 


69 


SYNDICATES 

Travel  Column  Features 
Strange  Places,  Faces 

Horace  Sutton’s  column,  the  year  outside  the  United 
“Travel  With  Me,”  a  once-a-  States.  The  rest  of  the  year  he 
week  journey  piece  which  has  covers  this  country.  He  does  not 
been  syndicated  to  scores  of  write  about  a  place  unless  he 
papers  for  six  years  through  has  seen  it,  a  hotel  unless  he 
the  Saturday  Review  syndicate,  has  slept  there,  or  food  unless 
moves  to  the  New  York  Herald  he  has  eaten  it.  And  if  the 
Tribune  Syndicate,  starting  tourist  is  going  to  get  clipped, 
June  10.  he  says  so. 

As  travel  editor  he  has  been  ^  .  r<  ' 

with  the  national  weekly  maga-  Inexican  LiOUSins 
zine  since  1947.  Through  Abney s  Eyes 

Sutton’s  column  akeady  ap-  ^  cigar-chewing  Texan  who 
pears  in  the  HeraW  Tnbune. 

,  travel  has  been  a  Mexico  as  a  beachcomber,  pro- 

billion-dollar  business  for  a  fessional  wrestler  and  wire 
number  of  years,  and  a  sky-  service  correspondent  is  giving 
rocketing  source  of  advertising  Southwest  newspaper  readers 
revenue  for  newspapers,  there  ^  f^esh  picture  of  their  neigh- 
are  today  few  men  writing  syn-  ^ors  south  of  the  border, 
dieted  travel  columns.  jjjg  column,  “Through  Light- 

Earlier  this  year,  Mr.  Sut-  Mexico,”  treats  with  the 
ton  was  the  first  travel  writer  laughable  side 

to  visit  Russia  since  World  Mexican  cousins  but 

War  II.  and  his  articles  from  though  the  eyes  of  the  man  in 
there  got  front  page  play  in  hammock,  not  the  tourist 
many  papers.  speeds  by  in  his  fancy 

A  native  New  Yorker,  automobile, 
schooled  at  Penn  and  Colum-  John  “Earthquake”  Abney, 
bia,  he  started  on  the  New  who  says  he  was  in  Mexico  10 
York  Sun  in  1938  as  a  tele-  years  before  he  learned  that 
phone  ad  solicitor.  Five  years  “manual  labor”  was  not  the 
in  the  Counter  Intelligence  name  of  one  of  the  citizens. 
Corps,  from  which  he  emerged  was  dubious  at  first  about  sell- 
as  captain,  familiarized  him  ing  a  Mexican  column  in  the 
with  some  of  the  esoteric  cor-  United  States, 
ners  of  Europe.  Travel  editor  But  Burke  Johnson  of  the 
of  the  New  York  Post  before  Phoenix  (Ariz.)  Republic  and 
and  after  the  war,  he  joined  Gazette  thought  otherwise  after 
the  Saturday  Review  in  1947.  seeing  Abney’s  first  columns 
He  spends  about  22  weeks  of  last  year. 

Tempas  fidgets... 

The  little  lamb  in  the  cradle  grows  up  to  be  a  wolf 
...the  pigtailed  brat  transforms  into  a  heavenly 
honey... the  guy  at  sixteen  who  shied  away  from 
gals  today  can’t  be  sbied  away  with  a  shotgun !  The 
calendar  and  clock  sit  still  for  no  man  — and  still 
less  for  all  women . . . 

Then  &  IVow 

by  Roy  L.  Fox  captures  the  comedy  in  contrast  in 
a  panicking  gag  panel . . .  that  packs  a  peak  of  eye 
magnetism,  laughs  and  lifts  into  five  inches  of 
single-column  space  in  the  best  pajjers.  It  perks  with 
the  readers— and  perks  circulation!  For  proofs  and 
prices,  phone,  wire  or  write  Mollie  Slott,  Manager... 

€hic€Bffo  Tribune^^JVeBV  YorkJVews 

Wmm^  .V«>irs  Aulftflno.  .V«>fr  1  oric 

Mnc»  Tribune  VMratia 


Despite  the  title  of  his  col¬ 
umn,  all  Abney’s  subjects  are 
not  frivolous.  Biggest  reader 
response  has  come  from  articles 
such  as  the  stories  of  a  simple 
peasant  who  had  to  bury  his 
wife  and  child  alone  and  return 
stolidly  to  his  work  in  the 
fields,  and  a  beggar  child  who 
froze  to  death  in  the  Mexico 
City  streets,  an  old  man  at  the 
age  of  eight. 

Abney  has  worked  as  a  staff 
correspondent  for  both  the 
United  Press  and  Associated 
Press  in  Mexico.  He  covered 
the  Trotsky  murder  in  1940 
and  since  then  has  reported  on 
most  of  the  big  events  in  Cen¬ 
tral  America  from  hurricanes 
to  revolutions. 

He  mimeographs  and  mails 
his  weekly  column  personally. 
He  says  he’s  never  worried 
about  running  out  of  inter¬ 
esting  copy. 

“There  are  28,000,000  Mexi¬ 
cans  and  every  one  of  them  has 
an  interesting  story  to  tell,”  he 
says. 

Manning  Thumbnail 

The  perfect  host,  cacti  ex- 
pert,  chamber-of -commerce 
booster;  Reg  Manning  of  Mc- 
Naught  'Syndicate,  Phoenix, 
Ariz.,  and  Pulitzer  prize  fame 
.  .  .  Look  him  up  when  you 
hit  the  southwest. 

Wears  a  smile  made  of  wind 
and  sun  and  rain  and  the  green 
richness  of  the  valley  he  lives 
in.  Can’t  do  enough  for  you — 
trip  to  country  club  for  lunch, 
on  to  botanical  gardens,  where 
he  knows  cacti  as  well  as  the 
head  cacti  keeper,  then  to 
Phoenix  press  club  where  his 
murals  comically  depict  history 
of  journalism. 

Designs  own  sports  shirts, 
works  only  three  days  a  week 
because  ideas  come  easily  (“I’m 
just  beginning  to  live  at  50”), 
hates  rain  ...  “I  feel  respon¬ 
sible  for  every  drop  of  it, 
every  cloud,  when  visitors  come. 
If  it  rains  two  days  in  a  row,  I 
get  depressed.” 

• 

Triangle  Acquires 
New  Haven  Stations 

Applications  for  transfer  of 
WNHC  radio  and  television 
Stations  of  New  Haven,  Conn, 
from  Elm  City  Broadcasting 
Co.,  to  Triangle  Publications, 
Inc.  of  Philadelphia,  were  filed 
with  the  Federal  Communica¬ 
tions  Commission  this  week.  The 
purchase  price  was  $5,400,000. 
Howard  E.  Stark,  New  York 
City  broker,  negotiated  the  sale. 
Triangle  Publications,  Inc.  is 
headed  by  Walter  Annenberg, 
publisher  of  the  Philadelphia 
Inquirer. 


Afghanistan 
Editorials 
No  Joke  Now 

Tampa,  Fla. 
“Afghanistanism”  on  the  edi¬ 
torial  page  has  a  defender  in 
Robert  H.  Estabrook,  editorial 
page  editor  of  the  Washington 
(D.C.)  Post  and  Times  Herald. 
He  told  the  Florida  Society  of 
Editors  here  recently  that  in 
today’s  world  the  editorial  page 
should  discuss  what’s  happen¬ 
ing  in  Afghanistan. 

“It  has  become  the  rule  in 
editorial  discussions,”  he  said, 
“to  excoriate  Afghanistanism — 
the  tendency  to  review  the  prob¬ 
lems  of  the  Himalayan  sheep 
herders  or  Abominable  Snow 
Men  instead  of  the  sins  of  the 
East  Palatka  City  Council  be¬ 
cause  this  is  somehow  safer  and 
does  not  make  anyone  angry. 
We  all  know  the  vice  of  this 
kind  of  editorial  thumb-sucking. 

“When  Khrushchev  and  Bul¬ 
ganin  peddled  their  brand  of 
soft  soap  in  Afghanistan,  Afg¬ 
hanistanism  ceased  to  be  a  joke. 

“What  happens  in  Indonesia 
or  Indochina  is  important  to 
your  readers  for  the  very  good 
reason  that  it  may  affect  their 
daily  lives.” 

Mr.  Estabrook  said  that  if  the 
editorial  writer,  because  of  lack 
of  manpower  or  space,  has  to 
choose  between  writing  about 
foreign  issues  or  local  issues 
then  the  affairs  at  home  ought 
to  have  priority. 

“But  the  daily  newspaper  that 
shies  away  from  foreign  affairs 
because  they  are  difficult  shirks 
part  of  its  job,”  he  added. 

And,  he  assured  the  Florida 
editors,  what  they  say  about  in¬ 
ternational  issues  does  have  in¬ 
fluence  in  Washington.  The 
State  Department,  he  said,  is 
assiduous  in  collecting  editorial 
comments  which  it  uses  as  an 
index  to  public  opinion. 

“There  is  good  reason  to  think 
President  Eisenhower  was 
moved  at  least  in  part  by  edi¬ 
torial  opinion  in  his  vetoes  of 
the  gas  bill  and  first  farm  bill,” 
Mr.  Estabrook  said.  “The  Wolf 
Lade j  insky  case  was  clearly  a 
victory  for  newspaper  reporting 
and  editorial  comment.” 

• 

Free  Job  Listings 

San  Francisco 
Four  lines  for  four  days  were 
offered  employers  here  in  a 
San  Francisco  Examiner  move 
to  assist  students  seeking  vaca¬ 
tion  jobs.  The  Examiner  is 
publishing  a  series  by  Mike 
Stein  on  job  opportunities. 
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Stromberg  Wins 
Mich.  AP  Award 

Gaylord,  Mich. 

A  series  on  the  problems  of 
caring  for  retarded  children, 
written  by  Warren  Stromberg 
of  the  Detroit  Free  Press,  this 
week  won  the  sweepstakes 
award  as  the  best  story  in  the 
Michigan  Associated  Press 
news  writing  contest. 

Stromberg’s  series  was 
awarded  $100  as  sweepstakes 
winner  in  the  1955  competition 
and  another  $75  for  first  place 
in  the  feature  sequence  class. 

The  awards  were  presented 
at  the  annual  meeting  of  the 
Michigan  Associated  Press  Edi¬ 
torial  Assn. 

Other  winners  in  the  feature 
sequence  class  were  Will  Muller 
of  the  Detroit  News,  in  second 
place  with  a  series  on  “New 
Klan  Leadership  in  the  South,” 
and  Roy  Hamilin  of  the  Monroe 
Evening  News,  third  place  with 
“Problems  of  Monroe  Country 
School  Districts.” 

In  the  spot  news  category, 
first  place  winner  was  A1 
Kaufman  of  the  Detroit  Times 
for  his  story  on  the  Salk  polio 
vaccine.  Second  was  James  P. 
Brown  of  the  Jackson  Citizen 
Patriot  for  “Finding  of  the 
Hagy  Suicide  Family.”  Third 
was  Bud  Goodman  of  the  De¬ 
troit  Free  Press  for  “Profes¬ 
sor  Kelly  and  the  Army  securi¬ 
ty  Case.” 

In  the  single  feature  division, 
Russell  Harris  of  the  Detroit 


News  won  first  prize  with  his 
story  on  “Sumpter,  Miss.,  and 
the  Till  Case.”  Second  was 
Charles  Manos  of  the  Detroit 
Free  Press  with  “Nightmare  of 
a  Race  Driver.”  Third  was  Bud 
Johns  of  the  Flint  Journal  vrith 
“Local  Laughs  in  1955.” 

A  story  on  racing  pigeons  by 
E.  A.  Batchelor  Jr.  of  the  De¬ 
troit  Times,  won  first  prize  in 
the  sports  class.  Second  was 
Chuck  Strattard  of  the  Jackson 
Citizen  Patriot  with  “MSU 
beats  Notre  Dame.”  Third  was 
Lou  Chisi  of  the  Saginaw 
News  with  a  column  on  foot¬ 
ball  recruiting. 

• 

Dual  Honors 
Go  to  Elko 

Elko,  Nev. 

The  Nevada  State  Press  As¬ 
sociation’s  Community  Service 
Award  for  dailies  went  to  the 
Elko  Daily  Free  Press  at  the 
association’s  annual  convention 
here. 

The  Free  Press,  published  by 
E.  B.  Steninger  and  Chris  H. 
Sheerin,  published  Nevada’s 
first  courtroom  pictures.  Dur¬ 
ing  the  year  of  the  competition 
it  also  developed  a  “land  grab” 
series. 

The  similar  award  for  week¬ 
lies  went  to  the  Mason  Valley 
News. 

Herman  “Hank”  Greenspun, 
Las  Vegas  Sun,  was  elected 
NSPA  president  to  succeed 
Mrs.  Avery  Stitser,  Winnemuea 
Humboldt  Star. 


NEWSPAPER 

MECHANICAL  EXECUTIVE 

Large  eastern  metropolitan  daily  newspaper  is  seeking  a 
mechanical  executive  who  has  the  ability  and  technical 


Dr.  CeorgeW.Crme'sNewBot^... 


Now  Expertly  Edited 
For  Newspaper  Serialization 


12  installments  of 
approximately  3,000  words  each 

Chapter  Headings 

I.  Why  It’s  Smart  To  Worry 

II.  Why  You  Must  Face  Each  Worry  and  Name  It 

III.  How  To  Worry  Your  Way  To  A  Bigger  Income 

IV.  How  Horse  Sense  Simplifies  Vocational  Worries 

V.  How  To  Solve  Personality  Worries 

VI.  How  To  Solve  Early  Sex  Worries 

VII.  How  To  Solve  the  Sex  Worries  In  Marriage 

VIII.  How  To  Cope  With  Health  Worries 

IX.  Why  Worries  Keep  Old  Folks  Young 

X.  Why  We  Need  A  Global  “Worry  Clinic” 

XI.  How  Vitamin  “R”  Helps  Us  Worry  More  Efficiently 

Chock-full  of  Specific  Help 

Or.  Crane's  new  book  9ives  concrete,  definite  help  on  all 
problems  of  human  relations.  It  is  not  just  inspirational  fluff  and 
platitudes.  For  instance,  it  tells  the  exact  medical  and  psychological 
ways  by  which  to— 

Save  your  life  if  alone  when  stricken  with  heart  attack. 
Show  your  daughter  the  difference  between  infatuation 
and  true  love. 

Use  of  a  pedometer  to  perk  up  grandpa. 

Test  a  new  hearing  aid  for  grandma. 

Combat  insomnia  without  drugs. 

Make  use  of  “fear  parties.” 

Editorial  condensation  for  serialization  prepared  by  Mr.  Basil 
L.  "Stuffy"  Walters,  Executive-Editor,  and  Mr.  Everett  C.  Norlander, 
Managing  Editor,  Chicago  DAILY  NEWS. 


experience  to  coordinate  the  various  aspects  of  printing 
production.  He  must  be  thoroughly  familiar  with  photo¬ 
engraving,  composing  room,  stereotype  and  pressroom 
operations. 


JOIN  THE  CHICAGO  DAILY  NEWS; 
INDIANAPOLIS  STAR;  DETROIT  FREE 
PRESS;  ANDERSON  (S.C.)  INDEPENDENT; 
PHILADELPHIA  INQUIRER  and  CINCIN¬ 
NATI  POST,  etc.,  etc. 


Salary  $15,000  with  liberal  employe  benefits  and  retire¬ 
ment  plan. 

Write  giving  details  of  your  technical  as  well  as  personal 
background.  All  replies  will  be  held  in  strict  confidence. 

Box  Number  2332,  Editor  &  Publisher. 


RATES  &  SAMPLE  RELEASES  ON  REQUEST 


The  Hopkins  Syndicate 

320  iNorlli  Micliifjan  .Vveiiiic 
CHICAGO  (11) 
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PHOTOGRAPHY 


Race-Track  Camera 
Really  Calls  Its  Shots 


By  Janies  L.  Collings 

Dick  Sarno,  devotee  of  the 
king  of  sports,  was  going  back 
a  few  years,  recalling  how  he 
covered  race  tracks  with  a  5  x  7 
Speed  Graphic. 

“You  see  this  picture  here,” 
the  Hearst  photography  di¬ 
rector  said.  “Well,  I  made  it  at 
Aqueduct  (Long  Island,  N.  Y.) 
in  July,  1925,  and  I  call  it 
‘Dead  Heat’  because  that’s  what 
the  judges  said  it  was.  {See 
cut.) 

“At  the  time  I  took  it,  C.  C. 
Cook,  then  of  the  New  York 
Mortiing  Telegraph  and  later 
a  track  employe  and  now  home 
sick,  was  standing  alongside  me 
at  the  finish  line. 

“He  was  the  dean  of  turf 
photographers  in  the  East,  and 
he  taught  me  just  about  every¬ 
thing  I  knew — all  the  tricks. 
For  instance,  during  a  pre¬ 
storm  darkness  at  Empire  City 
track  in  Yonkers  (N.Y.)  in 
1926,  I  think  it  was,  I  was 
about  to  pack  up  and  go  home, 
figuring  I  couldn’t  make  any 
pictures. 

Fast  Pan 

‘■Cook  saved  the  situation, 
however,  when  he  told  me  to 
set  my  camera  at  1/10,  wide 
open,  and  pan  very  fast.  I  was 
flabbergasted  when  I  got  an  ex¬ 
cellent  shot.  The  background,  of 
course,  was  blurred  and  it 
seemed  all  the  horses  had  ex¬ 
tra  legs,  but  the  heads  were 
still  and  in  focus. 

“At  any  rate,  the  next  day 
both  Cook  and  I  were  con¬ 
vinced  from  our  pictures  that 
the  horse  nearest  the  cameras 
had  won,  even  though  the 
judges  called  it  a  dead  heat. 
I  brought  the  picture  to  them  to 
prove  my  point  and  they 
thought  I  was  right,  but  it  was 
too  late  to  do  anything. 

“I  guess  the  moral  is  simply 
this:  If  the  judges  had  had  to¬ 
day’s  specially  designed  35  mm. 
Photo-Finish  camera,  they 
wouldn’t  have  made  so  many 
mistakes  on  these  dead-heat 
things. 

“Lord  only  knows  how  many 
times  the  public  was  deprived 
of  its  rightful  earnings.  On  the 
1925  picture,  certainly,  if  there 
had  been  a  mechanical  mirror 
device,  the  judges  would  have 
had  little  trouble  picking  the 
winner. 
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“They  surely  had  no  trouble 
determining  tbe  result  of  this 
race.”  Dick  held  a  picture  show¬ 
ing  a  dead  heat  at  Belmont 
(Long  Island,  N.Y.),  May  19. 
{See  cut.)  “That  Photo-Finish 
camera  is  quite  a  machine — 
precision  accuracy.  It  settles  all 
arguments  and  the  judges  are 
no  longer  roundly  booed.” 

In  30  Seconds 

It  is  quite  a  machine  at  that. 
Combine  it  with  a  hot  devel¬ 
oper,  rapid  fix  and  a  “two- 
story”  enlarger  and  the  judges 
can  study  negative  images  of 
photoed  finishes  and  announce 
results  30  seconds  after  the 
end  of  a  race. 

The  special  job  looks  some¬ 
thing  like  a  horizontal  version 
of  an  old-fashioned  motion-pic¬ 
ture  camera.  Its  focal  length 
depends  on  the  distance  the 
camera  is  from  the  track;  at 
some  tracks  its  lens  may  be 
only  five  inches,  at  the  large 
tracks,  20  inches.  It  moves  its 
film  and  has  no  shutter.  The 
film  moves  across  a  non-moving 
slit. 

It  was  explained  that  the 
only  coverage  needed  by  the 
camera  is  an  area  1  inch  x  1  /50 
inch.  This  opening,  immediately 
before  the  film,  is  big  enough 
to  see  a  four-inch  strip  across 
the  track.  It  takes  in  a  mirror 
that’s  mounted  on  the  opposite 
side  of  the  track,  and  the  mir¬ 
rored  reflection  of  the  finish 
gives  an  inside -the-rail  view  of 
the  horses. 

Not  only  the  winners  but 
each  horse  is  recorded  as  it 
crosses  the  finish  line.  The 
film  in  the  camera  moves  as 
fast  as  the  horses,  or  52-55 
feet  per  second,  thus  the  horses 
pan  themselves  and  on  the 
negatives  they  are  sharply  fo¬ 
cused,  with  the  track  blurred. 

Matter  of  Seconds 

The  12-18  inch  long  exposed 
film  is  developed  in  a  92-degree 
metol-caustic  soda  developer, 
something  like  D-88.  This  pro¬ 
cess  takes  10  seconds.  In  an¬ 
other  10  seconds,  it  is  fixed  and 
cleared  in  a  fast  hypo. 

Then,  in  a  matter  of  a  few 
more  seconds,  the  film  is  put 
between  glass  and  placed  in  a 
slide  projector  and  aimed 
through  a  hole  in  the  dark¬ 


The  judges  called  this  a  dead  heat.  Dick  says  the  horse  nearest  the 
camera  won.  1925  was  the  year. 


The  Photo-Finish  camera  leaves 
no  doubt  about  this  finish. 

room  floor  to  a  white-topped 
table  in  the  judges’  room  below. 

The  rest  is  easy  for  the 
judges.  They  have  a  projected 
image  three  feet  square  on 
which  the  horses  are  eight 
inches  high.  It  is  quite  obvious 
who  the  winners  are  in  even 
the  closest  race.  For  those  in 
doubt  after  the  tote  board  an¬ 
nounces  the  winner,  or  dead- 
heat  verdict,  10  x  12-inch  en¬ 
largements  are  posted  only  five 
minutes  after  the  race. 


Fire  Photo  Sweeps 
Minn.  AP  Contest 

Minneapolis 

A  dramatic  picture  of  a 
group  of  volunteer  fire  fighters 
made  by  Jack  Gillis,  Minne¬ 
apolis  Tribune,  won  the  sweep- 
stakes  award  in  the  1956  Min¬ 
nesota  Associated  Press  News- 
photo  contest. 

Other  winners  were:  Out- 
state  Spot  —  Jim  Geladas, 
Worthington  Daily  Globe;  Met¬ 
ropolitan  Spot  —  Jack  Gillis; 
Outstate  Feature  —  Ken  Han¬ 
son,  Austin  Daily  Herald;  Met¬ 
ropolitan  Feature  —  Sylvan 
Doroshaw,  St.  Paul  Pioneer 
Press;  Outstate  Sports — Robe’-t 
Sexe,  Fairmont  Daily  Sentinel; 
Metropolitan  Sports — Bill  Sea¬ 
man,  Minneapolis  Tribune. 


Canadian  Daily 
Spreads  Coverage 

St.  John’s,  Nfld. 

Seeking  wider  news  coverage 
from  scattered  centers  around 
Newfoundland,  the  Evening 
Telegram  has  installed  a  four- 
point  private  teleprinter  sys¬ 
tem. 

St.  John’s  is  connected  to  the 
Tenth  Province’s  only  other 
city.  Corner  Brook,  400  miles 
distant,  as  well  as  the  pulp  and 
paper  industry  town  of  Grand 
Falls,  about  150  miles  away, 
and  also  the  iron  ore  center  of 
Bell  Island,  only  six  miles  off. 

The  Telegram,  a  family- 
owned  newspaper  founded  19 
years  ago,  is  Newfoundland’s 
biggest  paper  with  a  Satur¬ 
day  circulation  figure  pushing 
24,000. 

The  office  at  Grand  Falls  con¬ 
trols  correspondents  in  15  scat¬ 
tered  communities.  Their  news 
is  telephoned,  cabled  or  mailed 
to  Grand  Falls  and  sent  by 
teleprinter  to  St.  John’s  and 
Corner  Brook  simultaneously. 

The  daily  Western  Star  in 
Corner  Brook,  owned  by  the 
Telegram,  exchanges  its  news 
with  the  Telegram. 

The  Telegram  employs  more 
than  80  correspondents  besides 
its  staff  writers  at  two  branch 
offices  and  at  the  Western  Star. 


Maloy  to  Concord 

Boston 

The  appointment  of  John  J. 
Maloy  as  manager  of  the 
United  Press  News  Bureau  at 
Concord,  N.  H.,  was  announced 
by  Dale  M.  Johns,  northeast  di¬ 
vision  manager.  Mr.  Maloy  who 
formerly  served  as  night  man¬ 
ager  of  the  UP  Bureau  at  Al¬ 
bany,  N.  Y.,  replaces  Robert  J. 
Ledonne,  who  resigned  to  enter 
public  relations  work. 
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-  ,  -  ing  for  several  years  to  get  re-  tenance  of  financial  stability  ing  their  own  cause  in  the 

giltCffiOtlOnCll  duced  rates  for  air  transport  of  as  editorial  integrity.  matter  of  costs. 

(Continued  from  page  9)  newspapers.  The  lATA,  how-  “For  the  press  to  be  free  and  “People  object  to  having 

-  ■  _  ..  .  ever,  has  consistently  main-  for  individual  newspapers  to  be  newspaper  prices  raised  be- 

facturers  in  order  that  the  lat-  tained  that  a  rate  cut  is  a  fi-  free,  the  owner  must  ^  assured  cause  we  never  take  the  trouble 

ter  should  act  with  moderation  nancial  impossibility.  of  a  reasonable  profit,”  the  to  tell  the  readers  the  tremen- 

and  understanding,  their  real  French  publisher  noted,  ANPA’s  general  manager  said,  dous  costs  of  our  equipment, 

interests  being  closely  bound  to  however,  that  the  airlines  have  To  demonstrate  the  shrink-  Few  readers  understand  that 
those  of  the  press.  made  radical  rate  reductions  ing  profit  margin  in  newspa-  the  newspaper  is  the  industrial 

“The  Federation  also  hopes  qjj  travel.  He  also  criticized  per  publishing,  Williams  cited  product  of  a  large  factory.  Too 

that,  in  a  spirit  of  cooperation  rate  differentials  charged  for  an  Editor  &  Publisher  study  many  readers  still  think  that 

with  European  countries  which  air  shipment  of  newspapers.  A  of  a  “typical  daily  newspaper  their  newspaper  is  put  out  by 

are  particularly  threatened  by  French  newspaper  selling  for  of  50,000  circulation.”  one  man  and  a  boy  with  a  small 

these  price  increases,  those  jg  francs,  he  said,  costs  25  “A  ten  year  record  of  this  hand  press,”  Bartin  observed, 
countries  which  are  heavy  news-  francs  for  air  delivery  in  Eu-  ‘typical’  daily  newspaper  shows  *  j  . 

^  print  consumers  should  make  an  j.Qpg^  j25  francs  by  air  to  total  revenues — using  the  years 

effort  to  allow  European  news-  America  and  225  francs  1954  and  1945  for  comparison —  Turning  to  “The  Control  of 

papers  to  obtain  normal  sup-  to  Australia.  Yet,  postal  author-  increased  190.49%  while  total  Truth  and  Integrity  in  Adver- 
plies.”  ities  accept  and  transport  the  expenses  increased  153.87%.  tising,”  T.  G.  Moore  of  the 

'The  attacks  on  newspnn  game  copy  weighing  125  grams,  “To  maintain  approximately  Portsmouth  &  Sunderland 
producers  resulted  from  repor  s  destinations,  by  rail  or  the  same  dollar  volume  of  prof-  Newspapers  of  Britain,  main- 

showing  that  newsprint  is  like  y  gy,jp^  the  flat  rate  of  six  its,  the  newspaper  has  had  to  tained  that  “There  is  every- 
to  be  in  short  supply  even  ^  y  francs.  greatly  increase  its  volume  of  thing  to  be  said  for  securing, 

I9fi0,  and  that  namanrfe  business.  Percentagewise,  prof-  or  another,  some 

boosts  appear  inevitable.  Ad  Agenc  es  Rate  Demands  steadily  declined.”  degree  of  unanimity  about  the 

Some  French  and  Dutch  pub-  Some  criticism  also  was  Williams  said  the  ANPA’s  acceptance  of  advertisements.” 

Ushers  proposed  that  PutiHsh-  voiced  of  the  tendency  of  pro-  Research  Institute,  established  Moore  noted  that  “processes 
ers  seek  means  of  reducing  fessional  advertising  practi-  1947^  been  instrumental  of  mutual  consultation  and 
newsprint  consumption  to  Jrce  ^  te  peddle  in  the  fixing  introducing  several  new  agreement”  were  ruled  out  in 

manufacturers  to  reduce  prices,  of  advertising  rates.  methods  of  producing  a  daily  the  U.S.  as  illegal  restraints  of 

European  p  nowanrint  Esko  Riekki,  director  of  the  newspaper  which  seemed  to  of-  trade.  But  he  said  they  were 

plaine  a  e  Finnish  newspaper  Uusi  Suomi,  fgr  promise  of  cutting  produc-  widely  permitted  elsewhere,  par- 

supply  problem  was  bemg  ag-  g^id  Finnish  publishers  had  tion  costs.  ticularly  in  smaller  countries, 

grevated  by  large  Amencan  bad  “some  terrifying  experi-  n  „  o  k  i-*  “contribute  largely  to 

purchasing.  Williams  reported  ences”  with  the  advertising  Ownership  Responsibility  reaching  of  reasonable  deci- 
that  American  publishers  are  agencies.  Here  the  advertising  But  the  ANPA’s  general  sions.” 

buying  newsprint  from  Austria  middlemen,  according  to  Riek-  manager  concluded:  “There  is  everything  to  be 

at  over  $200  a  ton.  bi,  have  on  several  occasions  “Out  of  my  experience  of  said  for  securing,  in  one  way 

Crisis  in  Austria  attempted  to  force  newspapers  more  than  thirty  years  of  daily  or  another,  some  degree  of  una- 

An  Austrian  publisher  read  to  adjust  advertising  rates  to  newspaper  association  work,  I  nimity  about  the  acceptance 

^  a  telegram  he  had  just  received  the  intermediaries’  wishes.  would  say  that  the  problem  of  of  advertisements.  Otherwise 

from  his  newspaper.  The  tele-  Swedish  delegates  reported  controlling  costs  and  income  one  finds  advertisers  using  the 

gram  asked  him  to  return  to  similar  experience.  In  Sweden  cannot  be  handled  on  a  group  acceptance  of  an  advertisement 

Vienna  at  once  to  intervene  the  advertisers’  association,  for  or  country-wide  basis.  by  one  paper  as  a  lever  to  se- 

with  the  government  in  a  news-  example,  recently  sent  out  a  “It  is  the  responsibility  of  cure  its  acceptance  by  others,” 

print  crisis.  circular  to  its  members  stating  each  individual  publisher  to  Moore  said. 

The  Vienna  newspaper  is  un-  that  the  association  had  the  in-  study  his  own  operations  care-  jbe  Federatio  1  t  i  A 

able  to  get  adequate  supplies  tention  of  requesting  negotia-  fully  and  to  put  into  effect  that  tarita  publisher”of  1** 

of  Austrian  newsprint  because  tions  with  newspapers  which,  in  form  of  cost  control  which  will  Vonlp^  Ttalv  ««  n  'A 

of  heavy  shipments  to  the  the  opinion  of  the  advertisers,  best  fit  into  his  own  operations,  longp-  ’  waa  '  raala  *  i 

United  States.  Austrian  news-  were  charging  prices  too  high  “The  life  of  the  newspaper  is  secretary  and  J  H  *Burton^*^of 

print  producers  are  attempting  in  proportion  to  circulation.  at  stake  in  this  matter,  and  ° 

to  charge  the  American  export  *  r  ..j  »  ownership  must  exercise  its  r-v,  1  ’  t,  v,, 

rate — a  price  Austrian  newspa-  Abuse  of  Freedom  responsibility.”  Charles  F.  McCahill  was 

pers  can’t  afford.  West  German  Federal  Presi-  Clement  T.  Barton,  director  ®  ®  ^icepresident  to  sue 


ceed  William  Dwight,  and  Cran¬ 
ston  Williams  was  named  to  the 


The  .\ustrian  government,  dent  Theodor  Heuss  chided  the  of  Britain’s  Leicester  Mercury, 
the  publisher  said,  is  ready  to  publishers  about  “abuse  of  free-  took  the  publishers  to  task  for  p.  j  . 

clamp  controls  on  newsprint  ex-  dom  of  the  press.”  Heuss,  him-  their  excessive  modesty  in  press-  federations  council, 
ports  to  protect  domestic  users,  self  a  long-time  editor  and  the  ^  ■■■  - 

German  publishers  reported  founding  publisher  of  the 


oerTnan  puDiisneis  iuuiiuiiik  puuiisii«:r  uic  mm 

that  West  Germany  can  supply  Rhine-Neckar  Zeitung  in  Hei-j  |j 


you  havo  intarnatlonal  businara 


Breakfast  Briefs 


only  two-thirds  of  domestic  re-  delberg  in  1946,  said  the  press  |  associatad  with  publishing.  |  All  across  the  northern  half 

quirements  and  must  import  too  often  “chased  after  sensa-  printing,  advartising  or  commarcial  of  the  nation  the  farmers  are 


the  rest.  The  Germans  said  that  tional  half  truths”  and  intruded 
American  buying  had  upset  the  excessively  into  private  affairs, 
world  market  and  slowed  down 
their  deliveries.  perience  that  certain  things  I 

Air  Tran-sport  Costs  have  said  disappear  from  the 

The  refusal  of  the  Interna-  story  and  the  rest  is  used  to 
tional  Air  Transport  Associa-  create  a  sensational  headline.  I 
tion  (lAT.A)  to  cut  rates  on  could  say  a  lot  about  good 
newspaper  shipments  was  criti-  taste  in  the  press,”  Heuss  re- 
cized  by  Henri  Masson-Fores-  marked. 

tier,  secretary  general  of  the  Williams,  in  a  report  on  con- 
National  French  Press  Federa-  trol  of  cost  and  income,  re- 
tion.  minded  the  congress  that  the 

Masson  -  Forestier  recalled  preservation  of  a  free  press 
that  the  FIEJ  had  been  striv-  depends  as  much  on  the  main- 
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rudio,  und  you  want  to  Uap  in  touch  j  upset  by  one  of  the  latest 
with  those  activitlas  in  Australia  and  1  within  memory.  In 


I  .  ...  ,  springs  ........v.. .. 

“I  can  say  from  my  own  ex- 1  Zealand,  raao  Na^papar  Naws.  |  ^bg  season’s  unpopularity  con 

-  iL-i.  — iL; - ¥  I  tha  national  monthly  business  navrs-  i  ^  xt  I  • 

paper  devoted  to  those  closely  re-  j  ^  running 


lated  interests  of  "Down  Under.' 


a  close  second  to  Ezra  Benson. 

I  *  *  ♦ 

I  Telephone  companies  report 
I  a  tremendous  increase  in  long 
j  distance  calls  Mother’s  Day.  In 
1  New  York  City  alone,  100,000 

ic  u  II.  c.  c  J  X  .  1.  more  subscribers  loved  their 

15  Hamilton  Si.,  Sydney  Australia  ,  r,  x 

.  ,  „  ,  ¥,  c  .X  I  mothers  than  on  normal  Sab- 

Annual  Subscription  to  U.  S.  *3 JO,  {  baths 
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Newspaper  Must  Get 
Closer  to  Its  Readers 


By  Louis  B.  Seltzer 
Editor,  Cleveland  (Ohio)  Press 

The  newspapers  of  Anrierica,  (k  &  p  asked  Mr.  Seltzer  to 
m  these  days  of  great  change,  ^j^borate  on  a  theme  which  he 

a  o  ge  ui  or  e  pe  y  presented  briefly  in  an  address 
their  own  edi-  ,,  ,  ..  ji-  t. 


torial  attitudes. 

The  people 
and  their  pa¬ 
pers  must  come 
closer  together. 
They  are  too 
far  apart  to¬ 
day.  The  people 
want  their  pa¬ 
pers  close.  The 
papers  should 


.May  24  to  the  Deadline  Club, 
New  Yo.'k  Professional  Chapter 
of  Sigma  Delta  Chi.) 

very  largely  and  understand¬ 
ably  into  catching  up  with  our 
own  growth  and  problems.  The 
publisher  and  editor  have  been 
too  largely  engrossed  in  organi¬ 
zation,  mechanics,  changes,  la¬ 
bor  negotiations,  financial  prob¬ 
lems,  inevitable  in  a  swiftly 
changing  society  such  as  ours. 

Nevertheless,  whatever  the 
reasons  for  it,  our  newspapers 


see  that  it  hap-  changing  society  such  as  ours, 

pens  that  way.  If  they  don  t  Nevertheless,  whatever  the 
the  people  will  inevitably  gravi-  j  ^ 

tate  toward  other  sources.  If  ^ave  been  permitted  to  grow 
they  do,  the  newspapers  of  rej^^te  from  our  readers,  until 
America  can  make  themselves  recently,  and  it  has  only  been 
impregnable  against  any  change  recently,  that  some  publishers 
in  the  way  of  lif^any  change  ^^is 

in  the  means  of  communication,  dangerous  trend,  have  been  re- 
The  whole  challenge  of  the  ^beir  techniques, 

future  rests  among  those  of  us  por  practical  purposes,  too 
who  publish  and  edit  newspa-  publishers  and  editors  are 


future  rests  among  those  of  us  por  practical  purposes,  too 
who  publish  and  edit  newspa-  publishers  and  editors  are 

pers  and  centers  around  our  strangers  to  the  communities 
ability  to  bridge  the  gap  that  ^^ich  they  publish  their  pa- 
we  have  allowed  to  come  into  .  ^^ough  some  of  them 

being  by  our  own  preoccupa-  j^ave  lived  almost  all  their  lives 
tion  with  things  that  widened  ^^ose  very  communities, 

the  distance  between  ourselves  ,j.beir  own  interests  have  be- 
and  our  readers  instead  of  _ _• _ _ >  „„ 


soldering  us  together. 

A  Double  Paradox 


come  circumscribed,  their  as¬ 
sociations  limited,  their  own 
problems  so  overwhelming  that 


We  must  understand  two  they  have  given  up  trying  to 
things,  I  believe.  One  the  para-  understand  their  communities 
dox  which  prevails  in  our  land  and  now  go  through  the  ab- 
of  freedom  and  plenty  today,  stract  business  of  putting  out 
The  other  is  the  paradox  of  their  papers  through  wire  ser- 
our  own  business — our  big  cir-  vices,  syndicated  features, 
culation,  and  our  big  advertis-  columns,  and  the  other  phe- 
ing.  nomena  of  modern  journalism. 

Paradox  Number  One.  We  ‘Their  Newspaper’ 

have  more  of  everything  in  In  a  time  when  people  are 


America  now  than  ever  before,  so  overwhelmed  by  bigness  on 
or  that  any  people  anywhere  in  all  sides,  the  bigness  of  gov- 
the  world  at  anytime  have  ever  ernment,  the  vastness  of  busi- 
had.  Yet  people  are  individually  ness,  the  complexities  of  the 
more  frustrated,  yearn  for  at-  large  cities  in  which  they  live, 
tention  more,  want  to  be  un-  the  remoteness  of  everything, 
derstood  more,  look  to  papers,  that  is  precisely  the  time  that 
magazines,  books,  lecturers,  the  daily  paper  of  America 
etc.,  more  than  ever — for  guid-  should  move  in  closer  than 
ance,  counsel,  warmth,  stimu-  ever,  cut  the  Gordian  knots 
lation.  wherever  possible,  make  them- 

In  the  degree  that  we  really  selves  available  on  all  fronts 
should  have  been  doing  so,  in  and  at  all  times  to  the  people 
such  times  of  bewildering,  who  really  sustain  them  in 
abrupt  and  far-reaching  change,  business. 

we,  the  newspapers,  have  not  The  one  place,  after  all,  that 
furnished  this  guidance,  coun-  the  people  have  a  right  to  turn 
sel,  and  warmth.  We  have  our-  is  to  their  newspaper — and 
selves  been  caught  up  with  the  “their  newspaper”  is  used  ad- 
same  businesses  and  complexi-  visedly.  They  keep  the  paper 
ties  that  bewilder  the  people  in  business.  It  should,  there¬ 
for  whom  we  print  our  papers,  fore,  help  the  people,  and  sup- 
Our  energies,  initiative  and  ply  the  direct  line  of  communi- 
attention  have  been  channeled  cation  between  them  and  their 


community  and  country.  This 
imposes  a  fearful  responsibility 
upon  the  newspaper  to  be  right, 
to  be  honest,  to  be  courageous 
and  to  keep  the  faith  with  the 
people  who  have  such  faith  in 
it.  A  newspaper  by  its  own  con¬ 
duct  must  earn  the  confidence 
of  the  people. 

Too  many  newspapers  in 
America  are  viewed  by  their 
readers  as  cold,  remote,  imper¬ 
sonal  business  establishments 
packaging  news  and  comment, 
and  delivering  it  for  a  circula¬ 
tion  and  advertising  price.  The 
warmth,  the  understanding, 
the  cordiality  between  the  pa¬ 
per  and  the  people  is  lacking, 
and  where  it  is  lacked  the  peo¬ 
ple  can  easily  turn  to  other  in¬ 
struments  for  news  and  com¬ 
ment — which  is  precisely  what 
will  happen. 

In  those  cities,  however, 
where  newspapers  lash  them¬ 
selves  securely  to  the  hearts  as 
well  as  the  minds  of  their  read¬ 
ers,  make  themselves  indispens¬ 
able  friends,  counsellors,  guides, 
and  champions,  where  the  peo¬ 
ple  look  upon  them  as  neces¬ 
sary  as  the  food  they  eat,  the 
clothes  they  wear,  the  roofs 
that  shelter  them — nothing  can, 
and  nothing  will,  happen  to 
those  newspapers,  except  great¬ 
er  growth  and  prosperity. 

Off  the  Real  Target 

Now,  to  Paradox  Number 
Two.  We  have  ourselves  been 
caught  up  in  bigness,  change 
and  problems.  Our  own  pub¬ 
lishing  eyes  have  been  diverted 
from  the  real  target — the  real 
target  of  fashioning  our  papers 
for  our  readers,  tailoring  them 
to  meet  the  changing  times,  to 
be  eternally  flexible,  adaptable. 

The  mechanical  refinements 
of  our  papers  are  essential,  the 
appearance  vitally  important, 
the  distribution  methods  take 
top  priority.  They  are  impor¬ 
tant,  but  editorial  content  and 
spirit  exceed  them  all  in  im¬ 
portance.  Because  for  the  most 
part  we  have  been  unprecedent¬ 
edly  prosperous  in  circulation 
and  advertising  we  have  mis¬ 
takenly  as.sumed  that  we  must 
therefore  be  doing  our  jobs 
superlatively  well.  We  haven’t 
been  doing  any  such  thing. 
Within  our  own  plants  we  have 
been  budgeting  our  time,  en¬ 
ergy,  initiatives,  and  vision  out 
of  emphasis,  out  of  gear,  and 
out  of  balance  with  the  basic 
challenge  of  our  times. 

We  have  been  permitting  too 
many  institutional  distractions, 
important  and  vital  to  our  eco¬ 
nomic  well  being  as  they  are, 
to  intrude  upon  the  most  funda¬ 
mental  responsibility  of  all — 
knowing  our  people,  knowing 
our  communities,  knowing  the 


problems  of  our  people  and  our 
communities. 

In  the  last  half  century,  as 
the  country  has  grown,  its 
problems  multiplied,  its  pace 
stepped  up,  its  complexities 
mounted,  we,  too,  have  been 
caught  up  with  the  unceasing 
problems  of  change  and  taken 
our  eyes  and  minds  too  much 
off  of  the  people  and  the  com¬ 
munities  in  which  we  journalis¬ 
tically  live.  We  and  they  have 
pulled  farther  apart.  We  and 
they  have  become  strangers. 
We  and  they  are  interested  in 
our  own  respective  problems — 
but  the  difference  is  that  they, 
the  readers  can  pick  us  up,  lay 
us  down,  set  us  aside,  forget 
us,  go  somewhere  else.  We 
can’t.  We  have  to  have  the 
readers.  We  have  to  have  them 
more  than  anything  else  in  the 
world — more  than  the  adver¬ 
tisers,  even,  and  they  will  be 
the  first  to  understand  this; 
more  than  good  will  of  those 
who  supply  us  machines,  or  la¬ 
bor,  or  even  newsprint. 

Can  Meet  Change 

With  readers  who  are  warm, 
friendly,  interested,  securely  at¬ 
tached,  because  we  not  only 
produce  a  good  newspaper,  but 
because  we  evidence  some  con¬ 
cern  in  them  as  human  beings 
in  times  so  bewildering  and 
complex  as  these  —  with  such 
readers  we  can  confidently 
meet  any  change  ahead  of  us — 
change  which  will  hit  us  often- 
er  and  more  sharply  than  ever 
before  in  the  future. 

With  readers,  however,  who 
are  not  so  attached  to  us,  by 
our  conceiTis  for  them,  the 
services  we  perform  for  them, 
the  evidences  of  regard  for 
them,  then,  in  the  fast  multi¬ 
plying  changes  in  an  electronic 
age  ahead,  we  had  better,  I 
believe,  watch  out.  The  free¬ 
ways  of  choice  will  become  in¬ 
creasingly  more  numerous,  the 
detours  more  frequent,  the  in¬ 
viting  sources  for  information 
and  opinion  will  multiply — and 
my  love  for,  dedication  to,  con- 
ceiTi  for  the  newspapers  of 
America  make  me  rise  up  in 
this  fashion  to  help  get  the 
green  light  of  welcome,  friend¬ 
liness,  .service,  and  warmth 
turned  on  all  over  the  country 
for  the  readers  of  our  free  and 
precious  newspapers. 

• 

Cartoon  Display 

Waterbury,  Conn. 

The  State  Motor  Vehicles 
Department  is  exhibiting 
throughout  Connecticut  the  one- 
man  show  of  80  safe-driving 
cartoons  by  Louis  (Mort)  Mor- 
tison,  cartoonist  for  the  Water¬ 
bury  Republican  and  American. 
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It  Is  a  Mistake  to  Assert  That  Day  of  Great  Editor  Is  Past 


I  Columbia,  Mo. 

B  Frank  Luther  Mott,  who 

i  is  retiring  from  regular 
p  status  on  the  faculty  of  the 
g  School  of  Journalism  at  the 
B  University  of  Missouri,  gave 
1  his  last  lecture  in  the  fa- 
g  mous  “History  and  Princi- 
B  pies  of  Journalism”  course 
1  here  May  21.  He  received 
1  an  ovation  from  his  class. 

B  For  Dean  Emeritus  Mott 

g  this  ends  30  years  of  lectur- 
B  ing  on  the  history  and  ethi¬ 


cal  principles  of  journalism. 
He  began  a  series  at  the 
State  University  of  Iowa  in 
1926.  When  he  came  to 
Missouri  in  1942  he  took 
over  the  course  known  to 
many  generations  of  stu¬ 
dents  as  “H  and  P”  from 
J.  Edward  Gerald,  now  at 
the  University  of  Minnesota. 

Dr.  Mott  spoke  on  “Lead¬ 
ership  in  Journalism.”  “The 
whole  history  of  American 


journalism,”  he  said,  “is  a 
history  of  the  leadership  of 
great  editors  and  publishers. 
And  it  is  a  mistake  to  as¬ 
sert,  as  some  do,  that  the 
day  of  the  great  paper,  the 
great  editor,  the  great  news¬ 
paper  writer,  the  great  pub¬ 
lisher  is  past.” 

The  terms  of  his  retire¬ 
ment  at  this  time  will  place 
him  on  “limited  service,”  so 
that  he  can  continue  to  offer 


his  graduate  seminar  and 
advice  to  thesis  writers. 

Dean  Mott’s  place  as  H&P 
lecturer  will  be  taken  over 
next  Fall  by  Dr.  William 
Howard  Taft,  of  Memphis 
State  College,  who  has  had 
wide  experience  in  newspa¬ 
per  work.  He  won  his  Ph.D. 
degree  at  Western  Reserve 
University  with  a  study  of 
David  Ross  Locke  and  the 
Toledo  Blade. 


Editors  Hear 
About  Politics 
And  Surveys 

State  College,  Pa. 

Political  candidates  should  not 
“have  a  monopoly  on  what  are 
the  issues”  in  the  forthcoming 
campaigns  but  should  be  forced 
by  newspapers  “to  stand  up  and 
be  counted  on  them,”  Louis  M. 
Lyons,  curator  of  Harvard  Uni¬ 
versity’s  Nieman  Foundation  for 
Journalism,  said  here. 

He  spoke  at  the  Pennsylvania 
Press  Conference,  May  18-20, 
sponsored  by  the  Pennsylvania 
Society  of  Newspaper  Editors, 
the  Pennsylvania  Newspaper 
Publishers  Association  and  the 
School  of  Journalism,  Pennsyl¬ 
vania  State  University.  At¬ 
tendance  was  over  300. 

Fendall  Yerxa,  executive  edi¬ 
tor  of  the  Wilmington  (Del.) 
News-Journal,  said  use  of 
“Battle  pages”  was  the  “easy 
way  out”  in  covering  political 
campaigns. 

Carrying  such  pages,  Mr. 
Yerxa  said,  would  be  “a  tacit 
admission  of  weakness.”  He 
added : 

“It  says  we  newspapers  can’t 
do  the  job  of  exploring  the 
issues.  It  is  abdicating  the  job 
to  the  parties.  Battle  Pages 
may  deceive  the  public  and  cloud 
the  issues.” 


A  member  of  the  Pennsyl¬ 
vania  House  of  Representatives, 
Edwin  Tompkins,  warned  the 
editors  they  are  open  to  criti¬ 
cism  when  they  “play  up  the 
lower  elements”  of  political 
campaigns. 

“The  people,”  he  said,  “look 
for,  expect,  and  want  a  sort  of 
a  show  in  a  campaign,  but  we 
expect  a  clean  show.” 

W.  D.  Reimert,  managing 
editor  of  the  Allentown  (Pa.) 
Call-Chronicle,  told  the  con¬ 
ference  about  two  experiments 
that  cost  $40,000  to  get  ideas 
in  building  a  “new”  newspa¬ 
per.  He  described  the  “6:18,” 
an  experimental  paper  six  col¬ 
umns  wide  and  18  inches  deep 
and  also  the  “7:21.” 

Despite  its  costliness,  the  ex¬ 
periment  was  justifiable,  he 
said,  because  only  by  actually 
producing  a  new-sized  paper 
can  an  editor  get  an  idea  of 
how  it  will  look. 

Bernard  Kilgore,  publisher 
of  the  Wall  Street  Journal, 
called  upon  newspaper  execu¬ 
tives  to  establish  public  rela¬ 
tions  and  recruitment  programs 
to  bring  new  talent  into  the 
newspaper  field. 

Jerome  Weinstein,  editor  of 
the  Centre  Daily  Times,  said 
a  “do-it-yourself”  survey  can 
be  a  headache.  He  reported  on 
a  readership  poll  conducted  by 
printing  a  full-page  ballot  in 
the  Times  after  a  week’s  page- 
one  promotion.  Of  the  Times’ 


11,500  readers,  only  14%,  re¬ 
turned  ballots  through  newspa- 
perboys. 

The  purpose  of  the  survey 
was  to  find  out  if  some  of  the 
more  than  70  regular  features 
of  the  Times  could  be  eliminated 
without  displeasing  readers, 
Mr.  Weinstein  said.  Only  stamp 
news  and  a  column  for  amateur 
photographers  turned  out  to  be 
unpopular  enough  to  dump.  But 
since  stamp  and  camera  fans 
are  “bugs”  the  Times  will  con¬ 
tinue  to  carry  these  two  fea¬ 
tures. 

The  survey  cost  about  $175. 

On  the  other  hand,  the  $5,000 
it  cost  to  have  1,368  interviews 
conducted  in  the  homes  of 
readers  of  the  McKeesport 
(Pa.)  Daily  News  was  more 
than  justified,  according  to 
Maurice  E.  Moran,  city  editor. 
The  study,  he  said,  established 
that  the  advertising  pages  have 
high  readership.  Additional  ad¬ 
vertising  has  more  than  paid 
for  the  survey. 

Joseph  H.  Adleman,  Easton 
Daily  Express,  was  elected 
president  of  the  Pennsylvania 
Society  of  Newspaper  Editors. 

Richard  W.  Slocum,  execu¬ 
tive  vicepresident  of  the  Phila¬ 
delphia  Bulletin,  and  George 
R.  Lamade,  president  and  gen¬ 
eral  manager  of  the  Williaims- 
port  Grit,  were  named  1956 
recipients  of  Distinguished 
Service  Awards  by  the  con¬ 
ference. 


Illinois  Newsmen 
Quiz  Educators 

Urbana-Champaign,  Ill. 

Illinois  newspapermen  and 
editors  “interrogated”  Univer¬ 
sity  of  Illinois  experts  in  a 
conference  on  public  affairs 
May  25-26. 

Sponsored  by  the  School  of 
Journalism  and  Communications 
and  other  University  depart¬ 
ments,  the  discussions  were  at¬ 
tended  by  20  editors  and  edi¬ 
torial  writers  of  daily  and  week¬ 
ly  papers.  Topics  discussed  in¬ 
cluded  editorial  problems,  the 
state’s  attorney’s  office,  ex¬ 
panding  municipalities,  issues  in 
the  coming  national  political 
campaign,  farm  and  business 
outlooks,  and  juvenile  delin¬ 
quency. 

The  University  specialists  rep¬ 
resented  the  Institute  of  Gov¬ 
ernment  and  Public  Affairs,  the 
Colleges  of  Law  and  Education, 
Bureau  of  Economic  and  Busi¬ 
ness  Research,  and  the  depart¬ 
ments  of  agricultural  economics 
and  sociologv  and  anthropology. 

Prof.  R.  R.  Barlow  was  direc¬ 
tor  of  the  conference.  He  plans 
to  make  the  editorial  sessions 
an  annual  event. 

• 

Dividend  Omitted 

Los  Angeles 

Directors  of  Hearst  Con¬ 
solidated  Publications  voted  not 
to  pay  the  June  15  dividend  on 
Class  “A”  stock. 
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Photon  Names 

Baumrucker 

Vicepresident 

Cambridge,  Mass. 

W.  W.  Garth  Jr.,  president 
of  Photon  Inc.  of  Cambridge, 
announced  the  appointment  of 
William  Baumrucker  Jr.,  as 
vicepresident  effective  June  18. 

Mr.  Baumrucker  is  currently 
business  manager  of  the 
Boston  Herald  Traveler. 

“His  wealth  of  experience  will 
be  utilized  to  effect  the  rapid 
introduction  of  Photon  photo¬ 
graphic  type  composing  ma¬ 
chines  into  all  areas  of  the 
printing  and  publishing  indus¬ 
try,”  Mr.  Garth  stated. 

The  Photon  photographic 
type  composing  machine  is  the 
result  of  approximately  8 
years  of  intensive  research,  de¬ 
velopment  and  field  testing. 
Seven  photons  are  currently  in 
use  in  newspaper  and  commer¬ 
cial  printing  plants.  Among  its 
users  are  the  Quincy  (Mass.) 
Patriot  Ledger;  R.  R.  Donnel¬ 
ley  and  Sons  Co.;  Machine  Com¬ 
position  Co.;  and  the  MIT  Photo 
Service,  the  printing  facility  of 
the  Massachusetts  Institute  of 
Technology. 

Upon  graduation  from  MIT, 
Mr.  Baumrucker  commenced  his 
graphic  arts  career  at  the  New 
York  Daily  News  in  1930, 
where  he  rose  rapidly  through 
the  positions  of  laboratory  tech¬ 
nician,  assistant  mechanical 
superintendent  and  advertising 
production  manager  to  an  ad¬ 
ministrative  assistant  to  the 
business  manager  in  1950.  In 
1950  he  became  production 
manager  of  the  Washington 
(D.C.)  Times  Herald  where  he 
remained  until  October  1953 
when  he  resigned  to  become 
business  manager  of  the  Boston 
Herald  Traveler  Corp. 

Mr.  Baumrucker  played  a 
large  part  in  inspiring  a  co¬ 
operative  program  of  newspa¬ 
per  research  with  the  results 
that  in  1947  the  American 
Newspaper  Publishers  Associa¬ 
tion  asked  him  to  become  chair¬ 
man  of  their  newly  formed 
Mechanical  Research  Commit¬ 
tee.  He  guided  the  setting  up 
of  the  ANPA  research  program 
and  laboratories  and  seiwed  in 
the  capacity  of  chairman  of 
this  committee  from  1947 
through  1953. 

Mr.  Baumrucker  has  been 
active  in  the  work  of  the  Insti¬ 
tute  of  Newspaper  Operations 
of  which  he  has  been  a  director 
and  chairman  of  the  plans  com¬ 


mittee.  He  also  has  been  for 
many  years  a  member  of  the 
executive  committee  of  the  Re¬ 
search  and  Engineer  Council 
of  the  Graphic  Arts  Industry, 
Inc.,  and  a  member  of  the  ad¬ 
visory  committee  of  the  Gra¬ 
phic  Arts  Research  Foundation, 
Inc.,  which  sponsored  develop¬ 
ment  of  the  Photon  machine. 

• 

Cost  Cut  40% 
On  Fast  Etch 
Plate  Process 

Cleveland,  Ohio 

Patent  complications  in  con¬ 
nection  with  the  fast  etching  of 
zinc-coated  magnesium  plates 
have  been  resolved  and  the  re¬ 
sult  is  a  sizable  reduction  in 
the  cost  of  using  the  process, 
it  was  announced  this  week  by 
Acme  Telectronix  Division  of 
NEA  Service  and  the  Wire 
Coating  &  Manufacturing  Co. 

Cost  of  the  special  chemical 
etchant  used  in  the  process  will 
be  reduced  by  about  40%,  ac¬ 
cording  to  the  announcement. 
The  etchant  previously  had  been 
sold  only  in  packaged  form. 

Users  will  now  be  able  to 
purchase  the  chemicals  in  bulk 
form  and  pay  a  royalty  to  the 
Wire  Coating  Company  for  the 
right  to  use  them  in  fast  etch¬ 
ing.  The  combined  cost  of  the 
chemicals  and  royalty  will  be 
about  32  cents  per  pound,  as 
compared  to  the  previous  price 
of  50  cents  for  packaged  etch¬ 
ant. 

Zinc-coated  magnesium  plates 
will  be  marketed  by  both  Acme 
Telectronix  and  Wire  Coating. 
Acme’s  Z-M  Plates,  already  on 
the  market,  will  be  continued 
under  the  same  trade  name; 
Wire  Coating  plans  to  manufac¬ 
ture  and  distribute  similar 
plates  under  the  trade  name 
Zinkote. 

Acme  will  continue  to  sell 
the  Acme  One-Bite  Etcher,  of 
which  there  are  now  28  in  the 
field  and  others  in  the  process 
of  installation.  Wire  Coating 
produces  the  Etchmaster. 

The  new  arrangement  cli¬ 
maxes  prolonged  negotiations 
to  resolve  patent  and  market¬ 
ing  complications. 

With  the  process,  halftone, 
line  or  combination  plates  can 
be  made  in  one  continuous 
process,  without  powdering,  and 
with  etching  depth  sufficient  to 
eliminate  the  need  for  routing. 
Halftone  plates  are  etched  to 
.005''  in  about  five  minutes. 
Line  or  combination  plates  can 
be  etched  to  a  depth  of  .040" 
in  15  to  20  minutes. 


Tape  Service 
Gives  Figures 
On  Its  Cost 

St.  Petersburg,  Fla. 

How  do  costs  run  on  tape 
perforation  ? 

Furman  O.  Ruff,  general 
manager  of  Tape  Production 
Corp.  here,  volunteered  some 
figures  for  the  special  study  of 
interested  persons  “in  the 
trade”. 

A  basic  operator,  paid  the 
minimum  .scale  of  $1  an  hour, 
$40  a  week,  does  approximatelv 
190  lines  per  hour  of  copy 
with  fewer  than  two  errors 
per  column.  More  skilled  opera- 
t  o  r  s  receive  proportionately 
higher  pay,  based  on  their  pro¬ 
duction.  Thus  an  operator  do¬ 
ing  360  lines  per  hour  of  clean 
copy  receives  $2  an  hour. 

Mr.  Ruff  gave  this  itemiza¬ 
tion,  on  a  weekly  basis: 


Operator’s  wage  ....  $40.00 
Cost  of  2  weeks 

vacation  .  1.60 

Tape  (about  3-1/2 

rolls)  .  1.20 

Withholding  tax . 08 

Unemployment  tax  at 

2.7%  11 

Maintenance  of  equipment  at 
$2.50  per  hour,  3  hours 

per  machine  . 7.50 

Parts  at  $1.00  per 

week  .  1.00 

Depreciation  o  f  $1,700.00 
machine  at  lO  per 
cent  .  3.00 


Total  . $54.49 


In  addition  to  these  costs, 
other  costs,  such  as  light,  heat 
and  power,  supervision,  time 
out  for  style'  instruction,  work 
conferences  and  down  time  to 
minor  mechanical  repairs  which 
may  be  needed  in  the  middle  of 
copy,  are  to  be  considered.  Also 
to  be  considered  is  down  time 
due  to  correction  of  errors. 

For  a  40-hour  week  this  basic 
operator  should  be  expected  to 
produce  10,849  lines  with  less 
than  115  errors.  In  actuality, 
between  7,000  and  7,500  lines 
are  produced  with  an  average 
of  about  75  errors. 

• 

New  Oregon  Paper 

Arlington,  Ore. 

For  the  first  time  in  13 
years,  Arlington  has  a  news¬ 
paper,  the  weekly  Arlington 
Bulletin.  It  is  owned  and  pub¬ 
lished  by  Stewart  Hardie,  who 
also  owns  and  publishes  the 
Condon  (Ore.)  Globe  Times 
and  the  Fossil  (Ore.)  Journal. 
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Paper  Mill’s 
Fate  Depends 
On  S.  C.  Law 

Columbia,  S.  C. 

South  Carolina’s  General  As¬ 
sembly  will  meet  in  special  ses¬ 
sion  here  Monday,  June  4,  to 
consider  legislation  which  would 
enable  Bowaters  Southern  Pa¬ 
per  Corp.  to  erect  a  $100,000,- 
000  mill  on  the  Catawba  River 
in  York  County. 

Gov.  George  Bell  Timmerman 
Jr.  called  the  special  session 
this  week  after  receiving  what 
he  called  a  “definite  commit¬ 
ment”  from  Bowaters  that  the 
project  will  be  built  on  the  se¬ 
lected  site  if  the  state  raises  or 
eliminates  a  restriction  on  pro¬ 
perty  holdings  of  alien  corpora¬ 
tions.  An  1896  law  limits  such 
acreage  to  500. 

K.  Owen  Elderkin,  vicepresi¬ 
dent  and  general  manager  of 
Bowaters  Southern  Paper  Corp., 
committed  the  company  to  the 
project  in  a  letter  authorized 
by  Sir  Eric  Bowater,  chairman 
of  Bowater  Paper  CJorp.,  Ltd. 
of  London,  of  which  the  south¬ 
ern  firm  is  a  subsidiary. 

The  special  session  is  ex¬ 
pected  to  last  the  minimum 
time  of  five  days,  and  will  cost 
as  much  as  $50,000.  For  this 
investment  South  Carolina  will 
get  an  industrial  plant  which 
will  cost  initially  $58,000,000  to 
$60,000,000,  with  subsequent  ex¬ 
pansion  expected  to  raise  this 
total  to  $100,000,000. 

Legislation  agreeable  to  both 
the  state  and  Bowaters  has  al¬ 
ready  been  prepared  by  Atty. 
Gen.  T.  C.  Callison  in  consulta¬ 
tion  with  Bowaters  representa¬ 
tives. 

The  actual  size  of  the  plant 
and  its  operating  holdings  has 
not  been  revealed.  However,  a 
lagoon  off  the  Catawba  River 
will  occupy  400  acres  or  more. 
Clearance  for  disposal  of  waste 
products  has  already  been  ob¬ 
tained  through  the  Pollution 
Control  Board  of  South  Caro¬ 
lina. 

Credit  Union  in  Ont. 

Kitchener,  Ont. 

Employes  of  the  News 
Record  in  the  cities  of  Kitch¬ 
ener  and  Waterloo  have  formed 
their  own  credit  union.  About 
260  employes  and  their  families 
will  be  eligible  for  membership 
in  the  new  group,  named  the 
Record  Employes  (Kitchener) 
Credit  Union.  It  will  be  oper¬ 
ated  entirely  by  its  members 
under  government  charter. 
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Remodeling 
Job  Perks  Up 
Old  Building 

Evansville,  Ind. 

Spring  has  come  to  the 
Evansville  Courier.  Although 
the  paper  still  takes  pride  in 
its  century-old  tradition,  its 
offices,  facilities  and  equipment 
are  resplendent  with  the  bloom 
of  youth. 

The  Courier  has  recently 
been  the  scene  of  a  thorough 
rejuvenating  program,  whose 
$40,000  cost  was  split  about 
equally  between  remodeling, 
new  furnishings  and  new 
equipment. 

The  cluttered  old  newsroom 
has  been  transformed  into  a 
modern  office  with  pastel  col¬ 
ored  walls.  Glass-panelled 
metal  partitions  were  erected 
to  divide  the  various  depart¬ 
ments  and  to  create  new  edi¬ 
torial  offices  for  Franklin  A. 
Hunt,  managing  editor;  John 
W.  Hillman,  editor;  Paul  Town¬ 
send,  business  editor,  and  Dan 
Seism,  sports  editor. 

Karl  Kae  Knecht,  the  veteran 
cartoonist,  also  moved  into  a 
new  office,  but  the  personalized 
atmosphere  of  his  new  quarters- 
with  its  print  drapes,  silver 
trophies  and  theatrical  memen¬ 
tos,  contrasts  strangely  with 
the  modernism  of  the  news¬ 
room. 

Further  architectural  changes 
were  made  when  the  paper’s 
air  -  conditioning  ducts  were 
placed  directly  under  the  old 
ceiling.  A  new  acoustical  ceil¬ 
ing  was  then  erected  three  feet 
lower  for  the  dual  purpose  of 
hiding  ugly  pipes  and  of  reduc¬ 
ing  the  inevitable  noise  of  a 
newspaper  office. 

The  remodeling  program  also 
provided  for  modernization  of 
the  paper’s  switchboard  tele¬ 
phone  system. 

New  Photo  Facilities 

The  Photographic  Depart¬ 
ment  underwent  the  greatest 
transformation  aside  from  the 
library.  Jerry  Wischer  and 
.  Dewey  Stinson,  the  two  pho¬ 
tographers,  must  have  suffered 
a  traumatic  experience  when 
they  first  saw  their  two  new 
darkrooms.  Before  remodeling, 
the  photographers  had  one  7  x 
5-foot  darkroom,  one  enlarger 
and  their  print  washer  con¬ 
sisted  of  an  old  wooden  box 
with  water  running  through  it. 

Now,  the  darkrooms  cover  an 
8  X  15  foot  area  with  built-in 
cabinets  and  separate  rooms 
for  developing  negatives  and 


LET  'ER  ROLL — Ralph  B.  Chandler,  (left)  president-publit*'er  of  the 
Mobile  (Ala.)  Press  Register,  pushes  the  button  that  sets  the  new 
million-dollar  press  into  motion.  T.  C.  McLemore  (center)  production 
superintendent,  and  William  J.  Hearin,  Jr.,  executive  vicepresident 
and  general  manager,  look  on. 


prints.  New  equipment  in¬ 
cludes  a  35  mm  Omega  en¬ 
larger,  a  rotary  drum  print 
washer  and  temperature  con¬ 
trol  stainless  steel  tanks.  The 
photographers  also  have  the 
use  of  a  new  35  mm  Foton  Se¬ 
quence  camera  with  ICO  mm 
lens,  a  35  mm  Leica  with  len¬ 
ses  up  to  300  mm,  two  Crown 
Graphics  and  one  Speed 
G  r  a  p  h  ic  .  All  cameras  are 
equipped  with  electronic  strobe 
units. 

Library  facilities  that  had 
previously  consisted  of  several 
old  filing  cabinets  overflowing 
with  a  casual  assortment  of 
mats,  pictures  and  clippings, 
are  now  approaching  maximum 
efficiency. 

Salvagable  old  material  and 
current  news  are  systematically 
classified  and  filed  in  12  new 
cabinets  by  the  Courier’s  new 
librarian.  Miss  Fritzi  Mens- 
house,  and  her  assistant.  Miss 
Benita  Horton.  A  new  micro¬ 
film  reader  has  been  installed 
as  part  of  a  microfilming  pro¬ 
ject  that  will  eventually  in¬ 
clude  films  of  the  paper’s  entire 
history. 

Miss  Menshouse  is  also  in 
the  process  of  building  a  refer¬ 
ence  library  both  for  general 
and  sports  information. 

• 

Columbia  to  Build 
Newsprint  Mill 

The  Government  of  Colombia 
has  awarded  contracts  for  the 
construction  of  three  paper 
mills  at  a  total  cost  of  about 
$30  million  to  the  American 
firm  of  Parsons  &  Whittemore- 
Lyddon. 

The  construction  will  enable 
Colombia  to  become  completely 
independent  of  newsprint  and 
white  paper  imports,  it  was  an¬ 
nounced.  A  newsprint  mill  of 
100  tons  daily  capacity  will  be 
constructed  in  the  State  of 
Cundinamarca. 


Postage  Hike  Seen 
Adding  To  Woes 


Washington 

Rep.  John  W.  McCormack  of 
Massachusetts,  acting  speaker 
of  the  House,  believes  that  pro¬ 
posed  postage  increase  for  sec¬ 
ond-class  mail  would  increase 
distribution  costs,  reduce  adver¬ 
tising  and  circulation,  and  add 
to  the  woes  of  the  business. 

Prefacing  that  90%  of  the 
newspapers  are  pro-Republican, 
the  acting  speaker  conceded 
newspapers  are  indispensable  to 
a  democracy  and  “the  more  of 
them  we  have  the  better  off 
we  are.”  But,  he  said,  news¬ 
print  and  other  costs  have  gone 
up  and  publications  below  the 
big  circulation  class  already  are 
struggling. 

Rep.  McCormack  is  polling  the 
Democratic  House  membership 
on  the  proposed  increase  from 
three  to  four  cents  minimum 
for  letters.  Preliminary  reports 
show  95%  opposition,  he  said. 

He  is  not  planning  a  poll  of 
opinion  on  a  second-class  rate 
increase. 


New  Press 

f 

Warehouse  in 
Plant  Annex 

Mobile,  Ala. 

Completion  of  an  extensive 
expansion  program  of  the 
Mobile  Press  Register,  substan¬ 
tially  enlarging  the  size  of  the 
publishing  plant  at  a  cost  of 
more  than  $1,500,000,  has  been 
announced  by  executives  of  the 
paper. 

Principal  features  of  this 
most  recent  expansion  pro¬ 
gram  are: 

•  A  huge  new  eight-unit  128- 
page  Goss  Headliner  press 
capable  of  producing  in  four 
colors. 

•  New  warehousing  facilities 
for  the  storage  and  immediate 
availability  of  2,400  tons  of 
newsprint. 

•  A  modern  newspaper  mail¬ 
ing,  wrapping  and  distribution 
center. 

The  new  press,  warehouse 
and  distribution  facilities  are 
all  housed  in  an  addition  to  the 
Press  Register  building  at  the 
comer  of  Government  and  Clai- 
Iwrne  Sts.  in  the  downtown  city 
area. 

The  addition  of  brick-steel- 
concrete  construction  is  equiva¬ 
lent  to  a  three-to-four  story 
structure.  The  paper’s  offices 
and  publishing  plant  now  face 
on  all  four  streets  surrounding 
the  block  in  which  they  are 
located. 

Since  the  Press  Register 
moved  into  its  present  plant  in 
September  1944,  there  have 
been  several  programs  involv¬ 
ing  modernization  of  publishing 
and  production  facilities,  re¬ 
arrangement  of  physical  facili¬ 
ties  and  introduction  of  new 
techniques  of  newspaper  pro¬ 
duction. 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
Jamea  W.  Blackburn 
Clifford  Marshall 
Washincton  Bldg. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-( 


SAN  FRANCISCO 
William  T.  Stubblefleld 
W.  R.  Twining 
111  Sutter  St. 
Ezbrook  2-SC71-2 
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Cardiac  Care 
Room  Opened 


Q  and  A  Panel 

(Continued  from  page  7) 


loss  of  business  to  which  the 
property  is  entitled. 

4.  He  coordinates  the  selling 
effort  of  the  newspaper’s  local 


©bttuarg 


Frank  E.  Carpenter,  46, 


whether  its  competition  be  in  ^he  field. 


■  ^  IV  T  wiici/iici  its  ut:  iii 

or  INeWSmen  single  paper  city,  5  publisher  in 

‘"»ts  own  city,  ^^tters  of  credit  and  counsels 
The  Newspaper  Reporters  Some  of  the  most  outstand- 
Association  of  New  York  City,  ing  success  stories  in  the  na- 
Inc.,  on  June  5th  will  dedicate  tional  advertising  selling  field 
a  room  in  New  York  Cardiac  have  been  accomplished  by  rep- 
Home  for  the  convalescent  care  resentatiyes  of  newspapers  pub- 
of  any  metropolitan  newspaper  lished  in  single  newspaper 


steff  with  the  paper’s  man  in  ^jitor  of  the  Clarksburg 


(W.Va.)  Telegram,  May  29. 


against  many  other  types  of 
space  piracy. 

6.  In  conjunction  with  other 
representatives  through  his  As¬ 
sociation  he  contributes  to  the 
maintenance  of  staff  offices  in 


James  H.  Fowler,  54,  vet¬ 
eran  reporter  for  the  Jersey 
City,  N.  J.  News  Service,  May 
28. 

Seacord  Roberts,  65,  a  mem¬ 
ber  of  the  advertising  staff  of 


I 


man  who  suffers  a  heart  at-  cities.  A  representative,  by  the  VnvV  wVinao  Peoria  (Ill.)  Jourmal-Star 

_ 1.  i-U..  ...  infpll  itrenf  nroeonfntinn  oniiH  New  York  and  Chicago  whose  ,  _ 


took.  Funds  for  the  room,  a  mtelligeut  presentation  of  solid  for  35  years.  May  25. 


living  memorial  to  the  associa-  statistical  information,  is  able  ..  ,  offnrt  fn  tliP  nf 

tions  first  president  William  to  divert  national  linage  origi-  .*«  the  sales  of 

lions  iirsi  presiaeni,  wiiuam  newspapers  against  other  me- 

J.  Keegan,  have  been  raised  nally  intended  for  another  city  lenresentatives  work- 

amone  newsmen  and  their  to  the  paper  which  he  repre-  "r**  lepresentati  es  o 

among  newsmen  ana  ineir  mf?  shoulder  to  shoulder  with 

friends.  sents.  Intelligent  selling  effort  Bureau  of  Advertising  de-  manager  of  retail  advertising 

The  CrdUc  Homo  is  looatod  V  vote  many  hours  and  dollars  to  for  the  Sunday  sections  of  the 

on  the  former  Sarnnel  Hnter-  the  sale  of  all  newspapers.  Mirror,  May  25. 


Edgar  M.  Alexander,  77, 
first  publisher  of  the  New  York 
Mirror  and  in  recent  years 


myer  estate  at  Yonkers.  It  was  et»ie  success  over  a  reasonable 


- -  -  Some  publishers  could  elect  to  ♦  ♦  ♦ 

founded  in  1937  by  Harry  penod  of  time,  reflects  itself  in  .  their  fellow  Publishers  carrv  n  t  cn 

Hpr<shfiPlH  famous  hiimnrist  terms  of  substantial  revenue  ,  j  Michael  P.  Loughlin,  50, 

Hershfield,  famous  humorist  ^  - ,  this  burden  on  the  assumption  advertising  salesman 


and  cartoonist  of  the  New  York  the  publisher  who  has  such  ^  Their  share  of  The  ^  m  p  r/r  .v/  i 

Mirror,  and  Alfred  J.  Me-  effective  representa^ve  services.  nS^^s^fv  the  r^^^^  d  TIef  MaT^ir^'"'^ 

Cosker,  former  president  of  the  The  function  of  the  newspa-  T^^^tative’s  commission.  If  all  Standard-Tirm.  May  19. 
board  of  radio  station  WOR.  TTf  'e  P"*"?,"/  publishers  did  so  there  would  ^  ^  * 

The  campaign  to  raise  funds  x?  he  no  representatives  associa-  Judge  A.  W.  Nev^e,  91,  a 

for  the  memorial  began  two  ^he  only  sound  method  thus  far  conduct  this  powerful  member  of  the  staff  of  the 

years  ago  following  Mr.  Kee-  established  to  do  this  Job  on  a  supplemental  selling.  (Tex.)  A’cwa  for  54  years 

gan’s  death  from  a  heart  at-  -""pt  a'^ZZaSob  In  any  The  publisher  without  repre-  the  dean  of  working  Texas 
tack.  Hn  was  a  N™  FnrkPos*  ^rwonU  in  fte  S  »e"‘aHon  obvionaly  d««  not  nawapapermon,  May  28. 

reporter.  The  committee  was  dissipates  the  the  cost  of  representation. 

newspaper’s  total  national  reve-  H®  spends  his  money  in 

uue.  another  direction  and  he  never 

knows  the  price  because  there  for  the  New  York  Journal  and 

-  tn  the  first  place,  the  repre-  many  intangibles  that  Brooklyn  newspapers.  May  26. 

At  the  dedication  ceremonies,  sentative,  because  of  his  coun-  j^^tually  mean  lost  profits.  *  ♦  * 

a  scroll  listing  more  than  600  try-wide  viewpoint  and  his  _ 


headed  by  Raymond  G.  Doyle, 
of  the  American  Weekly,  and 
Rodney  L.  Stahl,  of  the  Daily 
Mirror. 


Arthur  G.  Dore, 
torney  and  former 


63,  at. 
reporter 


t 


donors  will  be  presented  to  Mr. 
Keegan’s  family. 


Dan  Parker  Gets 
Reporters’  Award 


close  association  with  the  Ad¬ 
vertiser  and  Agency,  is  able  to 
present  the  newspaper’s  case  in 
relation  to  the  total  market  for 
the  given  product.  Thus  the  in¬ 
dividual  newspaper  is  consid¬ 
ered  as  an  integral  part  of  the 


Shop  Talk 

(Continued  from  page  84) 


William  L.  Lowry,  57,  re¬ 
tired  University  of  Florida  as¬ 
sociate  professor  of  journalism, 
and  former  owner  of  the  Nor~ 
man  (Okla.)  Transcript,  May 
26. 


Leo  a.  Wolfsohn,  66,  U.S. 
Information  Service  Officer  who 
was  a  Milwaukee  newspaper¬ 
man  for  25  years.  May  24. 


Aloysius  j.  Driscoll,  who 


aims  of  his  own  country,  Stahl- 
man  obeys  the  ‘voice  of  the 
whole  picture  rather  than  as  an  master’  and  everything  he  does 
Dan  Parker,  sports  editor  of  isolated  unit.  jg  contrary  to  what  he  is  sup- 

the  New  York  Daily  Mirror,  However,  the  representative  posed  to  do  in  the  position  that 
was  presented  with  the  first  R.  goes  far  beyond  this:  he  undeservedly  occupies  in  the 

J.  Schaefer  Award  for  Out-  1.  His  contribution  to  the  ad-  lAPA. 

standing  Newspaper  Reporting  vertising  agency  (and  the  ad-  “These  two  repulsive  charac- 

at  the  annual  installation  din-  vertiser)  is  priceless.  It  is  safe  ters  are  crazy  with  ambition  became  a  newspaper  reporter 

ner  of  the  Newspaper  Reporters  to  say  that  the  present  15%  and  their  base  maneuverings.  at  the  age  of  62  and  worked 

Association  of  New  York  City  agency  commission  system  of  They  think  they  can  fix  politi-  for  Washington,  D.C.  papers 

at  The  Lambs  May  15.  payment  could  not  survive  the  cal  roads  and  ideologies  for  the  for  21  years.  May  28. 

Mr.  Parker  was  honored  “for  chaos  that  would  re.sult  if  1700  governments  and  peoples  of  the  *  ♦  ♦ 

his  series  of  articles  exposing  daily  newspapers  were  to  ask  Americas,  in  an  illusory  inter- 
the  connection  between  gang-  the  time  to  individually  state  ventionism  that  nobody  will 
sterism  and  boxing  that  led  to  their  cases  to  the  buyers  of  the  tolerate.  The  ‘big  stick’  is  an 
government  investigation  of  the  country.  anachronism  that  cannot  be  re- 

‘fight  racket.’  ’’  The  award  was  2.  He  provides  on-the-spot  vived  by  removing  it  from  the 
a  gold  typewriter.  The  annual  service  to  the  advertiser  and  dust-covered  archives  of  history 

awards  have  been  established  in  agency  in  support  of  running  and  from  the  yellow  pages  of 

honor  of  Rudolph  J.  Schaefer,  business.  The  cost  to  the  pub-  the  annals  of  an  unjust  and 

president  of  the  F.  &  M.  Schae-  lisher  who  attempts  to  do  this  mistaken  era.  Stahlman  and 

fer  Brewing  Co.,  who  has  given  properly  from  his  own  desk  Canel  are  two  midget  soldiers 

enthusiastic  support  to  the  as-  must  be  a  sizeable  fraction  of  of  the  invading  legions  of  the 

sociation.  his  national  dollar.  old  Roosevelt,  the  hard  colonel 

The  association’s  retiring  3.  The  administration  of  rates  who  hunted  peoples  and  lions ; 
president,  Ray  Doyle  of  the  is  an  invaluable  function  of  the  they  still  want  to  leave  Broad- 
American  Weekly,  presented  representative.  The  loss  of  rev-  way  and  head  South.” 
association  awards  to  Dr.  Vin-  enue  due  to  inadequate  or  poor-  There  was  more,  a  lot  more 
cent  Mazzola,  Dr.  A.  H.  Klei-  ly  timed  rate  adjustments  can  vitriolic  and  insulting,  but  this 
man.  Tommy  Weber.  be  even  more  costly  than  the  will  suffice  to  give  you  the  idea. 


Frank  B.  Johnston,  51, 
head  of  the  photographic  de¬ 
partment,  Philadelphia  ( Pa.) 
Inquirer,  May  24. 


Vernon  O’Reilly,  54,  politi¬ 
cal  editor,  San  Francisco 
(Calif.)  News,  May  24. 
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Robert  R.  Hiestand,  72,  for¬ 
mer  newspaperman  in  Madison, 
Wis.  and  San  Francisco,  Calif., 
May  24.  *  *  * 

Miss  Kathryn  Cox,  61,  for¬ 
mer  columnist  for  the  weekly 
Maryland  Gazette,  Annapolis, 
May  24. 
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ANNOUNCEMElVrS 


ANNOUNCEMENTS 


Newspaper  Brokers 

F  '  CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura.  California. 
MIDWEST  NEWSPAPERS 

iGood  opportunities  in  proven  fields. 
HERMAN  H.  KOCH 
2923  Virginia  St.,  Sioux  City,  Iowa 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspai>ers  bought 
!  and  sold  without  publicity. 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.O.  Box  3132,  Greensboro,  N.  C. 

1  JOSEPH  ANTHONY  SNYDER 

I  Western  Newspapers. 

I  10150  Culver  Blvd.,  Culver  City.  Cj^. 


Newspaper  Brokers 


YOU.  TOO  .  .  .  can  buy  or  sell  wise¬ 
ly  I  Consult  The  DIAL  Agency.  640  W. 
Willis.  Detroit,  Mich.  Phone  TE  1-0908. 

OUR  Successful  Record  Is  Your  Guar¬ 
antee  of  a  Good  Deal.  J.  R.  GAB- 
BERT,  3937  Orange  St.,  Riverside,  Cal. 


Newspaper  Appraisers 
NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Over  126  valuations  made 
Papers  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  3ENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


( 


RALPH  J.  ERWIN 
Newspapers  and  radio  stations.  1443 
S.  Trenton,  Tulsa.  Okla. _ _ 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 

WE  ARE  COMMISSIONED  by  finan¬ 
cially  resixmsible  buyers  to  purchase  ' 
newspaiiers  in  the  weekly  and  daily 
class.  A  minimum  of  haggling  and  ; 
waste  time,  a  maximum  of  security  for 
the  seller.  NEWSPAPER  SERVICE  ] 
COMPANY,  601  Georgia  Savings  Bank 
Bldg..  Atlanta,  Georgia. 


★★  SOUND  Investments  in  selected  ^ 
Publication  Properties.  Stypes,  Roun-  ! 
tree  &  Co.,  625  Market  St..  San  Fran-  | 
cisco  5,  California. 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  with 
trdcr)  4  tines  •  454  per  line  each 
iasertlon;  3  tines  O  2  •  554; 
1  •  654.  A44  154  for  Box  Serrice. 


ALL  OTHER  CLASSIFICATIONS: 
4  times  •  904  per  line  each  insertion; 
3  times  •  954  ;  2  timet  Q  $1.00; 
1  O  $1.10.  3  line  minimum.  Add  154 
ftr  Bex  Service. 

DEADLINE  FOR  CUSSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box- 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  ripht  to  edit  all 
copy. 


DISPLAY  RATES 


Aiate 

1 

6 

13 

26 

52 

Uwt 

Tims 

Timet 

Timet 

Timet 

Timet 

564 

$460 

$390 

$365 

$335 

$300 

282 

260 

215 

205 

190 

170 

141 

145 

125 

115 

110 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

Editor  &  Publisher 

1700  Times  Tower,  N.  Y.  36,  N.  Y 
Phone  BRyant  9-3052 


NEW  MEXICO  WEEKLY,  job  shop.  ; 
Well  equipped,  growing  city.  Other  ' 
interests  require  sale.  Printing  con¬ 
tract  goes  with  it.  $60,000,  modeat  : 
down  to  qualified  person.  Box  2018,  I 
Editor  A  Publisher. 


OLD  ESTABLISHED  WEEKLY,  only  I 
paiH'r  in  fast  growing  No.  N.  J.  sub¬ 
urban  town  of  19,000.  Can  be  had  for 
less  than  half  of  last  year’s  gross  of 
$14,500,  which  can  be  tripled  by  en¬ 
ergetic  man.  Cash  $2,500.  filing 
reason  health.  Box  2233,  Editor  A 
Publisher. 


$1 1 1,534.21  IN  4  YEARS! 

That  represents  the  owner’s  taka 
from  one  of  the  best  exclusive  non¬ 
daily  properties  in  the  nation — every 
year  shows  an  increase  in  volume. 
No  shopper  or  suburban  paper — est. 
1879.  Ideal  climate.  Wonderful  area. 
Small  cash  payment  and  lung  tern.e 
to  buyer  with  sound  security,  proven 
ability  and  good  character,  ^ve  your 
stamps  unless  you  can  provide  proof 
of  these  in  first  letter.  Box  2206, 
Editor  A  Publisher. 


OLD  ESTABUSHED  legally  adjudicated 
Southern  California  weekly  complete 
with  plant  and  job  shop.  Modern  re¬ 
inforced  concrete  building.  Shop  equip¬ 
ment  includes  G-4-4  Intertype  with 
quadder  and  saw,  31  Linotype  with 
quadder  and  saw,  14  Linotype.  Ham¬ 
mond  and  other  sawt,  mat  roller,  Lud¬ 
low  with  40  fonts  of  mats,  Elrod. 
Miehle  Vertical,  open  press,  power 
cutter,  router,  stitcher,  turtles,  fiat 
ca:<ting  equipment,  rnd  all  other  e<iuip- 
mei:‘-  and  supplies  necessary  for  a 
modern,  eificient  plant.  Complete  ollice 
equipment.  Opportunity  for  the  right 
party  to  take  over  this  going  business. 
Owner  has  other  interests  and  cannot 
devote  necessary  time.  Priced  at  $80,- 
000  for  quics  disposal.  Terms  to  re¬ 
sponsible  parly.  No  brokers,  please. 
All  replies  held  confidential.  Address 
Box  2316,  EMitor  A  Publisher. 


ROCKY  MOUNTAIN  DAILY.  $200,000 
Class.  Full  details  on  assurance  of 
ability  to  finance  half  purchase  price. 
Baily-Krehbiel,  Box  396,  Salina.  Kansas. 


WILL  SELL  controlling  interest  in 
southwestern  weekly.  Have  another 
paper,  but  wish  to  retain  investment 
here  l^ause  of  promising  future.  You’ll 
need  $15,000  to  $20,000.  Furnish  full 
background,  financial  responsibility. 
Box  2303,  Eklitor  A  Publisher. 


WEEKUES  —  DAIUES 
We  offer  an  outstanding  list  of  West¬ 
ern  papers.  Why  not  write  for  our 
latest  Bulletin  now.  No  charge  or 
obligations. 

JACK  L.  STOLL  A  ASSOCIATES 
4958  Melrose  Ave.  Los  Angeles  29,  Cal. 


EDITOR  ac  PUBLISHER  for  June  2,  1956 


ANNOUNCEMENTS 

Publications  For  Sale  | 

FLORIDA  Ojunty  Seat  Weekly,  Job 
shop.  Unopposed.  Lucrative.  Sacrifice 
property  and  all  $16,00<)  with  ter.ns. 

R.  E.  Sweat,  P.O.  Box  1272,  Trenton, 
PTorida. 

Publications  Wanted 

YOUNG  SALESMAN  with  capital  de¬ 
sires  newspaper  with  printer,  prefer¬ 
ably  in  east.  Replies  held  in  confidence. 
Box  2334.  Eklitor  A  Publisher. 

WANT  TO  ACQUIRE  interest  in  week¬ 
ly  or  small  daily.  Prefer  working 
arrangement  with  publisher.  Excellent 
business  and  advertising  background. 
College  graduate.  Box  2311,  Editor  A 
Publisher. 

Business  Opportunities 

(X)MMERCIAL  A  LEGAL  weekly  in 
Florida  needs  working  manager  as 
partner  with  possibility  of  later  own- 
erahip.  Box  2130,  Editor  A  Publisher. 

National  Advertising  Space 

AMAZING  Suburban  business  1 

Test  it  in  Sanders  ABC  8 

Geneseo,  N.  Y. 

NEWSPAPER  SERVICES 

Consultants 

NEW  SPARKLE  FOR  YOUR 
NEWS  COLUMNS 

Put  Zip  in  your  editorial  coverage  and 
news  display.  Improve  revenue.  Im¬ 
partial,  trained  analysts  with  fresh 
ideas,  new  viewpoints.  Dick  Haratine 
A  Associates.  3404  Greengarden  Boule¬ 
vard.  Erie,  Pennsylvania. 

Job  Printing 

PUBLISHERS— ADVERTISERS 
WHY  PAY  premium  prices  for  news¬ 
print  when  we  can  print  for  you. 
Standard  or  upgrade  paper.  Complete 
publisher's  facilities,  from  composing 
to  bindery  -  rotary  -  roto  coior  -  gravure 
letter-press-large  midwest  plant-com¬ 
petitive  prices.  Box  2213,  Editor  A 
Publisher. 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING  -TRUCKING 
Expert  Service — World  wide 
SKIDMORE  AND  MASON.  INC. 
66-69  Frankfort  Strert 

New  York  38.  N.  Y. 

Barclay  7-9776 

Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  "Turn  Key’’  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  La. 

Phone:  BYwater  7634 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 

AND  GOSS  FLAT-BED  WEBS. 
DISMANTLING  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
Lyndhut^t,  N.  J. 

E.  P.  WALLMAN  A  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erection  all  types  of 
presses  Coast  to  Coast 

Tel.  3-4164  976  N.  Church  Street 

Rockford  Illinois 

MACHINERY  and  SUPPUES 

Composing  Room 

PRACTICALLY  NEW  LINOTYPE, 
model  34  and  36  equipment  with  electric 
pot,  Mohr  Saw.  6  mold  disk,  Hydra- 
quadder  Margach  Feeder,  regular  two 
letter  matrices  and  two  letter  display 
matrices.  Will  accept  any  reasonable 
offer.  Must  be  sold  immediately.  These 

machines  are  less  than  a  year  old  and 
were  only  used  58  days  on  a  daily 
newspaper.  Write,  wire,  or  call  ROSE 
PRINTING  CO..  Tallahassee,  Fla. 


MACHINERY  and  SUPPUES 


Composing  Room 


This  Ad  Will  Not  Appear  Again 
PUBUC  AUCTION  SALE 
TUESDAY 

June  12th,  1966—10:30  A.  M. 
Large  Linotype  Plant  A 
Complete  Mono  Dept. 

176  VARICK  ST.,  NEW  YORK.  N.  Y. 
1-Model  29  Linotype  42-Em 
Mixer  Machine,  Ser.  No. 

56960,  with  2  Magazines, 

Centering  A  Quadding  Attach¬ 
ment,  4  molds.  Mold  Blower, 

Gas  Pot,  Monomelt  A  Motor 

3- Model  8  Single  Magazine 
Linotype  Machines,  each  with 
1  Magazine,  4  molds,  gas  pot. 
Monomelt  A  Motor 

147-Additional  Full  Length  90- 
ch.  Linotype  Magazines 

4- Linotype  Operator’s  Chairs 
4-Copystands,  Liners,  Space- 

bands,  Border  Slides,  Blocks 

1- Ewald  Plunger  Cleaner 
13-Steel  Magazine  Racks 

2- 11  Drawer  Steel  Matrice  Cab. 

6-Mat  Sorts  Cabinets 

195-Fonts  of  Late  A  Latest  faces 

of  Linotype  A  Intertype  Mats 
including  Accents,  Sorts,  etc. 

No.  17  A  317  Vandercook  Proof 
with  Self  Inking  Attachment 
2-C  A  G  Trimmer  Saws 
1-Power  Miterer 
l-Rouse  Band  Saw 
1-Margach  Low  Slug  Router 
1-Rouse  Mortising  Machine 
1-Delta  Power  Router 

I- 39x63  All  Steel  Imposing  Stone 
with  283-8%xl3''  galleys 

II- 6’4x23i/4.  3-8!yix23>^. 

and  1-12x18"  Steel  Galley  Cabs. 
11-Steel  24  Drawer  Type  Cabinets 
8-Wood  24  Drawer  TVpe  Cabinets 
.5-Wood  48  Drawer  Type  Cabinets 
Bench  scale.  Lockers,  Dump  Banks, 
Dump  Trucks,  Foundry  Chases, 

I.ead  A  Slug  Cutters  A  Msc. 

Hand  Tyi)e — (In  Cases) 

—  New  Never  Printed  On — 

50,000  lbs.  Mono.  Metal  in  Fonts 
20,000  lbs.  Foundry  in  Fonts 
App.  50,000  lbs.  Linotype  Metal 

1- TTiompson  Type  Caster 

2- Mono  Material  A  Sorts  Casters 
4-Mono  Composition  Casters 

1  3-Keybonrds,  48-Mnlds 
176-Font8  Thompson  A  Cellular 
Matrices,  36 — Keybanks 
40-Fonts  Mono  Display  Mata 
146-Mat  Cases,  Large  assort, 
of  accessories  for  a  complete 
monotype  outfit 

600  LB.  UNO  METAL  FURNACE 
INSPECTION : 

DAY  PREVIOUS  to  Sale 
SCHWARTZ.  BROS..  Auctioneers 
277  Broadway,  New  York  7.  N.  Y. 
PHONE:  worth  4-1370 
Note:  Deposit  Required 


MATS 

(XIRONA  8  pt.  light  and  bold — 8 
228-  $100. 

IDEAL  6t/^  pt.  light  with  bold — 
No.  537— $100. 

MiTTRO  14  pt.  medium  with  thin — 
14  186— $176. 

REGAL  8  pt.  light  with  bold  unit 
font  No.  2268  $125. 

All  fonts  complete  guaranteed  A-1 
shape,  p  Q 

_ Tampa,  Florida _ 

COMPLETELY  reconditioned  Ludlow 
Unit  Gas  or  Electric.  May  be  seen  in 
operation.  Good  selection  of  Lino  and 
Ludlow  mats.  90  and  72  chan,  full  and 
split.  Lino  or  Intertype  Magazines. 
Also  side  Aux.  Midwest  Matrix  Mart, 
633  Plymouth  Court,  Chicago  6,  III. 
MODEL  84,  Linotype,  Serial  #64847 
(1951)  complete  with  8  magazines  A 
mats,  electric  pot,  saw,  quadder,  blow¬ 
er,  feeder,  six  mold  disc,  2  extra 
molds.  $16,226.00  F.O.B.  Wallace, 
Idaho.  Seripps  League,  181  Mercer 
St.,  Seattle  9,  Washington. 

UNOTYPE  FOR  SALE 
One  Model  14  Linotype,  Serial  No. 
31626;  3  main  magazines.  90-channel, 
full  length;  1  auxiliary  magazine,  28- 
channel.  punch  type;  Current-D.C.  230; 
3  universal  adjustable  molds;  1  head- 
letter  mold,  15-19  point;  gas  pot; 
Margach  feeder.  Machine  in  good 
running  condition.  Hay  be  seen  any 
day  in  operation.  Price:  $3,000.  F.O.B., 
our  plant.  A.  L.  Ramsay,  e/o  Western 
I  Newspaper  Union,  810  E.  46th  St., 
!  New  York  17,  N.  Y.  Tel.  MU  9-4700. 
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MACmNERY  and  SUPPUES  MACHINERY  and  SUPPUES  I  MACHINERY  and  SUP 


Composing  Room  1  Netesprint  j  _ Press  Room 


REID  V  belt  motor  drive  for  Lino-  i 

type-Intertype  in  use  several  years.  I  FVCFI  I  FNT  CONDITION 

Users  very  well  pleased.  Reid  maga-  CAV^^CLLCIN  I  V..,v^lNLl|  I  IV^IN 

sine  racks  SI  stock  sizes  or  make  to  12-unit  Goes  Press 

smt  your  ne^s  L^e  to  have  your  Many  publishers  in  practically  every  Built  1929— recently  rebuilt 
Co..  Has  AC  Drives-Cline  Reels 

y  um,  cago  ,  State  of  the  Union  are  our  regular  Rubber  Covered  Rollers 


MACHINERY  and  SUPPUES 


Press  Room 


order.  Arch  Reid,  William  Reid 
2271  Clyboum,  Chicaao  14,  III. 


_ Newsprint 

WE  HAVE 

NEWSPRINT 

TO  SUIT  YOUR  NEEDS 


Prompt  Shipments 
Future  Shipments 
Alfred  Bunge  Co. 

Standard  White  Tonnage 
Large,  Half  and  %  Rolls, 
and  smaller  widths. 

60  TONS  AND  UP 

BUNGE  PULP  & 
PAPER  CO. 

45  W.  45th  St.  New  York. 


customers,  receiving  monthly 
shipments  of  our 

*  .  8  Units — 2  Pair  Folders 

O  ’  DUPLEX  METROPOLITAN 

STANDARD  DOMESTIC  32  press  motor  drives  of  25.  40,  ,.100  HP-AC  Drives— 22  9/16-Color 

60.  75,  100  and  150  H.P.  AC.  Two  75 

PClIIMn  MF\A/<^PPINT  <trive*  Parallel.  All  complete  with  *  •  • 

rv-^ruiNL*  INCVVOriMINI  control,  chain  and  sprockets.  Geortre  16  Units — 3  Pair  Folders 

C  Oxford.  Box  90S.  Boise.  Idaho. - 

n-  4  M-II  cu-  4  DUPLEX  ARCH  UNITS 

Direct  Mil  Shipments  TUBULAR  PRESS  Drives— Low  Substructure— 23  9/14 

.  I  .  o  11  -J/  j  1/  IUDUl./-tl\  ri\COO  6  units  available  immediately 

in  large  size  Rolls,  %  and  Vo  ... 

^  24  Paites— 3  Decks  •  •  • 

.^Ilc  “""I  ^  16/82  Page 

Size  rolls  Alternating  current  motor  ii/^c  CikiDi  cv  DDCCC 

Stereotype  Machinery  HOE  SIMPLEX  PRESS 

of  any  diameter  desired,  J^)HN  (GRIFFITHS  C^)  INC  8/4 — AC — Quarter  Folder — Pony 

I  416  Lexington  Avenue  *  •  • 

New  York  17,  N.  Y.  24  Page 

Please  contact  os  now  and  let  us - — — — — —  GOSS  DEKATUBE 

HOE  16  page,  2  unit,  complete  with 

place  your  orders  for  the  third  and  stereotype  equipment,  crated  ready  to  New  in  1952 — Balloon  Former  22  8/4 — 

ship  .  .  .  116,000.  AC — Color  Pans — Vacuum  Stereo 

fourth  quarter  of  1966  with  our  mills  Dealer,  P.  O.  Box  728  *  •  • 

Tampa,  Florida.  _  .  _  _  .  _  . . 

;  ^ST^EMOVe  PRESS  UnRs— 2  Pair  Folders— 22  3/4 

L  buildingi  hoe  SUPERPRODUCTION 

CT  CTCPWCM  PA  PCD  r't^DP  1  2-Unit  Hoe,  doing  e.xcellent  work.  Com- 

01.  OICrriCIN  r/ArClN  V^'w/I\r.  piete  stereotype  &  electrical  equipment.  Steel  Cylinders,  Rolier  Bearings.  Spray 

48  chases.  Press  can  be  seen  running  Fountains,  Reels,  Tensions  and  Pasters. 
150  E.  35  St,  til*  June  16.  Make  an  offer.  Write  Out  of  the  PHILADELPHIA 

for  sample  copies.  David  Blacker,  BULLETIN. 

M  w  I  M  \/  South  Omaha  Sun.  802  Brandeis  Theater  ... 

New  York,  N.  Y.  Bldg.,  Omaha,  Nebraska. _ 

GOSS  High  speed  straight  line  octuple  And  many  other  presses  and 

press,  4-deck,  equipped  with  two  foiders.  Equipment  of  every  size  and 

64-page,  cutoff  23-9/16;  color  deck;  description 

_  complete  with  stereotype  equipment.  ^ 

STANDARD  NEWSPRINT  ROLLS,  BEN  SHULMAN  ASSOCIATES 

Inquiries  invited.  AL  4-8728  N.Y.C.  p  o  79h 

Box  215,  Editor  &  Publisher.  ^  Tamp^.  Florida 


See  it  in  operation  1 
For  appointment  write 
or  phone  PL.  6-0165 

WALTER  SCOTT  &  CO..  INC. 

Plainfield,  New  Jersey 

PRESS  MOTOR  DRIVES  of  25,  40, 
50.  75,  100  and  150  H.P.  AC.  Two  75 
H.P.  drives  Parallel.  All  complete  with 
control,  chain  and  sprockets.  George 
C.  Oxford.  Box  90S.  Boise.  Idaho. _ 

DUPLEX 

TUBULAR  PRESS 

24  Pages — 3  Decks 
%  and  ^  page  folder 
Alternating  current  motor 
Stereotype  Machinery 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Avenue 
I  New  York  17,  N.  Y. 


MACHINERY  and  SUPPUES 


Press  Room 


12  UNIT  SCOTT  PRESS 

6  Superimposed  Color  Units-AC  Drive 
3  folders  with  Balloons  and  Conveyors- 
High  Speed  Press  with  Reels  &  Pasters. 
Available  Early  1967. 

•  •  • 

3  UNIT  GOSS  PRESS 

2294"  -1  unit  reversible-AC  Drive 


W.  45th  St.  New  York.  N.  Y.  j  ST.  STEPHEN  PAPER  CORP. 
Phone:  JU  2-4830;  JU  2-4174  i  irr.  r 


Domestic  and 
Foreign  Shipments. 


FOR  SALE 

One  of  the  large  NEWSPRINT  MILLS 
In  this  hemisphere — 
Completely  integrated. 

Rare  opportunity. 

Principals  only. 


fourth  quarter  of  1956  with  our  mills 


150  E.  35  St. 
New  York.  N.  Y. 


Inquiries  invited.  AL  4-8728  N.Y.C. 
Box  215,  Editor  &  Publisher. 


AC — Color  Pans — Vacuum  Stereo 
7  Units — 2  Pair  Folders — 22  3/4 

HOE  SUPERPRODUCTION 


Out  of  the  PHILADELPHIA 
BULLETIN. 


And  many  other  presses  and 
Equipment  of  every  size  and 
description. 


Press  Room 

USED  PRESSES 

Rotary  and  Flatbed 


60  East  42nd  St.  New  York  17.  N.  Y. 
Phone  Oxford  7-4590 


FOR  SALE:  Duplex  tubular  finishinsr _ _ 

machine  with  5  HP  motor.  Infra-  _  _  _ 

matic  drier.  Goss  metal  pump  and  BEN  SHULMAN  -  GORDON  ELROD 


I  Investins:  in  used  printingr  equipment  { 
Rare  opportunity.  important  to  the  publisher  in 

'  I  this  market.  Therefore  it  is  wise  to 

n  «  «  I  I  I  investigate  thoroughly  before  making  | 

rrincipats  only,  ^  decision,  and  to  study  your  needs 

with  the  help  of  the  men  who  know  tne  I 
Box  2147,  Editor  &  Publisher  presses  best.  I 

He^ause  ro  many  plants  are  con- 

_ _ _ _ tiniiously  instn'liMg  new  Goss  presses 

CANADIAN  NEWSPRINT  standard  f"'!  «iuipmtnt.  we  usually 

32  lb.  161/,"  16"  i6Vj"  17"  22%"  ®  ‘•i®  available  used  i 

24"  31"  32"  33"  34"  35"  rolls.  Also  eQU'pment. 

Euroi>eun  newsprint  46-60-62-64-70"  We  invite  your  correspondence,  in  i 
rolls  for  June,  July,  August  delivery,  the  hope  of  helping  you  obtain  the  | 

best  press  for  your  needs  and  also  i 


BROCKMAN  PAPER  CO. 

666  Westchester  Ave.,  N.  Y.  65,  N.  Y. 
MOtt  Haven  5-6022  Est.  1930 

BEHRENS  SALES  CO, 
Newsprint  Specialists 

16%— 16— 1654— 17— 17%— 31 
34—45 — 60—61—62—64—66 
Rolls,  Sheets  —  Your  Size. 
BEHRENS  SALES  CO. 

427  2nd  Ave.  NYC,  NY  MU  6-6960 

AVAILABLE  monthly  tonnage 
Standard  Newsprint  paiier  in 
rolls  to  specification.  Contact 
Caribe  Export  Company,  62 
Vanderbilt  Avenue,  Room 
1410,  New  York  City,  N.  Y. 


the  best  value  for  your  money.  |  GOSS  OCTUPLE 

THE  GOSS  PRINTING  I  „  k,  f  .  f,  „ 

DDCCC  Double  Folder  &  4  Floor  U 

rKbbb  HpJI  Brackets,  electric 

6601  West  81st  Street,  Chicago  60,  III.  Length  sheet  cut-off  22^4" 
PHONE  Bishop  2-3300  ;  _  „  ,  . 


spout.  11  dummy  plates  for  printing 
8-column  page  on  16  inch  paper  on 
Goss  Unitubular  press.  Dross  burner. 
For  particulars.  including  prices,  | 
write  Pat  Taggart,  Waco  News-Trib-  1 
une  and  Times-Herald.  Waco,  Texas,  j 

GOSS  24-48  PG  PRESS 

3  Double  Width  Units, 

23  9/16"  cut  off.  j 

1  Pr.  folders,  Cline  1 

I  Reels.  Priced  for  quick  sale.  1 

i  Phone  or  write  William  Hershey  1 

I  Brush-Moore  Newspapers,  Inc.  I 

I  Canton  2.  Ohio  j 

I  GOSS  OCTUPLE  PRESS  | 

;  Double  Folder  &  4  Floor  Units  j 

End  Roll  Brackets,  electric  hoists.  : 


will  be  in  attendance  at  the 
A.N.P.A.— S.N.P.A. 
MECHANICAL  CONFERENCE 

Statler  Hotel,  Dallas,  Texas. 

June  2  through  June  9  ■ 

BEN  SHULMAN  ASSOCIATES 

Stereotype 

HOE  Duo-cooled  Box  for  14  %"  plate 
diameter 

GOSS  Double  Plate  Equipment  for 
13%"  dia.  4  pieces  , 

ROYLE  Radial  Arm  Flat  Router  I 

HOE  Heavy  Duty  Saw  &  Trimmer 
6-COLUMN  Hammond  Easy  Kaster 
FURNACES  1-ton  to  7  tons 
30  H.P.  General  Electric  220  volt,  60 
cycle,  3  phase  motor  ^ 

NO.  1  Rouse  Power  Band  Saw  .% 

BEN  FRANKLIN  Trim-O-Saw 


- Steret)typo  Machinery  ^  FRANKLIN  Trim-O-Saw 

GOSS  16  PAGE  i  JOHN  GRIFFITHS  CO.,  INC.  1  “g^cofumn^i^enJ's'"™""'" 

stereo  Press,  34"  roll  23%"  cutoff  I  415  Lexington  Ave.,  N.  Y.  17,  N.  Y.  HALL  Mat  Roller  with  5  H.P.  motor. 

burnacc,  Caating  Box,  1 - |  medium  weight  roller  for  general 

Shaver,  Chases  and  Tail  -^immer  service. 

SCOTT  24  PAGE  press,  twenty  pages  complete  with  i  tl  va/  lj  i\  ^ 

Four  Deck  News  Press  with  ,  PV'"P-  Thomas  W.  Hall  Company 

Stereo  Equipment  1  ®"“®''-  “'?«*  muting  machine.  The  STAMFORD.  CONN. 

Tompkins  Prtg.  Equipment  Co.  I  /'‘•"‘■'■■ly  and  !  _ 

_712_S._C,ark.  ^_icago^I..inois^_  '  •:S:‘'L:rrmrn"’‘;^;“:ricl^^^  1  Wanted  to  Buy 

..  ..  I  Lake  Charles,  Louisiana.  '  "J - TTI - T" 

TWO  double  width  cylinders  and  n?  - # — 


Thomas  W.  Hall  Company 
STAMFORD.  CONN. 

Wanted  to  Bur 


WANTED — Used  newspaper  folder  for 


14IU,  rsew  lorK  city,  is.  i,  dinky.  Practically  new  Pony  Auto-  |  GOSS  12-PAGE  semi-cylindrical  press.  1  86  x  48  sheet.  Gulf  Beach  Journal, 

00  A  xTTMvi  A  vrr « VT  A¥Ton,¥>iAVT  J  platc,  3  ton  mctal  pot  with  pump,  new  !  Complete  unit  with  chases,  metal  pot,  I  Treasure  Island,  Florida. 

nnuFcVin  M  .AUSTRIAN  and  eig^tric  control  with  30  HP  drive.  Op-  i  scorcher,  tail-cutter,  shaver,  and  chip-  ; - 

UUHL&llC  Newsprint.  crating  speed  20,000  per  hour,  23%a  I  ping  block.  May  be  seen  in  operation.  ,  WANTED.  Duplex  or  Goss  Flat  Bed 

ALL  SIZES  cut  off.  Available  Spring  1967.  Can  Ideal  for  large  weekly  or  small  daily.  '  Web  Press.  Cash  deni.  Inland  News- 

BEHRENS  SALES  CO.  be  seen  operating  daily  at  THE  Available  about  January  1.  The  Daily  :  paper  Supply  Co.,  422  West  8th.  Kansas 

427  2nd  Ave.,  N.  Y.  MU.  6-6960  I  INDEX-JOURNAL,  Greenwood,  S.  C.  |  Union.  Junction  City,  Kansas.  1  City  6.  Mo. 
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BIACHINERY  and  SUPPUES 

HELP  WANTED 

Wanted  to  Buy 

Classified  Advertising 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  NY  17  OXford  7-4690  I 

WANTED:  8-page  Duplex  or  Goss  1 
flat-bed.  Advise  serial  no.  and  when  i 
available  —  Northern  Machine  Works,  i 

iy  CLASSIFIED 

ADVERTISING  MANAGER 

with  thorough  experience  and  good 
record.  Good  opportunity  for  either 
man  or  woman.  Chart  Area  2  daily. 
66,000  population.  Give  references.  Bos 
2006,  ^itor  A  Publisher. 

$23  N.  4th  St.,  Phila.  6,  Pa. 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTA'nVES 
277  Broadway,  New  York  7,  N.  Y. 
LUDLOWS  or  Elrods  regardless  of 
condition  or  age.  Highest  cash  price. 
Also  surplus  composing  room  equip¬ 
ment.  MIDWEST  MATRIX  MART. 
633  Plymouth  Ct.,  Chicago  6,  Illinois. 
WEbster  9-3238. 

Display  Advertising 

RETAIL  STAFF  SALESMAN 

FINE  OPPOR'TUNITY  for  thoroughly 
exiierienced  man  with  imagination, 
capable  of  top  grade  solicitation  and 
layout,  to  replace  salesman  leaving 
for  family’s  health  reasons.  Prefer 
man  over  30.  Record  must  stand  full 
investigation.  8-man  staff  in  growing 
city  of  85,000.  Salary  over  $100  week¬ 
ly.  commission,  bonuses,  and  insur¬ 
ance.  37^  hour  week.  Reply  in  con¬ 
fidence  with  full  details.  D.  P.  Bliven, 
Advertising  Manager,  Union  Leader 
Corjioration,  Manchester,  N.  H. 

HELP  WANTED 

Administrative 

GENERAL  MANAGER  needed  to  op¬ 
erate  11,000  circulation  daily  for  local 
family  ownership.  Must  be  experienced 
in  all  phases  of  newspaper  publishing 
and  thoroughly  qualified  to  direct  the 
affairs  and  staff  of  an  excellent  news¬ 
paper  with  modern  plant.  Must  have 
background  and  professional  record 
which  will  stand  most  careful  investi¬ 
gation  and  proven  ability  to  fit  into 
community  life  in  manner  creditable 
to  the  newspaper.  If  you  can  meet 
these  requirements  and  are  interested 
in  $10,000  per  year  with  opimrtunity 
for  more  in  the  future  for  the  right 
man,  send  complete  details  on  back¬ 
ground  and  record,  to  Box  2316,  Editor 
A  Publisher. 

Advertising  Instructor 

OPENING  at  one  of  America’s  largest 
Universities.  Big  Ten,  for  young  man 
with  college  degree,  good  scholastic 
record,  about  6  years  advertising 
agency  and/or  broadcast  or  industrial 
experience.  Good  pay,  advancement  op¬ 
portunities,  stimulating  work,  beautiful 
surroundings,  friendly  atmosphere.  Box 
2238,  EDITOR  A  PUBLISHER. 

NEW  ENGLAND  DAILY.  J.OOO  cir¬ 
culation,  seeks  young  man  fur  second 
spot  on  advertising  staff.  Unusual  op¬ 
portunity  for  right  person.  Ideal  work¬ 
ing  conditions.  Experienced  candidates 
preferred,  although  we  will  train  you 
if  you  meet  reasonable  requirements. 

Artists — Cartoonists 

Box  2243,  Editor  A  Publisher. 

SOUTHWEST  RESIDENCY 

Artist  needed  for  public  relations  staff 
of  a  large  company.  Applicant  should 
have  both  illustrative  and  production 
talent.  Involved  will  be  illustrations, 
layouts,  and  production  for  advertis¬ 
ing,  magazines,  pamphlets,  and  all 
other  media  of  public  relations.  Salary 
open.  Box  1918,  Editor  A  Publisher. 

YOUNG  MAN  experienced  in  sales, 
copy,  layout  wanted  by  Massachusetts 
daily,  13,600  circulation.  Small  city 
background  preferred,  some  retail  ex¬ 
perience  desirable.  Good  salary  plus 
monthly  bonus,  insurance,  pension 
plan,  other  benefits.  Write  complete 
details  to  Business  Manager.  North 
Adams  Transcript,  North  Adams, 
Massachusetts. 

ADVERTISING  SPACE  SALESMEN— 

Circulation 

Southwestern  farm-ranch  publication 
with  excellent  growth  potential,  mem- 

Assisrant 

Circulation  Manager 

FOR  a  rapidly  growing.  6  day,  70,000, 
evening  newspaper.  Starting  salary 
approximately  $8600  plus  retirement 
and  insurance  plan. 

AGE  to  45.  Must  have  the  ability  to 
train  and  administer  a  Home  Delivery 
section  of  36  people,  using  the  Little 
Merchant  Plan.  Mu.st  also  be  a  good 
promotor.  Chart  Area  2. 

SEND  complete  resume  to  Box  2152. 
Editor  A  Publisher. 

ber  ABC,  wants  two  sincere  ad  sales¬ 
men.  Cover  Chicago  and  New  York. 
Box  2120,  Editor  A  Publisher. 

ADVERTISING  SALESMAN.  Excel¬ 
lent  opportunity  open  in  New  England 
for  young  aggressive  man  with  success¬ 
ful  background  selling  local  advertising 
for  newspapers.  Plea-e  send  profile. 
Replies  held  strictly  confidential.  Reply 
Box  2244,  Editor  A  Publisher. 

ADVERTISING  SALESMAN,  good 
with  layouts,  wanted  by  Chart  9rea  3 
newspaper  with  over  30,000  circulation. 
Write  Box  2201,  Editor  A  Publisher, 
for  details  and  application  blank. 

1  Modern,  air-conditioned  plant  plus 
;  many  extra  benefits. 

!  DISPLAY  ADVERTISING  salesman 
wanted  by  fast  growing  Southern  Cali¬ 
fornia  daily.  Ideal  working  and  living 
conditions.  Many  company  benefits. 
Exceptional  opportunity.  Write  G.  C. 
Wonn,  News  Tribune,  Fullerton,  Calif. 

YOUNG,  AGGRESSIVE,  experienced 
man  to  manasre  Circulation  Department 
on  fast'ffrowingr  South  Tlorida  evening 
daily.  References  required.  Wr’te  W. 
E.  Page,  c/o  Herald,  Bradenton, 

A  LEADING  <iuaiity  mid-west  (Chart 
area  6)  daily  and  Sunday.  35,000  cir- 
'  culation,  seeks  a  retail  salesman  for 

1  a  top  stall  iKist.  This  man  should  be 
'  advertising  manager  of  a  smaller 

1  pai>er  or  have  the  exiierience  to  move 

EXPERIENCED  Circulation  man  on 
way  up  for  highly  competitive  daily 
field  in  city  of  90,000.  Managership 
will  he  reward  for  right  person.  Write 
Box  2328.  Editor  A  Publisher. 

IMMEDIATE  OPENING  for  Manager 
Farm  Sunday  service  and  mail.  CTiart 
Area  6.  Must  have  proven  ability. 
Write  giving  age,  education  and  em¬ 
ployer  references.  Box  2301,  Editor  A 
Publisher. 

OPP9RTUNITY  FOR  NUMBER  2  cir¬ 
culation  man  to  step  into  top  s)M>t 
on  10,000  daily.  S80  to  $100.  Incentive 
plan.  Box  2322.  Editor  &  Publisher. 

•  to  a  more  important  and  lucrative  aa- 
'  aiKnment.  If  you  would  Btrasp  a  real 

1  oi>)>ortunity,  ready  now  to  make  a 
;  chanfre,  and  consider  yourself  sturdy 
and  deitendable*  this  is  your  chance 
to  join  one  of  the  best  indei)endent 

1  organizations  in  the  Country.  Write 
Box  2317.  Editor  &  Publisher. 

TOP  GRADE  Advertising  Salesman 
with  knowledge  of  lay-out  and  mer¬ 
chandising  at  least  5  years  experience 
with  large  weekly  or  small  daily.  Ex- 

Classified  Adeertisinp 

YOUNG  MAN  to  handle  classified,  and 
help  in  circulation  and  display  on 
•mall  daily.  Good  salary,  widc^pen 
bonus.  Chance  to  widen  experience. 
Write  Box  2110,  Editor  A  Publisher. 

sales  ability.  Also  need  girl  or  man 
skilled  on  lay-out  and  copy  writing. 
Write  J.  B.  Robinson,  Daily  News, 
Jacksonville.  North  Carolina  or  Phone 
.  7222  Evening  4376. 
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HELP  WANTED 


_ Display  AdwartUimg _ 

ADVERTISING  MANAGER  for  small 
Florida  daily.  Please  send  full  informa¬ 
tion  IncludinK  salary  requirements.  Box 
2326,  Editor  A  Publisher. 
ADVERTISING  SAL^MAN^  Pacific 
Northwest  city  of  80,000.  Elxperience 
on  small  daily  imimrtant.  Permanent, 
splendid  opportunity  for  advancement, 
employee  benefits,  etc.  Wonderful  place 
to  live  and  work.  Give  full  particulars. 

Box  2318,  Editor  A  Publisher. _ 

RETAIL  ADVERTISING  SALESMAN 
on  five-man  staff,  award-winning  news- 
pai)er,  14,000  community  in  summer 
and  winter  resort  area.  Send  resume 
including  salary  requirements.  Iron- 
wood  Daily  Globe,  Ironwood,  Michigan. 

Wanted  Advertising  Salesmen 
EXPERIENCED  advertising  salesmen. 
Evening  second  paper  in  excellent  mar¬ 
ket.  $90  to  $126  weekly  depending 
on  ability  to  produce.  Advancement 
possibilities.  Chart  area  1.  Write  all 
first  letter.  Box  2321,  Editor  A  Pub¬ 
lisher. 

YOUNG,  experienced  man  for  display 
advertising  staff  on  smaller,  progres¬ 
sive  daily  located  in  the  heart  of  the 
Pacific  Northwest  Vacationland.  Above 
average  starting  salary  plus  incentive 
bonus.  Send  resume  to  Box  2324, 

Editor  A  Publislte£. _ 

YOUNG  ADVERTISING  MAN  who  can 
sell,  who  has  ideas  and  is  able  to 
appreciate  opportunity  offered  by  na¬ 
tional  industry  newspaper.  Agricultural 
background  helpful  but  not  essential. 
Write  giving  age,  experience  and  in¬ 
come  requirements.  The  Poultryman. 
Vineland.  New  Jersey. 


Editorial 


WOMENS  DEPARTMENT  SUPER-  I 
i  VISOR  in  18-papcr-a-week  nwtropolitan  I 
newspaper  plant  in  mideontinent  area.  ! 

I  Rare  opportunity  for  a  person  of  fairly  | 
broad  experience,  preferably  in  mid-  I 
I  west  or  southwest,  with  demonstrated 
I  organizing  and  administrative  ability, 
j  to  get  in  at  the  top.  Details  in  first 
letter,  please.  Box  2021,  Editor  A  Pub- 

!  iisher.  _ ] 

i  TWO  ALL  AROUND  REPORTERS 
for  upstate  New  York  Daily.  Address 

Box  2206,  Editor  A  Publisher. _  I 

CONNECTICUT  WEEKLY  wants  wide  i 
awake  editor  to  write  and  edit  all 
j  copy.  Need  ambitious  iternnn  who  likes 
small  towns  and  wants  to  make  week¬ 
lies  a  life-time  career.  Starting  salary 
$80.  Give  availability  and  complete 
information  in  first  letter.  Box  2181, 

^itor  A  PublishMj _ _ 

[  LIVE  REPORTS  for  general  news.  | 
1  must  handle  camera,  journalism  grad-  j 
1  uate  or  some  exiterience.  Good  work-  , 
I  ing  conditions,  replace  six  year  staffer. 

I  Write  Maurice  K.  Henry,  Daily  News.  | 

'  Middlesboro.  Kentucky. _ 

i  NEWSMAN-PHOTOGRAPHER  able  to 
:  take  charge  of  news  department  on 
i  8,800  circulation  ABC  weekly.  Must 
I  have  car.  Up  to  $100  to  start.  Chagrin 
;  Valley  Herald,  Chagrm  Falls,  Ohio. 

;  NEWSPAPER  EDITORIAL  POSI- 
;  TIONS  OPEN  FOR  YOUNG  MEN 
!  AND  WOMEN  BETWEEN  THE  $60- 
$90  LEVEL  IN: 

I  California 

I  Florida 

I  South  Carolina 

I  Illinois 

'  Colorado 

!  AND  MANY  OTHER  STATES.  SUB¬ 
MIT  RESUMES  TO:  BILL  McKEE 
BIKCH  PERSONNEL.  SUITE  1417,  69 
E.  MADISON  ST.  CHICAGO,  ILL. 

I  CE  6-.';670 _ 

REPORTER,  morning  daily.  Photo  ex¬ 
perience  desirable  but  not  required. 
Write  full  details,  experience,  refer- 
.  ences,  salary  expected.  Daily  Rocket, 

Rmk  Springs.  Wyoming. _ 

WOMAN — Expanding  women’s  depart- 
.  ment.  Need  woman  writer  -  photog¬ 
rapher.  Emphasis  on  illustrate  fea¬ 
tures.  Morning  daily,  6-day,  40-hour 
week.  Salary  open.  Scottsbiuff,  Neb- 

ra.sjca.  Star-Herald. _ 

WOMEN’S  PAGE  EDITOR  for  8000 
circulation  daily  in  isolated  Southern 
I  California  desert  area.  Must  have 
experience  in  newswriting,  handling 
page  layout,  people.  Box  2116,  Editor 
A  Publisher. 


HELP  WANTED 


Editorial 


REPORTER  -  PHOTOGRAPHER.  Man 
or  woman.  All  types  assignments. 
Salary  open.  Mid  east  coast.  Write 
Box  2164,  Editor  A  Publisher. _ 

ALL  AROUND  newsman  with  experi¬ 
ence,  willingness  to  develop  darkroom, 
knowledge  and  editing  responsibility. 
Immediate  opening.  Good  spot  for 
right  man  interested  in  small  city 
daily  career  in  Chart  Area  7.  Submit 
all  in  first  letter.  Box  2248,  Editor  A 
Publisher. 

COMBINATION  Reporter  -  Photog¬ 
rapher,  experienced.  Desk  background 
would  be  helpful  but  not  essential. 
Good  working  conditions,  good  city, 
good  newspaper.  Write  Managing 
Editor,  Charles  Bennett,  Chronicle- 
Telegram.  Elyria,  Ohio. 

EDITORIAL  ASSISTANT  to  help  on 
wire  desk  and  other  editorial  duties, 
also  to  cover  news  beats  and  special 
features.  Want  young  alert  man  with 
initiative.  Good  chance  for  advance¬ 
ment.  Not  an  easy  sedentary  job. 
Southern  New  England  afternoon  daily 
of  9,U00  circulation.  Growing.  List 
expeHenre  and  t alary  range.  College 
graduate  with  two  or  three  years’  ex¬ 
perience  on  a  eekiy  or  small  daily 
preferred.  Ability  to  use  camera  a 

must. _ B<»_2222,  Editor  A  Publisher. 

EXP^mENCE^^ESKMAN,  mediu^ 
.,iied  New  England  daily.  Must  be 
painstaking  Editor  and  imaginative 
head  writer.  Good  Conditions.  Box 
2217,  Editor  A  Publisher. 

HAVE  IMMEDIATE  OPENING  for 
experienced  reporter  desk  man  who 
can  write  heads  and  know  page  make¬ 
up.  Also  need  young  ambitious  Sports 
Editor  who  wants  a  solid  future  on 
Arizona  fastest  growing  daily.  Write 
full  particulars,  to  Barney  Mergen. 
Editor,  Mesa  ’Tribune,  PO  Box  230, 
Mesa,  Arizona. 

H U MAN  INTEREST 

If  you  have  a  flair  for  writing  sparkl¬ 
ing  feature  type  human  interest  stories, 
are  a  college  graduate,  journalism  pre¬ 
ferred.  are  between  the  ages  of  26 
and  36,  are  an  experienced  news  man 
who  can  command  a  top  salary  on  a 
large  mid-western  daily,  write  box  2226, 
Editor  A  Publisher. 

REPORTER,  general  assignment, 
wanted  by  growing  aggressive  Southern 
daily  P.M.,  10,000.  Journalism  gradu¬ 
ate  or  some  exi>erierice,  willingness  to 
work  and  learn.  Give  all  details,  age, 
education,  experience.  Statesville  Rec¬ 
ord  A  Landmark,  Statesville,  N.  C. 
REPORTER  TO  ~COVEk~sports  and 
general  news  for  upstate  New  York 
Daily.  Address  Box  2207,  Editor  A 
Publisher. 

REPOR’TERS  and  Deskman  wanted  by 
M-E  combination  in  Chart  Area  8. 
Good  pay,  6-day  week,  extra  benefits, 
air-conditioned  plant  in  e.\panding 
area.  Write  Box  2200,  Elditor  A  Pub¬ 
lisher,  listing  education,  experience, 
references. 

YOUNG  “JOURNALISM  GRADUATE 
to  edit  Southern  New  England  weekly. 
Low  starting  salary  with  substantial 
raises.  Friendly  town.  Box  2246,  Edl- 
^r  A  Publisher. 

EXPERIENCED 
COPY  DESK  MAN 

MUST  be  fast,  accurate,  dependable, 

>  by  leading  New  Jersey  daily.  Give 
full  details  in  first  letter. 

BOX  2252,  EDITOR  A  PUBLISHER 
NEED  COMBINATION  sports  and 
news  reiHirter  for  small  daily  in 
beautiful  Southwest  Virginia.  Must  be 
ambitious  and  between  the  ages  of  18 
and  35.  Good  chance  for  advancement. 
Write  background  references  and  salary 
requirements.  ’The  Southwest  Times. 
Pulaski.  Virginia. 

REPORTER.  Experienced  in  all  phases 
;  who  can  use  own  initiative  in  digging 
up  material  as  well  as  take  routine 
:  assignments.  Daily  News,  P.O.  Box 

1660.  Anchorage.  Alaska.  _ 

I  WANTED- 

I  Crusading  conservative  that’s  conscious 
'  of  National  Debt,  tax,  inflation  and 
radical  drift,  etc.  Top  opening  in  new 
National  Organization  for  preferred 
I  patriot  with  good  record.  Box  2310, 
'  Editor  A  Publisher. 
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HELP  WANTED 


Editorial 


REPORTER-EnJITOR  for  weekly  news¬ 
paper.  Write  or  call  H.  ^rwick, 
Evening  News.  Monticello,  New  York. 
COPY  READER- -Experienced,  to  han¬ 
dle  wire  and  local  copy  on  A.M.  6- 
day,  40-hour  week.  Pension,  vacation, 
other  benefits.  Chart  Area  6.  Box 
2139.  Editor  &  Publisher. 
EXPERIENCED~COPYREADE^anted 
on  A.M.  newspaper,  city  of  400,000. 
Employer  paid  insurance,  hospitaliza¬ 
tion,  itensions,  vacations.  Give  all  de¬ 
tails  in  letter  to  Box  2336,  Elditor  & 
Publisher. 

OPENING  FOR^TWCT" MEN  ^ighl 
editor  and  general  reporter.  Times 
News.  Twin  Falls,  Idaho. 


REPORTER,  experienced,  with  desire  to 
go  places,  wanted  on  morning  daily. 
Chart  Area  2.  Position  on  old-line 
newspaper,  120,000  circulation,  and 
growing.  Five-day,  40-hour  week, 
company  paid  pensions,  sick  leave, 
vacations,  hospitalization,  insurance, 
etc.  Write  full  particulars  to  Box 
2337,  Editor  &  Publisher. 


YOUNG  MAN  with  newspaper  experi¬ 
ence  to  contact  newspaper  editors  for 
feature  service.  Acquaintance  and  ex¬ 
perience  with  newspajier  editors  is 
essential.  Car  and  traveling  necessary. 
Give  details  of  background  and  present 
■alary.  Elxcellent  future  for  ambitious 
man.  Box  2340,  Editor  &  Publisher. 


Frem  Lance 


HELP  WANTED 


INSTRUCTION 


Mechanical 


Claseified  AdvertUing 


WANTED:  Composing  Room  Foreman 
with  teletypesetter  experience.  Must 
have  well-rounded  background  in  plant 
layout,  machinery  installation  produc¬ 
tion  cost,  etc.  Midwestern  city  of  40,000 
population.  Fine  opportunity  for  right 
man.  Box  2212,  Editor  &  Publisher. 


Photography 


UP  STATE  NEW  YORK  PM  and  Sun-  j 
day  wants  full  time  photographer  with 
experience  in  news  and  feature  assign-  | 
ments  to  join  staff  of  four.  Age  23-86. 
Box  2241,  Editor  &  Publisher. 


Promotion — Public  Relationt 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services,  161  W.  48  St.,  N.Y.C.,  N.Y. 

Mechanical 

OPENINGS  FOR  LINOTYPE  opera¬ 
tors  and  compositors.  Open  shop  New 
York  State  daily.  Chart  Area  2.  Box 
1926.  Editor  &  Publisher. 
COMPOSITORS — Must  be  journeymen. 
For  expanding  daily  newspaper,  on 
night  side.  Open  shop.  Excellent 
working  conditions.  Wages  commen- 
surata  with  ability.  Chart  Area  2. 
Apply  Box  2124,  Editor  A  Publisher. 
printer — foreman  or  assistant  su- 
^rintendent  for  daily  newspaper,  must 
be  all  around  capable  newspaper 
printer.  Open  Shop.  Apply  Box  2128, 
Editor  &  Publisher.  Chart  Area  2. 
teletype  setter  operator  to 
monitor  maintain  two  teletype  setter 
tomets,  attractive  location  and  oppor- 
tonity  with  growing  evening  paper. 
O^rating  experience  desirable.  Sub¬ 
mit  details  in  confidence  to  David 
Durw^,  Valley  News,  West  Lebanon, 
New  Hampshire, _ 

FLOORMAN — OPERATOR  wanted  by 
medium  size  mid-western  daily.  Must 
be  steady,  dependable  and  capable.  Five 
“y  ,  88%  hours.  Union  shop. 

Attractive  insurance  and  sick  benefits. 
Steady  situation.  Paid  holidays.  Write 
box  2208,  Editor  &  Publisher. 
UNOTYPE  OPERATOR  for  afternoon 
daily.  Must  be  sober,  reliable  and 

efficient.  Two-weeks  paid  vacation, 
free  life  and  hospital  insurance.  Con¬ 
tact  Mechanical  Superintendent,  Bul- 
letin,  Martinsville,  Virginia  at  once. 
TELETYPESETTER  operators  an^ad 
floomen  wanted.  University  town. 
Central  Illinois,  scale  $104  per  week, 
™  **'k  benefits.  Union  or  eligible. 

Write  Box  2247,  Editor  &  Publisher. 
PRESSMAN  or  Combination  Press- 

Stereo.  Excellent  Opportunity  with 
growing  newspaper.  Good  wages, 
lij^ral  company  benefits.  Write  Box 
2800,  Editor  &  Publisher. 

STEREOTYPER 

EXPERIENCED  stereotyper  wanted ; 
non-union ;  position  60  miles  from  New 
York  City ;  40-hour  week.  List  experi¬ 
ence  and  references.  Reply  to  Box 
2809s  Editor  &  Publisher. 


ADVERTISING 

PROMOTION 

WRITER 


IF  YOU  can  write  competitive  ad¬ 
vertising  presentations  that  sell, 
there’s  a  job  open  for  you  in  the 
Promotion  Department  of  one  of 
America’s  most  famous  newspapers. 
(Chart  Area  2). 


OR  IF  your  experience  is  mostly 
Classified  Advertising  Promotion,  you 
may  be  able  to  qualify  for  an  opening 
in  Classified  Advertising  Promotion. 


TELL  US  about  yourself  in  full  detail 
including  your  salary  requirements. 
Our  staff  knows  about  this  ad.  Box 
2331,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

Young  college  grad  with  journalism 
or  allied  background  to  handle  Public 
Relations  in  fine  photographic  equip¬ 
ment  field.  Must  be  miniature  camera 
expert  and  good  writer.  Established 
mid-town  New  York  City  firm  adding 
to  staff.  Salary  commensurate  with 
experience.  Write  fully  covering 
writing  and  photographic  background. 
Box  2319,  Editor  &  Publisher. 


EXECUTIVE  TYPE  MAN  with  copy 
and  layout  ability  to  operate  Promotion 
department  exclusive  daily  in  Mid- 
West  city  of  75.000  population  plus. 
Terrific  market,  potential  unlimited. 
To  the  man  who  knows  the  value 
of  good  ideas,  properly  presented  with 
appeal  and  sell  and  who  can  do  the 
job,  this  could  well  be  the  oppor¬ 
tunity  of  his  life.  Write  in  confidence 
to  Box  2333,  Editor  &  Publisher. 


MORE  SALES-POWER 
FOR  CLASSIFIED  STAFFERS! 
ABILITY  to  sell  more  linage  and  sign 
up  more  contracts  .  .  .  New  pride 
and  happiness  in  their  work — these 
are  benefits  enrollees  from  over  200 
daily  papers  report  they’ve  gained 
from  the  Howard  Parish  Course  In 
Classified  Advertising. 

YOU  get  individualized  attention  in 
this  20-le8son  correspondence  course. 
It  explains  tested  sales,  servicing  and 
copywriting  techniques  that  pay  off 
in  easy-to-follow  style. 

TOTAL  FEE.  $66.  For  more  sales- 
power.  increased  copywriting  ability  and 
greater  job-happiness,  mail  your  ap¬ 
plication  with  initial  $16  payment 
today. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  Street, 
Miami  47,  Florida 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


ADVERTISING  DIRECTOR:  Will  take 
complete  charge,  and  through  dynamic 
leadership,  will  "roll  in  the  business." 
Experience  in  both  metropolitan  and 
weekly  fields,  with  insight  into  in¬ 
stitutional  and  promotional  advertising 
.  .  .  backed  by  solid  merchandising 
methods.  Family  man,  age  36.  Mini¬ 
mum  salary  considered  $10,000.00  Box 
2106,  Editor  &  Publisher. 


PRODUCT  PUBLICITY 

EXCELLENT  opportunity  for  young 
woman  experienced  in  writing  and 
publicity.  Will  develop  publicity  pro¬ 
grams  for  food  products  and  place  in 
media  nationally.  Headquarters  in 
Minneapolis.  Some  travel.  Write  to 
Assistant  Employment  Manager,  giv¬ 
ing  experience  and  salary  requirements. 

Pillsbury  Mills,  Inc. 

Minneapolis  2,  Minn. 


Salesmen 


ATTENTION  PUBLISHER— with  Ra¬ 
dio-TV  or  Television  problems  —  not 
Radio  alone.  Offering  20  years  experi¬ 
ence  including  management  and  sales 
management  of  newspaper  owned  ra¬ 
dio;  national  television  network  (New 
York)  as  account  executive,  market 
research  and  station  relations ;  Na¬ 
tional  Representative  (Chicago)  and 
Sales  direction  of  National  program 
production  firm.  This  sound  back¬ 
ground  available  to  a  good  property  in 
an  important  market  where  the  ob¬ 
jective  is  long-range.  Have  the  under¬ 
standing  and  experience  necessary  to 
adjust  to  your  policies  and  fit  into 
your  organization.  Opportunity  for 
development  and  security  prime  factors 
Will  consider  any  chart  area.  Am 
46  years  old,  good  health,  sober.  Catho¬ 
lic,  married  and  have  young  son.  Would 
like  to  discuss  your  management  or 
salesmanagement  problems.  Reply  Box 
2103,  Editor  tc  Publisher. 


EXPERIENCED  YOUNG  NEWS¬ 
PAPER  advertising  manager  seeks 
managementship,  partnership  or  owner¬ 
ship  of  small  growing  weekly.  Chart 
Area  8,  7.  6 — that  order.  Box  2121, 
Editor  &  Publisher. 


SITUATIONS  WANTED 


Administrative 


NEWSPAPER  MANAGEMENT  U 
leadership  to  create  the  will  to  work; 
to  increase  sales  on  broadest  possible 
ad  Itasc,  display  and  classified ;  to  im¬ 
prove  constantly  the  news  product 
for  public  loyalty  and  respect ;  to 
eliminate  wastefulness  in  all  forms. 
If  you  own  a  paper  and  want  this 
kind  of  publisher  or  general  manager, 
experienced  in  medium  and  large 
dailies,  write  Box  2134,  Editor  A 
Publisher. 


Circulation 


CIRCULATION  MANAGER  12.000 
ABC  daily  with  excellent  reason  for 
wanting  to  relocate.  7  years  in  present 
position.  1  year  District  Manager, 
Metropolitan.  Strong  on  carrier  or¬ 
ganization  and  promotion.  Industrious, 
cost  conscious.  Age  84,  family  mao. 
Available  in  6  to  10  weeks.  Prefer 
South.  Box  2009,  Editor  A  Publisher. 


DISTRICT  MANAGER  80.  Ten  years 
experience  on  metropolitan  newspapers. 
Seek  position  as  Circulation  Manager 
on  small  paper  or  city  circulator  on 
larger  paper.  Will  consider  district 
managers  job  with  opportunity  for 
rapid  advancement.  Chart  Area  10, 
11,  or  12,  Box  2122,  Editor  A  Pub¬ 
lisher. 


CIRCULA’nON  MANAGER  11  years 
experience  desires  position  small  town 
daily,  approximately  20,000  population. 
Know  all  types  of  circulation  and  pro¬ 
motion,  know  how  to  get  circulation  op 
and  have  efficient  dei>artment.  Salary 
second,  permanent  with  future.  Prefer 
Ejimt.  Box  2231,  Editor  A  Publisher. 


CIRCULATION  MANAGER,  10  years 
experience  all  phases.  Top  producer. 
Top  record.  Young,  aggressive.  Chart 
Areas  9,  10,  11,  12.  Box  2305,  Editor 
A  Publisher. 


Classified  Advertising 


Display  Advertising 


OPERATOR  MODEL  14  ads,  straight 
matter.  Weekly  and  job  shop.  Perma¬ 
nent  situation.  $100.  week  guarantee. 
Union  or  eligible.  Wire  Raymond, 
Washington,  Herald. 


SALESMAN  TO  CALL  on  newspaimr 
press  rooms  in  central  states.  In 
reply  please  state  experience  if  any, 
qualifications  and  salary  expected.  Box 
2146,  Editor  A  Publisher. 


Various  Departments 


JOBS  IN  WYOMING;  Reporters  and 
advertising  men.  Send  full  informa¬ 
tion  to  Wyoming  Press  Assn.,  318 
So.  11th,  Laramie,  Wyoming. 


PLEASE: 

Do 

not  include 

bulky 

packages 

in 

replying  to 

box 

numbers!  ! 

EDITOR  &  PUBLISHER'S  CHART  AREA 


LOCATION  without  IDENTIFICATION 


CLASSIFIED  MANAGER  —  Sound 
knowledge  of  what  it  takes  to  build 
a  profit  making  want  ad  section. 
Backed  by  experience  and  consistent 
gains.  Any  size  operation.  Seeks 
better  opportunity.  Will  relocate 
anywhere.  Write  Box  2327,  Editor  A 

Publisher^ _ _ _ _ 

WOMAN — Classified  advertising,  dis¬ 
play,  magazine  and  latest  women’s 
news  experience.  Box  2312,  Editor  A 
Publisher. 


CLASSIFIED  MANAGER— Top  pro¬ 
ducer.  Past  records  show  consistent 
gains.  Seeks  better  opportunity. 
Available  now.  Best  of  references. 
Chart  Area  3,  4,  6.  Box  2326,  Editor 
A  Publisher. 


ADVER’nSING  SALESMAN  88,  mar¬ 
ried.  Over  4  years  experience.  Have 
creative  layout  and  copy  ability.  Pre¬ 
fer  Chart  Areas  8,  6  or  9.  Rang* 
$6,600-$7,000.  Box  2280,  Editor  A  Pub¬ 
lisher. 
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SITUATIONS  WAINTED 


_ DUplay  AdvertUing 

TRADE  MAGAZINE  PRODUCTION 
MANAGER — 16  years’  in  publishing, 
printing  and  advertising.  Produced 
side,  saddle  and  patent  bound.  Have 
changed  sUe  and  changed  printers. 
Editorial  layout  and  type  spec  to  paste 
up  and  color  imiKuition.  Ad  plate 
traffic,  billing  (short  rate  and  re¬ 
bate).  Send  for  resume  to  Box  2168, 
Editor  A  Publisher. _ 

SALES  TRAINEE:  aggressive,  27, 
single,  vet,  degree ;  experience  includes 
selling  ad  specialties  and  advertising 
promotion  for  large  daily.  Now  assist¬ 
ant  advertising  manager  for  industrial 
manufacturer.  Working  knowledge  of 
copy  and  layout.  State  salary  range. 
Box  2232,  Editor  A  Publisher. 


TIRED  of  traveling  and  being  away 
from  the  family.  Top  flight  Ad  Man¬ 
ager-Promotion  Public  Relation  Direc¬ 
tor  desires  position  on  progrresaive 
daily.  Prefer  Pennsylvania  or  Ohio. 
Age  42,  College,  18  years  experience. 
Salary  now  in  excess  of  310,000.  Will 
sacrifice  some  salary  for  no  travel, 
congenial  firm  and  top  community  to 
raise  family.  Best  of  references.  Avail¬ 
able  on  2  weeks  notice.  Write  Box 
2224,  Editor  A  Publisher. 


YOUNG  MAN,  26,  wants  trainee  po¬ 
sition  in  advertising  department  of 
newspaper  or  in  any  other  newspaper 
department.  I  have  plenty  of  every¬ 
thing  to  offer  and  I  will  accept  any 
offer  in  xones  9,  10,  11  or  12.  iWill  be 
available  July  16th.  Call  or  write  K. 
Kenneth  Bates,  1600  Fallowfield  Ave., 
Pittsburgh  16,  Pennsylvania.  Phone 
Locust  14721. 


Editorial 


JOURNALISM  BEGINNERS— We  have 
many  journalism  grads  seeking  con¬ 
nections  in  June.  Also  have  journal¬ 
ism  juniors  seeking  jobs  at  minimum 
wages.  Birch  Personnel,  59  Madison 
St..  Chicago  2,  Illinois. _ 

ABLE  desk  man  available;  12  years  in 
key  jobs  world-famous  daily ;  last  4 
(and  at  present)  managing  editor 
metropolitan  rat-race.  Mature  copy 
editor,  good  habits,  in  Who’s  Who. 

Box  2028,  Editor  A  Publisher. _ 

REPORTER-COLUMNIST  wanto  edi¬ 
torial  tage  job  anywhere.  Box  2008, 

Editor  A  Publisher. _ 

CITY  HALL,  court  house  reporter  4% 
years.  Also  schools  politics  features 
rewrite  camera.  Midwest  metropolitan 
daily  now.  Family.  Box  2129,  Editor 
A  Publisher. _ 

NOW  TOP  local  reporter  live  daily; 
linguist;  17  years  experience  U.S., 
overseas,  ready  for  larger  paper,  edi¬ 
torial  writing,  magazine  staff.  Con¬ 
sider  public  relations  or  overseas 
position.  Box  1814,  Editor  A  Publisher. 


REPORTER  —  Ten  years  experience. 
Good  worker.  Don’t  drink.  Currently 
located  in  Middlewest.  Go  anywhere. 

Box  2160,  Editor  A  Publisher. _ 

WIRE  EDITOR  big  daily  wants  job 
with  future.  Fast  heads,  top  makeup. 
Prefer  Chart  Areas  11,  12.  Box  2132, 
Editor  A  Publisher. _ 

YOUNG  experienced  editor  seeks 
medium-sized  Southeast  or  Southwest 
paper  or  magazine  desiring  ability, 
bard  work  and  resiransibility-mind^ 
executive.  Editorial  prize-winner,  best 
references,  high-type  person,  civic- 
minded.  Box  2118,  Editor  A  Publisher. 
COPYREADER,  woman,  20  years  ex¬ 
perience,  permanent  job  only.  Box 
2157,  Editor  A  Publisher. _ 

STATES-RIGHTS  Southerner,  now 
with  large  Northern  metropolitan  daily, 
wants  to  work  for  Southern  news¬ 
paper  under  States-rights  ownership. 
I  am  experienced  and  competent  in 
all  pha-ses  of  daily  news  and  editorial 
operations,  including  wide  general  ex¬ 
perience  as  copy  editor,  make-up  man, 
rewrite  man.  ^itorial  writer,  colum- 
sist,  reporter,  plus  several  years  as 
necutive  directing  a  large  news  staff. 
I  am  under  40  and  now  making 
116,000  a  year.  Willing  to  take  a 
reasonable  cot  in  earnings,  if  necessary, 
for  the  right  spot  on  the  right  kind 
of  Southern  newspaper.  Itoply  to  Box 
2156,  Editor  A  Publisher. 

editor  ac  PUBLISHER 


SITUATIONS  WANTED 


Editorial 


EDITOR,  mature,  now  in  highly 
responsible  position  on  one  of  country’s 
great  dailies,  offers  services  as  manag¬ 
ing  or  executive  editor  to  conservative 
evening  pai>er  in  20,00<>-to-50,000  class, 
or  to  small  newspaper  chain.  (%art 
Areas  1,2,  or  6  preferred.  With  present 
employer  16  years.  Long  service  in 
Washington.  Exi>erience  also  covers 
medium  and  small  dailies  and  wire 
service.  Proven  ability  to  direct 
others  and  get  maximum  effort  without 
friction.  Box  2218,  Editor  A  Publisher. 

AUTHOR 

CURRENT  BEST-SELLER. 

Former  Newspaperman  and  Correspon¬ 
dent,  39,  seeks; 

TOP  CAREER 
EDITORIAL  SPOT 

iwssibly  New  England  daily  of  medium 
size. 

BOX  2237 

EDITOR  A  PUBUSHER 


SUMMER  JOB.  Journalism  major, 
end  8rd  year  University  of  Pennsyl¬ 
vania,  associate  sports  editor  of  school 
paper.  Consider  any-anywhere.  Avail¬ 
able  June  11.  Box  2146,  Editor  A 

Publisher. _ 

FORMER  practising  and  government 
attorney,  long  student  of  public  and 
political  affairs,  research  analyst  in 
policy-making  and  history  of  nation, 
familiar  with  Washington  scene  and 
personalities,  firm  believer  in  tradi¬ 
tional  Americanism  joined  with  cur¬ 
rent  practicality,  desires  editorial  con¬ 
nection  with  conservative  city  or  rural 
newspaper  particularly  but  not  confined 
to  up-state  New  York  or  New  Eng¬ 
land.  Opportunity  as  important  as 
compensation.  Box  2211,  Editor  A 

Publisher. _ 

GIRL  FRIDAY.  College  Grad.  2  years 
student  paper.  Prefer  Deep  ^uth. 
Box  2203,  Editor  A  Publisher. _ 

HARVARD  GRADUATE,  24,  single 
and  draft-free,  wants  spot  as  reporter 
on  daily  newspaper  anywhere  in 
U.  S.  Salary  is  secondary  to  position 
where  he  can  learn  while  he  earns. 
Intelligent,  alert,  has  done  research 
for  Reader’s  Digest,  movie  publicity, 
is  currently  working  in  newsroom 
of  world-famous  paper.  Good  refer- 
ences.  Box  2204,  Editor  A  Publisher. 
IS  THERE  an  opportunity  in  Chart 
Area  6  for  a  reporter  and  copyreader 
who  has  nine  years  experience  and 
excellent  references?  Presently  em¬ 
ployed  86,000  Ohio  daily.  Box  2228, 

Editor  A  Publisher. _ _ 

MARINE  SERGEANT,  22  married, 
with  2%  years  experience  in  all 
sports  publicity  and  column  writing, 
desires  position  upon  September  re¬ 
lease.  EIxperience  in  general  news  and 
features  also.  Graduate,  Class  A  Navy 
Journalist  School.  Box  2220,  Editor 

A  Publisher. _ 

PAR’TTIME  New  York  writing  and/or 
research  job  wanted  by  man,  27,  top 
experience,  training  in  business,  eco¬ 
nomic  and  international  fields.  Box 

2248,  Editor  A  Publisher. _ 

REX’OR’TEIR-EDITOR  wants  to  better 
self.  Must  have  395  or  better.  Weekly, 
daily  experience.  Knows  oil,  wire,  pho¬ 
tography.  Married,  sober.  Journalism 
graduate.  Chart  Area  7,  Box  2209, 

Editor  A  Publisher. _ 

TOP  DRAWER  reporter,  writer,  fill 
any  spot ;  now  working  small  daily — 
want  city  at  least  100,000.  Box  2228, 

Editor  A  Publisher. _ 

EXPERIENCED  sports  writer  and 
staff  reporter  on  metropolitan  Con¬ 
necticut  daily  seeks  sports  job  with 
fast  daily  of  20,000  up  circulation. 

Box _ 2314,  _E<ytor_  A  Publisher.  _ _ 

ART  EDITOR-ART  DIRECTION  for 
publication.  34,  married,  one  son  and 
one  daughter.  Daily  experience  na¬ 
tional  service  supermarket  monthly. 
Layout  for  entire  editorial  section. 
Strong  on  food,  fiction,  features,  home 
fashions,  and  home  furnishings.  Ex¬ 
perienced  ordering  art,  lettering,  type, 
and  retouching  of  photographs.  Living 
near  midtown  Manhattan.  Available 
now.  Box  2323,  Editor  A  Publisher. 

or  June  2,  1956 


SITUATIONS  WANTED 


Editorial 


VETERAN  EDI’TOR,  Intelligence  ana¬ 
lyst.  private  and  Government,  U.S., 
Europe  and  Middle  East,  Nieman  Fel¬ 
low,  40,  seeks  responsible  editing,  edi¬ 
torial  page  job,  C.S.  Jennings,  8816 
Jason  Ave.,  Alexandria,  Virginia. 

COMPANY  PUBLICATION  EDITOR 
— Thoroughly  experienced  news  and 
feature  writing,  and  page  makeup. 
Sound  editorial  judgment ;  29,  prefer 
Chicago  Area.  Box  2313,  Editor  A 
Publisher. 


COMPETENT  NEWSMAN,  34,  8 

years  experience  in  sports,  photog¬ 
raphy,  copyreading,  wire  desk,  re¬ 
write.  makeup,  features.  Wants  job 
in  Chart  Areas  3,  4  or  6.  Married, 
no  children,  conscientious.  Box  2307, 
Editor  A  Publisher. 


COMPETENT  Newspaper  men  and 
women  available  for  all  parts  of  the 
country,  carefully  screened  by  Dan 
Gordon,  a  veteran  newsman.  We  are 
the  only  private  employment  agency 
in  the  East  with  a  special  desk  to  fill 
newspaper  jobs  AT  NO  COST  TO 
EMPLOYER.  Write  Dan  Gordon,  Mid- 
Town  Personnel  Agency,  130  W.  42 
St,  New  York,  N.  Y. _ 

EDITOR,  8  years  experience  weekly, 
daily  and  magazine  wishes  New 
York  City  area  desk.  Must  offer  fu¬ 
ture.  Best  references.  Vet.  27  no 
reserve.  Write  P.O.  Box  703,  New 
Canaan,  Connecticut. 

EDITOR,  SMALL  DAILY  is  my  job 
target.  Prefer  Chart  Areas  10,  11. 
Married.  Vet.  Degree.  Seven  years 
dailies,  many  slots.  Now  reporter  on 
Western  200,000  daily.  Prize-winning 
photographer  on  side.  References  will 
prove  all-around  competence,  stability. 
Qualified  to  teach  green  personnel. 
Able  to  take  as  well  as  give  orders 
gracefully.  Can  travel  for  interview. 
Box  2308,  Editor  A  Publisher. 

WOMAN  FEATURE  WRITER  -  PHO¬ 
TOGRAPHER.  Develop  human  inter¬ 
est  articles.  Knows  government  re¬ 
search.  By  assignment  or  part  time 
representative.  Washington.  D.  C. 
only.  Box  2210,  Editor  A  Publisher. 

FREE  LANCE  WRITER— New  York 
City  will  take  assignments  from  news¬ 
papers  Trade  journals.  Use  Speed 
Graphic.  Box  2320,  Editor  A  Pub¬ 
lisher^ _ _ 

CANADIAN,  32,  journalism  graduate 
with  8  years  varied  experience,  plans 
to  re-locate  permanently  in  U.S. 
shortly.  Interested  primarily  in  busi¬ 
ness  reporting  and  editing,  and  hope 
to  make  this  field  a  lifetime  career. 
I  have  been  a  newspaper  reporter, 
business  paper  editor,  contributor  to 
business,  general  and  farm  maga¬ 
zines,  and  at  present  am  writer-editor 
in  public  relations  firm.  Available 
for  interview.  Box  2339,  Editor  A 
Publisher. 


NEW  YORK  CITY  attention !  Sea¬ 
soned  A-1  newsman-teacher.  Summer 
job  full  or  part-time.  Phone  CLover- 
dale  (N ew  York)  7-0884. 

FINANCIAL  collapse  of  paper  "casu- 
altizes”  this  newspaper  woman.  All- 
around  writer,  but  prefer  woman’s 
page.  Excellent  background  and  refer¬ 
ences.  Willing  to  take  responsibility. 
Would  like  full  picture  of  job,  loca¬ 
tion  and  salary.  Box  2344,  Eiditor  A 
Publisher. 


FIRST-CLASS  sports  writer,  28, 
married,  father  of  two,  desires  job 
with  action  in  city  worth  settling 
permanently.  Presently  stymied  on 
60,000  space  crimped  morning  daily, 
earning  395  per  week.  Prefer  sports 
editorship  but  will  consider  all  offers 
with  opportunities  to  write  column, 
feature  stories  as  well  as  straight  re¬ 
porting.  Box  2343,  Editor  A  Publisher. 


MANAGING  EDI’TOR— Seeking  larger 
paper.  Excellent  news  sense— sharp 
on  makeup — good  at  handling  person¬ 
nel.  Box  2342,  Editor  A  Publisher. 


SEEKING  livewire  paper  needing 
prize-winning  newsman  in  top  editorial 
job.  Co-author  book.  Now  doing 
politics  on  100,000  circulation.  Age  35. 
Box  2341,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


MANAGING  EDITOR,  small  daily, 
sports,  wire  or  city  editor  medium 
daily,  reporting  job  metropolitan  daily, 
Cliart  Areas  6,  7,  or  8.  Journalism 
grad,  six  years  experience,  82.  Write 
Box  2306,  Editor  A  Publisher. 


ALL-ROUND  EDITORIAL  —  7  year* 
desk,  layout,  wire,  beats :  farm,  courts, 
general.  Handle  Graphic,  darkroom, 
Fairchild.  Solid  production  back¬ 
ground.  Now  on  good  dead-end  Up¬ 
state  New  York  job ;  prefer  same 
area._  Married,  30,  vet.  Journalism, 
Public  Relations  major.  Box  2335, 
Editor  A  Publisher. 


Mechanical 


MECHANICAL  SUPERINTENDENT 
or  assistant,  evening  daily  newspaper. 
Wide  composing  room  experience,  (jood 
education.  Know  how  to  work  and 
get  along  with  men.  Understand  value 
of  coordination  between  departments. 
Fine  references.  Box  2136,  Editor  A 
Publisher. 


PRODUemON  MANAGER,  Mechanical 
Superintendent  desires  change.  25  yeara 
experience  in  all  phases  of  newspaper 
operation.  Highest  production.  Ex¬ 
cellent  leadership.  Best  labor  relations. 
Chart  Areas  4,  5,  6,  9.  10.  Box 

2330,  Editor  A  Publisher. 


Photography 


NEWS  PHOTOGRAPHER  SEEKS 
OPENING  WI’TH  SO.  CAUFORNIA 
MEDIUM  DAILY,  Presently  working 
full  time  El  Centro,  want  to  re-locate- 
Eight  years  photo  training,  photf^ 
journ.  graduate,  pre-Calif,  experienee 
with  Pennsylvania  dailies.  Single,  27, 
veteran.  Full  camera  equipment, 
strobe.  Car.  Operate  Fairchild.  For 
reference  phone  D.B.  Galloway,  Man¬ 
aging  ^itor,  Post-Press,  El  Centro, 
Available  June  1st.  Jay  H.  Auslander, 
Jr..  625  State  St.,  El  Centro.  Cali¬ 
fornia.  ELgin  2-2211  or  2-1913. 


NEWSPAPER  PHOTOGRAPHER 

.  .  .  that  enjoys  people  and  has  a 
particular  skill  for  capturing  their 
hopes  and  fears  on  film,  coupled  witl» 
an  ability  ranging  from  spot  news  to 
exceptional  feature  coverage. 

IF  YOUR  newspaper  stresses  quality, 
layout  and  readership  value  —  then 
write  Box  2304,  Editor  A  Publisher. 


Promotion — Public  Relations 


VERSATILE  WRITER 

NEW  YORK  ’HMES  Magazine  and 
Sunday  sections  featured  more  than  a 
dozen  of  my  articles.  Skilled  in  newa- 
pai>er  reporting — trade  journal  wriU 
Ing,  editing,  production — creating  priz» 
annual  reports,  booklets,  releases  a* 
public  relations  writer.  Columbia  Joni^ 
nalism  graduate.  Age:  36.  Box  2046, 
Editor  A  Publisher. 


IDEA  SALESMAN 

I  SELL  IDEAS  ...  to  Congresa, 
my  State  Legislature,  daily  A  weekly 
newspapers,  the  general  public.  A* 
managing  editor  of  an  extremely  in¬ 
fluential  statewide  pressure  group,  I 
plan,  place  and  write  features,  releasaa 
and  editorials.  In  addition,  I  have  com¬ 
plete  responsibility  for  our  10.006- 
circulation  house  organ.  I’m  a  married 
vet,  under  30,  now  earning  —  repeat, 
EARNING — 37.600-a-year.  If  you  hava 
ideas  to  sell,  please  iwrite  te  Box  2239, 
Editor  A  Publisher. 


NEWSPAPERMAN  wants  public  re¬ 
lations,  publication  (or  combined)  job. 
South.  Over  6  yeara  dailies;  reporter, 
editor.  Top  references.  Good  organizer. 
Publicity,  Public  Relations  experience 
on  side.  Married,  31,  college,  36-7.000 
range.  Box  2263,  Editor  A  Publisher. 

PUBLIC  RELATIONS  or  EDITOR¬ 
IAL,  New  York  City  only.  Six  years, 
newspaper,  wire  service,  Washington, 
D.C.  Radio  documentary,  magazine, 
known  by-line.  Public  Relations  travel 
business,  scientific  writing.  Ivy  league 
but  aggressive.  27.  Box  2329,  Editor 
A  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

The  current  party  line  of 
Rafael  Trujillo  of  the  Domini¬ 
can  Republic  and  his  supporters 
is  that  people  in  this  country 
who  have  been  attacking  him  as 
a  ruthless  and  freedom-sup¬ 
pressing  dictator  are  all  Com¬ 
munists. 

That  probably  is  meant  to 
include  E&P  and  its  editor. 
This  publication  has  reported 
most  of  the  things  said  about 
Trujillo  in  reference  to  his  sup¬ 
pression  of  a  free  press  and  we 
have  had  some  things  to  say 
editorially  about  it.  This  editor 
has  been  active  also  in  the 
Inter-American  Press  Associa¬ 
tion  which  has  thrown  down  the 
gauntlet  to  Trujillo  and,  as  a 
result,  is  the  current  subject  of 
the  dictator’s  wrath. 

In  our  May  5  issue  we  car¬ 
ried  a  two-page  ad  addressed 
to  the  members  of  the  American 
Newspaper  Publisheis  Associa¬ 
tion  signed  as  “A  message  from 
your  friends  in  the  Dominican 
Republic.”  The  eight  signatures 
ranged  from  the  archbishop  to 
the  president  of  the  Rotary 
Club  and  the  president  of  the 
Supreme  Court  in  Trujillo-land. 
However,  it  was  placed  and 
paid  for  by  the  Dominican  Re¬ 
public  Information  Center  in 
New  York  City  which  is  a  gov¬ 
ernment  agency  and  registered 
as  such  with  the  U.S.  State 
Department  as  mentioned  in  a 
footnote  to  the  ad. 

The  same  eight  gentlemen 
had  written  a  letter  to  the 
Netv  York  Times  which  ap¬ 
peared  in  the  April  28  issue. 
That  didn’t  have  to  carry  the 
printed  endorsement  of  the  “In¬ 
formation  Center”  that  our  ad 
carried  although  we  assume  it 
was  present. 

About  the  detractors  of  Tru¬ 
jillo  the  letter-to-the-editor 
stated  “the  majority  of  whom 
are  known  or  hidden  Commu¬ 
nists;”  the  ad  said  the  U.  S. 
suffers  “from  the  same  Com¬ 
munist  groups  that  spread  pro¬ 
paganda  about  us.”  A  state¬ 
ment  by  the  Dominican  consul 
general  in  New  York  May  29 
to  the  New  York  Times  about 
publication  of  the  gist  of  the 
“Galindez  manuscript”  had  this 
to  say:  “The  U.S.  may  be  sit¬ 
ting  over  a  keg  of  explosives 
in  the  Caribbean  area  and  with 
the  unpredictability  of  situa¬ 
tions  in  the  Caribbean  it  isn’t 
hard  to  understand  why  Com¬ 
munists  would  want  to  disrupt 
the  unreserved  support  of  Gen¬ 


eralissimo  Trujillo  toward  the 
U.S.” 

So  it  would  seem  that  anyone 
who  attacks  Trujillo  is  a  Com¬ 
munist. 

*  * 

But  Trujillo’s  s  o-c  ailed 
“friends,”  whether  they  be  real 
or  unfortunately  without  choice, 
use  honeyed  words  fo  r  their 
communications  to  people  in 
this  country  whereas  spokesmen 
for  the  same  cause  (or  man) 
in  Cuidad  Trujillo  use  venom. 

In  the  advertisement  directed 
to  ANPA  members  our 
“friends”  asked  that  U.S.  news¬ 
papers  send  good  reporters 
down  to  Dominica  to  see  for 
themself  what  Trujillo  has  done 
and  is  doing  for  the  glory  and 
progress  of  that  nation.  One 
newspaper — the  New  York  Post 
— has  done  so.  Maybe  others 
have,  also. 

The  Dominicans  ask  that  “in 
fairness  and  friendship  (we) 
send  leporters  who  can  write 
our  true  story.” 

Down  in  Trujillo-land  you 
get  a  different  story. 

A  former  president  of  ANPA, 
now  a  prominent  member,  is 
James  G.  Stahlman,  president 
and  publisher  of  the  Nashville 
(Tenn.)  Banner.  He  is  current¬ 
ly  president  of  the  Inter-Ameri¬ 
can  Press  Association. 

James  Canel,  a  former 
United  Press  staffer,  is  man¬ 
ager  of  the  lAPA  office  in  New 
York. 

Both  of  these  men,  and  other 
officers  of  lAPA,  have  been  at¬ 
tacked  unmercifully  in  the  Tru¬ 
jillo  press  because  of  the  activi¬ 
ties  of  lAPA  against  Trujillo 
and  his  suppression  of  press 
freedom.  Just  to  give  you  an 
idea  of  what  you  are  up  against 
when  you  tangle  with  Trujillo, 
here  are  some  samples  from  an 
editorial  which  appeared  in  El 
Caribe,  a  Trujillo  mouthpiece  in 
Ciudad  Trujillo  on  May  7. 

We  do  this,  with  apologies  to 
both  men,  to  show  the  Trujillo 
technique.  We  feel  sure  they 
will  understand  and  approve. 

The  editorial  said: 

“What  Canel  hates,  what 
Canel  loves,  is  hated  or  loved 
by  that  malleable  ‘impei'sonali- 
ty’  of  John  G.  Stahlman.  He  at¬ 
tacks  or  praises  without  know¬ 
ing  the  greatness  of  what  he 
attacks  or  the  insignificance  of 
what  he  praises.  Fool,  blind, 
fanatic,  ignorant,  isolated  from 
the  high  needs  and  the  noble 
(Continued  on  page  78) 


EDITOR  &  PUBLISHER  CALENDAR 

June  4 — American  Association  of  Newspaper  Representatives, 
annual  membership  meeting,  Sheraton  Hotel,  Chicago. 

June  4-6— American  Newspaper  Publishers  Association  Me¬ 

chanical  Conference  jointly  with  Southern  Newspaper  Publishers 
Association  (Western  Division)  Mechanical  Conference,  Statler- 
Hilton  Hotel  and  Baker  Hotel,  Dallas,  Texas. 

June  7-9 — National  Editorial  Association,  71st  annual  convention. 
Brown  Hotel,  Louisville,  Ky. 

June  7-9 — Mississippi  Press  Association,  annual  convention,  Buena 
Vista  Hotel,  Biloxi,  Miss. 

June  7-9 — California  Newspaper  Advertising  Managers  Asso¬ 

ciation,  meeting,  Lafayette  Hotel,  Long  Beach,  Calif. 

June  7-10 — ^West  Virginia  Press  Association,  summer  outing, 

Oglebay  Park,  Wheeling,  W.  Va. 

June  8 — Canadian  Press,  Central  regional  meeting,  Windsor  Ho¬ 
tel,  Montreal. 

June  8-9 — California  Newspaper  Advertising  Managers  As¬ 

sociation,  annual  meeting,  Lafayette  Hotel,  Long  Beach,  Calif. 

June  9 — Canadian  Press,  French-language  meeting.  New  Sher¬ 
brooke  Hotel,  Sherbrooke,  Que. 

June  8-10 — Wyoming  Press  Association,  summer  meeting,  Cody, 
Wyo. 

June  10-13 — Advertising  Federation  of  America,  52nd  annual 
convention,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

June  13 — United  Press  Newspapers  Association  of  Connecticut, 
annual  meeting.  Commodore  MacDonough  Inn,  Middletown,  Conn. 

June  15-16— Arkansas  Press  Association,  meeting.  Fayetteville, 
Ark. 

June  15-16— New  Mexico  Press  Association,  annual  summer  con¬ 
vention,  Murray  Hotel,  Silver  City,  N.  Mex. 

June  l5-l6--Oklahoma  Press  Association,  Spring  meeting.  Lake 
Murray  Lodge,  Ardmore,  Okla. 

June  15-16 — Florida  Press  Association  and  Florida  Daily  News¬ 
paper  Association,  Summer  meeting,  Nassau,  Bahamas. 

June  15-17 — Oregon  Newspaper  Publishers  Association,  convention. 
Bend,  Oregon. 

June  17-19 — New  England  Newspaper  Advertising  Executives  As¬ 
sociation,  summer  meeting,  Sebasco  Lodge.  Sebasco  Estates,  Maine. 

June  21 — Associated  Press  News  Executives  Conference.  Palo 
Alto,  Calif. 

June  21-23 — National  Newspaper  Publishers  Association,  con¬ 
vention,  Hotel  Sherwyn,  Pittsburgh,  Pa. 

June  21-24— Audit  Bureau  of  Circulations,  board  meeting, 
Chantecler,  Ste.  Adele-en-Haut,  Quebec. 

June  22-23 — Connecticut  Editorial  Association,  annual  meeting, 
Banner  Lodge,  Moodus,  Conn. 

June  22-23 — California  Newspaper  Publishers  Association,  Edi¬ 
tors'  Conference,  Stanford  University,  Calif. 

June  22-23 — Pennsylvania  Newspaper  Publishers'  Association,  Sum¬ 
mer  Conference,  Pocono  Manor  Inn,  Pocono  Manor,  Pa. 

June  24-28 — Association  of  Newspaper  Classified  Advertising 
Managers,  36th  annual  convention.  Long  Beach  Independent, 
Press-Telegram  (Host),  Long  Beach,  Calif. 

June  2Ei— Canadian  Press,  West  regional  meeting.  Empress  Hotel. 
Victoria,  B.  C. 

June,  26-29 — International  Circulation  Managers  Association,  an¬ 
nual  convention,  Drake  Hotel,  Chicago. 

June  28-30 — Newspaper  Advertising  Executives  Association,  spring 
meeting.  Empress  Hotel,  Victoria,  B.  C. 

June  29-July  I — New  Jersey  Press  Association,  centennial  meet¬ 
ing,  Essex  and  Sussex  Hotel,  Spring  Lake,  N.  J. 
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and  Company 
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of  Daily  Newspapers 
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60  EAST  42NO  STREET.  NEW  YORK 
35  WACKER  DRIVE.  CHICAGO 
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New  Straws 


Not  if  your  composing  room  uses  high  cost  methods— the 
additional  linage  of  current  advertising  increases  will  mere¬ 
ly  mean  7nore  expense! 

For  display  composition  that  cuts  composing  room  costs, 
look  at  the  sample  (actual  size).  It  was  set  the  economical, 
modem  way  on  the  new  Rangemaster  Model  35  Linotype. 

Rangemaster  Linotypes  set  through  normal  36-  and  con¬ 
densed  48-pt.  without  auxiliaries— an  unmatched  main  mag¬ 
azine  capacity  that  lets  you  keyboard  even  big  display  and 
heads.  By  keyboarding  you  eliminate  costly  hand  compo¬ 
sition  with  its  distribution,  “cutting  in”  and  underpinning 
that  take  up  so  many  expensive  job-hours. 

The  newly  engineered  Rangemaster  Linotypes  enable 
you  to  set  your  increased  display  linage  (and  large  head¬ 
lines,  too)  at  tninimum  cost  and  a  larger  profit.  Write  your 
Linotype  Agency  for  the  factual  story. 


Only  Rangemaster  Linotypes  can  carry  full  fonts 
of  big  type  like  this  in  their  main  magazines. 
They  are  without  equal  in  range  and  capacity. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y.  [  •  LINOTYPE  * 


Set  in  Unutifpe  Cateitonla  and  Sporton  famUt€$ 


Aganciat:  Atlonta,  Boston,  Chicogo,  Clavelond,  Dollos,  Los  Angales,  New  York,  Son  Francisco.  In  Canada;  Canadian  linotypa,  limitod,  Toronto,  Ontario 


LEADERSHIP  THROUGH  RESEARCH 
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Two  Dailies  and  The  South* s  Greatest  Sunday  Newspaper 


THE  IsloAlMESaALlSpPEAL  ^MEMPHIS 
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....  and  you  get  this  answer .... 
The  Nation's  lOth  Wholesale  Market  I 


Start  with  ever-expanding  Memphis  .  .  . 
then  add  to  the  Memphis  market  the  many 
centers  of  buying  power  such  as  Caruthers- 
ville,  Missouri  .  .  .  analyze  CAPS  total 
circulation  coverage  .  .  .  and  you  discover 


why  CAPS  is  the  most  powerful  sales  force 
in  the  Mid-South  Empire. 

Many  advertisers  buy  CAPS  for  Memphis 
alone  .  .  .  but  all  advertisers  get  scores  of 
bonus  markets — and  Memphis,  too! 


